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NEW  YORK,  JULY  24,  1926 


No.  9 


Coward’s  Bullet  Stills  Voice  of  Editor 
Crying  in  Wilderness  for  Decency 

Nation  Outraged  by  Don  Mellett’s  Complete  Sacrifice  Serving  His  City — Story  of  Crime  and  Amazing 

Crusade  Which  Prompted  It — Canton  Now  Aghast 


(By  Telegraph  to  Editor  8:  Publisher)  i 

^.\NTOX,  Ohio.  July  20.— “-Get  busy  I 

or  get  out’  is  the  News’  greeting  to 
Chief  Lengel  for  the  New  Year.  The 
News  has  little  confidence  in  Lengel, 
and  less  in  Ben  Qarke  and  Ed  Swope.” 

Thus  Donald  R.  Mellett,  publisher  of 
the  Canton  Daily  Netvs,  whose  life  was 
snuffed  out  early  on  the  morning  of  July 
16  by  unknown  gunmen,  editorially  an¬ 
nounced  his  crusade  against  political 
corruption  in  the  police  department  after 
exposes  of  vice  conditions  had  been  j 
printed.  I 

Don,  as  the  youthful  publisher  was  j 
affectionately  known  to  intimate  friends  j 
and  all  employes  of  the  News,  was  a  ! 
smiling  fighter.  No  matter  how  bad  ' 
things  seemed,  Don  never  expressed  , 
malice  toward  individuals,  always  claim-  I 
ing  civic  pride  and  hatred  for  the  prac¬ 
tices  of  the  underworld  as  the  motives 
for  his  fight.  f 

“Don  died  as  he  had  lived  and  fought.” 
Mrs.  Florence  Mellett,  widow  of  the 
publisher  said  as  she  heroically  held  her 
composure  following  the  murder.  “He 
went  out  with  a  smile.’’ 

She  told  how  they  had  come  home 
*  Thur.sday  at  midnight  with  Mr.  and  Mrs. 
Walter  Vail. 

“Don  had  gone  to  the  garage  to  put 
the  car  away.  I  went  to  the  kitchen  to 
prepare  a  lunch  and  shortly  afterward 
a  revolver  report  rang  out. 

bullet  whizzed  past  my  head  so 
close  it  displaced  a  hair,  I  saw  Don 
fall  and  two  men  run  down  the  street. 
When  I  reached  him  he  had  a  smile  on 
his  face. 

"Don,  darling,”  I  sobbed,  and  took  his 
head  in  my  hands.  He  never  said  a 
word;  just  kept  on  smiling;  he  was 
dead. 

“But  that’s  the  way  he  always  was — 
always  smiling  and  so  enthusiastic  alxuit 
everything.  Even  when  he  was  receiv¬ 
ing  the  threats  against  his  life  he  never 
ceased  being  cheerful  and  took  them  as 
a  joke.” 

Coming  to  Canton  in  January,  1925, 
as  business  manager  of  the  News,  Mel¬ 
lett  through  his  association  with  the 
business  men  learned  at  first  hand  the 
background  of  the  vice  and  political 
corruption  which  held  Canton  in  its  grasp 
Always  a  staunch  Christian,  he  advised 
a  campaign  against  these  conditions. 

“They  are  too  powerful  to  success¬ 
fully  cope  with,”  he  was  told  on  all 
sides.  “Leave  things  alone,  for  as  sure 
as  they  are  stirred  up  there  will  be 
murder.  At  present  murder  has  been 
forgotten  for  a  time.  We  don’t  want 
a  revival  of  the  wholesale  murders  of 
a  few  years  ago.” 

Fear  of  the  underworld  could  not  be 
instilled  into  the  heart  of  this  intrepid 
newspaper  man,  as  it  had  been  into 
those  of  the  business  men.  The  be¬ 
smirched  name  of  Canton  rankled  in  the 
heart  of  Canton’s  new  citizen.  His  civic 
pride  rose  and  he  advocated  a  cleanup. 

Though  no  one  would  aid  him,  he 
started  a  campaign  through  the  News. 
Staff  reporters  were  assigned  to  writ? 


Kitsiz  was  strangely  slain  from  ambush. 

Next  was  the  Florence  Nitzman  kill¬ 
ing,  little  more  than  a  year  later. 

The  third  was  that  of  Ruth  Hunter 
nearly  two  years  ago.  Although  never 
proved  it  is  believed  that  the  boot¬ 
legger’s  ring,  dopesters  and  ill  fame 
house  operators  were  the  sinister  forces 
back  of  the  killings. 

During  that  period  of  two  and  one 
half  years  there  were  many  other  minor 
murders,  almost  in  wholesale  lots,  but 
not  of  a  prominent  character. 

Wanton  murder  then  died  down  for 
a  time  as  the  Curtis  brothers  came  into 
power  in  the  city  government.  It  was 
shown  at  later  trials  of  E.  E.  Curtis, 
removed  safety  director,  that  he  had  the 
underworld  so  organized  that  they  paid 
him  regularly  to  operate.  His  two  col¬ 
lectors,  Harry  Bouklias  and  Harry 
Turner,  after  perjuring  themselves’ 
turned  state’s  evidence  and  caused  the 
conviction  of  Curtis. 

It  again  was  the  News  which  caused 
this  exposure.  W.  Bernard  Rodgers, 
then  a  reporter  for  the  News  but  now 
an  attorney,  wrote  a  series  of  articles 
of  conditions  of  graft  prevailing  about 
the  City  Hall,  which  aroused  the  citizens 
to  action.  The  result  was  the  removal 
by  Governor  Vic  Donahey  of  C.  C. 
Curtis  as  mayor  and  the  ultimate  sen¬ 
tencing  to  the  Ohio  penitentiary  of  E. 
E.  Curtis,  his  brother. 

Coming  from  a  newspaper  family,  Don 
Mellett  had  the  ethics  and  inspirations  of 
progressive  journalism  instilled  into  him. 
He  was  the  sixth  youngest  of  a  family 
of  seven  boys,  all  but  one  of  whom  are 
in  responsible  newspaper  positions.  He 
always  claimed  that  a  newspaper’s  work 
was  to  keep  the  public  informed  of  what 
was  going  on  and  to  protect  it  from 
corruption  on  the  part  of  any  public 
officials. 

“A  newspaper  is  the  public’s  servant,” 
Don  often  told  his  associates,  “and  any¬ 
thing  either  directly  or  indirectly  of  in¬ 
terest  to  the  public,  whose  money  goes 
to  conduct  our  nation,  city  and  state, 
should  be  given  to  them  and  trust  to 
their  spirit  to  cooperate.” 

Don  R.  MeUett,  journalism’s  forfeit  to  stupefied  civic  consciousness.  on^"he^Sirof^£‘1itiz^nr1acking^ 

fought  a  lone  battle,  except  for  a  few 

exposes  of  conditions  as  they  found  them,  promising  newspaper  wars  against  vice,  of  the  more  staunch  citizens  who  helped 
This  was  done  under  the  supervision  of  The  actual  circumstances  leading  up  him  in  a  small  way.  None  seemed  to 
Lloyd  Mellett,  city  editor  of  the  News,  to  the  dastardly  shooting  from  the  rear  believe  that  the  conditions  were  as  bad 
and  brother  of  Don.  Lloyd  did  most  of  Mellett  were  not  of  only  eight  months’  as  he  pictured  them, 
of  the  writing  at  the  suggestion  of  Don.  standing.  They  started  in  actuality  more  Until  the  very  last,  he  showed  no  re¬ 


in  November,  when  Donald  Mellet  was  than  five  years  ago  when  bootlegging 
made  publisher  of  the  News,  he  launched  and  hijacking  became  the  leading  occu 
an  editorial  campaign  against  rampant  pations  of  the  underworld  characters. 


standing.  They  started  in  actuality  more  Until  the  very  last,  he  showed  no  re- 
ihan  five  years  ago  when  bootlegging  lenting  spirit.  It  was  always  on  and 
and  hijacking  became  the  leading  occu-  upward.  So  strong  did  his  attacks  be- 


vice  and  political  corruption.  The  citi-  These 
zenry  of  Canton  stood  aghast  at  the  tenacioi 
nerve  of  this  man  who  dared  to  take  of  fear.  from  several  sources, 

up  the  cudgels  of  righteousness.  No  one  There  have  been  many  murders  Not  knowing  the  meaning  of  fear  and 
came  to  his  aid  and  many  even  scoffed,  among  the  gangsters,  bootleggers,  dope  refusing  to  be  intimidated,  he  fired  volley 
while  others  predicted  that  he  would  not  peddlers  and  operators  of  bawdy  houses  after  volley  of  editorial  comment  into 
last  long.  which  have  been  taken  as  a  matter  of  and  against  the  ranks  of  the  bootleggers. 

The  citizens  evidently  knew  whereof  course  by  the  citizenry.  Three  outstand-  dope  peddlers,  gamblers  and  bawdv 
they  spoke.  He  didn’t  last  long — eight  ing  unsolved  murders  are  being  recalled  house  operators. 

months.  But  those  eight  months  were  vividly  since  the  slaying  of  Don.  -  The  police  department  also  was  under 

ones  of  the  most  unrelenting  and  uncom-  The  first  of  these  was  ^hen  “Mooney”  fire  in  Mellett’s  crusade  against  vice.  Hg 


pations  of  the  underworld  characters.  come,  none  of  which  were  made  until 
These  characters  were  and  still  are  he  had  the  actual  facts  and  proof  at  his 
tenaciously  holding  the  city  in  a  grip  command,  that  threats  began  coming  in 


The  police  department  also  was  under 
fire  in  Mellett’s  crusade  against  vice.  Hg 
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charged  that  the  influence  of  all  the 
underworld  vices  reached  up  through  the 
entire  department.  So  strong  did  the 
crusade  become  against  the  Police  De¬ 
partment  that  Chief  Saranus  A.  Lengel 
was  dismissed  by  Mayor  Stanford  M. 
Swarts  on  charges  of  inefficiency. 

.After  a  turbulent  trial  lasting  more 
than  15  days  and  during  which  over  100 
witnesses  were  examined,  the  chief  was 
ordered  reinstated  by  the  Civil  Service 
Commission.  The  mayor,  refusing  to 


M  rs.  Don  Mellett 

abide  by  the  decision,  carried  the  case 
through  several  courts,  but  finally 
ordered  the  chief  back. 

The  crusade  continued  after  this  seri¬ 
ous  setback.  Much  sport  was  made  cf 
Mellett  for  the  failure  to  oust  Chief 
Lengel,  which  was  termed  by  many  as 
a  personal  grudge  tight  between  Mellett 
and  the  chieT 

Qiief  Lengel  then  filed  suit  against 
the  Daily  News  for  $50,000,  charging 
defamation  of  character  and  holding  him 
up  to  ridicule.  The  case  has  never  been 
heard. 

Turning  his  attention  to  the  “big 
guns,”  behind  the  moonshine  liquor  busi  • 
ness,  Mellett  secured  the  evidence  upon 
which  the  conviction  for  violation  of 
paroles  by  Harry  Turner  and  Harry 
Bouklias  was  based.  They  had  been 
star  witnesses  against  E.  E.  Curtis  and 
received  suspended  sentences  for  turning 
state's  evidence. 

In  doing  this  a  scare  was  thrown  into 
the  police  department  and  for  a  time 
they  were  extremely  active.  Several  of 
the  largest  catches  of  rum-runners  and 
wine-sellers  were  made,  but  this  stopped 
when  Sergeant  John  “Jiggs”  Wise  ap¬ 
prehended  one  Louis  Mazer  with  an  auto¬ 
mobile-load  of  Canadian  liquor  en  route 
to  a  party  given  by  police  officials. 

The  summer  drew  on  and  the  attacks 
became  more  and  more  pointed  as  Mel¬ 
lett  became  surer  of  his  ground  and 
backed  assertions  by  proof,  then  a  string 


of  murders  came.  It  is  thought,  although 
not  proven,  that  those  killed  had  aided 
Mellett  or  in  some  way  allowed  informa¬ 
tion  to  leak  out. 

The  week  immediately  preceding  the 
slaying  of  Mellett,  there  were  three 
murders  on  consecutive  nights  in  the 
“jungle”  territory.  None  of  these  have 
been  solved  as  yet.  Mellett  wrote  his 
last  editorial  on  Wednesday.  He  was 
murdered  on  Friday  mt)rning  shortly 
after  midnight.  The  editorial  was  an 
attack  on  the  Chief  of  Police  for  sus¬ 
pending  Sergeant  Wise  on  unreliable  in¬ 
formation.  The  suspended  officer  was 
reinstated  by  Safety  Director  Earl  Hex- 
amer,  on  the  morning  the  gunmen  “got” 
Mellett. 

The  last  editorial  from  the  pen  of 
Mellett  was  under  the  heading  “Lengel 
.Shows  Hand.”  It  follows: 

“Jiggs  W.  Wise,  sergeant  of  police  and 
catcher  of  bootleggers  extraordinary, 
yesterday  received  a  30-day  suspension 
from  the  force  without  pay.  Chief 
Lengel  took  summary  action  when  he 
was  told  that  Sergeant  Wise  was  under 
the  influence  of  liquor  early  Tuesday 
morning  after  a  car  which  he  was  driv¬ 
ing  was  in  a  collision..  The.  surprise 
lies  not  in  the  fact  that  Wise  has  fallen 
a  victim  'of  Chief  Lehgel's  operations, 
but  rather  that  the  chief  would  be  so 
brazen  in  his  method  of  trying  to  dis¬ 
credit  Sergeant  Wise.  One  would  have 
thought  the  chief  would  have  found  some 
better  ground  upon  which  to  take  ac¬ 
tion  against  his  much  disliked  officer. 

“It  is  understood  that  Safety  Director 
Hexamer  is  taking  a  hand  in  the  affair 
and  will  give  Wise  a  hearing  on  Friday 
morning.  The  facts  in  the  case  will 
come  out  at  that  time  and  the  public 
will  know  whether  there  is  any  basis 


-Above  are  the  four  rhildren  of  the  late  Don  Mellett.  publish-r  of  the  Canton 
Daily  Neus.  They  are  Betty  Lou,  Margaret,  Jean  and  Evan 


be  said  that  he  does  not  use  liquor  and 
that  he  reported  for  duty  yesterday 
morning  only  ten  minutes  late  and  put 


for  the  suspension  given  Sergeant  Wise,  the  entire  day  in  on  his  job.  On  the 


The  five  brothers  of  Don  Mellet,  Canton  editor,  slain  for  his  erusade  against 
vice.  Left  to  right:  Lloyd  Mellett,  W.  S.  Mellett,  Lowell  Mellett,  J.  H.  Mellett, 
and  R.  L.  Mellett. 


or  whether  it  is  another  piece  of  spite 
work  on  the  part  of  Chief  Lengel. 

“In  fairness  to  Sergeant  Wise  it  should 


Photograph  shows  the  funeral  of  Don  Mellet,  slain  editor  of  the  Canton  Daily 
"News,  as  the  casket  was  being  taken  from  his  residence. 


face  of  the  case  it  would  appear  that 
an  effort  had  been  made  to  discredit 
Wise,  whose  activities  in  apprehending 
law  violators  have  been  entirely  too  in¬ 
tensive  and  covered  too  wide  a  territory 
to  please  the  bootleggers  and  their 
friend." 

Heading  the  list  of  items  for  which 
the  News  has  stfKid  is  “honest  enforce¬ 
ment  of  all  laws.”  In  his  fight  for  this 
measure  Mellett  did  not  forget  the  other 
standards  for  which  he  believed  a  news¬ 
paper  was  in  business.  But  he  specialized 
on  the  former.  l)elieving  that  the  others 
would  be  easier  of  accomplishment  if 
first  the  city  was  cleaned  up.  He  did 
not  compromise  with  definite  wrong. 

The  week  preceding  his  murder, 
charges  were  filed  against  two  members 
of  the  Civil  Service  Commission  by  a 
police  officer.  Mavor  Swarts  set  a  hear¬ 
ing  of  the  charges,  hut  was  frustrated 
in  this  bv  an  injunction  granted  Price 
Jansen,  chairman  of  the  commission. 

In  his  petition  Jansen  made  scathing 
charges  against  Mellett. 

The  complete  statement  of  Jansen  was 
printed  in  the  News  over  the  signature 
of  Herve  W.  Miner,  managing  editor, 
stating  that  had  it  pertained  to  any 


other  person  other  than  the  publisher 
of  the  News  it  would  not  have  been 
printed.  A  partial  review  of  the  state¬ 
ment  will  furnish  an  idea  of  what  seri¬ 
ous  obstacles  Mellett  faced. 

“I  am  very  thankful  for  this  attack 
on  me  and  it  gives  me  an  opportunity 
to  explain  for  the  first  time  the  real  facts 
and  truth  surrounding  the  Lengel  trial — 
facts .  which  I  feel  the  public  does  not 
know,  as  it  has  lieen  purposely  misled 

by  a  local  newspaper . 1  had 

to  possess  the  necessary  courage  to  stand 
against  the  blackguarding  tactics  of  this 

newspaper . I  do  not  propose  to 

be  bluffed,  dragooned,  coerced  or  intimi¬ 
dated,  and  will  follow  the  dictates  of  m.v 
conscience,  lead  where  it  may.  I  do  not 
believe  I  should  engage  in  an  undignified 
wrangle  and  I  have  met  these  slanderous 
attacks  upon  me  and  will  do  so  in  the 
future  by  silence  and  contempt. 

“Mr.  Mellett  not  so  long  ago  blessed 
the  state  of  Indiana  by  leaving  and 
brought  to  Canton  a  mouthing,  slobber¬ 
ing,  overworked,  oversized  jaw  bone  and 
by  his  blackguarding,  muckraking  tactics 
has  caused  Canton  unmeasurable  harm. 
His  publicity  is  scandalous  matter  and 
has  given  to  Canton  an  unfavorable  name 
which  the  facts  and  truth  do  not  war¬ 
rant .  .A  man  whose  civic  pride 

all  rests  in  his  overworked  jaw  bone . 

In  a  less  refined  and  civilized  society 
than  exists  in  Canton  the  community 
would  have  purged  itself  of  this  nuisance 
by  riding  him  out  of  town  on  a  rail, 
amidst  the  praise  and  applause  of  the 
enraptured  multitude. 

“Signed  Price  Jansen.” 


Garage  where  Mellet  was  killed. 
Note  bullet  sears  and  broken  glass 
panel. 


ASSASSINATION  IS  PROTECTED  VICE’S  CHALLENGE  TO  THE  PRESS 


Editors  and  Publishers  Declare  Time  Has  Come  for  a  Show  Down  With  Lax  Police  Method; 

Newspaper  Convention  to  Form  Crime  Program 


■Eagle  Editor  Asks  for 


44'T’HE  courageous,  uninHueticed  news- 
papers  of  America  must  meet  the 
challenge  of  the  men  who  killed  Don 
R.  Mellett  in  Canton,  says  Harris  M 
Crist,  managing  editor  and  treasurer, 

Brooklyn  Eagle.  Are  law-breakers,  evil¬ 
doers,  the  thugs  of  the  underworld  to 
throttle  the  voice  of  the  American  press 
when  raised  in  protest  against  crime  con¬ 
dition?  That  is  the  question  which 
American  newspaper  proprietors  must 
answer. 

“Nobody  attempts  seriously  to  deny 
that  law  and  order  in  this  country  are  at 
a  low  ebb.  .\  few  independent  newspa¬ 
pers  have  spoken  frankly  of  conditions 
and  struggled  bravely  to  bring  about  im¬ 
provement.  But  the  stone  wall  every  paper 
has  encountered  is  the  utter  indifference 
of  the  public.  The  moral  consciousness 
of  the  public  is  undoubtedly  so  blunted 
today  that  it  is  almost  impossible  to  get 
any  reaction  from  it.  Exposures  of 
shocking  wrongdoing  in  high  places  pass 
over  the  heads  of  the  public  and  attract 
little  or  no  attention.  Officials  charged 
with  punishing  crime  are  la.x  and  iixlif- 
ferent.  .\n  intrepid  soul  here  and  there 
brings  out  facts  of  corruption,  law  viola¬ 
tions  and  other  evils  and  few  pay  anj 
attention  to  him.  Prosecuting  officials 
are  sluggish,  the  courts  slow  and  easy  to 
hoodwink,  the  great  public  interested  only 
in  gin  and  the  movies  and  it  takes  the 
murder  of  a  crusading  editor  to  get  a  rise 
out  of  anybody. 

"This  merely  emphasizes  the  duty  an<l 
responsibility  of  .\merican  journalism. 

The  press  must  arouse  the  conscience  of 
the  public,  keep  hammering  away  at  the 
evils  that  are  destroying  the  ideals  of  our 
nation  and  re-establish  law  and  order. 

"It  is  said  that  the  frauds  against  prohi¬ 
bition  have  broken  down  respect  for  law 
everywhere  and  are  responsible  for  prev¬ 
alent  crime  and  the  appalling  indiffer¬ 
ence  of  the  public.  I  think  this  is  true. 

The  records  in  this  respect  in  all  large 
cities  are  practically  the  same.  Crime  is 
rife,  prosecution  is  weak  and  judicial  ad¬ 
ministration  is  loose.  Officials  whose  duty 
it  is  to  check  and  punish  crime  are  hu¬ 
man  and  they  respond  to  the  greatest 
pressure.  Just  now  this  comes  from  the 
lawless  element,  through  political  pull, 
with  the  result  that  we  have  disturbing 
experiences  with  juries  that  will  not  in¬ 
dict  or  convict,  judges  who  give  suspend¬ 
ed  sentences,  or  light  sentences,  ridicu¬ 
lous  bail  practices  and  parole  boards 
which  release  prisoners  on  the  slightest 
excuse. 

“There  is  no  agency  at  work  to  correct 
conditions.  The  press  alone,  as  I  see  it, 
is  to  be  the  reformer,  .^nd  the  work 
must  be  pressed  in  spite  of  gunmen  hired 
by  criminals.  What  is  needed  is  a  con¬ 
vention  of  independent,  uninfluenced 
newspapers  to  map  a  program  to  fight 
crime.  It  can  and  should  be  done. 

“The  Eagle  has  been  giving  many  col-  wealthy  indicted  men  protected  by  skillful 
umns  of  space  every  day  to  campaigns  counsel.  the  closing  day  of  the  last 
against  general  and  specific  crimes.  More  of  Congress  the  House  adopted  a 

than  a  year  ago  we  started  with  a  two-  oiH,  already  passed  by  the  Senate,  pro¬ 
column  measure  appeal  to  the  public,  on  viding  for  the  punshment  of  certain  oil 
page  one,  setting  forth  our  determination  barons  who  fled  the  country  when  the 
to  show  up  local  looseness  in  the  district  scandals  broke  and  who  have  ignored 
attorney’s  office  and  among  judges.  We  jcderal  subpoenas  to  come  back  and  test- 
cited  instances  of  crimes  by  notorious  "y-  second  law  ends_  the  ri^t  of  ap- 
thugs  with  long  records,  of  their  light  ^al  on  technical  issues  in  the  District  of 
sentences  and  early  release  by  the  state  Columbia  and  will  speed  up  the  oil  trials 
parole  board.  We  quoted  the  records  of  there.  Senator  Thomas  J.  Walsh  an- 
the  judges.  We  gave  details  of  operations  nounc^  that  the  influence  of  the  Eagle 
of  bootleggers  and  other  criminals.  We  J??®  obtained  action  on  these  bills  in  the 
brought  the  churches  into  the  campaign,  ^  ,  session, 

gave  full  page  ads.  to  their  work  and  in  t  cite  these  instances  to  show  what  an 
other  ways  endeavored  to  bring  the  peo-  aggressive,  courageous  paper  can  accom- 
ple  back  to  the  houses  of  worship.  We  P''SV:  ca'lous.  state  of  the 

printed  in  all  26  full  pages  of  material  of  P«t’'>c  tonscience,  the  growing  audacity 
this  sort  and  have  given  mats  on  all  of  ,  crooKs,_  and  impotence  of  the  courts, 
it  to  other  newspapers.  the  American  press  has  a  great  duty  to 

“The  Eagle  obtained  the  passage  of  a  Perform, 
number  of  remedial  laws  by  the  state  " 

legislature,  increasing  the  penalties  for  Challenge  to  Amenco 

crimes,  limiting  the  granting  of  bail  and  “Don  Mellett’s  death  is  a  challenge  to 
generally  making  more  unhappy  the  lot  America,”  repeated  Carl  C.  Magee,  ^itor 
of  the  wrong  doer.  A  law  was  passed  Albuquerque  New  Mexico  State  Tribune. 
authorizing  a  Crimes  Commission  to  in-  “Can  vice  and  crime  utilize  violence 


dread  the  ordeal  of  dying  more  than  we 
do  being  dead.  But  the  man  who  prefers 
that  death  come  to  him  by  the  slow  pro¬ 
cess  of  disintegration  in  a  sick  bed  rather 
than  with  his  boots  on  in  a  he-man’s  fight 
for  a  righteous  cause  is  a  weakling.  The 
fact  that  the  latter  will  fight  at  all  will 
prompt  him  to  resist  his  assailant  if  he 
can.  Failing,  he  can  die  with  a  smile,  as 
men  of  moral  courage  always  die  no 
matter  where  they  die. 

“We  sorrow  for  Mellett’s  family.  They 
are  crushed  by  his  untimely  end.  But  in 
the  last  analysis — in  the  years  to  come — 
how  proud  they  will  be  of  such  a  record. 
It  is  a  greater  heritage  than  gold. 

“Society  is  the  loser  by  the  death  of 
such  men  as  Mellett.  The  world  needs 
fighters  for  civic  righteousness.  They  are 
all  too  scarce. 

“Yet  Mellett  dead  lives  more  vitally  in 
Canton  than  Mellett  alive.  The  manner 
of  his  physical  removal  will  shock  men  to 
action.  His  spirit,  passing  from  his  phys¬ 
ical  frame,  will  find  an  abode  and  will 
become  the  inspiration  of  10,000  men  to 
take  up  the  fight  he  has  been  forced  to 
abandon.” 


“Mellett  Died  for  All” 

Herbert  Bayard  Swope.  Executive 
Editor,  New  York  World:  “Mellett’s  as¬ 
sassination  was  shocking.  He  died  glori¬ 
ously.  His  end  was  a  flaming  tribute  to 
militant  journalism  which  even  death  can¬ 
not  dim.  Less  reckless  men  than  those 
who  killed  Mellett  under  the  right  pound¬ 
ing  of  the  press  have  turned  character 
assassins.  Always  those  who  have  the 
most  fear  from  the  press  are  loudest  in 
denouncing  it,  though  not  often  do  they 
dare  go  to  the  extreme  which  lifted  the 
little  Ohio  town  into  a  prominence  it  has 
not  had  since  McKinley.  Mellett  died 
for  all  of  us — that  is  his  greatest  epitaph.” 


eoiToe  DON  K  mellett 


Injury  of  One,  Concern  of  All 

Josephus  Daniels,  Editor,  Raleigh 
(N.  C.)  News  and  Observer:  “There 
was  once  a  very  wise  saying,  the  motto 
of  a  great  organization,  ‘The  injury  of 
one  is  the  concern  of  all.’  In  the  mat¬ 
ter  of  the  assassination  of  Editor  Mellett, 
every  newspaper  man  in  America  has  a 
deep  concern.  He  was  performing  with 
courage  and  wisdom  a  duty  which  all 
newspapers  ought  to  undertake,  to  wit, 
to  make  their  community  clean  and  whole¬ 
some.  He  was  “done  to  death”  because  of 
his  civic  virtue.  If  he  can  be  thus  cruelly 
murdered  all  brave  editors  are  fair  game 
for  thugs  and  gunmen  and  other  criminals 


Censorship  at  Canton 

Draiat  for  Editor  &  Publisher  by  Harry  Bressler 


vestigate  further  and  Gov.  Smith  ap-  anywhere  or  anv  time  to  intimidate  and 
pointed  on  this  commission  Thomas  S.  defeat  law  and  order? 

Rice,  of  the  Eagle  staff,  who  had  been  “If  it  can,  there  is  not  enough  red  blood 
writing  most  of  our  stories.  in  .\merica  to  be  worth  saving.  Every 

“The  Eagle  has  labored  in  the  national  reader’s  soul  will  repel  such  a  thought, 
field.  About  a  month  ago  we  started  .a  Hanging  Mellett’s  murderer  will  not 
daily  attack  on  the  delay  in  bringing  to  avenge  the  crime  against  .\merica.  Cru- 
trial  .\lbert  B.  Fall,  Edward  L.  Doheny  cifving  lawlessness  upon  the  cross  of  the 
and  Harry  F.  Sinclair  who  were  indicted  orderly  process  of  law  alone  will  expiate 
more  than  two  years  ago  and  have  not  such  crimes  against  societv. 
yet  appeared  before  a  jury.  We  appealed  “No  man  wishes  to  die.  Perhaps  we 


HOPWOOD  CALLS  EDITORS  TO  AID  SEARCH 
FOR  MELLETTS  MURDERERS 

T^RIE  C.  HOPWOOD,  editor  of  the  Cleveland  Plain  Dealer  and  president 
of  the  American  Society  of  Newspaper  Editors,  telegraphed  EDITOR  & 
PUBLISHER  July  19  as  follows: 

H“A8  president  of  the  American  Society  of  News¬ 
paper  editors  I  have  sent  the  following  message  to 
Mrs.  Don  Mellett : 

“  ‘The  American  Society  of  Newspaper  Editors 
expresses  its  deepest  regret  at  the  death  of  yonr 
husband  and  extends  to  yon  its  sincere  sympathy. 
His  death  was  in  the  line  of  duty  and  while  any 
expression  of  ours  cannot  bring  him  back,  his  sacri¬ 
fice  is  a  consecration  to  every  editor  who  believes 
in  social  decency  and  a  free  press.  If  the  American 
Society  of  Newspaper  Editors  can  be  of  service  to 
you  will  you  kindly  advise  me?’ 

“Let  me  add  that  the  cowardly  murder  of  Mellett 
is  a  challenge  to  independent  journalism  and  t 
be  exerted  to  bring  the  murderers  to  justice. 

“Through  your  columns  I  would  like  to  ask  the  members  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors  to  be  on  the  alert  for  any  service  they 
may  be  able  to  render  in  their  particular  communities  in  the  apprehension 
of  the  gunmen  who  took  Don  Mellett’s  life.  The  authorities  of  Stark  County, 
in  which  Canton  is  situated,  have  moved  expeditiously  and  good  citizenship 
in  the  commnnitv  is  thoroughly  aroused.” 
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who  thrive  by  dealing  with  crooked  poli¬ 
ticians. 

Ugliest  Threat  Against  Press 

Robert  P.  Scripps,  Kidgeiield,  Conn. — 
“The  assassination  of  Editor  Mellett  for 
printing  the  truth  about  thuggery  and 
crookedness  in  Canton  must  come  home 
to  every  newspaper  man  as  the  latest  and 
ugliest  of  a  series  of  recent  ugly  threats 
against  the  integrity  and  freedom  of  our 
press  as  a  whole.  To  seek  justice  in  the 
Mellett  case  must  be  made  the  personal 
business  of  all  of  us.  All  newspapermen 
should  stand  as  one  to  protect  the  public 
ser^•ice  we  render  against  any  sort  of 
coercion,  whether  by  ^nmen,  police  of¬ 
ficials  or  overbearing  judges.  It  should 
be  pointed  out  that  the  last  few  weeks 
have  given  us  instances  of  all  three  kinds 
of  outrages.” 

Editor’s  Defense  Fund 

L.  L.  Poe,  Advertising  Manager 
Davey  Tree  Co.,  Former  Managing 
Editor  Akron  (O.)  Times:  If  you  have 
not  already  done  so,  may  I  suggest  that 
Editor  &  Publisher  call  upon  the  news¬ 
papers  of  the  United  States  to  act  in  con¬ 
cert  for  the  purpose  of  apprehending  and 
convicting  the  murderer  of  Don  R.  Mel- 
letter,  publisher  of  the  Canton  News? 

Mr.  Mellett  was  killed  because  he  con¬ 
ducted  a  crusade  against  crime.  If  his 
murderer  escapes  the  electric  chair,  or  if 
the  course  of  the  law  is  slow  and  feeble, 
a  censorship  vastly  more  effective  than 
any  that  might  be  put  on  the  statute 
books  has  been  imposed  upon  the  Ameri¬ 
can  press. 

There  is  no  lack  of  funds  in  Canton. 
The  citizens  have  subscribed  $11,000.00 
this  (Saturday)  morning,  toward  a  fund 
of  $50,(X)0.(K).  The  City  Council  has  au¬ 
thorized  employment  of  a  special  inves¬ 
tigator.  Former  Governor  James  M. 
Cox,  owner  of  the  News,  is  putting  all 
of  his  resources  into  the  search.  There 
is  sufficient  local  effort  to  get  results,  but 
it  is  imperative  that  something  more  be 
done. 

The  newspapers  of  America  cannot 
permit  a  precedent  of  this  kind  to  be  es¬ 
tablished  with  nothing  more  than  local 
effort  directed  against  it.  It  seems  to  me 
that  the  papers  should  unite  for  the  pur¬ 
pose  of  creating  a  fund  without  limit  for 
the  prosecution  of  such  cases  and  that  the 
people  of  every  community,  no  matter 
how  small,  should  be  informed  by  their 
local  papers  of  such  united  and  organized 
action  by  American  publishers,  so  that 
criminals  everywhere  will  know  that  an 
overt  act  against  publisher,  editor  or  re¬ 
porter  will  be  followed  by  absolutely 
relentless  prosecution,  commanding  the 
ingenuity  and  resources  of  all  the  papers 
of  America. 

“Get  the  Murderer!” 

C.  P.  J.  Mooney,  Managing  Editor 
Memphis  Commercial  Appeal:  “The 
proper  answer  to  the  assassination  ot 
Mellett  will  be  the  arrest  and  conviction 
and  execution  of  his  slayers.  Newspa¬ 
pers  might  get  behind  the  prosecuting  at¬ 
torney  and  help  him.  In  these  days  of 
cheapness  of  human  life  editors  of  mili¬ 
tant  newspapers  should  be  always  pre¬ 
pared  to  take  care  of  themselves  but  at 
the  same  time  editors  should  see  to  it  that 
they  and  their  forces  are  personally  with¬ 
in  the  law.” 

Strange  in  Free  America 

Charles  B.  Welch,  Editor  and  Gen¬ 
eral  Manager,  Tacoma  News-Tribune: 
“Tacoma  has  an  unusual  interest  in  the 
assassination  of  Don  Mellett  in  Canton, 
because  Lowell  Mellett,  his  brother,  was 
long  a  prominent  figure  in  Tacoma  news¬ 
paper  life.  Mellett’s  murder  reads  more 
like  a  happening  in  the  politically  dis¬ 
turbed  Balkans  than  in  America.  His 
death  strikes  at  decent  newspaperdom 
everywhere  and  indicates  the  growing 
force  of  vice  and  civic  corruption.” 

Editor’s  Fortune  of  War 

H.  B.  R.  Briggs,  Editor,  Los  Angeles 
Record:  “It  now  remains  for  the  people 
of  Canton,  O.,  to  prove  whether  or  not 
they  are  worthy  of  the  fight  made  for 
them  by  Mellett.  His  assassination  was 
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the  fortune  of  war,  faced  and  accepted 
calmly  as  always  possible  by  an  editor 
with  a  mind,  a  vision  and  a  spine.  Luck¬ 
ily  for  the  rest  of  us,  fate  does  not  usually 
deal  .so  roughly.  .And  luckily  for  the 
world  there  are  Mellets  who  do  not  flinch. 
Instead  of  a  convention  of  militant  news¬ 
papers  for  mutual  protection  as  suggested 
by  Mr.  Crist,  1  propose  a  convention  ot 
all  editors  to  stiffen  their  individual  and 
collective  spines.  When  their  spines  are 
right  they  don't  worry  about  assassins.’’ 

Not  a  Futile  Sacrifice 

R.  E.  Stout,  Editor,  Kansas  City  Star: 
“Don  R.  Mellett,  the  young  editor  of  Can¬ 
ton,  Ohio,  gave  up  his  life  in  a  fight  to 
make  the  community  a  more  decent  place 
to  live  in.  He  was  shot  down  in  the 
dark  by  assassins  presumably  hired  by 
the  underworld  on  which  he  has  been 
waging  war.  Such  a  sacrifice  may  seem 
futile,  its  victim  is  lost  to  his  family  and 
to  his  city,  but  it  is  because  men  with 
Mellett’s  fighting  spirit  have  stood  for 
their  ideals  without  surrender  that  civil¬ 
ization  has  moved  forward.” 

Editors’  Risks  Often  Unappreciated 

Charles  H.  Dennis,  Editor,  Chicago 
Daily  News:  “The  assassination  of 
Mellet  demonstrates  that  Canton’s  crim¬ 
inal  element  is  in  hearty  accord  with 
certain  types  of  good  citizens  who  hold 
that  the  newspapers  publish  too  much 
crime  news.  It  sheds  light  also  on  the 
sort  of  risks  commonly  taken  by  mem¬ 
bers  of  the  staffs  of  newspapers  that 
fight  crime  in  earnest.  Those  risks,  in¬ 
curred  on  behalf  of  the  communities  to 
which  the  newspapers  give  loyal  service, 
too  commonly  are  unappreciated  and 
misinterpreted  by  beneficiaries  of  that 
service  who  complain  of  the  prominence 
given  to  reports  of  crime.  Appreciative 
co-operation  by  other  agencies  of  pro¬ 
gress  comes  only  in  the  wake  of  under¬ 
standing.” 

“Unspeakably  Deplorable” 

A.  J.  Sinnott,  Managing  Editor  A'ew- 
ark  Evening  News:  “The  Mellett 
murder  is  unspeakably  deplorable,  but 
I  do  not  believe  newspapermen  require 
any  convention  for  protection  against 
such  attacks.  We  should  rely  on  the 
machinery  of  the  law  and  public  opinion. 
Newspaper  editors  are  not  entitled  to 
any  more  protection  than  any  other 
citizens  who  may  assume  either  to  lead 
or  to  reform  their  communities.  With 
the  leadership  they  must  assume  the  risk 
of  injury  or  loss  through  the  efforts 
of  those  whose  exercise  of  special  priv¬ 
ilege  they  attack.  No  adoption  of  reso¬ 
lutions  by  a  convention  can  provide 
publishers  protection  against  the  evilly 
inclined  who  do  not  hesitate  at  murder.” 


Lebn  &  Fink  Profits 

The  Lehn  &  Fink  Products  Company 
reports  net  profits  of  $725,385  for  the 
first  half  year,  equal  to  $2.65  a  share 
on  265,000  shares  of  no  par  common 
stock.  The  figure  was  arrived  at,  the 
report  said,  after  deducting  an  amount 
for  advertising  more  than  $250,000 
greater  than  that  expended  in  the  first 
half  of  last  year. 


“NEVER  FINER  MORAL  COURAGE”— COX 


Mellett’s  Employer  Reveals  Unselfish  Motives  Which  Prompted 
Canton  Publisher’s  Fight 


James  M.  Cox,  proprietor  of  the  Canton 
Nev's  and  other  daily  nnvspapcrs,  this 
iccck  published  the  following  apprecia¬ 
tion  of  Don  R.  Mellett  in  all  of  his 
papers.  D  leas  signed  “A  Tribute  to  Don 
R.  Mellett — By  His  Employer."  The  ar¬ 
ticle  follows : 

For  35  years  I  have  been  in  the  news¬ 
paper  business,  and  have  met  many  kinds 
of  men.  None,  however,  possessed  a  finer 
character  than  Don  R.  Mellett.  He  was 
so  full  of  ambition  and  the  desire  to 
serve  his  time  that  he  exhibited  a  variety 
of  unusual  qualities.  His  love  of  the 
newspaper  profession  and  his  ideas  as  to 
the  responsibility  of  any  journal  to  the 
community  which  fosters  it  were  inher¬ 
ent. 

The  daily  paper  has  become  one  of  the 
most  active  instrumentalities  of  society. 
Its  possibilities  for  good  or  bad  service 
are  boundless.  In  many  instances  it  is 
necessary  for  it  to  articulate  the  things 
that  are  seated  in  the  minds  of  its  read¬ 
ers  ;  in  other  words,  to  asume  a  leadership 
in  many  community  matters.  In  the  face 
of  a  grave  menace  there  can  be  a  wide¬ 
spread  feeling  of  indignation,  but  if  pro¬ 
tests  were  not  voiced,  nothing  would 
come  of  it.  Citizens  rarely  join  together 
in  concerted  movement  to  redress  a  wrong 
or  to  provide  protective  measures  against 
things  that  portend  danger.  As  we  search 
the  history  of  bills-of-rights,  particularly 
in  the  very  early  days  of  reformation,  we 
find  an  insistence  upon  the  privilege  of 
citizens  foregathering  for  the  purpose  ot 
discussing  matters  relating  to  the  general 
welfare.  Newspaper-reading  constituen¬ 
cies,  as  we  know  them  now,  did  not  exist 
then.  As  necessity  begets  invention,  so 
docs  it  provide  the  means  and  devices  of 
protecting  the  public  interest.  Out  of  this 
come  new  functions  to  certain  agencies, 
and  among  these  evolutionary  develop¬ 
ments  is  a  new  and  enlarged  duty  which 
the  thoughtful  citizen  imposes  upon  a 
newspaper. 

We  find  many  men  in  our  profession 
who  treasure  the  good  name  of  their 
newspaper  as  they  do  their  own  reputa¬ 
tion.  They  look  upon  it  as  an  animate 
thing,  and  they  covet  for  it  as  priceless 
the  respect  of  decent  citizens.  They  want 
it  to  be  tolerant  when  forbearance  is  sug¬ 
gested  by  common  sense.  They  want  it 
to  be  unbossed  and  unafraid.  They  want 
it  to  be  as  keenly  disposed  to  protect 
the  weak  as  to  make  a  stand  against 
the  strong.  They  want  it  to  generate 
public  faith,  and  by  fidelity  to  the  people’s 
interests  to  justify  that  confidence. 

Don  Mellett  was  this  kind  of  a  news¬ 
paper  man.  The  growth  of  the  Daily 
News  in  Canton  has  been  an  interesting 
experience.  The  development  of  a  news¬ 
paper  in  any  field  always  is.  I  had  Mr. 
Mellett  under  observation  for  almost  a 
year  before  I  employed  him.  and  the  first 


position  assigned  to  him  was  intended 
as  a  test  of  his  mind,  industry  and  gen¬ 
eral  inclinations.  He  met  the  trial  suc¬ 
cessfully,  and  was  made  publisher. 

He  was  frank,  truthful,  honest,  loyal 
and  respectful  toward  his  trust.  He  was 
reared  in  a  God-fearing  family.  He  was 
not  obtrusively  religious,  but  he  had  an 
intensely  deep  religious  feeling.  Out  of 
this  came  his  concept  of  duty  as  a  mar. 
From  his  appraisal  of  the  functions  ot 
a  newspaper  grew  the  policy,  of  his  own 
initiation,  by  the  way,  which  invigorated 
the  Daily  News  and  made  it  feared  by 
those  whose  methods  are  not  to  be  seen 
in  the  sunlight. 

I  never  knew  a  finer  moral  courage 
than  his.  He  came  to  me  many  months 
ago  with  the  recital  of  what  he  conceived 
to  be  fundamental  wrongs  in  the  life  oi 
the  city  of  Canton.  I  subjected  him  to 
an  extensive  and  intensive  inquisition. 
On  one  occasion  he  replied  in  his  char¬ 
acteristic  affable  way,  that  my  inquiries 
seemed  to  imply  lack  of  confidence  in 
him.  My  response  was  that  I  only  sought 
to  save  him  from  the  mistakes  I  made 
when  I  was  his  age.  This  was  not  only 
satisfying  to  him  but  very  reassuring. 
It  seemed  to  form  the  beginning  of  a 
relationship  which  approached  the  fond¬ 
ness  of  a  father  for  his  son. 

Don  Mellet  never  dissembled.  Once  his 
thorough  steadfastness  was  established  in 
my  own  mind,  confidence  of  the  kind 
which  gave  him  our  whole  support  wa,; 
progressive.  I  remember  reminding  him 
of  a  truism  that  the  affairs  of  a 
community  cannot  be  made  any  better 
than  the  people  themselves  want  them 
to  be.  This  brought  from  him  a  beauti¬ 
ful  tribute  to  the  citizenry  of  Canton. 
He  said  its  interests  were  worth  fighting 
for,  that  as  many  of  his  children  as  had 
reached  the  required  age  were  in  the 
schools,  and  he  wanted  to  spend  his  days 
in  that  city.  When  he  made  his  case  as 
to  existing  conditions  and  reminded  me 
of  our  professional  responsibility,  then 
there  was  no  answer  to  his  expressed  de¬ 
termination  to  expose  wrong  wherever 
found,  regardless  of  any  conditions,  po¬ 
litical  or  otherwise,  which  might  be  en¬ 
countered. 

No  one  who  reflects  upon  the  situatu.ii 
developed  by  Mr.  Mellett’s  reformative 
movement  will  question  that  he  was  each 
day  approaching  his  objective.  Tempo¬ 
rary  reversals  meant  nothing  to  him.  He 
felt  in  his  very  soul  the  strength  of  right 
and  he  knew  it  must  prevail.  He  was 
driving  the  agents  and  mesengers  of  evil 
to  their  lair.  Even  in  their  hate,  how 
they  must  have  respected  his  continuing 
courage  and  the  clarity  of  every  diagnosis 
of  conditions  that  he  made ! 

Driven  to  their  extremity,  these  un¬ 
fortunate  ^rsons  decided  that  he  must 
(Continued  on  page  43) 


REWARD  FUM)  FOR  DETECTION  OF  MURDERER 

EDITOR  &  PUBLISHER  hereby  acknowledges  a  telegraphic  offer  by 
W.  D.  Clarke,  general  manager  of  the  Limn  (O.)  Morning  Star  to  subscribe 
SlOO  to  a  fund  to  be  collected  by  EDITOR  &  PUBLISHER  and  used  as  a 
reward  for  the  arrest  and  conviction  of  the  murderer  or  murderers  of  Don  R. 
Mellett,  who  lost  his  life  in  upholding  the  best  traditions  of  the  newspaper 
fraternity. 

EDITOR  &  PUBLISHER  will  be  glad  to  raise  funds  for  this  purpose 
and  forward  them  promptly  to  be  incorporated  in  the  $.50,000  reward  fund 
that  is  now  being  collected  at  Canton. 

In  a  communication  received  on  Thursday  from  Lowell  Mellett,  brother 
of  Don  R.  Mellett,  EDITOR  &  PUBLISHER  was  advised  that  the  reward 
fund  is  coming  principally  from  newspaper  men  and  anyone  desiring  to 
contribute  to  it  might  forward  a  check  either  to  EDITOR  &  PUBLISHER 
or  to  the  Canton  News. 

Suggestions  made  to  EDITOR  &  PUBLISHER  this  week  from  various 
sources  that  a  fund  might  be  collected  in  newspaper  circles  for  the  benefit 
of  Don  Mellett’s  widow  and  "children  are  also  acknowledged.  EDITOR  & 
PUBLISHER  has  communicated  with  members  of  the  Mellett  family  and 
while  this  generous  fraternal  spirit  is  appreciated,  we  are  advised  that  Don 
Mellett's  family  has  been  provided  for. 


REWARD  FUNDS  AMPLE 


Newspapers  Employ  Several  Detective 
Forces  to  Run  Down  Murderers 

More  than  $25,000  has  been  offered  in 
rewards  for  the  capture  of  Don  R. 
Mellett’s  murderer,  with  Ohio  newspapers 
supplying  most  of  the  funds. 

James  M.  Cox,  owner  of  the  Canton 
News,  has  offered  a  $5,000  reward,  as  has 
Scripps-Howard  group  of  Ohio  news¬ 
papers.  The  Cleveland  News  and  the 
Canton  Repository  have  offered  $1,000 
each,  as  have  the  newspapers  owned  by 
Louis  H.  Brush  and  Roy  Moore.  The 
Lima  (Ohio)  Star  offered  $100  to  start  a 
fund  among  newspapers  all  over  the 
country. 

Detectives  employed  by  the  Scripps- 
Howard  papers  are  working  with  the 
county  prosecutor  with  assurances  that 
the  entire  resources  of  that  group  are  at 
their  disposal.  The  Canton  News  has 
detectives  working  independently. 


Editor  &  Publisher  for  July  24,  192b 


THIS  SMALL  CITY  DAILY  KNOWS  ITS  COSTS 


Sheboygan  (Wis.)  Press  Has  Seen  Its  Competitors  Drop  Out  Because  They  Undersold  Their  Space- 
Efficiency  Department  Has  Cut  Expenses — Office  Methods  Told 


IF  an  efficiency  department  is  pood  for 
a  big  paper,  why  shouldn't  it  produce 
results  for  a  small  newspaper,  too? 

So  reasoned  C.  E.  Broughton,  editor 


By  NORMAN  J.  RADDER 

Associate  Professor  of  Journalism,  Indiana  University 


Linage  gains  by  the  Press  have  been 
Consistent  and  steady.  In  May,  1925, 
7,025  inches  of  national  advertising  were 
printed.  Last  May,  192(>,  the  total  was 


and  publisher  of  the  Shebovgan  (Wis.)  advertising  for  the  Press  for  7  years,  can  record  of  space  used  hy  each  advertiser.  8,677. 

Press  two  years  ago  when  he  decided  '"><1  P'ate  she  may  need.  Compart-  Monthly  linage  totals  from  the  cards  are  Local  advertising  for  that  month  showed 

to  establish  an  efficiency  department.  ments  were  built  large  enough  to  accom-  compared  with  last  year's  records  to  see  even  a  greater  contrast  with  the  corres- 

The  Press,  with  an  A.  B.  C.  circulation  ntwlate  the  biggest  plates.  There  is  if  individual  advertisers  showed  a  gain  ponding  month  a  year  ago.  The  figures 

of  14000,  is  the  only  daily  in  Sheboygan,  r'xini  enough  in  each  compartment  for  the  or  a  loss  for  the  mtmtli.  were  23,594  inches  as  contrasted  with 

a  city  of '38,000,  and  also  the  only  daily  in  arrangement  of  the  plates  in  series  as  Mr.  Van  de  Kepe  also  has  closely  at  29,116  inches  a  year  later.  Mr.  Brough- 

Shebovgan  county,  the  leading  dairy  called  for  by  schedule.  Plates  for  auto-  hand  a  btxik  giving  total  linage  for  every  ton  is  insistent  that  a  newspaper  cannot 


county  in  the  state 


mobile  advertisers  and  tobacco,  cigarette  month.  F'or  19  consecutive  months  his  afford  to  sell  a  re-run  on  an  ad  for  less 


Miss  Mona  Pape,  a  clerk,  who  had  and  cigar  advertisers  are  filed  separately,  department  has  succeeded  in  making  every  than  the  first  cost 
training  in  the  editorial  and  business  di-  Correspondence,  orders,  schedules,  copy  month  a  better  one  than  the  correspond-  “Overhead  costs 


visions,  was  put  in  charge  of  the  new  ing  month  a  year  before. 

department,  under  the  direction  of  H.  H. - .  Jlirouoh  the  efforts  of  the  local  adver- 

Born,  business  manager.  Miss  Pape  di-  tising  staff,  Sheboygan  advertisers  have 

vides  her  time  between  efficienev  work  been  convinced  that  advertising,  to  be 

and  classified  advertising.  Costs  have  "■^>'‘th  while,  must  be  regular  and  consis- 

been  cut  along  the  line  as  a  result  of  Furthermore,  advertisers  have  been 

her  daily  watchfulness  over  all  depart-  T  irregular,  spasmodic  advertising 

I  increases  newspaper  production  costs. 

For  in.stance.  paper  and  ink  cost  per  contracts  call  for  a  regular  weekly 

page  was  $8.65  in  Mav,  1925;  in  May,  schedule  in  accordance  with  a  graduated 

1926,  it  was  $8.40.  "  scale  of  rates.  Only  one  form  of  con- 

Composition  cost  was  .036  cent  per  l^^al  advertising  de¬ 
inch  in  May,  1925  In  May,  1926  it  \  partment.  It  retiuires  a  specitic  number 

had  dropped  to  .034  cent.  '"ches  to  be  run  on  a  given  day  each 

Paper,  ink,  and  composition  costs  were  week  for  13,  26  or  52  consecutive  weeks, 

9.1  cents  an  inch  in  Mav,  1925.  These  being  inver.sely  proportional  to 

costs  in  may.  1926,  had  fallen  to  8.3  cents  duration  of  the  contract.  No  open 

Other  departments  show  a  similar  drop  space  contracts  are  so  d. 

in  costs.  \Vhereas  in  January,  1925,  the  Broughton  s  policies, 

percentage  of  advertising  cost  to  adver-  co-oiieration  between  the 

hsing  earnings  was  16  per  cent,  in  Jan-  adverting  departments  for  the 

uary?  1926,  if  was  14  per  cent.  (Bv  ad-  elimination  of  free  publicity  and  similar 

vertising  cost  is  meant  the  total  expense  co-operation  between  the  credit  and  ad- 

of  the  advertising,  local,  national  and  i  '7  departments  for  the  prevention 

classified  departments,  salaries,  mat  serv-  <>f  losses  through  ^or  accounts, 

ice,  percentage  of  total  plant  overhead,  o  u  •  ^  F  developed  the  ^st  hl- 

j  7  ‘  Charles  E.  Broughton  system  for  copy  service  that  has  ever 

.  11  1  come  under  the  observation  of  the  writer, 

line,  pe^rhaps*  thT  most  significant  result  and  contracts  vyith  national  advertisers  The  system  consists  of  a  proof  tile  and  a 
of  the  efficienev  department  is  reduction  are  tiled  in  cabinets  along  a  third  wall.  -ri  '  r  u  *  i-  i  in 

of  newsprint  consumption.  Mr.  Born  and  Mr.  Broughton  and  Mrs.  Gerlat  are  ^  The  proof  sheets  are  clipped  and  all 


“Overhead  costs  go  on  just  the  same.” 
he  points  out.  “Men  in  the  ad  alley  have 


Throuuh  the  efforts  of  the  local  adver-  to  be  paid.  Our  figures  show  that  we 
tising  staff,  Sheboygan  advertisers  have  must  charge  a  fixetl  rate  for  the  space 
been  convinced  that  advertising,  to  be  we  sell,  not  for  composition.  If  we 
worth  while,  must  be  regular  and  consis-  charged  less  for  re-runs,  many  merchants 
tent.  Furthermore,  advertisers  have  been  would  run  the  same  ads  twice  or  oftener. 
told  that  irregular,  spasmodic  advertising  The  result  would  be  lack  of  interest  in 
increases  newspaper  production  costs,  advertising  among  our  readers  and  a  con- 
All  contracts  call  for  a  regular  weekly  seiiuent  loss  of  business  to  merchants, 
schedule  in  accordance  wJth  a  graduated  The  Press  has  ,10  correspondents  in 
scale  of  rates.  Only  one  form  of  con-  various  parts  of  the  county.  They  are 
tract  is  sold  by  the  local  advertising  de-  paid  $1.50  a  column.  Two  trucks  de¬ 
partment.  It  retiuires  a  specific  number  liver  papers  to  these  villages  on  the  af- 
of  inches  to  be  run  on  a  given  day  each  ternoon  of  publication.  With  reference 
week  for  13,  26  or  52  consecutive  weeks,  to  a  news  policy  that  builds  success,  Mr. 
the  rate  being  inver.sely  proportional  to  Broughton's  a<lvice  to  editors  of  small 
the  duration  of  the  contract.  No  “open  papers  is  this :  Neglect  not  the  obituary. 


space”  contracts  are  sold. 


Until  a  few  years  ago,  Mr.  Broughton 


In  line  with  Mr.  Broughton's  policies,  himself  wrote  the  obituaries  for  all  people 
there  is  close  co-oiieration  between  the  whom  he  knew. 

news  and  advertising  departments  for  the  Other  factors  which,  in  the  opinion  of 
elimination  of  free  publicity  and  similar  the  writer,  are  responsible  for  the  success 
co-operation  between  the  credit  and  ad-  of  the  Press  are :  Mr.  Broughton's  in- 
vertising  departments  for  the  prevention  timate  and  personal  relationship  with  his 


of  losses  through  poor  accounts. 


employes,  original  editorials  written  by 


Charles  E.  Broughton 


of  newsprint  consumption.  Mr.  Born  and 
Miss  Pape,  knowing  how  many  papers 


The  Press  has  developed  the  best  fil-  Mr.  Broughton,  and  a  square  deal  for 
ing  system  for  copy  service  that  has  ever  the  reader  in  news  and  advertising  per- 
come  under  the  observation  of  the  writer,  centage. 

The  system  consists  of  a  proof  file  and  a  John  R.  Wolf  of  the  Milivauket*  Joiir- 
mat  file.  nal  at  one  time  said :  “I’d  rather  work 

The  proof  sheets  arc  clipped  and  all  Charley  Broughton  than  be  in  busi- 


enthusiastic  about  a  daily  schedule  for  ‘7  proofs  are  placed  in  folders  in  a  four-  ness  for  myself.”  This  expresses  the 


a  roll  should  produce,  check  actual  pro-  national  advertising  which  they  have  per-  drawer  legal  size  filing  cabinet.  Folders  loyalty  and  friendship  which  men  and 

duction  against  this  lAiown  standard  fected  as  a  result  of  years  of  experience,  ^'’e  arranged  alphabetically  according  to  women  m  all  departments  of  the  Press 

Lployes  ^  aware  there  is  somebody  It  is  a  blank  form  upon  which  Mrs.  Ger-  advertisers  :  Attention  compellers.  Am-  have  for  Mr.  Broughton.  No  need  for 

watching  production,  are  more  careful,  lat  imlicates  every  afternoon  the  national  encan  Legion,  Arm^ce  Day,  Auto  Ac-  ’ 

Hence  there  is  less  spoilage  and  fewer  advertising  which  is  to  run  the  next  day.  lessor, es.  Army  Go<^s,  Auto  Repairs,  Mr.  Brougfoon  ,s  advisor,  confident,  and 

overruns.  Name  of  the  advertised  product,  size  of  Awning  and  Tents,  etc.  fnend  of  all 

The  foregoing  sentence  gives  a  clue  the  ad,  and  page  upon  which  it  is  to  run  Each  proof  has  stamped  upon  it  the  canned  editorials  are  used. 

I..hat  "fZ.  Born’s"  piniS.  is  thr  arc  in.licaud.  It  is  according  to  this  daily  month  and  year  it  »,s  released.  r„g  7' 

outstanding  accomplishment  of  efficiency  schedule  that  the  necessary  cuts,  copy,  etc.  of  mats  for  three  years  are  kept  in  a  36  8  *  ^  t-vpwM  months  of  this  year, 

work,  namely,  the  effect  on  the  morale  of  are  gathered  for  use  in  the  composing  compartment  cabinet  made  especially  for  Advertising  News 

employes  in  that  they  will  be  more  care-  r'Joni  for  each  day  s  issue.  Between  4  that  purpose.  Thus  when  a  proof  of  a  44  56 

ful  if  thev  know  that  somebody  is  keep-  and  5  in  the  afternoon  the  schedule  goes  mat  is  found  m  the  Furniture  folder  47  53 

ing  daily  tab  on  output  and  costs.  to  A.  C.  Van  de  Repe,  local  advertising  H  is  an  easy  matter  to  look  up  the  co^.  46  54 

Take  the  little  matter  of  pencils  used  manager,  who  makes  out  his  dummy  of  rvet  mat  stamped  say  February,  1926,  m  39  61 

by  reporters  Before  the  advent  of  effi-  the  entire  pai^r  on  the  basis  of  this  sched-  the  mat  file.  Each  month  when  a  new  40  60 

ciency  in  the  Press  office,  reporters  used  tile  and  a  similar  one  for  local  adv^r-  service  'S  received  the  one  two  years  old  j  ^  graduate  of  the 

half  a  dozen  oencils  a  week.  Thev  were  tising.  third  advertising  schedule  takes  is  < 'scar  et .  ut  efore  destroying  the  iniirnaiisni’ nf  tVi<.  T'ni\...rc:t„ 


half  a  dozen  pencils  a  week.  They  were  tising. 
easy  to  get  and  there  was  no  reason  why  ‘'7^,  ° 
they  should  use  them  economically.  Now,  ° 
however,  Miss  Pape  will  issue  a  pencil  to  dules 


fathered  for  use  in  the  composing  compartment  cabinet  made  especially  for  Advertising  News 

for  each  day’s  issue.  Between  4  that  purpose.  Thus  when  a  proof  of  a  44  56 

1  in  the  afternoon  the  schedule  goes  mat  is  found  in  the  “Furniture’’  folder  47  53 

C.  Van  de  Repe,  local  advertising  it  is  an  easy  matter  to  look  up  the  cor-  46  54 

ger,  who  makes  out  his  dummy  of  ''cct  mat  stamped  say  February,  1926,  in  39  61 

itire  paper  on  the  basis  of  this  sched-  the  mat  file.  Each  month  when  a  new  40  60 

ind  a  similar  one  for  local  adver-  service  is  received,  the  one  two  years  old  \VoU„,.  t  ..  _  j  . .  r  .u 

.  third  advertising  schedule  takes  is  discarded.  But  before  destroying  the  iVinrnurJct, ’  ? 

of  readers  and  legals.  As  a  result  mats,  Mr.  Van  de  Repe  goes  through  u’ismnsin^'c  n'tv  ini 

lis  combination  system  of  ad  sche-  them  and  selects  those  which  appeal  to  dena’rtnient'  Tlirp*>  rJn  ^  ^ 

(r\f  rloT^o  f  atlfl  rliimmv  him.  and  these  are  nlarerl  in  a  nrnr^f  fit.  department.  Three  reporters  cover 


of  this  combination  system  of  ad  sche-  them  and  selects  those  which  appeal  to 
dules  for  each  department  and  a  dummy  b'm.  and  these  are  placed  in  a  proof  file. 


- .....  1  •  11  1  1  J  r  •  u  T  „  _  .L  .1  .  news  runs  in  Sheboygan  and  are  readv  for 

a  reporter  only  when  he  turns  in  his  old  tipon  w’hich  all  ads  are  marked  for  inches  Ten  years  ago  there  were  thr^  dailies  special  assignments  in  the  county.  Miss 

stub.  These  are  given  to  men  in  the  and  columns,  the  problem  of  missed  ads  m  .Sheboygan-the /oi.nm/,  the  Telegram  Ksther  Pape  is  editor  of  the  socLv  and 
composing  room  who  prefer  short  pen-  and  wrong  position  ads  has  been  elimi-  and  the  Press.  The  Journal  suspended  j,|u6  page.  ^ 

cils.  Pencil  consumption  has  been  cut  "at^-.  ,,  a  o  ‘ In  the  .summer  of  1922  the  Press  organ- 

to  such  an  extent  that  the  Press  hasn’t  ^1  .  '^^d  a  library  which  since  that  time  has 

bought  any  for  a  year  and  a  half.  solicitors,  N.  M  Root,  H  V.  Friedrich,  I  asked  Broughton:  How  do  built  up  a  current  historv  of  Sheboygan 

Efficienev  in  the  Press  office,  however,  and  C.  M.  Wondergem.  Under  the  glass  you  explain  the  fact  that  the  Press  sur-  citv  and  countv  The  library  contains 
is  by  no  means  confined  solely  to  the  de-  *oP  o"  Mr.  \  an  de  Repe  s  desk  is  a  sche-  vived  instead  of  one  of  the  others?”  about  450  biographies  of  local  men  and 

partment  responsible  for  it.  System  and  ‘File  of  the  contract  advertisers  divided  After  a  minute’s  reflection  he  replied:  women  and  .some  2,000  biographies  of 
time-savers  are  found  in  every  depart-  among  the  three  .solicitors  and  Mr.  Van  "W^  never  undersold  our  commodity.”  persons  outside  of  this  localitv  In  addi 
mmt.  de  Repe  and  accusing  to  the  dap  of  the  He  added.  “As  far  back  as  the  days  tion  there  are  histories  of  business  firms 

Since  December,  1924,  the  Press  has  wt*ek.  Mr.  van  de  Kepe  himself  handles  when  the  Press  had  only  a  circulation  oi  officers  and  activities  of  organizations  and 
been  in  its  new  $2(10,000  plant.  The  com-  the  department  stores  and  a  number  of  a  thousand,  we  knew  our  costs  and  never  dubs,  accounts  of  crimes  committed,  com- 


In  the  summer  of  1922  the  Press  organ¬ 
ized  a  library  which  since  that  time  has 


posing  room  is  in  the  center  and  round  f>ther  local  advertisers.  sold  advertising  below  cost.  We  knew  plete  court  news,  accounts  of  accidents 

about  it  are  ranged  the  various  depart-  One  solicitor  handles  most  of  the  down-  what  it  cost  us  to  produce  an  inch  of  ad-  and  other  general  informative  news', 

ments,  each  with  a  door  opening  on  that  town  accounts  while  another  specializes  in  vertising.  Our  competitors  sold  adver-  Some  40  or  50  stories  are  clipped  and 
I»rt  of  the  composing  room  with  which  outlying  accounts.  Mr.  Root  works  on  tising  for  anything  they  could  get.  We  filed  from  each  day’s  issue, 
thty  are  concerned.  special  pages.  had  a  definite  rate  and  stuck  to  it.”  Miss  Marion  Koch,  librarian,  and  her 

Thus  national  advertising,  classified  and  Sometime  between -4  and  5  o’clock  every  Mr.  Broughton  explained  that  at  one  assistant,  also  take  care  of  general  in- 
tal,  each  have  a  separate  room.  Around  day,  each  of  the  solicitors  hands  in  his  time  owners  of  one  of  the  newspapers  formation  requests  from  ^he  public, 
the  walls  of  the  national  advertising  de-  schedule  of  ads  to  run  the  next  day.  sold  advertising  for  $2  a  page.  Adver-  The  foreman  of  the  composing  room  is 
partment  are  cabinets  built  especially  to  From  this  and  from  the  list  of  his  own  tisers  would  come  to  Mr.  Broughton  and  George  Brand.  Fred  Ruhe  is  head  of 
m^t  the  needs  of  national  advertising,  accounts,  Mr.  Van  de  Repe  makes  up  a  tell  him  that  they  could  get  a  page  in  the  press  room. 

those  along  two  walls  contain  plates  for  schedule  of  ads  and  a  dummy.  the  other  papers  for  this  or  that  price,  Ottoe  Stielow  is  circulation  manager, 

national  advertisers.  These  are  all  ar-  On  his  desk  Mr.  Van  de  Repe  has  a  and  wanted  to  know  why  he  charged  As  soon  as  roads  open  in  the  spring,  he 

ranged  alphabetically  according  to  prod-  card  index  of  all  advertisers.  The  ac-  more.  In  time  his  unvarying  insistence  visits  rural  subscribers,  making  collec- 

Fw  *  moment’s  notice  Mrs.  counting  department  keeps  this  list  up-  on  a  fair  price  for  a  known  commodity  tions,  soliciting  and  building  good  will 

Lida  S.  Gerlat,  who  has  handled  national  to-date  by  entering  upon  it  the  daily  won  the  confidence  of  advertisers.  through  personal  contact. 
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DALE  ASKS  FUNDS  TO  CARRY  TEST  CASE 
ON  CONTEMPT  TO  HIGHEST  COURT 

Chief  Justice  of  Indiana  Grants  His  Appeal  for  Hearing  by 
U.  S.  Supreme  Court  on  Validity  of  Truth 
of  Utterances  as  Defense 

By  GEORGE  R.  DALE 

Editor  Muncie  (Ind.)  Post<Democrat 

editorial.  Tlie  court  refused  to  listen, 
Ol  rittcn  Exclusively  for  Editor  Ac  I  ubuisuer)  followed. 


BOND  REJOINS  CURTIS  BOOTH  HAS  AUDIENCE 
Now  M.  E.  of  Public  Ledger  After  WITH  MUSSOLINI 

Five  Days  as  Agency  Man  - 

Merritt  Bond  has  become  managing  Address  to  Premier,  Grand  Rapids 
editor  of  the  Philiuiclphia  Morning  Pub-  Editor  Praises  Premier  for  Stern 
lie  Ledger.  Five  days’  experiment  con-  Rule,  Even  Over  Press 

vinced  him  that  after  twenty  years  in  Freedom 

newspaper  work  he  would  be  unhappy 
in  advertising  so  he  returned  to  the 

Curtis  organization,  he  said.  Edmund  W.  Booth,  editor  and  pub- 

Mr.  Bond  resigned  as  managing  edi-  hsher  of  the  Grand  Ka{<-ids  (Mich.) 
tor  of  the  Xetc  York  Evening  Post  to  Editor  &  Fubi.ishkr  July 


Edmund  \V‘.  Booth,  editor  and  pub¬ 
lisher  of  the  Grand  Rapids  (Mich.) 


IVTUNCIE,  Ind.,  July  20. — The  press  oi  In  affirming,  the  Supreme  Court  of  the  join  Barton,  Durston  &  Osliorne,  New  9  from  Florence 
America  owes  a  deep  debt  of  grati-  State  of  Indiana  handed  down  the  start-  York  advertising  agency  and  left  that  details  of  an  in- 
tude  to  Judge  David  A.  Myers,  chief  l.ng  dicta  that  the  truth  was  no  defense,  organization  to  assume  his  new  position,  terview  he  had 


justice  of  the  Supreme  Court  of  Indiana,  that  t!ie  editorial  was  direct  contempt.  This  causes  no  changes  in  the  Public 

whose  action  Monday  morning  in  per-  that  the  courts  have  the  inherent  right  Ledger  organization. 

mitting  my  contempt  case  to  be  trans-  to  punish  newspapers  for  contempt,  that  Rome  with  Prem- 

ferred  to  the  Un.ted  States  Supreme  legislatures  are  powerless  to  deprive  the  icr  Mussolini. 

Court  will  make  perfectly  clear  the  pres-  courts  of  this  prerogative,  that  a  change  pDIMF  NFW^  NFf'F^^ARV  Premer,  ac- 

ent  and  future  status  of  .\merican  news-  of  venue  cannot  be  taken  from  the  '^*'*"**-  »» i  cording  to  Mr. 

paper  publishers.  aggrieved  judge  and  that  the  judge  has  TO  STIR  PUBLIC  Booth,  is  rather 


had  a  few  days 
previously  at 
Rome  with  Prem¬ 
ier  Mussolini. 


1  cording  to  Mr 

TO  STIR  PUBUC  Booth,  is  rather 

inaccessible  to 
-American  news- 

Thomat  S.  Rice  of  N.  Y.  Crime  Board  paper  men.  who. 

Declares  Present  Fight  Against  feels,  have  un- 

Evil  Impossible  Without  fairly  quoted  lum. 

“  and  Mr.  Booth 

Aid  of  Press  assured  him  that  Edmund  \V.  Booth 

-  an  interview  for 

"The  newspaper  and  its  effect  on  publication  was  not  sought.  The  Grand 
crime,”  was  discussed  as  a  prominent  tea-  Bapids  editor  departed  from  usual  jour- 


ture  of  the  meeting  of  the  Crime  Com¬ 
mission  of  New  York  State  in  Elmira, 
New  York,  on  July  15.  The  meeting  was 


nalistc  procedure  by  formally  addressing 
the  Premer,  in  the  following  words ; 
"Mr.  Premier;  I  am  grateful  for  the 


attended  by  seven  of  its  eleven  members,  honor  of  meeting  you  and  for  the  oppor- 
among  whom  was  Thomas  S.  .Rice  of  the  tunity  to  tell  you  personally  of  the  ad- 
Hrooklyn  Eagle.  The  remaining  number  miration  which  1  hold  for  you  because 
present  were  senators  and  an  assembly-  the  great  social  and  political  achieve- 
man  with  the  exception  of  W.  L.  Butcher,  ments  realized  for  Italy_  in  a  few  stort 
director  of  the  Department  of  Boys'  \Vel-  y^afs,  due  to  your  forcetul  and  sagacious 
fare  in  New  York,  and  Miss  Jane  Hoev,  leadership.  1  come  from  the  State  of 
assistant  director  of  the  Welfare  Council  Michigan,  which  produces  among  many 


of  the  City  of  New  York.  Senators  "ther  things  two-thirds  of  the  motor 
Baumes,  Knight  and  Wales,  and  .\ssem-  vehicles  of  the  world,  and  when  I  go  back 
lilvman  Esmond  completed  the  list.  1  expect  to  tell  our  people  a  story  of  en- 

'in  bringing  out  many  forces  which  appreciation  for  Italy,  for 

cause  juvenik  vice.  Recorder  Otis  H.  Italys  new  government  and  for  Italys 
(iardner  of  Elmira,  who  was  called  be-  ‘  .t.'J’j*' ,  ...  ,,  ,  , 

fere  the  commission,  named  the  plaving  fa>th  ully  endeavored  to  grasj 

up  of  crime  news  by  newspapers  as' one  the  complex  and  serious  problems  which 
condition  which  had  a  had  effit  upon  the  c»'’f«-<-nted  l  a  y  following  the  war,  I  am 
adult  as  well  as  the  juvenile  mind.  He  f.'-‘^l«red  to  tell  our  peop  e  hat  the  poF 
.  ■'  tical  tiKils  which  you  selected  were  the 

■  tools  of  a  wise  statesmanship,  and  this 

I  believe  that  the  newspapers  have  a  includes  the  limitations  placecl  by  your 
big  part  to  play  in  this  field  of  crime  government  on  klie  freedom  of  the  press, 
prevention.  I  douht  the  wisdom  of  the  and  I  sav  this  as  one  who  strongly  holds 
policy  whereby  newspapers  make  the  (i^e  Ame'ricaii  view  of  the  freedom  of  the 
more  vicious,  atrocious  forms  of  crime  press. 

one  of  their  features.  The  public  gets  congratulate  Italy  on  the  truly  mar- 

many  pictures  of  these  crimes  through  velous  strides  in  progress  thus  far  made 
frequent  recital  of  the  case,  its  history,  and  to  vou,  Mr.  Premier,  to  vour  King 
and  all  connected  with  it.  And  the  news-  and  to  'your  people.  I  extend  heartfelt 
papers  fail  to  impress  on  those  who  ought  ^^od  wishes  for  a  still  larger  measure  of 
to  be  impressed  that  crime  is  a  detriment ;  happiness  and  for  solid  success  in  all  that 
George  R.  Dale  (left,  editor  Muncie  (Ind.i  Post-Democrat,  is  shown  receiving  rather  the  newspaper  article  has  the  ten-  jroes  to  make  a  great  nation.” 
a  check  for  $500.00  from  Emmet  Cavanaugh,  Chicago  Stock  \ards  man.  The  dency  to  arouse  sympathy  for  the  Mussolini,  according  to  Mr.  Booth,  was 
check  is  the  first  contribution  to  a  $5,000  fund  with  which  the  editor  will  criminal.  smilingly  appreciative  of  the  compliment 

carry  his  case  before  the  United  States  Supreme  Court.  .After  Recorder  Gardner  had  spoken  and  sent  the  editor  away  with  his  signed 

.  concerning  the  newspapers,  Commissioner  photograph. 

I  had  been  telling  the  truth  about  the  the  sole  power  to  discover  and  interpret  the  sole  member  of  the  press  rep- 

L’’..  1*0  til#*  mpanitior  anri  nf  tliP  _ _  ..i._  _  «  .i._. 


George  R.  Dale  (left,  editor  Muncie  (Ind. I  Post-Democrat,  is  shown  receiving 
a  check  for  $500.00  from  Emmet  Cavanaugh,  Chicago  Stock  Yards  man.  The 
check  is  the  first  contribution  to  a  $5,000  fund  with  which  the  editor  will 
carry  his  case  before  the  United  States  Supreme  Court. 


Ku  Klux  Klan  and  its  control  of  the  the  meaning  ^and  intent  of  the  w'ords  resented  on  the  commission,  stated  that 


CLEVELAND  PRESS  MILK  FUND 


judiciary  and  other  instrumentalities  ol  or  ,  •  ,  ,  ,  'he  Crime  Commission  would  never  have  f'l  pvFLAND  PRESS  MILK  FUND 

the  court.  The  county  judge,  the  prose-  Thus,  the  Ku  Klux  Klan,  w’hich  lioasted  been  possible  had  not  the  newspapers 
cutor,  the  sheriff,  the  grand  jury  and  the  of  its  pioneer  service  in  behalf  of  alarmed  the  people  to  the  need  of  such  a 

jury  commissioners  were  all  members  of  speech  and  a  free  press,  has  bequeathed  ^^dy  by  emphasizing  the  increase  in  Children  at  48  Playground*  Get  Mid- 


the  Klan. 

The  Klan  oath  superimposes  an  obliga¬ 


to  the  new  spaper  profession  with  its  dying  crime, 
gasp,  a  heritage  of  doubt  and  misgiving  p 


summer  Luncheons 

The  Klan  oath  superimposes  an  obliga-  gasp,  a  nernage  oi  aoum  ana  misgiving  C.arHncr  rlecDrcd  hi.;  iViint  ...  .  . ..  .  j 

tion  upon  memliers  which  takes  precedence  which  can  only  be  cleared  up  by  an  un-  fua.  news  shmild  L^un  Cleveland  Press  has  established  i 

over  the  obligations  imposed  upon  indi-  mistakable  pronouncement  from  the  court  nressed  entirely  hut  that  the  freoiient  Permanent  summer  milk  fund  to  provi* 
viduals  and  public  officials  by  the  laws  ot  final  resort.  ^eoetition  of  all’ its  details  the  glorifica-  mwlernourished  children  who  attend^ 

and  constitution  of  Indiana  and  the  laws  The  press  of  .America  should  recognize  •  P  .  •  ,  should  ^  avoid-  playgrounds  with  free  milk.  The 

and  constitution  of  the  United  States.  its  perilous  predicament.  If  the  Indiana  ^  Jared  such  news  should  be  handled  through  a  board  of  trffi- 


viduals  and  public  officials  by  the  laws 
and  constitution  of  Indiana  and  the  laws 
and  constitution  of  the  United  States. 


My  newspaper  declared  that  the  visible  decision  is  affirmed,  the  press  is  muzzled  ^  tees  ana  me  miiK  aisiriouiea  oy  me  sui- 

of  the  court  were  being  directed  forever.  My  attorney.  William  Vel^au  as  would  create  an  abhorrence  of  crime.  ^«ard  to  the  playgrounds.  The  school 


fashion  such  distributed  by  the  school 


and  commanded  by  an  invisible  govern-  Rixiker,  is  now  preparing  a  brief  which 
ment  which  had  vested  supreme  power  in  I  hope  will  become  the  law  of  contempt 


the  person  of  one  individual,  whose  auto-  m  America.  It  will  take  a  large 
cratic  decrees  were  put  into  execution  by  money  to  carry  this  case  through, 
public  officials  who  took  orders  from  The  newspapers  of  the  United 


rj.,  .  .  .  1  u  board  maintains  clinics  at  each  pUy- 

The  issue  was  brought  to  a  close  when 

cfofcs/1  fViof  if  iiroc  ® 


subordinates  of  a  feudal  lord  who  sat  on  whose  freedom  is  attacked,  should  be 
a  tinsel  throne  in  Atlanta,  Ga.  quick  to  respond  to  the  appeal  for 


in  Amerira  Tt  will  take  a  lartre  cum  of  Commissioner  Rice  Stated  that  it  was  not  “  .  , .  ,  „ 

ne  “d7  Tlh  ‘  U° T d  St  i'sm.’’“ffrralher'’ ffiat  the'TeJsZ^^rs  mUk  al;?  given^t* daily^fll^n  ^ap^ 

whose  "Som‘^ls”attacked"' should^  be  be  used  as  a  medium  to  inform  The  children  who  are  undernourished  W 

quick  to  respond  to  the  appeal  for  '‘eaders  of  the  rapidly  increasing  feel  that  they  wash  to  pay  for  the  mi  k  aw 


tinsel  tnrone  in  /\liama,  ua.  4U1CIV  lu  me  un  .  .. 

For  calling  attention  to  specific  in-  financial  aid.  I  am  only  one  of  many  crime  pent. 


stances  of  this  control  of  the  courts  by  thousands  who  are  directly  affected  by 
this  alien  government,  I  was  sentenced  this  pernicious  decision,  which  will  become 
to  six  months’  imprisonment  on  the  State  'he  law  of  the  land  if  affirmed  by  the 


I.  T.  U.  Officers  in  New  York 

Penal  Farm  and  fined  $500  for  contempt.  Federal  Supreme  Court.  President  James  'M.  Lynch  of  the  In- 

this  extraordinary  judgment  being  rend-  - -  ternational  Typographical  Union,  and 

ered  by  a  judge  who  belonged  to  the  TO  DISCUSS  FARM  NEWS  other  I.  T.  U.  officers  arrived  in  New 

Klan  and  who  had  been  nominated  and  Kansas  newspapermen  will  meet  in  York  Thursday  and  immediately  began 

elected  by  the  Klan.  Manhattan,  Oct.  14  to  16  with  Kansas  conferring  with  New  York  City  pub- 

In  my  verified  answer  to  the  citation  county  farm  agents  to  discuss  handling  lishers.  Local  union  officials  invited  1. 

for  contempt,  I  offered  to  prove  both  by  of  farm  news.  George  W.  Marble,  editor  T.  U.  intervention  following  a  deadlock 


TO  DISCUSS  FARM  NEWS 


other  I.  T.  U  oLers  arrived  in  New  following  year. 


enabled  through  an  arrangement  with  ^ 
school  board  to  obtain  a  pint  of  milk 
and  three  crackers  for  three  cents.  FuikIs 
are  all  audited  daily.  The  amount  re 
maining  in  the  fund  at  the  end  of  tl* 


Kansas  newspapermen  will  meet  in  York  Thursday  and  immediately  began 
Manhattan,  Oct.  14  to  16  with  Kansas  conferring  with  New  York  City  pub- 


HUDSON  SUN  CHANGES  HANDS 

Allan  Markley  has  purchased  th 


affidavit  and  oral  evidence  every  allega-  of  the  Fort  .'icott  Monitor-Tribune,  will  with  the  newspapers  over  a  new  contract.  Hudson  (Mass.)  Daily  Sun  from  Dust.f 


tion  set  forth  in  the  alleged  contemptuous  be  chairman. 


The  former  agreement  expired  July  1.  S.  Lucier  and  C.  H.  Tobey. 
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LINAGE  RECORD  MIRRORS  NEW  CIVILIZATION 

Higher  Standard  of  Living  Fostered  and  Maintained  by  Advertising — Unprecedented  June  Volume 
Also  Explained  by  Tie-Up  Advertising  Which  Agencies  Are  Now  Elncouraging 


I^EWSPAPER  advertising  last  month 
^  ’  established  a  remarkable  and  unpre¬ 
cedented  record. 

Linage  figures  for  June  in  the  30 
principal  cities  in  every  instance  surpassed 
those  of  a  year  ago.  Not  a  city  showed 
a  loss  as  compared  with  the  previous 
year — a  situation  never  before  en¬ 
countered. 

What  is  the  economic  meaning  of  this 
Khievemcnt  ? 

What  forces  at  work  in  industry  and 


By  WARREN  BASSETT 
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produces  values  that  do  not  deteriorate — 
or  diminish  in  fluctuations.  This  is  a 
large  factor  in  selling  and  has  enabled 
businesses  to  progress  on  a  firm  basis.  The 
lack  of  audited  circulation  in  other  coun¬ 
tries  for  instance  has  restricted  adver¬ 
tising  and  acted  as  a  brake  upon  business. 

“And  the  same  refining  process  which 
has  operated  in  the  agencies  and  news¬ 
papers  has  been  operating  within  the 
firms  producing  and  handling  advertised 
products.  They  are  more  carefully  man¬ 
aged,  their  products  have  been  improved 
and  perfected.  The  United  States  is 
constantly  improving  its  products,  and  to¬ 
day  many  advertised  goods  are  near  per¬ 
fection.  They  deserve  to  be  sold  because 
they  are  well  made  and  give  the  desired 
value  to  the  purchaser.  Advertising  has 
increased  the  satisfaction  of  the  buyer. 

“.All  these  facts  have  their  influence  in 
the  year-to-year  increase  in  linage.  In 
1923  the  agencies  constituting  the  Ameri¬ 
can  Association  of  Advertising  .Agencies 
placed  $250,000,000  worth  of  advertising. 
In  1924  the  figure  reached  $300,(X)0,()00 
and  in  1925  $320,000,000.  That  figure  will 
be  exceeded  this  year  and  this  year’s 
figure  will  be  surpassed  next.  The  steady 
increase  is  due  both  to  keener  competition, 
which  demands  larger  expenditures  and 
greater  sales  efforts,  and  to  the  recognized 
power  of  advertising  as  an  economic 
force.” 

The  second  factor  working  to  increase 


“Gentlemen 

“W’e  take  pleasure  in  enclosing  our  contract 
for  1 5,000  lines  covering  1926  advertising  of 
our  cl'cnt,  the  Blank  Company.  On  our  recom¬ 
mendation  this  advertiser  has  been  using  your 
goorl  paper  fer  seme  time,  and  we  feel  confident 
that  we  may  count  upon  your  heartiest  co- 
oiieration  in  extending  every  possible  favor  to 
an  old  friend. 

“We  ask  two  things  of  you.  With  the  large 
amount  of  advertising  now  carried  by  daily 
newspapers,  position  has  Income  an  important 
factor  in  the  selection  of  mediums,  and  we  look 
for  your  full  co-operation  in  this  regard. 

“Secondly,  put  your  local  salesmen  on  the 
job,  solicit  Blank  Company  dealers,  and  get 
them  to  tie  up  with  our  advertising.  This  is 
profitable  business  for  everyone  concerned,  in¬ 
cluding  yourselves,  and  we  do  not  hesitate  to 
demand  your  services.  A  copy  of  our  proposed 
schedule  is  enclosed.  Mats  or  electrotypes  may 
be  had  without  charge,  on  demand.  Our  client 
will  likewise  urge  the  dealers  to  advertise,  and 
we  believe  you  will  find  them  all  most  re- 
sjxnsive  to  your  solicitations. 

“We  call  your  attention  to  the  special  note 
at  the  foot  of  our  contract  asking  that  checking 
ewies  lie  sent  to  our  client  as  well  as  to  this 
office.  We  shall  check  all  advertisements  care¬ 
fully  both  for  [osition  and  for  dealer  adver¬ 
tising.  If  you  prevail  up<m  dealers  to  run  copy 
in  issues  in  which  our  own  advertisements  do 
not  ap.pcar,  please  be  sure  that  these  issues,  as 
well,  reach  us.” 

“This  letter  was  sent  to  all  paj^rs 
carrying  Blank  Company’s  advertising, 
68  in  number,”  Mr,  Richards  went  on. 
“The  campaign  started  in  the  middle  of 
March.  A  check  of  tear  sheets  up  to  the 
end  of  May  shows  that  dealers  ran  ad¬ 
vertisements  in  93  issues  and  that  the 
total  amount  of  tie-up  copy  was  154,084 
Occasionally,  the  volume  of  local 


“There  are  but  single  instances  of  the 
volume  of  collateral  advertising  which  an 
agency  is  instrumental  in  creating,”  Mr. 
Richards  said  in  his  address.  “The  total 
for  all  national  accounts  is  beyond  ac¬ 
curate  computation.  Twenty-one  agencies 
and  three  h'our-.A  clients  not  covered  by 
an  agency  statement,  report  figures  which 
are  truly  amazing.  The  two  examples 
already  given  are  not  included.  Col¬ 
lateral  advertising  which  had  actually 
been  checked  by  these  concerns  during  the 
period  1920  to  1925  ran  as  follows ; 

“Lines  .  34,150,000 

“Dollars  .  845,000 

“Mats  or  electros .  63,748 

“If  these  were  all  reduced  to  lines,  the 
total  for  six  years  would  probably  ap¬ 
proximate  50,000,000.  This  is  only  such 
advertising  as  was  actually  traced  and  is 
the  report  of  only  a  few  companies. 
Multiply  it  by  ten  and  you’ll  have  a  frac¬ 
tion  of  the  total.  Multiply  it  by  twenty 
and  you’ll  still  be  short.  Set  your  own 
figure.  The  best  estimate  I  can  make  is 
300,000,000  lines  a  year,  indirectly  created 
by  advertising  agencies.” 

Mr.  O’Shaughnessy  cited  a  specific  case 
in  Indianapolis  where  the  national  firm 
spent  only  one-third  as  much  to  promote 
its  product  as  did  the  local  dealers. 

“Manufacturer  pressure  on  the  dealer  is 
constantly  working  in  favor  of  increased 
local  linage,”  he  continued.  “.And  indi¬ 
rectly,  good  national  advertising  by  its 
impressiveness  and  appeal  inspires  local 
effort  and  serves  as  a  model  for  larger 


James  O'Shaughnessy 


commerce  have  revealed  themselves 
through  this  record  of  paid  newspaper  ad¬ 
vertising? 

Speaking  in  a  broad  sense  it  indicates 
the  continued  progress  of  the  American 
people  toward  a  higher  standard  of  liv¬ 
ing.  New  wants  are  being  created;  man¬ 
ufacturing  genius  is  placing  them  on  the 
market  at  prices  available  to  families  of 
average  income ;  and  newspaper  adver¬ 
tising  is  being  called  upon  to  make  sales 
keep  pace  with  production. 

Viewed  concretely  it  indicates : 

1.  That  excellent  business  conditions 
obtain  in  all  parts  of  the  country. 

2.  That  increased  skill  in  the  use  of 
advertising  is  making  it  a  safer  buy  for 
merchants  and  manufacturers. 

3.  That  competition  between  industries 
and  also  between  local  stores  has  sharply 
increased. 

4.  That  national  advertising  is  creat¬ 
ing  more  local  advertising. 

5.  That  under  the  improved  business 
management  demand  by  mass  selling 
(through  advertising)  the  business 
“cycle”  bogey  is  being  dissipated. 

Editor  8e  Publisher  asked  James 
O’Shaughnessy,  executive  secretary  of 
the  .American  Association  of  .Advertising 
Agencies,  to  discuss  the  June  linage 
record  from  an  economic  standpoint. 

“The  two  outstanding  factors  in  this 
increase  in  newspaper  advertising  are  the 
heightened  skill  with  which  advertising  is 
being  used,  and  the  increasing  tendency 
for  national  advertising  to  influence  local 
tie-up  campaigns,  and  local  advertising 
generally,”  he  declared. 

“On  the  first  point,  the  agencies  know 
raore  about  advertising  than  they  ever 
did  before.  Advertising  now  has  a  de¬ 
veloped  precision. 

“Surveys  and  analyses  have  given  ad¬ 
vertising  its  desired  business  character. 
And  what  is  true  of  the  agencies  is  also 
true  of  the  newspapers.  They  have  solidi¬ 
fied  their  circulations  and  are  giving  bet¬ 
ter  basic  values  and  better  service  than 
ever  before. 

“Audited  circulations  have  been  a  great 
boon  to  business.  Advertisers  today  can 
buy  circulation  more  soundly  than  they 
tin  buy  their  raw  materials;  advertising 


newspaper  linage  is  the  general  and  wel-  advertising  has  actually  exceeded  that  of  and  better  copy, 
corned  effort  being  made  by  national  ad-  thg  national  advertiser.  On  an  average.  During  his  discussion  Mr.  O’Shaugh- 
vertisers  to  obtain  local  tie-up  copy,  Mr.  dealers  are  running  1(K)  lines  to  every  300  touched  on  three  subjects  which 

O  Shaughnessy  said.  lines  ordered  by  the  agency.  By  the  end  have  loomed  large  in  the  business  view — 

National  advertising  begets  local  ad-  of  the  campaign,  their  total  tie-ups  should  instalment  buying,  the  “saturation  point,” 

amount  to  well  over  300,000  lines. 

Mr.  Richards  had  figures  collected  by 
one  agency  showing  the  growth  of  dealer 
copy,  in  connection  with  a  national  ac¬ 
count,  as  follows; 


vertising  both  directly  and  indirectly,”  he 
went  on.  “The  national  advertiser  is  be¬ 
coming  increasingly  successful  in  obtain¬ 
ing  dealer  tie-ups.” 

Mr.  O’Shaughnessy  gave  the  writer  a 
copy  of  a  recent  address  made  by  Guy 
Richards  of  the  Erickson  Company,  which 
illustrated  the  manner  in  which  agencies 
are  w’orking  to  influence  dealer  advertis¬ 
ing. 

Mr.  Richards  quoted  the  following 
typical  letter  sent  to  publishers  with  an 
order  for  15,000  lines: 


First  season  dealers  ran 
Second 


81,000  lines 
285,000  “ 

571,000  “ 

609,000  “ 

720,000  “ 

773,000  “ 

739,000  “ 


A.  G.  Anderson,  of  the  /Veto  York  Herald  Tribune,  presenting  silver  cups  to 
players  of  the  Calkins  &  Holden  Advertising  Agency  baseball  team,  winners  in 
the  New  York  Advertising  Agencies  Baseball  League.  Left  to  right,  back  row, 
are  J.  Jeffrey,  E.  Cormley,  G.  Rupprecht,  D.  Berry,  H.  Augustine,  R.  Gormley, 
W.  Preussner,  A.  Cozzi,  J.  Fuchs,  F.  Mullen,  F.  Kearney;  front  row,  J. 

Scheideler,  Mr.  Anderson. 


Members  of  the  baseball  team  of  the 
Calkins  &  Holden  .Advertising  Agency, 
winners  in  the  New  York  Advertising 
Agencies  Baseball  League,  were  enter¬ 
tained  at  luncheon  by  a  group  of  adver¬ 
tising  men  on  July  15.  ’They  were  pre¬ 


sented  with  cups  by  the  New  York 
Herald  Tribune,  and  addresses  were  made 
at  the  luncheon  by  George  J.  Auer,  na¬ 
tional  advertising  manager  of  the  Herald 
Tribune  and  William  Haskell,  also  of  the 
Herald  Tribune. 


and  the  “cycle  theory." 

“Despite  criticisms  of  instalment  buy¬ 
ing,  I  do  not  believe  it  can  outrun  itself,” 
he  declared.  “For  generations,  people 
have  bought  groceries  and  paid  their  rent 
in  instalments.  The  modern  extension 
of  this  idea  into  many  fields  has  been  a 
great  aid  to  business.  I  do  not  view  it  as 
a  thing  that  can  get  out  of  control. 

“I  have  personal  knowledge  of  a 
Chicago  firm  which  last  year  sold  15,000 
units  of  a  single  product  at  $80  each  on 
the  instalment  plan  with  a  very  small 
down  payment.  A  member  of  the  firm 
told  me  that  the  credit  loss  on  this  trans¬ 
action  amounted  to  but  one-fiftieth  of  one 
per  cent ! 

“.And  the  much  talked  of  ‘saturation 
point’  I  l^lieve  to  be  much  misunderstood. 
You  achieve  saturation  only  when  people 
can  have  no  more  wants.  New  wants  are 
being  created  constantly.  Because  a  man 
has  a  certain  food  capacity  per  day,  it 
does  not  follow  that  sales  of  food  prod¬ 
ucts  have  no  chance  for  expansion.  New 
products,  new  wants  are  created.  Habits 
and  tastes  change,  new  markets  are  de¬ 
veloped.” 

.Advertising  is  helping  to  eradicate  the 
“cycle”  bugaboo  in  business,  according  to 
Mr.  O’Shaughnessy.  Every  year  is  a 
good  year  for  businesses  which  are  scien¬ 
tifically  managed  and  which  maintain  a 
selling  pressure  accurately  correlated  with 
production. 

The  advertising  director  of  one  of  New 
York’s  largest  department  stores,  who 
wished  to  withhold  his  name,  declared  the 
linage  increase  due  generally  to  the  fact 
that  advertising  is  now  more  effective 
than  ever  before  and  people  read  it  more 
intelligently. 

“Advertising  technique  is  improving 
every  year,”  he  stated.  “Today  we  have 
three  people  engaged  solely  in  compiling 
advertising  statistics  for  our  store.  Two 
years  ago  no  one  was  doing  this  work. 

‘It  is  a  fact  that  in  many  sections  the 
first  three  months  of  this  year  did  not 
show  the  expected  volume  of  sales.  De¬ 
partment  heads  undoubtedly  got  busy  and 
demanded  more  advertising  pressure, 
which  has  been  sustained  as  business  re¬ 
sponded.” 
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HARVARD  Ad'XWARD 
CONDITIONS  NAMED 


Four  General  Classificationt  With 
Subdiviuon — Prizes  Total  $20,000 
and  a  Gold  Medal  for 
1926  Achievements 


Conditions  governing  the  Harvard  ad¬ 
vertising  awards  for  1926  were  formally 
announced  this  week  by  the  Graduate 
School  of  Business  Administration  of 
Harvard,  which  administers  this  activity 
founded  by  Edward  W.  Bok,  for  many 
years  editor  of  the  LatHcs’  Home  Journal. 
The  jury  is  instructed,  the  announcement 
states,  to  lay  particular  stress  on  accu¬ 
racy  and  fair  statement  in  all  manuscripts 
and  advertisements  considered,  to  the  end 
that  truth  shall  be  recognized  as  a  factor 
of  greatest  practical  value  in  advertising. 

h'or  the  current  year  in  all  the  awards, 
only  advertising  published  or  advertising 
research  conducted  wholly  or  in  part 
during  the  calendar  year  1926  is  eligible. 

The  awards  and  conditions  follow ; 

I.  For  Distinguished  Services  to  Ad¬ 
vertising — A  gold  medal  will  be  awarded 
to  the  individual  or  organization  deemed 
by  the  jury  of  award  to  merit  recogni¬ 
tion  for  distinguished  contemporary  ser¬ 
vices  to  advertising. 

II.  For  Advertising  Campaigns — Four 
prizes  of  $2,000  each  for  advertising  cam¬ 
paigns.  Only  advertising  campaigns 
which  have  been  directed  primarily 
through  the  media  of  newspapers  or  peri¬ 
odicals  may  be  submitted.  These  awards 
require  submission  of  manuscripts,  as 
later  described. 

1.  For  a  National  Campaign — This 
award  will  be  given  for  the  advertising 
campaign  most  conspicuous  for  the  ex¬ 
cellence  of  its  planning  and  execution 
which  seeks  publicity  on  a  national  scale 
or  over  a  large  territory  for  products  or 
an  institution. 

The  jury  of  award  may  make  two 
awards  of  $2,000  each  under  this  head ; 
one  for  the  national  campaign  of  a  gen¬ 
eral  or  institutional  character  deemed 
best;  the  second  for  the  national  cam¬ 
paign  deemed  best  in  advertising  specific 
products. 

2.  For  a  Campaign  of  Industrial  Prod¬ 
ucts — This  award  will  be  given  for  the 
advertising  campaign  of  the  year  most 
conspicuous  for  the  excellence  of  its  plan¬ 
ning  and  execution  which  seeks  publicity 
for  industrial  products  primarily  through 
the  media  of  industrial,  trade,  or  profes¬ 
sional  journals.  Industrial  products  seek¬ 
ing  publicity  through  general  popular 
magazines  will  be  judged  under  the  award 
for  national  campaigns. 

3.  For  a  Local  Campaign — This  award 
will  be  given  for  the  advertising  cam¬ 
paign  of  the  year  most  conspicuous  for 
the  excellence  of  its  planning  and  execu¬ 
tion  which  seeks  publicity  in  a  relatively 
limited  territory  or  in  a  single  locality  for 
products  or  an  institution.  The  jury  of 
award  may  make  two  awards  of  $2,000 
each  under  this  head;  one  for  the  local 
campaign  of  a  general  or  institutional 
character  deemed  best ;  the  second  for  the 
local  campaign  deemed  best  in  advertising 
specific  products. 

4.  For  a  Campaign  Executed  Locally  in 
Cities  of  100,000  Population  or  Less — 
This  award  will  be  given  for  the  adver¬ 
tising  campaign  of  the  year  executed  lo¬ 
cally  in  cities  of  100,000  population  or 
less  most  conspicuous  for  the  excellence 
of  its  planning  and  execution.  Local  cam¬ 
paigns  executed  in  cities  over  100,000  will 
be  considered  under  the  general  award 
for  a  local  campaign  mentioned  under  3. 

III.  For  Scientific  Research  in  Adver¬ 
tising — An  award  of  $2,000  will  be  given 
for  the  advertising  research  of  the  year 
most  conspicuous  because:  (a)  it  has 
brought  about  economy  or  secured  effi¬ 
ciency  in  advertising  by  producing  infor¬ 
mation  of  general  value  in  furthering  the 
knowledge  and  science  of  advertising,  or 
(bl  it  has  reduced  or  precluded  unwise 
and  wasteful  expenditure  in  a  specific  ad¬ 
vertising  program.  Research  connected 
with  any  advertising  campaign  which  re¬ 
ceives  an  award  under  the  second  classifi¬ 
cation  above  will  not  be  eligible  also  for 
this  award. 

The  jury  of  award  may  make  two 
awards  of  $2,000  each  under  this  head. 


Editor  &  Publisher  for  July  24,  1926 


NEWSPAPER  MEN  ON  ADVERTISING  COMMISSION 


XJARVEY  R.  YOUNG  (centre),  advertising  director  of  the  Columbus  Dispatch,  has  been  appointed  a  member  of  the  .4(1- 
vertising  Commission  of  the  International  .Advertising  Assoc’atio:i.  Frank  T.  Carroll,  advertising  manager  of  the  In¬ 
dianapolis  Sens  and  president  of  the  .4ssociation  of  Newspaper  .4dverlising  Executives,  appointed  Mr.  Young  to  succeel 
L.  B.  Palmer,  manager  of  the  .American  Newspaper  Publishers  .Association,  as  one  of  the  association’s  three  representa¬ 
tives.  The  .A.N..A.E.  group  on  the  commission  now  numbers  three  active  newspaper  executives.  The  other  members  who 
were  reappointed  are  .A.  L.  Shuman  (right),  vice-president  and  adveitising  manager  of  the  Fort  Worth  Star-Telegram  and 
Record-Telegram,  and  George  M.  Burbach  (left!,  advertising  director  of  the  St-  Louis  Post-Dispatch. 


IV.  For  Distinguished  Individual  .Ad¬ 
vertisements — Four  prizes  of  $1,000  each 
for  excellence  in  the  technique  and  sub¬ 
stance  of  particular  advertisements  which 
have  appeared  in  established  .American  or 
(Canadian  newspapers  or  periodicals. 

Ordinarily,  but  not  necessarily,  the  jury 
will  make  awards  under  the  following 
classification : 

1.  For  the  advertisement  most  effective 
in  its  use  of  text  as  the  chief  means  of 
delivering  its  message. 

2.  For  the  advertisement  most  effective 
in  its  use  of  pictorial  illustration  as  the 
chief  means  of  delivering  its  message. 

3.  For  the  advertisement  most  effective 
in  its  combination  of  text  and  illustra¬ 
tion  as  the  means  of  delivering  its  mes¬ 
sage. 

4.  For  the  advertisement  most  effective 
in  typography. 

In  its  consideration  of  advertisements 
the  jury  will  give  attention  to  the  excel¬ 
lence  of  typography.  Correct  and  effec¬ 
tive  use  of  English  will  be  deemed  of 
first  importance. 

No  advertisement  shall  be  awarded 
more  than  one  prize. 


STAR  TO  ASK  INJUNCTION 


Would  Prevent  Commissioner  from  Pro¬ 
ceeding  With  Libel  Suit 

K.ansas  City,  Mo.,  July  22. — All  ob¬ 
jections  which  had  been  raised  by  counsel 
for  five  executives  of  the  Kansas  City 
Star  and  Arthur  M.  Hyde,  former 
governor  of  Missouri,  to  the  taking  of 
depositions  in  the  $3,000,000  libel  suit 
of  Walter  S.  Dickey,  owner  and  editor 
of  the  Katisas  City  Journal-Post,  against 
the  Star  men  and  Mr.  Hyde,  were  over¬ 
ruled  Wednesday  by  George  H.  English, 
special  commissioner. 

The  suit  is  based  on  statements  made 
by  Mr.  Hyde  in  a  political  speech  and 
published  in  the  morning  edition  of  the 
Star  July  7.  Mr.  Hyde  made  a  per¬ 
sonal  attack  on  Mr.  Dickey. 

Although  depositions  are  scheduled  to 
start  Monday,  the  defense  has  announced 
intention  of  going  into  circuit  court  with 
an  application  for  an  injunction  to  pre¬ 
vent  Commissioner  English  from  pro¬ 
ceeding. 

The  defense  questions  the  jurisdiction 
of  Mr.  English.  One  of  the  points  over¬ 
ruled  Weclnesday  by  the  commissioner. 


was  that  Mr.  Hyde,  not  being  connected 
with  the  publication  of  the  Star,  could 
not  be  included  in  the  suit  for  libel.  It 
was  contended  he  could  only  be  sued 
for  slander,  and  held  no  joint  liability 
for  libel. 

“I  rule  that  point  against  the  de¬ 
fendants,  and  hold  that  a  fair  construc¬ 
tion  of  the  petition  charges  all  the  de¬ 
fendants  with  having  participated  in  the 
libel,”  the  commissioner  ruled.  “Whether 
it  can  be  proved  is  not  the  question  at 
this  time.” 

Commissioner  English  further  ruled 
the  petition  in  general  terms  stated  a 
cause  of  action  recognized  by  law. 

“Although  I  am  not  passing  on  the 
sufficiency  of  the  petition,  I  do  not  say 
the  petition  fails  to  state  sufficient 
grounds  for  action,”  he  concluded. 

1.  N.  Watson  and  Cyrus  Crane  are 
attorneys  for  the  defendants.  Miller, 
Winger  and  Reeder  represent  Mr. 
Dickey. 


JUNE  5-10  SET  AS  I.  A.  A. 
1927  CONVENTION  DATES 


New  Financial  Plan  Approved  at  Meet¬ 
ing  of  Executive  Committee  in 
N  ew  Y  ork — Finance 
Group  Named 


The  executive  committee  of  the  In¬ 
ternational  Advertising  .Association  meet¬ 
ing  in  New  York  this  week  set  June 
5  to  10  as  the  dates  for  the  1927  con¬ 
vention  in  Denver,  Col.  The  meeting, 
held  at  the  New  York  Advertising  Club, 
was  presided  over  by  President  C.  K. 
W'^oodbridge. 

A  new  financial  plan  presented  by 
Francis  Sisson,  of  the  Guaranty  Trust 
Company,  New  York,  treasurer  of  the 
1.  A.  A.,  was  adopted  and  a  finance 
committee  appointed  with  Mr.  Sisson  as 
chairman. 

Details  of  the  financial  plan,  as  well 
as  the  personnel  of  the  finance  committee 
will  be  announced  later,  Earle  Pearson, 
general  manager  of  the  1.  A.  A.  stated, 
when  acceptances  have  been  received 
from  those  named  to  the  committee. 

The  1.  A.  A.  up  to  the  present  time 
has  not  had  a  finance  committee. 


EUZABETH  TIMES  SOLD 


Moran,  Ivins  and  Unnamed  Third  Part¬ 
ner  Are  New  Owners 

The  Elicabeth  (N.  J.)  Times,  evening 
daily  which  has  been  operating  under  a 
receivership  was  sold  Tuesday  to  Joseph 
F.  Moran  of  Brooklyn,  Haddon  Ivins, 
and  a  third  man  whose  name  was  with¬ 
held,  for  $40,000. 

The  sale  was  authorized  by  Vice 
Chancellor  Backes  in  Newark  after  J. 
E.  Strikes,  receiver,  had  recommend^ 
acceptance  of  that  sum  for  the  assets  of 
the  paper. 

A  new  corporation  is  being  formed 
with  Mr.  Moran  as  president  and  Mr. 
Ivins  as  editor  and  publisher.  Mr. 
Moran  is  a  Brooklyn  business  man  while 
Mr.  Ivins  is  a  veteran  New  Jersey 
newspaper  man.  He  was  former  nranag- 
ing  editor  of  the  Union  City  Hudson 
Dispatch  and  joined  the  Elizabeth  Times 
as  managing  editor  in  April  of  this 
year. 

The  Times  was  bought  last  October  by 
a  group  of  Hearst  executives.  The 
Times’  daily  editions  were  sold  in  com¬ 
bination  with  the  New  York  Evening 
Journal. 


CAMPAIGN  FOR  RELIGION 


Church  Advertizing  Department,  I.A.A. 

Haz  World-Wide  Planz 

■A  world- wide  campaign  in  behalf  of 
religion,  via  newspapers,  radio,  advertis¬ 
ing,  bill-boards,  exhibits,  posters  and 
other  methods  will  be  carried  on  during 
the  coming  year  by  the  International 
Advertising  Association  through  its 
Cfiurch  .Advertising  Department,  of 
which  the  Rev.  Charles  Stelzle,  of  New 
York,  has  been  elected  president.  Cam¬ 
paign  headquarters  are  at  1  Madison 
avenue.  New  York  City. 

Mr.  Stelzle  will  appoint  an  outstanding 
advertising  man  as  vice-president  in  each 
of  the  eighteen  districts  of  the  associa¬ 
tion.  Advertising  conferences  will  be 
held  for  ministers  and  church  workers, 
advertising  men,  representatives  of  na¬ 
tional  religious  bodies,  editors  of  the  re¬ 
ligious  press,  and  courses  of  lectures  on 
advertising  will  be  given  in  theological 
seminaries. 
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EIGHTY -YEAR-OLD  FIRM  STARTS^  ADVERTISING 

Business  Has  Shown  a  Steady  Growth,  But  Church  &  Dwight  Company  Learn  That  Many  Users  of 

Baking  Soda  Need  Elducation  in  Product’s  Varied  Utilities 


A  FTER  hiding  its  light  under  a  bushel 
for  80  years,  a  firm  doing  millions  of 
dollars’  worth  of  business  every  year  has 
called  upon  newspaper  advertising  to  ex¬ 
pand  the  use  of  its  product. 

The  firm  is  the  Church  &  Dwight  Com¬ 
pany  of  New  York,  and  its  products  are 
The  .\rm  &  Hammer  and  Cow  Brand 
Baking  Soda.  It  is  one  of  the  four  larg¬ 
est  companies  in  the  United  States  in  its 
line. 

It  has  not  been  forced  into  advertising 
by  any  loss  in  sales  for  the  business  has 


By  WARREN  BASSETT 


Clean  Teeth — 
free  from  film 

T o  protect  the  enamel  of  the  teeth 
from  the  danger  of  albuminous 
film,  use  baking  soda,  either  Arm 
o  Hammer  Brand  or  Cow 
Brand,  as  a  dentifrice:  spread  the 
soda  on  a  moist  brush  or  pour  a 
'  little  in  the  palm  of  your  hand, 
dip  a  moist  brush  in  the  soda, 
and  brush  the  teeth  thoroughly 
I  —it  keeps  the  mouth  wholesome 
I  andkeeps  the  teeth  free  from  film. 

I  Both  of  these  ftmous  brands  of  baking 
'  soda  are  made  by  Church  &  Dwight  Co.. 

Inc.,  and  both  are  the  same  product — 
pure  bicarbonate  of  soda  of  the  finest 
quality,  a  household  necessity  with  a 
hundred  important  uses,  a  friend  of  the 
whole  family — get  a  package  today  at 
your  grocer’s. 

CHURCH  &  DWIGHT  CO.,  INC. 

27  Cedar  Street  New  York 

Single  column  copy  (almost  exact 
size)  telling  the  public  baking  soda 
ran  be  used  as  a  dentifrice. 

shown  a  steady  increase.  It  is  not  seek¬ 
ing  new  users  of  its  product,  for  its  two 
brands  of  baking  soda  have  been  on  the 
kitchen  shelves  of  American  homes  for 
many  years.  It  is  not  seeking  new  dis¬ 
tributors,  for  there  is  scarcely  a  grocery 
store  in  the  country  which  does  not 
carry  its  products. 

What  then,  is  the  Church  &  Dwight 
Company  asking  newspaper  advertising 
to  do? 

In  the  words  of  Sturges  Dorrance  of 
Dorrance,  Sullivan  &  Co.,  the  New  York 
agency  handling  the  account,  “it  is  a  case 
of  informing  the  public  of  new  uses  of 
baking  soda,  in  other  words  taking  it 
from  the  kitchen  into  the  bathroom.” 

“We  cannot  create  new  users,  for 
nearly  everybody  buys  ‘Arm  &  Hammer 
Soda,’  ”  he  declared.  “The  present  cam¬ 
paign  is  to  teach  the  housewife  that  what 


she  has  been  using  exclusively  for  cul¬ 
inary  purposes  also  has  hy  genic  and 
medicinal  uses ;  that  the  same  product  she 
uses  in  baking  is  also  good  for  her 
children’s  sunburn. 

“.An  interesting  and  heretofore  prac¬ 
tically  unknown  fact  is  that  baking  soda 
is  really  bicarbonate  of  soda  in  Us  purest 
form.  The  latter  is  sold  by  druggists 
and  has  many  medicinal  uses.  The  pres¬ 
ent  campaign  is  telling  the  public  that  it 
does  not  need  to  buy  a  package  of  baking 
soda  at  the  grocery  store  and  a  package 
of  bicarbonate  of  soda  at  the  drug  store, 
because  the  former  is  exactly  the  same  as 
the  latter.  In  this  way  we  expect  to 
broaden  the  use  of  a  product  rather  than 
find  new  users.” 

Newspapers  were  chosen  instead  of 
magazines  because  through  them  selling 
pressure  can  be  concentrated  upon  a  def¬ 
inite  and  compact  market,  Mr.  Dorrance 
said. 

The  present  campaign  is  in  the  nature 
of  a  laboratory  test.  Results  obtained 
will  be  used  to  guide  the  larger  national 
campaign  which  is  expected  to  follow. 
The  New  England  states — Connecticut, 
Maine,  Massachusetts,  New  Hampshire, 
Rhode  Island  and  Vermont, — were  chosen 
for  the  testing  ground  and  $50,000  is 
being  spent  in  68  daily  newspapers,  the 
total  circulation  of  which  is  2,221,218. 
The  present  merchandising  drive  will 
cover  a  six  months’  period.  Twice-a- 
week  copy  is  being  used,  which  started 
out  in  large  space — four  columns  by  fif¬ 
teen  inches — and  grades  down  to  one 
column  by  11  inches.  In  all  1,858  sep¬ 
arate  insertions  will  be  run. 

“Upstairs,  Downstairs — Helpful  Every¬ 
where”  is  the  caption  of  one  of  the 
larger  pieces  of  copy. 

“That  package  of  baking  soda  on  the 
kitchen  shelf  can  be  immensely  useful 
all  over  the  house,”  it  declares. 

“Baking  Soda,  whether  Arm  &  Ham¬ 
mer  Brand  or  Cow  Brand,  is  pure  bi¬ 
carbonate  of  soda  of  the  highest  quality, 
untouched  by  human  hands  until  the 
package  is  opened  by  the  consumer. 

“Both  brands  are  the  same,  both  made 
by  Church  &  Dwight  Co.,  Inc.,  specialists 
in  this  line  for  over  eighty  years,  and 
both  brands  will  give  exactly  the  same 
service — this  baking  soda  is  helpful  every¬ 
where,  upstairs,  downstairs,  all  around 
the  house — it  is  a  household  necessity 
with  a  hundred  important  uses.” 

The  copy  goes  on  to  tell  of  its  value 
as  a  first  aid  for  scalds  and  burns,  as 
a  soothing,  sanitary  mouth  wash,  and  as 
a  disinfectant  for  the  baby’s  bottle.  How 
to  use  baking  soda  for  these  purposes  is 
explained  in  detail. 

The  copy  reproduced  on  this  page  is 
typical  in  style  and  appeal  of  the  entire 
campaign. 

It  took  eight  months  for  Dorrance. 
Sullivan  &  Co.,  to  convert  the  Church  & 
Dwight  Company  to  the  idea  of  adver¬ 
tising. 

The  agency  was  retained  to  work  out 
plans  and  submit  ideas.  The  first  plan 
of  the  soda  company  was  to  sell  a  pack¬ 
age  product  through  the  drug  trade.  The 
agency  prepared  various  types  of  pack¬ 
ages  and  surveyed  the  possible  market  for 
soda  as  a  dentifrice  and  mouth  wash. 
The  company  decided  against  this  plan, 
however,  preferring  to  use  newspaper  ad¬ 
vertising  to  tell  the  medicinal  qualities  of 
its  product. 

Dorrance,  Sullivan  &  Co.  then  sent 
questionnaires  to  2.500  housewives,  dis¬ 
covering  that  very  few  of  them  knew  the 
hygienic  uses  of  baking  soda.  Informa¬ 
tion  gleaned  from  this  survey  was  used 
in  the  preparation  of  copy.  A  survey  of 
New  England  followed. 

“We  are  very  much  pleased  with  the 
co-operation  we  have  received  from 
newspapers  on  this  campaign."  Mr.  Dor¬ 
rance  said.  “Their  merchandising  de¬ 


partments  have  sent  out  broadsides,  cir¬ 
cularized  dealers,  and  obtained  large 
window  displays  in  local  stores.  News¬ 
papers  are  becoming  better  and  better  co- 
operators. 

Previous  to  the  present  advertising 
venture  the  Church  &  Dwight  Com¬ 
pany  had  never  placed  copy  in  news¬ 
papers  or  magazines.  The  business,  long 
established,  had  grown  steadily  to  a  posi¬ 
tion  of  nation-wide  importance  in  its 
field.  The  only  printed  promotion  matter 
used  consisted  of  recipe  booklets  and 
picture  cards  for  children  placed  in  the 
packages. 

The  Church  &  Dwight  Company  had 
its  inception  at  Needham,  Mass.,  when 


conditions.  He  also  suggested  liberal  use 
of  advertising  to  insure  success,  and  urged 
that  the  message  be  specific  and  not  gen¬ 
eral. 

“Most  important  is  the  selection  of  the 
mediums  to  carry  your  appeal,”  he  said, 
“and  the  detailed  knowledge  of  the  class 
of  readers  of  each  particular  newspaper  in 
your  locality.  Do  not  expect  your  ad¬ 
vertising  to  produce  unusual  results  the 
day  after  it  appears.  It  is  much  better 
tp  have  it  work  steadily  and  surely  and 
thus  build  your  business  on  a  sure  founda¬ 
tion.” 


CUBA  RAISES  $250, OOa 
FOR  ADVERTISING 


Government  to  Use  U.  S.  Newspapers 
and  Magazines  to  Attract  Tourists 
— Asking  Better  Rail  and 
-  Boat  Service 


;%^New  Uses 

for  two  old  friends 

For  gcnmtioctt  thr  houtewiw*  of  America  have  lucd 
Am  &.  Hammer  Brand  and  Cow  Brand  Baking  Soda 
aa  a  real  help  when  cooking. 

Both  brai^  are  the  wne^hicarbonaie  of  «oda  in  its 
purest  form,  prepared  with  the  utmost  care  and  un* 
touched  be  human  hands  until  the  package  is  opened 
by  the  consumer. 

Both  of  these  famous  brands  of  baking  soda  are  made 
be  Churdi  &  Dwright  Co..  Inc.,  manufacturen  of  this 
Household  necessitv  for  over  eiidttv  vean.  But  the  «ur> 
ptising  thing  about  this  baking  soda— bicarbonate  of 
wda —*•  its  great  value  and  many  uses  mostde  the  kkeheru 


Church  &,  Dwight  Co„1nc. 


t  CKDAi  STRUT.  I 


First  copy  run  in  the  campaign 
(original  size  4  columns  by  15  inches) 

John  Dwight,  associated  with  his  brother- 
in-law,  Dr.  Austin  Church,  started  the 
manufacture  of  baking  soda  in  1846.  In 
1847  the  firm  of  John  Dwight  &  Co.  was 
formed,  which  subsequently  adopted  the 
Cow  Brand  as  its  trademark. 

This  rather  unusual  brand  name  was 
picked  because  baking  soda  at  that  time 
was  widely  used  for  the  preservation 
and  sweetening  of  milk. 

In  1865,  Dr.  Church  seeing  the  need  of 
some  larger  development  to  supply  the 
demand  for  this  product  entered  in  the 
same  business  with  his  two  sons  under 
the  name  of  Church  &  Co.,  using  the 
Arm  &  Hammer  as  their  brand.  The 
two  firms  remained  separate  until  1896. 
when  they  were  consolidated.  The  brand 
names  were  continued. 


Plans  of  the  Cuban  government  to 
spend  $250,000  in  advertising  for  tourists 
in  U.  S.  newspapers  and  magazines  were 
told  Editor  &  Publisher  this  week  by 
Augustin  Aguero,  manager  of  the  pub¬ 
licity  and  information  bureau  of  the 
Cuban  National  Tourist  (Commission.  Mr. 
Aguero,  who  has  spent  several  weeks  in 
this  country  conferring  with  advertising 
men  and  transportation  officials,  sailed 
for  home  Saturday  to  report  to  the  Com/ 
mission. 

“The  campaign  will  be  solely  for  the" 
purpose  of  attracting  tourists  to  Cuba 
and  will  not  promote  real  estate  or  any 
industry,”  he  declared.  “Nor  will  it  ^ 
directed  only  to  people  of  wealth.  We- 
expect  to  appeal  to  the  common  people 
and  tell  them  the  attractions  of  Cuba. 
It  is  the  purpose  of  the  Tourist  Commis¬ 
sion  to  advertise  Cuba  as  an  all-year 
playground.” 

A  small  amount  is  now  being  spent  in 
magazines,  Mr.  Aguero  said,  but  the  bulk 
of  the  $250,000  remains  to  be  disposed  of 
by  the  Commission.  Action  will  be  taken 
’shortly  after  he  makes  his  report  to  that 
body,  he  said.  Newspapers  will  un¬ 
doubtedly  be  used. 

Preliminary  work  has  been  carried  on 
with  transportation  officials  in  this  coun¬ 
try  in  the  interests  of  better  rail  and 
boat  service  to  Cuba. 

Emil  M.  Sholz,  president  of  the  World 
Wide  Advertising  Corporation,  gave  a 
luncheon  in  honor  of  Mr.  Aguero  on 
Thursday  at  the  Bankers  Clulx  .\mongf 
the  guests  were  Hon.  Felipe  Taboada, 
Cuban  Consulate  General.  Theodore  P. 
Seymour,  of  the  A.  N.  P.  A.,  W.  A. 
Thomson,  Bureau  of  Advertising  of  the 
A.  N.  P.  A.  and  advertising  managers 
of  several  New  York  newspapers. 

Mr.  Aguero  will  return  to  New  York 
in  August  and  open  an  office. 


DINNER  FOR  DR.  KNECHT 


URGES  THRICE-A-WEEK  COPY 


Agency  Man  Discuaset  Retail  Adver¬ 
tising  Before  Leather  Men 

Retailers  should  advertise  at  least  once 
a  week,  but  three  times  a  week  is  better, 
Alden  H.  Kenyon  of  the  Kenyon  Com¬ 
pany,  national  advertising  agency,  told 
his  hearers  in  an  address  before  the  New 
England  Shoe  and  Leather  Exposition  at 
Boston  last  week.  He  said  merchants 
should  not  confine  their  advertising  to  the 
day  before  pay  day. 

He  also  argued  against  the  use  of  so- 
called  “canned”  advertising,  urging  mer¬ 
chants  to  prepare  their  own  copy,  espe¬ 
cially  something  that  would  suit  local 


H.  R.  Swartz,  Hoe  President,  Host  to 
15  at  Union  League  Club 

H.  R.  Swartz,  president  of  R.  Hoe  & 
Co.  and  chairman  of  the  board,  Intertype 
Corporation,  tendered  a  dinner  to  Dr.. 
Marcel  Kuecht  of  Le  Matin,  Paris,  at  the 
Union  League  Club,  New  York,  Tuesday 
evening.  Dr.  Knecht,  who  came  to  this 
country  with  the  French  delegation  to 
the  convention  of  the  International  Ad¬ 
vertising  Association,  sailed  for  home 
Friday. 

Guests  at  the  dinner  were:  Dr.  Marcel 
Knecht,  Leon  Renier^^  Jr.,  H.  M.  Til- 
linghast,  Neal  Dow  Becker,  Fred  Hume, 
Jesse  H.  Neal,  Edward  Pidgeon,  C.  K 
W(X)dbridge,  James  Wright  Brown,  H. 
H.  Charles,  Gilbert  Hodges,  Ix>uis 
Meyer,  J.  H.  Palmer,  J.  M.  Masterson. 
F.  G.  Kent. 
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Editor  &  Publisher^  for  July  24,  1926 


NO  ANSWER  TO  TRADE  BOARD  CHARGE 
BY  PUBLISHER  HUMPHREY  ACCUSES 


Plan  Is  to  Force  Magazine  Head  Before  Full  Commission  or 
into  Court — Other  Members  Hold  Fraud  Order 
Gives  Ample  Protection 


By  J.  BART  CAMPBELL 

(H'asliingtoH  Correspondent  of  Editor  &  Publisher) 


"V^ASHINGTOX  July  21. — Commis-  Should  the  complaint  be  upheld,  it  is 

"  sioner  William  E.  Humphreys  Mr.  Humphrey’s  intention  to  press  for  the  TisVir^ttel^'as^'that 


Humphrey  is  seeking  may  possibly  fall, 
unless  the  Commission’s  legal  department 
can  rind  some  way  of  getting  it  into  court, 
but  it  is  said  to  be  Mr.  Humphrey’s 
purpose  to  continue  his  efforts  to  provoke 
si>me  advertising  medium  to  so  oppose 
the  commission  in  such  a  case  as  will 
force  a  show-down  on  his  plan  to  divide 
responsibility  for  “quack,”  “fake,”  or 
otherwise  questionable  advertising  between 
those  who  accept  it  and  those  who  place 
it.  Conceding  this  may  take  some  time 
to  accomplish,  Mr.  Humphrey  is  conrident 
of  attaining  his  objective  eventually — the 
prevention  and  prohibition  of  such  adver- 


FRAUD  ORDER  BARS 
FAT  CURE  ADS 


Poet  Office  Acts  Against  Cleveland 
Nostrum  Manufacturer  Who 
Claims  He  Spent  $120,000 
in  Advertising 


Coincident  with  the  clamor  raised  by 
Federal  Trade  Commissioner  Humphrey 
for  new  machinery  by  which  the  com¬ 
mission  may  proceed  against  publishers 
of  “fraudulent  advertising"  as  well  as  the 


personally-conducted  campaign  to  place  issuance  of  further  complaints  ap^inst  j,y  ^icGowan  Laboratories  and  advertisers,  the  Post  Office  Department 

the  onus  for  misleading  or  fraudulent  other  publications,  copies  of  which  he  is  aHeijed  to  have  been  accented  bv  True  issued  a  fraud  order  debarring  from  the 


advertising  upon  publications  which  ac-  reported  to  have  assembled  preparatory  to 
cept  it  as  .well  as  upon  concerns  who  place  his  return  from  his  vacation  in  September, 
it  is  being  aimed  now  at  certain  of  the  It  is  evidently  his  purpose  to  pursue  the 
Bernarr  MacFadden  magazines.  Editor  matter  irrespective  of  whether  he  receives 
&  Pi’BLiSHER  was  informed  at  the  Federal  the  support  of  his  fellow  Commissioners 
Trade  Commission  offices  here  this  week,  or  not.  The  situation  will  probably  have 
While  Secretary  Otis  B.  Johnson  joined  to  be  threshed  out,  however,  by  the  full 
with  .  Commissioners  other  than  Mr.  Commission,  and  a  favorable  decision 


Romances  magazine. 


HUMPHREY  PLAN  A 
“PROGRESSIVE  STEP” 


Humphrey,  who  is  at  his  Seattle  home  on 
a  vacation,  in  refusing  Editor  &  Pub¬ 
lisher  a  copy  of  the  complaint  issued 
last  week  against  Trtte  Romances  Maga- 
sine,  described  as  a  MacFadden  publira- 
tion,  it  was  learned  from  authoritative 
sources  the  Commission’s  legal  department 


reached,  or  else  Mr.  Humphrey  is  likely 
to  find  himself  again  in  a  minority. 

The  advertisement  in  True  Romance.s 
magazine,  which  furnished  the  basis  for 
the  complaint,  according  to  information 
received  by  Editor  &  Publish^  at  tbe 
Federal  Trade  Commission  offices  this 


Better  Business  Bureau  Officials  Believe 
Citing  Publishers  Who  Print  Fraud 
Copy  Will  Aid  in  Purifying 
Business 


The  National  Better  Business  Bureau 

.is  fully  in  sympathy  with  any  move  to  ^  nrown  anu  wno  is  acsignaica  as 

is  seeking  to  force  Bernarr  MaePadden  week,  inakes  the  claim,  under  the  heading  make  operation  uicreasingly  difficult  for  s«:rctary  and  treasurer,  are  iodide  of  p^assium, 
and  his  associates,  if  possible,  either  be-  “Scientist  Discovers  Fat  Solvent,”  that  fraudulent  concerns,  E.  L.  Greene,  man-  sassafra.s  and  cocoanut  oil.  The  soap  is  manu 


mails  the  advertising  of  the  La- Mar 
Laboratories,  advertising  a  soap  to  reduce 
obesity.  A  reducing  cream  advertisement 
in  a  New  York  magazine  was  one  of  the 
advertisements  referred  to  by  Commis¬ 
sioner  Humphrey  in  his  adress  at  Seattle, 
reported  in  Editor  &  Publisher  last 
week.  The  order  was  issued  in  June, 
following  this  report  by  the  solicitor  for 
ihc  Post  Office: 

“The  business  consists  in  the  sale,  through 
the  mails,  of  an  article  called  I,a-Mar  Reducing 
Soap.  The  ingredients  of  the  soap,  as  given  to 
the  Post  (Jffice  inspector  who  investigated  this 
case  by  H.  J.  Brown,  who  is  the  husband  of 
Mrs.  Knda  B.  Brown,  and  who  is  designated  as 


fore  the  full  Commission,  or,  into  court 
in  a  test  case. 

Mr.  Humphrey  was  represented  as 
confident  True  Romances  magazine  would 
provide  the  basis  for  such  a  test  case. 


the  “preparation”  it  describes  can  “Re¬ 
duce  any  or  every  part  of  your  figure  with 
amazing  new  Reducing  Cream  which 
melts  away  excess  fat  on  any  part  of  the 
body — slenderizing  the  figure  to  perfect 


ager,  declared  when  asked  his  opinion  on 
Commissioner  Humphrey’s  plan  to  cite 
publishers  who  knowingly  print  fraud  ad¬ 
vertising. 

“The  Bureau  lias  always  maintained 
that  every  party  aiding  in  the  perpetra- 


facturrd  by  Lancaster,  Pa.,  and  Cincinnati  con¬ 
cerns.  The  evidence  shows  that  H.  T.  Brown 
holds  the  capital  stock  of  $50,000,  that  he  is 
general  manager  as  well  as  secretary  and  treas* 
urcr.  His  wife  is  president  of  the  concern,  and 
is  also  active  in  its  management.  Mr.  Brown 
informed  the  inspector  that  he  spends  about 
$120,000  annually  for  advertising  purposes,  an^ 


nf  the  magazine  uoon  proportions  without  drugs,  strenuous  cx  _  „  _  _ 

which\he  complaint  was  based,  gives  as  ercise,  rubber  suits  or  painful  denial  of  tion  of  a  fVaud  should  be  held"  r{spon- 

its  publisher  the  Beautiful  Womanhood  _.  .  .  .  .  ~  -  ■  -  - .  -- 

Publishing  Corporation,  of  which  A.  H.  The  text  of  the  advertisement  is  ad- 


Young  is  described  as  president  and  ad¬ 
vertising  director,  and  Mrs.  E.  Zoty  as 
secretary.  The  address  of  the  editorial 
offices  is  given  as  the  MacFadden  Budd¬ 
ing,  New  York  City.  The  leading 
editorial,  entitled.  “Out  of  the  Past,”  is 
signed  by  Bernarr  MacFadden. 


dressed  to  “Milady!”  and  voices  the 
appeal  that  “if  you  have  a  single  ounce 
of  unwelcome  flesh  on  your  figure,  here’s 
good  news  for  you,  and  that  getting  thin 


sible,”  he  declared.  “It  is  a  bad  thing  to 
have  any  person  engaged  in  a  fraud  ex¬ 
empt  from  responsibility,  whether  an  ad¬ 
vertising  agency,  a  publsher,  or  a  group 
of  salesmen. 

“However,  the  Better  Business  Bureau 


is  now  pleasurably  simple  and  easy  for  believes  that  the  legal  attack  on  fraud- 


any  one. 

“For  I,  M.  J.  McGowan,”  continues  the 


Mr.  Humphrey  is  to  be  permitted  by  his  advertisement,  “after  five  years  of  tireless 
associates  on  the  Commission  to  pursue  research,  have  made  the  discovery  you 
alone  his  efforts  to  establish  through  the  have  all  been  waiting  for.  At  last  I  can 
True  Romances  case  the  right  of  the  tell  you  how  to  reduce  quickly,  comfort- 
^mmission  to  hold  legally  or  otherwise  ably — without  the  bother  of  tiresome  ex- 
responsible  publications  which  throw  open  ercises,  without  resorting  to  enervating 
their  space  to  advertising  the  Commis-  salt  baths,  without  rubber  suits  or  belts, 
sion’s  law  department  may  hold  is  mis-  or  my  advice  isn’t  going  to  cost  you  one 
leading  or  fraudulent.  Mr.  Humphrey  single  penny. 

possesses  the  reputation  of  being  a  capable  “My  discovery  I  call  Reducine — Mc- 
and  experienced  lawyer.  He  gave  careful 
study  to  the  law  governing  the  True 
Romances  case  before  directing  it  to  the 
attention  of  the  rest  of  the  Commission. 

His  associates,  as  set  forth  by  Editor  & 

PuBUSHER  last  week,  profess,  however, 
not  to  be  interested'  especially  in  the  case. 

Conflict  of  opinion  between  Mr.  Hum¬ 
phrey  and  them  is  not  unusual.  Mr 


other  cases  he  found  himself  overruled  by 
his  fellow  commissioners. 

It  may  be  stated  as  Mr.  Hurnphrey  is 
recognized  as  an  Administration  man, 
and  as  President  Coolidge  is  expected  to 
fill  two,  perhaps  three,  impending  vacan¬ 
cies  on  the  Commission  this  fall,  Mr. 
Humphrey’s  influence  as  a  member  of  the 


.md  300  orders  are  filled  daily.  Mr.  Brown 
claims  that  hr  was  once  in  the  drug  business, 
and  in  this  way  originated  the  soap  formula.  A 
littje  printed  folder  used  by  the  La-Mar  I.atera> 
tories  is  captioned  as  folfows  in  large  display 
type: 

“  ‘Wash  Away  Fat  and  Years  of  Age  with 
La-Mar  Reducing  Soap.’ 

“This  page  also  contains  a  cut  showing  three 
female  figures,  one  very  stout,  one  not  so  stout, 
and  the  third,  slender,  with  the  word  ‘reduced* 
printed  alongside  in  such  manner  as  to  plainly 
indicate  that  the  very  obese  woman  can  ‘reduce* 
to  the  lines  of  the  slender  woman. 

“From  the  evidence  I  find  that  such  claims 
as  those  hereinbefore  quoted  from  the  concern’s 
printed  folder  are,  one  and  all,  false  and  fraudu¬ 
lent.  Fat  can  not  be  washed  away,  whether 
from  any  particular  portion  or  from  the  entire 
body.  nieting  and  exercising  which  the  pro¬ 
moters  claim  are  unnecessary,  are,  in  fact,  the 
only  effective  means  known  by  medical  experts 
for  fat  reduction  when  practiced  under  the  di¬ 
rection  of  the  physician  and  in  certain  selected 
cases. 

“That  the  promoters  realize  that  dieting  is 
really  the  effective  agent  in  fat  reduction  is 
indicated  by  a  statement  in  the  circular  giving 
directions  tor  the  use  of  the  soap. 

“In  the  literature  of  the  concern  there  is  of¬ 
fered  for  sale  at  $3  each,  an  article  called  the 
Slen-Mar  Reducing  Brush,  recommended  to  be 
used  in  conjunction  with  La-Mar  Reducing 
Soap.  Fourteen  cakes  of  soyi  and  the  reduc¬ 
ing  brush  offered  for  $4.50.  From  this  it  would 
appear  that  the  soap  needs  the  assistance  of  a 
brush  and  the  exercise  incident  to  its  use. 

“According  to  the  evidence,  the  concern  does 
not  hesitate  to  recommend  and  sell  its  soap  to 
jiersons  who  want  to  reduce  as  much  as  sixty 
_  _  „„  pounds  or  more,  without  any  information  as  to 

The  advertisement  promises  that  the  sorine  advertisino- conv  and  mnet  nf  tbem  of  ‘he  .conditions,  ‘he  physical 

r»ne  copy,  ana  most  Ot  them  condition  or  h.abitts  of  the  patient.  There  is  in 

'-’"e  (Jo  ^vhen  the  courts  themselves,  in  evidence  the  case  of  a  woman  who  said  she 


Gowan’s  Reducine.  It  is  not  a  medicine, 
a  bath  salt  or  a  course  of  useless  gymnas¬ 
tics.  NO — Reducine  is  a  pleasant  cream 
you  can  apply  in  the  privacy  of  your  own 
room,  putting  it  gently  onto  the  part  you 
want  to  slenderize  and  promptly  you  will 
notice  a  change.  A  harmless  chemical 
reaction  takes  place,  during  which  the 
excess  fat  is  literally  dissolved  away, 


ulent  advertising  is  only  one  phase  of  the 
movement  to  eliminate  abuses  from  ad¬ 
vertising  and  selling  practices.  Many  of 
these  the  Bureau  has  found  in  its  experi¬ 
ence  can  be  more  readily  eliminated  by 
direct  action  with  representatives  of  in¬ 
dustrial  groups  as  a  whole  without  re¬ 
course  to  prosecution.” 

B.  L.  Shinn,  of  the  Bureau’s  staff, 
viewed  Mr.  Humphrey’s  plan  from  the 
lawyer’s  standpoint. 

“If  it  is  Mr.  Humphrey’s  plan  to  cite 
publishers  of  fraud  advertising  along  with 
the  firm  behind  the  copy,  making  the 
publishers  who  knowingly  participate  in 
fraudulent  schemes  also  responsible,  I  be¬ 
lieve  it  will  be  a  forward  step  in  elimi¬ 
nating  bad  practices,”  he  stat^. 

“However,  if  it  is  the  Commissioner’s 
plan  to  proceed  solely  against  publishers 
as  a  short  cut  in  the  elimination  of  fraud 
in  business,  I  believe  the  effort  is  doomed 


Humphrey  has  frequently  dissented  in  leaving  the  figure  slim  and  properly  j,,  failure.’  As  a  lawyer  I  cannot  quite 


rounded,  giving  the  lithe  grace  to  the  see  the  Commission’s  jurisdiction, 
bo^y  every  man  and  woman  desires.  “Publishers  can  do  much  toward  cen- 


“treatment”  will  take  only  21  days. 


w.-is  sixty  years  old,  weighed  240  pounds,  and 
who  asked  that  if  the  soap  would  take  off  sixty 
pounds  and  make  her  ten  years  younger,  the 
concern  might  send  three  cakes  of  soap,  priced 
at  $1.  The  srap  was  forwarded  to  the  writer  in 
a  few  days  without  further  question.  •  •  • 

“The  concern  also  claims  that  the  fat  is  ‘dis¬ 
solved’  .and  removed  and  the  skin  left  smoith, 
unwrinkled  and  healthy.  According  to  the  evi¬ 
dence,  there  is  nothing  in  the  soap  that  will 
dissolve  and  remove  fat,  or  that  will  ‘shrink’ 
concern.  There  will 
and  removal  of  fat  as 


jar  of  “Reducine”  mav  turn  the  trick,  but  many  cases,  have  difficulty  in  drawing  a 
three  jars  are  described  as  a  necessary  sharp  line  between  what  is  merely  inac- 
“treatment  ’  for  “permanent  reducing.”  curate,  what  is  deceptive,  and  what  is 
“No  matter  how  much  or  how  little  purelv  fraudulent,  how  can  the  individual 
Commission  is  likely  to  grow  and  it  will  over-weight  you  are,  I  guarantee  that  my  publisher,  who  is  not  a  lawver,  make  an 
not  be  long  before  he  will  become  its  Reducing  Cream  will  reduce  any,  or  every  arbitrary  distinction? 
chairman.  part  of  your  body,  quickly,  surely.  I  do  “If  h'is  Mr.  Humphrey’s  plan  to  set  up 

The  principle  of  “clean  advertising”  not  merely  promise  these  results— I  guar-  a  fence  of  publishers  against  fraudulent 
Mr.  Humphrey  is  represented  to  be  antee  them.”  also  runs  the  advertisement  businesses,  without  proceeding  against  the  tllHkin  «  daiTe'd  by  the 
battling  for  is  in  his  judgment  well  illus-  which  offers  “Reducine”  at  $2.47  a  jar  businesses  themselves,  I  do  not  believe  the  no  such  dissolution  an_ 
trated  bv  the  True  Romances  case.  The  plus  a  few  cents  postage,  the  mails  and  situation  will  be  ereatlv  imornved  The  *"  princ'paHy  f?t. 

™.Ki;cBArc  nf  tV.iQ  macravine  tbp  nnstman  to  ho  ptnnloved  to  deliver  e1.,„ - -  ‘‘  '*  ‘1"“':  aPParent  that  fat  will  not  dis¬ 

solve  fat. 

“The  evidence  shows  that  IT.  J.  Brown  for¬ 
merly  operated  the  H.  J.  Brown  Medical  Com¬ 
pany.  selling  Tescum  atid  Nicotol  as  a  cure  for 
ihe  tobacco  habit.  This  business  received  the 
attention  of  the  Department  at  the  time.  Ac¬ 
cording  to  newspaper  advertisements.  Brown  is 
still  in  this  business,  although  he  informed  the 
Post  Office  inspector  at  the  time  of  an  inter¬ 
view  in  the  instant  case  that  he  had  no  other 
business. 

“It  is  reported  by  the  postmaster  at  Cleve¬ 
land,  Ohio,  under  date  of  April  3,  1926,  that 
the  concern  receives  an  average  of  200  letters 
daily.  According  to  the  evidence,  very  little, 
if  any,  mail  relating  to  the  business  is  addressed 
to  H.  J.  Brown,  and  I  therefore  recommend 
that  his  personal  name  be  not  included  in  the 
fraud  order. 

“The  evidence  shows,  and  I  so  find,  that  this 
is  a  scheme  for  obtaining  money  through  the 
mails  hy  means  of  false  and  fraudulent  pre¬ 
tenses,  representations  and  promises. 

“I  therefore  recommend  that  a  fraud  order 
he  issued  aninst  the  La-Mar  I..aboratories  at 
Cleveland,  Ohio.” 


publisher  or  publishers  of  this  magazine  the  postman  to  be  employed  to  deliver  plan  must  include  both, 
have  forty  days  in  which  to  make  answer  it  to  the  prospective  purchaser.  The  “The  Bureau  is  in  complete  sympathy 
to  the  complaint  issued  against  the  maga-  entire  treatment  is  offered,  however,  at  with  the  Federal  Trade  Commission  in 

zine  because  of  an  “anti-fat”  advertise-  $7,  the  full  amount  to  be  refunded  “if  it  its  effort  to  improve  business  conditions, 

ment  said  by  Mr.  Humphrey  to  have  been  has  not  reduced  my  figure,”  according  “If  the  Commission  holds  those  who 

inserted  in  it  by  the  McGowan  Labora-  to  the  coupon  furnished  the  prospective  knowingly  print  fraudulent  advertising  j".ii! 

tories  of  Chicago.  Under  the  rules  of  the  purchaser.  responsible,  as  well  as  the  company  which  *  '* 

Commission  the  text  of  the  complaint  In  the  judgment  of  some  of  'Mr.  pays  for  it,  I  believe  it  will  be  a  pro- 
cannot  be  made  public  until  an  answer  is  Humphrey’s  associates  on  the  Commis-  gressive  step.” 

filed,  and  the  complaint  and  answer  given  sion  a  simple  investigation  by  the  Post- - 

out  together.  office  Department,  with  the  possible  issu- 

No  word  was  received  at  the  Federal  ance  of  a  fraud  order,  if  found  justified. 

Trade  Commission  offices  this  week,  is  all  that  is  necessary  to  deal  with  such 

Editc»  &  Publisher  was  informed,  as  to  a  case.  Mr.  Humphrey  believes,  how- 
whether  an  answer  would  be  filed  in  the  ever,  “it  is  about  time  the  Commission 
case.  It  was  therefore  not  known,  if  an  took  drastic  action  against  not  only  a 


Tie*  Up  Lumber  Campaign 


Advertising  of  west  coast  lumber  has 
brought  to  the  West  Coast  Lumber  Trade 
extension  bureau  of  Seattle  more  than 
200  requests  from  retail  lumber  dealers 
answer  does  not  materialize,  if  the  full  concern  placing  such  an  advertisement  for  illustrations  and  advertising  copy  to 
commission  may  support  Mr.  Humphrey  but  against  a  ^blication  carrying  it.”  be  used  by  them  in  aiding  the  national 

and  authorize  the  Commissioner’s  law  de-  If  the  publishers  of  True  Romances  lumber  advertising  campaign  through 
partment  to  carry  the  case  into  court.  ignore  the  complaint,  the  test  case  Mr.  local  newspapers. 
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WHAT  JUDGES  HAVE  SAID  ABOUT  LIBEL  CASES 


Old  Law  Reviews  Show  Decisions  Forming  Basis  for  Present  Day  Judgments- 

Freedom  of  Press  But  Are  Hard  on  Careless  Reporting 


-Courts  Uphold 


Decisions  and  opinions  of  judges  of 
another  day  form  the  basis  for  many 
judgments  in  libel  cases  before  the  courts 
of  totlay.  By  searching  old  files  of  law 
reviews  in  the  New  York  Public  Li¬ 
brary,  the  writer  of  this  series  has  gath¬ 
ered  together  some  of  the  decisions  con¬ 
sidered  most  significantly  by  legal  au- 


By  PHILIP  SCHUYLER 

This  is  the  \9th  article  of  a  series  obtained  by  Editor  &  Publisher.  strit<j>ing 
the  libel  laze  of  legal  zrrbiage.  Xext  zeeek  the  series  will  be  continued  with  an 
article  describing  lime  three  editors  sum  ut>  the  laze  of  libel  for  their  staffs. 


fame  others,  though  such  intent  is  art¬ 
fully  concealed  by  use  of  ambiguous, 
technical  or  conventional  terms  or  court 
(ihrases,  or  in  any  of  the  other  thousand 
forms  in  which  malice  attempts  to  dis¬ 
guise  itself.” 

Criticism  of  men  in  public  office  is 
among  a  newspaper’s  most  important 


arising  from  reportorial  carelessness,  to  ear  the  gossip  and  scandal  of  the 
For  instance,  when  two  men  were  ar-  street, 
thorities  during  “the  last  *15  year^  In  a  rested  in  Windsor,  Ont.,  charged  with  “If  true,  such  a  publication  may  be  jobs.  “  But  whethe*r  the  criticism ‘should 

subsequent  article  consideration  will  be  ^elling  U.  S.  stamps,  a  misdemeanor  in  privileged,  but  if  false,  the  newspaper  be  limited  to  acts,  or  privileged  to  extend 

given  to  more  recent  judicial  remarks  that  city,  the  reporter  took  the  word  of  as  well  as  the  citizen  (the  reporter)  must  to  motives  is  a  moot  question, 

concerning  libel.  the  police  chief  that  they  were  wanted  be  responsible  to  anyone  who  is  wronged  '  Chief  Justice  Cockburn  set  the  rule 

Fundamentals  of  libel  law  have  been  a  Michigan  city  in  connection  with  and  damaged  thereby.  down  this  way : 

clearlv  laid  down  and  interpreted  by  the  the  recent  robbery  of  a  post  office,  and  "It  is  indignity  enough  for  an  honest  “I  think  the  fair  position  in  which  the 

.American  bench.  Important  cases  that  immediately  wired  a  story  to  a  Detroit  man  to  be  arrested  and  put  into  prison  law  can  be  settled  is  this:  that  where 

have  merited  the  attention  of  writers  on  paper,  which  stated  it  was  believed  the  for  an  offense  of  which  he  is  innocent  the  public  conduct  of  a  man  is  open  to 

libel  law,  such  as  William  Henderson,  thieves  had  been  caught.  The  pair  were  and  for  which  indignity  ofttimes  he  has  an  animadversion  and  the  writer  who 

member  of  the  New  York  bar,  and  au-  tio  way  involved  in  the  post  office  rob-  no  address,  without  being  further  sub-  is  commenting  upon  it  makes  imputations 

thor  of  “Newspapers  and  Libel,”  bring  I’ffy  and  when  released  for  lack  of  evi-  mined  to  the  wrong  and  outrage  of  a  on  his  motives,  which  arise  fairly  and 

out  clearly  the  following  points :  dence  on  the  lesser  charge,  sued  the  false  publication  of  the  circumstances  of  legitimately  out  of  his  conduct,  so  that 

1 —  .American  courts,  as  far  as  libel  is  Hetroit  paper  for  libel.  They  recovered  such  arrest  and  imprisonment,  looking  the  jury  shall  say  that  the  criticism  was 

concerned,  uphold  the  freedom  of  the  substantial  damages.  toward  his  guilt,  without  remedy.  not  tmly  honest,  but  also  well  foumled, 

press.  Justice  Morse  of  Detroit,  before  whom  “No  sophistry  of  reasoning  and  no  ex-  an  action  is  not  maintainable. 

2—  Judges  are  generally  harsh,  how-  the  case  came,  considered  the  Windsor  cuse  of  the  demand  of  the  public  for  “But  it  is  not  because  a  public  writer 

ever,  in  punishing  newspaper  careless-  reporter  entirely  to  blame  for  spreading  news  or  the  peculiar  nature  and  magni-  fancies  that  the  conduct  of  a  public  man 


3 —  Mere  gossip  in  the  news  is  severely 
censured. 

4 —  Big  circulations  intensify  the  wrong 
done  by  libelous  publications  and  there- 


the  libel.  It  wasn’t  the  mistaken  police  tude  of  newspaper  work  can  avail  to  is  open  to  the  suspicion  of  dishonesty, 

chief  he  censored.  Instead  he  used  the  alter  the  law,  except,  perhaps,  by  posi-  he  is  therefore  justified  in  assailing  his 

birch  rod  on  the  newyiaper  man  and  his  tive  statute,  which  is  doubtful,  so  as  to  character  as  dishonest.” 

paper  in  the  following  lashing  words:  leave  a  party  thus  injured  without  any  At  another  time  the  same  Chief  Jus- 

“The  greater  the  circulation  of  a  news-  recourse  for  a  wrong,  which  can  even  tice  declared : 


fore  necessarily  imply  the  need  of  greater  greater  the  wrong  done  by  an  now  as  the  law  stands  never  be  ade-  “Those  who  fill  a  public  position  must 

editorial  carefulness  unwarranted  publication  and  the  more  quately  compensated  to  one  who  loves  not  be  too  thin-skinned  in  reference  to 

5—  Criticism  of  men  in  public  office  is  reason  why  greater  care  should  be  exer-  his  reputation  better  than  money.”  comments  made  upon  them.  .It  would 

an  important  duty  of  the  press  but  the  publication  of  personal  items.  The  editorial  writer  or  reporter  who  often  happen  that  objections  could  be 

criticism  must  be  based  on  facts  not  newspaper  has  any  right  to  trifle  dislikes  a  man,  and  desires  to  attack  him  made  about  public  men,  which  they  knew 

fancies  concerning  the  officials’  acts,  and  reputation  of  any  citizen,  or  by  in  print,  needn’t  think  that  any  clever  from  the  bottom  of  their  hearts  were 

not  the  motives  for  those  acts  ’  carelessness  or  recklessness  to  injure  his  writing  will  keep  him  out  of  libel.  underserved  and  unjust,  yet  they  must 

6—  Where  malice  is  a  legaf  fiction  and  “The  law  cannot  be  eluded  by  any  of  bear  with  them  and  submit  to  be  mis- 

not  a  natural  fact  it  is  the  general  dis-  reporter  any  more  right  to  col-  the  artful  and  disguised  modes  in  which  understood  for  a  time  knowing  that  the 

position  of  juries  to  deal  leniently  with  stories  on  the  street  or  even  in-  men  attempt  to  conceal  treason  or  libel  criticism  of  the  press  is  the  best  se- 

libel  defendants,  one  judge  declared.  formation  from  policemen  or  magistrates  and  slanderous  meanings  and  desi^s,”  curity  for  the  proper  discharge  of  public 

7_’pi,g  cannot  be  eluded  by  anv  court  about  a  citizen  and  to  his  Chief  Justice  Shaw  has  declared  in  a  duties.” 

artful  and  disguised  style  in  which  men  and  publish  such  stories  as  frequently  cited  Massachusetts  decision;  “But,”  Justice  Van  Vorst  cautions  in 

attempt  to  conceal  treason  or  libel  In  *  person  not  connected  “that,  in  truth,  language  is  published  and  a  New  York  case,  “this  privilege  accorded 

other  words  courts  of  the  land  invariablv  *  newspaper  to  whisper  from  ear  circulated  with  intent  to  slander  and  de-  to  journalists  and  regular  correspondents 


take  into  consideration  the  Iang;uage  in 
which  the  alleged  libel  is  written. 

Justice  Freedman  in  superior  court  of 
New  York  in  the  case  of  Roediger  vs. 
the  Neze  Vork  St^ts  Zeitung,  thus  de¬ 
fined  press  freedoin: 

“The  freedom  of  the  press  is  guaran¬ 
teed  by  constitutional  provisions  and. 
while,  in  the  exercise  of  the  police  powers 
inherent  in  every  state,  every  other  busi¬ 
ness  may  be  regulated  to  a  point  of  pro¬ 
hibition,  no  law  can  be  passed  to  restrain 
or  abridge  the  liberty  of  the  press.  The 
freedom  of  the  public  press  is  recognized 
as  one  of  the  cornerstones  of  our  re¬ 
publican  institutions,  and  the  fact  has  an 
important  bearing  in  the  determination  of 
the  case  of  lib**1  alleged  to  have  been 
published  by  a  journal  of  respectable 
standing  ♦  *  ♦ 

“In  this  country  it  is  considered  not 
only  the  right  but  the  duty  of  a  news¬ 
paper  to  discuss  questions  of  public  in¬ 
terest  and  to  criticize  the  acts  of  those  Houston.  Tex.,  July  20. — Three  of  the 
who  may  be  temporarily  entrusted  with  best  known  newspaper  men  in  the  South- 
power.  So  it  is  considered  not  only  the  west  are  directing  the  affairs  of  the 
right,  but  the  duty  of  a  newspaper  to  Chronicle,  since  its  purchase  by  Jesse  H. 
inform  its  readers  of  the  current  news  Jones,  and  the  retirement  of  M.  E.  Fos- 
of  the  day.  ter. 

“Of  course,  the  right  must  be  exercised  Oillespie.  w'ho  has  _^en  eWated 

fairly  and  duly  discharged  with  due  re-  position  of  vice-president  and  edi- 

gard  for  truth  and  proprietv.  But.  as  ‘or  publication  is 

a  matter  of  fact,  no  caution 'that  human  ^itorial  veterans  of  the  state, 

art  can  devise  will  totallv  exclude  libel  Coming  to  the  Chronicle  at  the  time  it  was 


HOUSTON  CHRONICLE’S  NEW  EXECUTIVE  TRIO 
WELL  KNOWN  IN  TEXAS  JOURNAUSM 


of  the  press  in  writing  and  commenting 
upon  current  affairs  is  not  to  be  abused 
by  using  it  intemperately  or  recklessly  as 


from  a  newspaper. 

“They  come  in  a  hundred  forms — in 
reports,  in  correspondence,  in  cuttings 
from  other  papers,  even  in  the  adver¬ 
tisements,  an<l  if  the  law  is  enforced  in 


j  an  instrument  to  injure  individuals  or 
j  substantial  interests  through  statements 
J  or  inferences  maliciously  made,  justified 
neither  by  the  facts  nor  the  occasion" 
A  most  lenient  view  of  libel  law  is 
taken  by  Judge  Cooley  in  his  work  on 
constitutionial  limitations : 

“The  newspaper  press  has  become  one 
of  the  chief  necessities  of  our  alert  and 
commercial  civilization,”  he  wrote.  “It 
bears  its  official  relations  to  the  govern¬ 
ment.  national,  state  and  local  and  it 
comes  nearer  to  the  popular  eye  and  heart 
than  any  other  agency  for  influencing 
public  opinion.  In  the  main,  it  recog¬ 
nizes  the  importance  of  these  relations 
which  have  grown  up  between  it  and 
the  communities  it  serves  and  discharges 
the  functions  assigned  to  it  with  a  dig¬ 
nity,  sagacity  and  enterprise  not  sur- 
business  affairs  from  1897  until  1918,  Passed  by  laborers  in  other  fields.  It 
when  that  publication  was  taken  over  by  *.®  p  ‘^5^  to3t  the  general  disposition  of 
Roy  G.  Watson.  Mr.  Palmer  went  to  juries  in  such  cases  where  the  malice  is 
the  Chronicle  in  1924,  as  assistant  to  the  a  >egal  fiction  and  not  a  natural  fact,  is  to 
publisher.  Active  in  A.  N.  P.  A.  affairs,  deal  leniently  with  the  defendant.  Vtr- 
he  has  been  for  several  years  special  diets  of  six  cents  are  of  common  oc- 
commissioner  for  the  Texas  Newspaper  curence.  The  significance  of  these  ver- 
Publishers’  Association.  He  has  also  d'cts  is  that  while  the  publication  has 
been  an  active  member  of  the  Interstate  guilty  of  a  technical  libel  his  guilt 

Inland  W'aterways  Association,  being  at  done  in  innocence  and  the  plaintiff 
this  time  vice-president  and  treasurer  of  entitled  to  smart  money.” 

launched  in  1901,  Mr.  Gillespie  has  served  that  organization.  - - 

Steve  Kelton,  national  advertising  man-  GRANT  WEEK’S  VACATION 
ager,  and  now  promoted  to  as.sistaiit  busi-  The  Mergenthaler  Linotype  Company 


C.  B.  (ilLLESPIE 


G.  J.  Palme* 


Steve  Kelton 


as  managing  editor  of  the  paper,  up 
through  its  years  of  growth  until  his 
recent  promotion.  He  has  been  con¬ 
stantly  in  touch  with  editorial  affairs  in 
the  Southwest.  Tolerance  in  judging  the 


frailties  of  humanity,  and  a  strong  and 
at  the  tune  the  doctrine  prevailed  of  the  vigorous  treatment  of  public  questions 
greater  the  truth  the  greater  the  libel,  has  marked  his  work, 
no  journal  m  this  country  could  live  for  g.  J.  Palmer,  who  has  been  made 
a  month  and  fulfill  its  mission.”  vice-president  and  business  manager,  is 

Although  Justice  Freedman  thus  likewise  a  veteran  in  the  publishing  field 
hinted  at  the  impossibility  of  enforcing  — his  newspaper  service  in  Texas  dates 
libel  law  in  “its  full  severity,”  judges  back  nearly  three  decades.  Mr.  Palmer 
are  invariably  harsh  in  dealing  with  cases  was  with  the  Houston  Post  in  charge  of 


ness  manager,  in  addition  to  the  nation.il  will  grant  a  week’s  vacation  with  full  pay 
advertising  work,  is  well  known  through-  to  all  employes  of  its  Brooklyn  factory 
out  eastern  publishing  and  advertising  beginning  Aug.  2.  Only  a  small  organi- 
circles.  Mr.  Kelton  joined  the  Chronicle  zation  will  be  retained  to  take  care  of 
in  1919  as  merchandising  service  man,  emergencies. 

and  18  months  later  became  national  ad-  - ^ - 

vertising  manager.  In  his  new  position,  SARGENT  ON  CLASSIFIED  BOARD 
while  continuing  active  in  national  ad-  Charles  S.  Sargent,  classified  advertis- 
vertising  circles,  Mr.  Kelton  will  be  more  ing  manager  of  the  Miami  (Fla.)  Heraid 
closely  associated  with  the  executive  has  been  elected  to  the  board  of  direc- 
management  of  the  paper  as  Mr.  Palmer’s  tors  of  the  Association  of  Newspaper 
assistant.  Classified  Advertising  Managers. 


L 
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NEWSPAPER  MAKERS  AT  WORK 

_ By  LUCILE  BRIAN  GILMORE _ 


TJENRY  JUSTIN  SMITH,  managing 
editor  of  the  Chicago  Daily  News, 
now  spending  a  well-earned  vacation  in 
Europe,  is  a  refutation  of  the  common 
belief  that  one  cannot  work  on  a  news¬ 
paper  for  long,  peering  through  the 
grimy,  uncurtained  window  of  life,  with¬ 
out  becoming  calloused  and  hardened. 

Twenty-seven  years  ago,  a  young  man 
just  out  of  college  with  the  temperament 
•of  an  artist  and  musician,  he  went  to 
work  as  a  reporter  on  the  Daily  News. 
He  has  spent  the  greatest  part  of  the 
past  twenty-seven  years  in  the  city  room 
or  just  oflf  the  city  room  of  that  news¬ 
paper,  serving  in  the  various  capacities  of 
reporter,  copy  reader,  city  editor,  news 
editor,  and  managing  editor,  and  he  still 
has  the  temperament  of  an  artist  and 
musician,  mellowed  and  enriched  by  his 
work. 

As  a  youth,  Mr.  Smith  had  ambitions 
of  becoming  a  professor  of  English,  but 
after  his  graduation  from  the  University 
of  Chicago  in  1898,  he  went  to  work  as  a 
newspaper  reporter  instead,  bringing  his 
undeniable  literary  talents  to  the  city 
room  rather  than  to  the  class  room.  His 
influence  has  been  felt  on  the  Daily  News 
where  he  has  consistently  encouraged  and 
aimed  at  good  writing  and  frowned  on 
haphazard,  carelessly  written  copy.  He 
has  also  found  time  to  do  some  writing 
himself.  He  is  the  author  of  “Deadlines” 
the  book  that  has  sold  better  than  any 
other  book  about  newspapers ;  “The  Other 
Side  of  the  Wall,”  a  romantic  novel,  and 
“Josslyn,”  a  more  or  less  autobiographical 
Tiowl.  , 

Mr.  Smith’s  best  is  literature,  and  that 
bent  has  found  expression  in  his  news- 
pai)er  work.  He  has  an  extensive 
personal  library,  and  a  special  leaning 
toward  French  literature.  He  is  an  ac¬ 
complished  pianist  and  has  an  ardent  love 
ior  French  music.  His  wife,  too,  a 
highly-cultured  and  talented  woman,  was 
at  one  time  a  teacher  of  French. 

In  his  work  Mr.  Smith  is  alert  in 
recognizing  ability  in  the  work  of  others, 
and  in  helping  foster  that  ability.  lie  is 
accessible  and  ready  to  listen  to  the  ideas 
of  others.  There  is  nobody  at  the  door 
of  his  office  who  has  to  be  passed  before 
admittance  can  be  gained.  He  is  quick  to 
notice  new  faces  in  the  office,  and  to  en¬ 
quire  about  them,  whether  they  be  the 
faces  of  subs  aimlessly  pecking  away  at 
their  typewriters  while  waiting  for  their 
“big  opportunity,”  or  the  faces  of  the 
older,  perhaps  wiser,  and  usually  more 
disillusioned  copy  readers.  Often  too, 
he  smokes  and  chats  with  the  members  or 
his  staff  in  the  little  smokeshop  alongside 
the  Daily  News  building. 

Mr.  Smith’s  service  with  the  Daily 
"News  has  been  continuous  since  he  first 
joined  the  paper  in  1899,  except  for  a 
brief  year  and  a  half  when  he  was  given 
a  leave  of  absence  in  1924  to  take  charge 
of  public  relations  for  the  University  of 
Chicago,  as  assistant  to  the  president. 
Part  of  his  work  at  the  university  con¬ 
sisted  of  creating  a  closer  relationship  and 
clearer  understanding  between  the  uni¬ 
versity  and  the  public,  part  of  it  was 
concerned  with  the  publicity  _  program 
in  connection  with  the  university’s  cam¬ 
paign  for  $17,500,000  for  buildings  and 
endowments.  He  took  up  his  work  with 
the  university  when  he  was  news  editor 
of  the  Daily  News,  and  returned  to  the 
paper  in  February,  1926,  after  the  dpth 
of  Victor  F.  Lawson,  as  managing  editor. 
Mr.  Smith  was  a  confidential  friend  of 
Mr.  Lawson,  who  had  so  high  a  regard 
for  his  young  news  editor  that  he  left  him 
a  bluest  of  $10,000  in  his  will,  as  a 
token  of  his  appreciation  of  his  loyalty 
and  devotion. 

Mr.  Smith  never  tires  of  his  newspaper 
work,  the  novelty  of  which  intrigues  him 
and  never  wears  off.  He  is  insistent  on 
absolute  truth  in  news  stories,  but  en¬ 
courages  descripitive  news  stories  not 
merely  a  statement  of  bare  facts. 

Printing  crime  news,  he  believes,  is 
merely  facing  the  facts  rather  than  ignor¬ 
ing  them.  An  “ostrich  policy”  in  regard 
to  the  use  of  crime  news,  he  declares, 
will  not  lessen  crime. 


“The  question  of  crime  news,  like  most 
other  questions  of  news  values,  is  a  simple 
issue  as  between  facing  facts  and  being 
blind  to  them,”  Mr.  Smith  says.  “A 
majority  of  newspaper  men  believe  that 
the  ‘ostrich  policy’  is  dangerous,  not  only 
to  circulation  but  to  society.  W'e  do  not 
think  about  circulation  so  much  as  some 
critics  suppose ;  we  do  think  about  wise 
and  sane  policies  more  than  we  get  credit 
fur.  .And  the  most  of  us,  having  ob¬ 
served  tbe  effects,  in  some  fields,  of 


abundant  in  a  newspaper’s  news  room, 
it  is  only  when  an  observer  and  an 
analyst  with  an  understanding  heart  like 
the  author  of  ‘Deadlines’  and  ‘Josslyn’ 
is  there  that  such  material  gets  trans¬ 
formed  into  literature.” 

ORANGES  DAILY  ORGANIZED 

Bayonne  Plant  and  New  Press  Bought 
by  Jersey  Paper 

The  Publishing  Company  of  the  Oranges 
and  Maplewood  has  recently  acquired  for 
its  projected  daily  in  that  New  Jersey 
section,  the  plant 
of  the  Bayonne 
Public  Ofinlon, 
including  six  lino¬ 
type  machines  and 
the  usual  com- 
posing  room 
equipment.  The 
press  room  equip¬ 
ment  was  not 
taken  over.  A 
Simplex  press 
with  a  capacity 
of  15,000  40-page 
papers  per  hour 
has  been  contract-  „ 
ed  for  from  R.  Clifford  Jones 

Hoe  &  Co.,  and 

delivery  is  expected  in  September. 

Officers  of  the  new  concern  are :  Pres¬ 
ident,  Arthur  T.  Muir,  president  of  a 
department  store  in  the  Oranges;  vice- 
presidents,  Wilbur  Munn,  president  of  the 
Second  National  Bank  of  Orange  and  G. 
Clifford  Jones,  publisher  of  the  Courier, 
the  existing  weekly  in  the  Oranges ;  sec¬ 
retary,  Thomas  F.  Burley,  Jr.,  secretary 
of  the  Chamber  of  Commerce  of  the 


Oranges  and  Maplewood;  treasurer,  Ed¬ 
win  Balch,  Jr.,  head  of  the  John 
O’.Rourke  Company. 

The  executive  committee  is  made  up 
of  the  officers  and  Col.  Austen  Colgate, 
of  the  Colgate  Co. 

The  directors,  in  addition  to  the  above 
are;  .Alfred  J.  Grosso,  attorney;  Charles 
Edison,  son  of  Thomas  A.  Edison  and 
business  head  of  Thomas  A.  Edison,  Inc. ; 
Harrison  M.  Lang,  president  of  the 
Chamber  of  Commerce;  Oscar  Schoen- 
herr,  head  of  the  Welfare  Federation  of 
the  Oranges;  J.  R.  Monroe,  president  of 
the  Monroe  Calculating  Machine  Com¬ 
pany  ;  Charles  C.  Huitt,  secretary  Finlay 
j.  Sheppard;  William  J.  Orchard,  manu¬ 
facturer  ;  P.  .A.  Smith  of  the  A.  P.  Smith 
Manufacturing  Company,  John  S.  de 
Hart,  Jr.,  chairman  of  the  Maplewood 
Township  Committee,  and  Frederick  E. 
Reeve,  New  York,  business  man. 

.All  of  the  above  are  stockholders  and 
in  addition,  the  following  business  men 
are  included  among  the  stockholders  and 
incorporators :  Farnham  Yardley,  vice- 
president  Jenkins  Valve  Co.;  John  .A. 
Gore,  vice-president  Prudential  Life  In¬ 
surance  Company;  Jacob  Roth  of  the 
National  Beef  Company;  and  Edward 
Prizer,  head  of  the  Vacuum  Oil  Com¬ 
pany. 

Of  the  $250,000  authorized  capital 
$200,000  will  be  paid  in  advance 

GRAND  RAPIDS  SEEKS  FAME 

.A  “publicity  bureau”  to  spread  among 
newspapers,  trade  journals  and  general 
magazines  “authentic  information  regard¬ 
ing  home  furnishings  and  Grand  Rapids 
furniture  construction,”  is  being  planned 
by  the  Grand  Rapids  Market  Association. 


Henry  Justin  Smith 

timidity,  wilful  ignorance  and  self-de-  • 
lusion,  are  determined  not  to  fall  into 
these  errors,  even  if  we  commit  other 
errors.” 

Mr.  Smith  was  Ixirn  in  Chicago  in 
1875,  the  son  of  Dr.  Justin  .A.  Smith,  for 
years  editor  of  the  Standard,  a  weekly 
paper  of  the  Baptist  denomination.  Dur¬ 
ing  his  work  with  the  Daily  News,  he  has 
had  the  opportunity  to  train  many  men 
in  principles  of  good  journalism,  and  has 
been  brought  into  association  with  many 
who  have  since  attained  considerable  fame 
as  writers,  among  them  are  Carl  Sand¬ 
burg,  poet  and  author  of  “.Abraham 
Lincoln,  the  Prairie  Years”;  Ben  Hecht, 
novelist ;  whose  vivid  sketches  of  bits  of 
life  in  Chicago  were  for  a  long  time  a 
feature  of  the  Daily  News;  Keith 
Preston,  humorist  and  literary  editor  of 
the  paper ;  Sherwood  Anderson,  novelist, 
and  scores  of  others.  The  Daily  News 
seems  always  to  have  attracted  men  with 
writing  talent,  perhaps  because  for  years 
there  has  been  on  the  staff  a  man  like 
Henry  Justin  Smith  who  was  able  to 
recognize  talent  and  encourage  it.  His 
own  book  “Deadlines”  has  been  accepted 
as  a  classic  portrayal  of  newspaper  life, 
and  has  been  adopted  in  Europe,  in  Japan, 
and  in  China. 

Mr.  Smith  is  loyal  to  the  people  who 
work  with  him  and  ever  ready  to  help 
iron  out  thgir  difficulties,  professional  or 
personal.  He  is  good  at  judging 
character  and  can  usually  tell  sincerity 
from  bluff.  He  has  an  aversion  for 
politics  and  politicians,  big  or  little. 

Mr.  Smith  goes  to  work  with  a 
memorandum  pad  ever  at  his  side,  on 
which  he  jots  down  ideas  as  they  come  to 
him.  His  pad  is  his  guide  in  his  work. 
.And  he  digs  into  his  work  wholeheartedly, 
with  his  sleeves  rolled  up  literally  and 
figuratively. 

In  1918  Mr.  Smith  was  sent  abroad  for 
the  Daily  News  and  served  for  a  while 
as  its  Paris  correspondent. 

.A  newspaper  colleague  has  this  to  say 
of  Mr.  Smith’s  literary  work : 

“The  news  room  of  the  Daily  News 
provided  themes  which  took  an  absorb¬ 
ing,  magical  interest  from  their  transmu¬ 
tation  into  literary  gold  within  the  sym¬ 
pathetic,  analytical  mind  of  Henry  Smith. 
It  may  .serve  still  further  to  illustrate  the 
fact  that  though  interesting  personalities 
and  curious  or  dramatic  incidents  are 


Commerce  at 
the  port  of 
Jacksonville 
vaults  538% 


Port  commerce  in  Jacksonville  for  1925  showed  an 
increase  in  value  of  538  per  cent  over  that  of  1921. 
This  is  shown  in  the  report  recently  released  by  the 
Chamber  of  Commerce.  The  report  contains  fifty 
pages  and  required  more  than  three  months  to  com¬ 
pile. 

The  solidarity  of  Jacksonville  is  evident  from  the  uni¬ 
versal  gains  of  all  businesses.  The  Florida  Times- 
Union  is  in  accord  with  a  gain  of  nearly  two  million 
agate  lines  of  paid  advertising  so  far  this  year. 


^h<Sloride£?im€s^ni(m 

-•JACKSON  V  ILLE_~ 


DAILY  53,000 


SUNDAY  70,000 
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Advertising  Executives 

read  and  prefer 

Slip  Npui  fitrk  0tmpa 

The  report*  of  an  investigation  of  “Newspaper  Reading  Habits  of  Adver¬ 
tising  Executives  in  New  York,”  by  Professor  George  Burton  Hotchkiss, 
Chairman  of  the  Department  of  Advertising  and  Marketing  at  New  York 
University,  just  published  by  The  Association  of  National  Advertisers, 
indicates  that  The  New  York  Tinies  is  the  newspaper  preferred  by  the 
majority. 

Answers  to  a  simple  questionnaire  were  received  from  800  advertising 
managers  and  200  advertising  agency  executives.  The  report,  referring 
to  the  proof  of  the  accuracy  of  the  results,  states:  “This  test  of  1,000  cases 
can  be  taken  as  a  thoroughly  safe  indication  of  the  newspaper  reading  habits 
of  all  advertising  executives  of  the  New  York  territory.” 

Of  the  men  who  read  only  one  morning  newspaper,  about  48%  read 
The  New  York  Times,  40%  a  second  morning  newspaper  and  9%  a  third 
morning  newspaper. 

The  answers  “indicate  that  readers  of  The  Times  like  particularly  its 
handling  of  the  general  news,  of  foreign  news,  and  of  finance,  with  a  very 
good  percentage  who  are  interested  in  its  business  pages  and  its  advertise¬ 
ments.  The  Times  was  listed  as  the  favorite  Sunday  paper.  It  received 
over  57%  of  the  total  number  of  possible  choices. 

“Many  reasons  were  written  in — 237  in  all — including  75  mentions  of 
The  New  York  Times  Book  Review  and  69  of  The  Times  Rotogravure 
Section.” 


Distribution  of  I,33I  morning  newspapers  and 
1,351  Sunday  papers  read  by  8oo  advertising 
managers  and  200  advertising  agency  executives : 


Morning 

Morning 

Sunday 

Sunday 

Papers 

Papers 

Papers 

Papers 

Read 

Preferred 

Read 

Preferred 

The  New  York  Times  . 

....  571 

445 

696 

573 

Second  Newspaper  .  . 

....  478 

345 

410 

250 

Third  Newspaper.  .  . 

....  204 

129 

131 

47 

Fourth  Newspaper  .  . 

....  44 

11 

81 

18 

*A  prefatory  note  in  the  report  states  that  the  investigation  was  initiated  and  financed  by 
The  New  York  Herald  Tribune.  The  name  of  The  Herald  Tribune,  however,  was  not 
connected  with  the  investigation  in  any  way,  eliminating  all  element  of  bias. 


{ 
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LOS  ANGELES  DAILY  NEWS  RE-FINANCING 
UNDER  STATE’S  CLOSE  SCRUTINY 

New  Nevada  Corporation’s  Premature  Sale  of  $45,000  Stock 
Stopped — Commissioner  Demands  Changes  in 
Planned  Allotment  of  Shares 

(By  Telegraph  to  Editor  &  Publisher) 


Mr.  Vanderbilt  opened  the  conversation  TARTF  ^Fl  I  ^  IMTFRFCT 
by  denying  that  his  trip  to  Europe  had  .t*,  a  nr« * 

been  made  principally  for  the  purpose  of  IIN  LA  PATRlt 


obtaining  interviews  with  the  statesmen 
of  the  continent  for  the  purpose  of  re¬ 
building  his  fortune  through  syndication 
of  the  sketches. 

“I  made  the  trip  to  visit  several  plastic 
surgeons  in  Munich  and  Paris  to  treat 
my  teeth,”  he  said.  “The  interviews  were 
incidental  and  were  prompted  by  my 
reportorial  instinct. 


IN  LA  PATRIE 

Transaction  Involves  $1,500,00D— 
Former  Owner  Remains  as  Director 
and  General  Manager — Syndicate 
Now  in  Control 

(By  Telegraph  to  Editor  &  Publisher) 


T  OS  ANGELES,  Cal.,  July  20.— At  sisted  upon  further  safeguards  for  the  use ^he Interviews'^  first ”fn’mv  Los"  An°  interest  in  La  Paine  to  a'synS- 

^  the  hearing  last  Friday  of  the  re-  stockholders  of  the  Nevada  Corporation  j  ^  .  svndicLe  them  to  prominent  French-Canadians 

cently  formed  Daily  News  Corporation  organized  to  take  over  the  Illustrated  fhe  Lw^apers  Sroug^^^^^^^  ^y  Senator  1)  O.  L’Esperance. 


it  was  found  that  the  corporation  had  Daily  News  Publishing  Company.  Hp  snoL-p  of  tliP  wrTrl^  of  liic  transaction  is  sam  to  involve  more 

violated  the  California  securities  act  by  permit  to  sell  stock  in  the  new  Arthur  Garfield  Havei  Dudlev  Iffpld  $1,500,000.  Ill  health  is  said  by  Mr. 

ticcepting  ^5,000  in  stock  subscriptions  corporation  will  not  lie  issued,  it  was  Afoione  and  Clarence'  Darrnw  who  are  ^  *1’*^  reason  for  disposing  of 

without  obtaining  the  sanction  of  the  declared,  unless  all  of  the  money  collected  ‘idjug  him  reconstruct  his  w’ealth  ano  Paper,  with  which  he  has  been  con- 

Statc  Corporation  Commission.  The  is  impounded  until  such  time  as  the  expressed  satisfaction  with  their  work  uected  for  39  years,  but  relieved  of  the 
hearing  of  the  Nevada  corporation  was  Corporation  Commissioner  is  satisfied  ..j  jjj  Munich  and  Mr  of  ownership,  he  will  remain  as  a 

on  its  application  for  permission  to  sell  that  there  is  enough  to  make  a  bid  on  the  vtaionp  Parje  hp  aseprtpH  “and  Knti,’  director  and  general  manager. 

$250,000  worth  of  stock.  .  newspaper  property.  Books  of  the  to  me  that  ^  The  new  board  includes  besides  Sena- 

Claude  B.  Andrews,  first  vice-president  corporation  must  be  open  at  all  times  to  ,heir  task  of  strai£rhtpnin*u  out  mv  L’Esperance  and  Mr.  Tarte  J.  H. 

of  the  new  corporation,  which  was  inspection  by  the  commissioner  also.  affairs  ”  S  g  y  Portier  and  A.  Bechard  of  Quebec  and 


The  transaction  is  said  to  involve  more 


$250,000  worth  of  stock.  newspaper  property.  Books  ol  the  reported  to  me  that  thev  were  oroeressimr  '“dudes  besides  Sena- 

Claude  B.  Andrews,  first  vice-president  corporation  must  be  open  at  all  times  to  ^  r  strai£rhtpnin*u  out  mv  L’Esperance  and  Mr.  Tarte  J.  H. 

of  the  new  corporation,  which  was  inspection  by  the  commissioner  also.  affairs  ”  S  g  y  Portier  and  A.  Bcchard  of  Quebec  and 

formed  to  take  over  the  Illustrated  Daily  “No  permit  that  I  issue  will  be  a  bar  ‘  Vanderbilt  stated  that  his  talks  Tarte.  as  director  and  advertis- 

Xeu'S.  admitted  the  premature  stock  sub-  to  any  possible  criminal  action  in  con-  .itu  L:  attornevs  had  insnirpd  him  eiitfi  manager, 

scriptions  to  which  Oiief  Deputy  Corpo-  nection  with  the  old  company  or  the  sale  j^e  hope  that  he  would  be^able  to  laundi 

ration  Commissioner  W  alther  took  ex-  of  its  stock,  stated  Daugherty.  Mr.  program  toward  the  acquirement  of  ""  conservative  paper. 

ception.  Andrews  reported  that  90  per  cent  of  the  ^  ppain  of  eastern  newsnai^rs  within  a  - 

The  violation  must  be  remedied  and  $43,000  collected  before  a  permit  had  been  year  eastern  newspapers  within  a  jimes  NAMES  BOSTON  SPECIAL 

the  money  accepted  for  stock  be  returned  issued  had  already  been  returned  to  stock-  '  j^e  stated  that  he  nlans  to  visit  Chiraao  Thp  Ypt  .  VnrB  i,a  -  a.,.,,  • 

before  a  permit  will  be  issued,  according  h^Yhem""  before  return-  Gilman  N’icoll  &  Ru^hmann  Inc.,  ?o  ^e^- 

to  the  commissioner.  Andrews  stated  their  money  awaits  them.  j„  Los  Angeles  to  resume  the  direr  .  . 

that  the  practice  had  already  lieen  dis-  It  was  suggested  that  class  C  share-  tjon  of  one^ remaining  tabloid  in  that 


continued  and  some  of  the  money  had  holders  be  permitted  to  vote  in  case  they 
been  returned.  He  agreed  to  send  out  do  not  receive  a  dividend  on  their  stock 
notices  recalling  the  stock  purchases.  for  five  successive  years. 

That  the  Illustrated  News  had  never 

showed  a  profit,  but^at  its  momhiy  de-  VANDERBILT  NURSING 


It  was  suggested  that  class  C  share  Angeles  to  resume  the  direc-  resent  it  in  New  England.  Stanley  Pratt 

dders  be  permitted  to  vote  in  case  thev  ‘w"  remaining  tabloid  in  that  will  be  in  charge  of  the  Boston  office. 


NEW  OREGON  BEACH  DAILY 


MONTHLY  C.  OF  C.  SUPPLEMENT 


licit  was  “from  $15,000  to  $50,000,”  was 
the  assertion  made  by  H.  B.  Granlee, 
secretary  and  treasurer  of  the  new  corpo¬ 
ration,  who  had  served  in  a  similar 
capacity  with  Vanderbilt  Newspapers, 
Inc.  More  than  $1,300,000  has  been 
dropped  in  the  operating  expenses  of  the 
paper,  he  said,  expressing  the  belief  that 
with  the  proposed  new  management  the 
paper  would  be  breaking  even  in  four 
months.  Within  six  months  monthly 
profits  would  be  $10,000,  he  stated. 


CHAIN  DAILY  DREAM 

In  Philadelphia  Interview  He  Declares 
He  Wants  to  Be  a  Newspaper 
Magnate,  Possibly  Within 
Next  Year 

(By  Telegraph  to  Editor  &  Publisher) 
Philadelphia,  July  20. — Cornelius 


At  the  hearing  testimony  indicated  that  Vanderbilt,  Jr.,  in  Philadelphia  today  for 
the  Illustrated  Daily  News  Publishing  »  brief  visit,  announced  his  plan  to  in- 
Companv  is  in  debt  to  Vanderbilt  News-  'f^e  the  eastern  held  with  a  new  chain 
papers,  Inc.,  for  $1,600,000,  and  the  latter  newsjwpep  next  year,  if  he  is  able  to 
corporation  owes  Cornelius  Vanderbilt,  ‘be  fortune  he  lost  in  the  crash 

Sr..  $901,000,  which  figure  it  is  declared  J?'®  southern  tabloids. 

C^n.  Vanderbilt  has  agreed  to  cancel,  .  declared  that  it  is  his  ambition  to 
dependent  upon  the  cancellation  of  the  become  a  power  in  American  journalism 
$i;600.000  debt  and  the  giving  of  the  ^  ‘o  be  a  newspaper  magnate, 

control  of  the  paper  to  the  present  stock-  ^  j  .  x-  xr  i 

holders  Vanderbilt  returned  to  New  York 

Certain  details  surrounding  the  pro-  >esterday  on  the  Le7-iatltan  from  Euro^ 
posed  plan  of  disposing  of  stock  in  the  last  night  fo 

Nevada  corporation  were  objected  to  by  bis  chauffeur,  and  to  get  his  motor 

Walther.  The  plan  explained  at  the  car  which  is  undergoing  repair^ 
hearing  is  to  sell  25,000  shares  of  Class  p. 

A  preferred  stock,  par  value  $25.  paving  Franklin  Hotel,  when  he  admit  ed  inter- 
8%  dividends:  25,000  shares  Gass  B  viewers  but  was  at  ea^  ."f'b'ng  blue 
common  stock,  no  par  value,  paying  $1.40  bed  were 

a  share  after  the  8%  dividend  paid  on  strewn  at  least  a  dozen  newspapers  with 
Class  A  stock,  and  25,000  Class  C  common  publications  carrying  the  in¬ 

stock,  no  par  value,  to  share  equally  in  terviews  he  granted  New  York  ship  news 
any  other  dividends  after  the  8<7r  and  yesterday,  predominating, 

the  $1.40  is  paid  on  Qasses  A  and  B. 

It  was  planned  to  issue  Class  A  and 
B  stock  in  exchange  for  stock  in  the 
Illustrated  News  Publishing  Company, 
plus  fifty  percent  of  the  value  of  the 

latter,  with  the  alternative  of  Class  C  ^  jg 

stock  share  for  share,  for  those  who  do 

not  wish  to  pay  the  additional  50  per-  » 

cent.  As  stockholders  who  already  have  t 

bought  stock  in  the  paper  and  cannot  machine,  I 

afford  to  invest  more  would  have  no  t  ” 

alternative  but  to  take  Class  C  stock,  ? 

having  no  voting  power.  Walther  took  bill,  for  the  last  18  months, 

amounted  to  the  unbelievable  sum 

exception  to  the  scheme.  i  a  i  -  »i.-  i 

He  also  objected  to  the  articles  of  in-  f  Ju»t  think,  14  cents 

corporation  which  are  understood  to  give  ”*'  repairs  since  the  iMtallauon  of 
directors  power  to  prevent  stockholders  the  machine  a  year  and  a  half  ago.” 

from  examining  the  books,  except  for  Bridgeport  Printing  House 

record  of  stock  transfers.  _  *  . 

The  case  was  continued  from  last  Fri-  I  Chicago,  Illinois, 

day  to  today  to  allow  the  committee,  I  J 

representing  various  interests,  to  confer  j  | 

with  the  federal  receiver  of  the  Vander-  IJ 

hilts  Newspapers,  Inc.,  who  was  due  in 
the  citv  from  Florida.  Federal  Judge 
McCormick,  it  was  announced  at  the 
hearing,  favored  a  plan  by  present  stock- 

holders,  but  urged  immediate  action.  JFjWWfy  ^•—LINCITYPE— ^ 

Corporation  Commissioner  Daugherty,  / 

who  was  in  attendance  at  hearing,  in-  ^ 


14  cents  repairs  in  18  months 


"In  regards  to  the  machine,  I 
must  say  that  we  are  more  than 
pleased  with  it.  The  entire  repair 
bill,  for  the  last  18  months, 
amounted  to  the  unbelievable  sum 
of  14  cents.  Just  think,  14  cents 
for  repairs  since  the  installation  of 
the  machine  a  year  and  a  half  ago.” 

Bridgeport  Printing  House 
Chicago,  Illinois. 


Topics  is  the  title  of  the  new  official 
E.  N.  Hurd,  publisher  of  the  Seaside  monthly  publication  of  the  Olympia 
(Ore.)  Signal,  has  changed  his  newspa-  Chamber  of  Commerce  issued  as  a  sup¬ 
per  from  a  weekly  to  an  afternoon  daily,  plement  to  the  Morning  Olympian. 


New  England*8  Second  Largest  Market 

72,468 

Personal  Income  Tax  Returns 

in  the 

PROVIDENCE  TRADING 
TERRITORY 

(As  defined  by  the  A.  B.  C.) 

in 

1923 

The  net  paid  circulation  of 

The  Providence  Journal 

and 

The  Evening  Bulletin 

in  the  same  territory  is 

96,174 

Total  circulation  105,000 

Providence  Journal  Company 

Providence,  R.  /. 


—LINOTYPE— 


CHAS.  H.  EDDY  CO., 

Boston  New  York  Chicago 


Rtsrtstntatifei 

R.  J.  BIDWELL  CO., 

San  Francisco  Los  Angeles  Seattle 
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Editor  &  Publisher  for  July  24,  1926 


What  have  you  to  sell  in  Los  Angeles,  gentlemen 

Here  is  a  little  evidence  that  may  help  you  to 
an  advertising  decision. 

MORTGAGE  INSURANCE . 

"Of  forty  coupons  returned  by  prospective  purchasers,  of  Insured  First  Mortgage  Certificates,  21  bore 
unmistakable  evidence  of  having  appeared  in  our  advertisements  on  the  financial  pages  of  The  Los 
Angeles  Examiner.  This  was  four  times  as  many  coupons  as  the  medium  nearest  your  record 
produced."  — Mortgage  Insurance  Corp.  of  California 

WOMEN’S  SPECIALTY  WEAR . 

“With  a  material  decrease  in  our  advertising  appropriation  against  last  year,  we  increased  our  sales 
32%  Monday.  We  used  only  The  Examiner  ....  we  were  absolutely  unable  to  take  care  of  the 
crowd.”  — Maxime’s,  519  So.  Broadway,  Los  Angeles 

DEPARTMENT  STORE  MERCHANDISE  .... 

78,350  people  laid  down  cash  in  Walker’s  Fifth  Street  Store  in  Los  Angeles  recently,  on  the  occasion 
of  its  Annual  Booster  Sale.  Of  11  pages  of  newspaper  advertising  heralding  the  event,  9  appeared 
in  The  Examiner. 

^850  BRUNSWICK  PANATROPES . 

"There  was  directly  developed,  from  this  one  exclusive  insertion,  over  $13,000  worth  of  business. 

No  words  of  mine  can  strengthen  the  actual  facts  of  the  case.  You  ran  the  advertising,  we  did  the 
business!”  Howard  L.  Brown,  District  Manager, 

BRUNSWICK-BALKE-COLLENDER  CO. 

“If  we  could  but  accomplish  the  same  things  at  all  points  throughout  the  United  States  where  we 
advertise,  as  we  do  in  the  ‘Examiners’  of  California,  our  problem  would  be  a  very  happy  one.” 

H.  D.  Leopold,  Advertising  Manager, 
BRUNSWICK-BALKE-COLLENDER  CO. 


FOODSTUFFS . 

“On  the  Monday  following  (14-page  section  exclusively  in  The  Examiner),  our  business  increased 
over  16%  over  the  average  sales  for  the  previous  six  Mondays.” 

PIGGLY  WIGGLY  WESTERN  STATES  CO., 

A.  J.  Jones,  President 

TIRES 

“We  put  out  over  1900  tires  during  the  week  ....  only  two  newspaper  advertisements  were  used. 
One  OB  Sunday,  in  the  Automobile  Section,  the  other  a  40-inch  Midweek  Advertisement,  both  in  The 
Examiner.”  CORDUROY  TIRE  STORES,  INC., 

B.  Loren  Welch,  Secty,  and  Treasurer. 

Sell  it  in  Los  Angeles  with  The  Examiner;  tell  it  to  more  than  half  a  million  readers  daily,  more 
than  a  million  and  a  half  readers  every  Sunday.  The  Merchandising  Service  Department  will  help 
you  put  your  story  over  with  the  dealers,  bring  its  enthusiasm  and  knowledge  to  bear  to  increase 
your  distribution,  and  in  many  ways  make  this  market  an  easy  one  for  you  to  enter. 


T.  C.  HOFFMEYER 
West  Coast  Representative 
571  Monadnock  Bldg. 
Telephone  Garfield  2858 
San  Francisco 


W.  W.  CHEW 
Eastern  Representative 
Rootnj  151 2 — 285  Madison  Ave., 
Telephone  Caledonia  2093 
New  York  City 


WM.  H.  WILSON 
Mid-West  Representative 
915  Hearst  Bldg. 
Telephone  Main  5000 
Chicago 
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HUMOR  IN  WORD '  AND  ARTIST’S  LlNr 
FINDING  ADVERTISERS’  FAVOR 

After-Dinner  Story  Atmosphere  Marks  Copy  of  Alabama  Store 
— Cartoons  by  Famous  Craftsmen  in  Growing  Demand 
For  Local  and  National  Copy 

By  HAMMOND  EDWARD  FRANKLIN 


TT  was  back  in  ’91  down  on  the  old 
farm  in  Russell  County,  Alabama. 

Malindy  was  upbraiding  .\ncy  for  asso¬ 
ciating  with  Pute.  She  said  to  him, 
“Don’t  you  know,  ef  yer  continue  to 
associate  wid  crooks,  you  will  get  stung 
in  the  end?’’ 

Ancy  replied,  “Dat’s  what  happened  ter 
me  when  I  sot  on  a  bumble-bee  hole.” 

This  is  not  an  after-dinner  story,  but 
the  start  of  a  large  piece  of  copy  in  the 
Birmingham  Age-Herald,  published  and 
copyrighted  by  W.  O.  Broyles  of  the 


*  there  was  a  little  man 

and  he  worked  in  a  liede  office  and  there 
was  a  draught  came  in  the  rear  window. 
Handkerchief'thin  underwear  that  came 
to  the  knees  made  him  sneeze  and  be 
chilly.  Too  heavy  underwear  made  him 
hot.  When  he  went  out  to  call  on  a  cus^ 
tonoer,  he  was  too  cold. 

So  Root’s  made  a  special  medium  weight 
undergarment  for  him  and  millions 
other  men  with  the  same  underwear  p>rob» 
lems  and  it  suited  them  alL  It  is  worth 
lookii^  at.  Your  nearest  dealer  has  a 
selection.  Ask  for  Root’s  Tivoli  with  the 
bear  trademark. 

UNION  SUITS 
SHIRTS  AND  DRAWERS 
70  Years  of  Honor! 

Tl  N  D  AR  O 

UNDERWEAR 


Advertising  copy  in  the  conversational, 
commuter-smoking  car  language,  carries 
the  autumn  underwear  message 

W.  O.  Broyles  Furniture  Company,  an 
advertiser  who  has  succeeded  in  combin¬ 
ing  humor  with  humanness,  frankness 
with  common  sense,  to  give  his  store  a 
distinct  personality  and  to  draw  in  “the 
great  common  people”  (of  ■which  there 
are  so  many ! ) . 

A  crudely  humorous  drawing  shows 
Hubby  expounding  to  his  wife  under  the 
banner-line,  “Those  who  are  careless  in 
selecting  their  furniture  merchant  will  get 
stung  in  the  end.” 

More  homespun  humor  about  Ancy  and 
his  bosom  friend,  Pute,  follows,  leading 
into  hardpan  talk  on  the  folly  of  expect¬ 
ing  to  buy  at  “half  price”  with  a  homely 
moral.  The  store  states,  “We  won’t 
have  collectors — 20%  off  for  cash,  10% 
off  if  paid  in  office  when  due — ^90  days 
same  as  cash.”  In  a  box,  Mr.  Broyles 
makes  a  plea  for  underpaid  policemen 
and  firemen  and  in  another  box  commends 
the  new  Mayor  of  Collinsville,  Ala. 

Under  a  photo  of  Mr.  Broyles,  appears 
this  comment,  “He  uses  his  own  home  to 
demonstrate  better  homes.”  The  store 
uses  the  slogan,  “Where  the  rattle  of 
calico  is  as  sweet  as  that  of  silk”  and 
“Where  prices  are  right  and  clerks  are 
polite.”  The  advertisement  says,  “No 
Sunday  advertisements — W.  O.  Broyles 
is  a  six-day  man — look  for  our  ad  in 
every  Monday’s  Age-Herald.’[ 

The  Broyles  advertising  is  followed 
regularly  by  masses  of  people  just  be¬ 
cause  it  is  different.  It  is  amusing  as 


well  as  convincing — homespun  humor 
gives  it  life. 

Last  winter  a  small-space  campaign  ap¬ 
peared  in  the  Xeu'  York  Times,  Evening 
IVorld,  Evening  Journal,  Jezvish  Daily 
Eorveard,  II  Progresso  and  Xezmrk  Xezfs, 
which  was  refreshing  because  it  treated 
a  deadly  dull  subject,  men’s  underwear, 
in  a  way  bound  to  arrest  attention  in¬ 
stead  of  the  usual  moronic  men  standing 
aliout  in  underwear.  Cartoons  and  copy 
of  a  flippant  nature,  yet  with  specific 
ideas,  were  published  by  the  Root  Manu¬ 
facturing  Company,  maker  of  Root's 
Tivoli  Standard  Underwear. 

Art  Helfant,  a  New  York  newspaper 
staff  cartoonist  and  contributor  to 
humorous  weeklies,  drew  the  picture 
comicalities  for  the  single  column  and 
double-column  copy.  Electros  of  the 
copy  were  supplied  to  dealers. 

One  advertisement,  with  a  whimsical 
white-collar  office  man  busy  at  his  desk, 
captioned.  “There  was  a  little  man,”  told 
this  yarn : 

“And  he  worked  in  a  little  office  and 
there  was  a  draught  came  in  the  rear 
window.  Handkerchief-thin  underwear 
that  came  to  the  knees  made  him  sneeze 
and  be  chilly.  Too  heavy  underwear  made 
him  hot.  When  he  went  out  to  call  on  a 
customer,  he  was  too  cold. 

“So  ROOT’S  made  a  special  medium 
weight  undergarment  for  him  and 
millions  of  other  men  with  the  same 
underwear  problems  and  it  suited  them 
all.  It  is  worth  looking  at.  Your  near¬ 
est  dealer  has  a  selection.  .\sk  for 
Root’s  Tivoli  with  the  bear  trademark.” 
Humor  combined  with  common  sense! 
“Gentlemen  prefer  blondes”  heads  an 
advertisement  of  Young’s  Shoe  Stores  of 
Los  .Angeles,  which  facetiously  capital¬ 
izes  the  interest  in  a  popular  novel  of  that 
name.  A  jazzy  figure  of  a  young  man 
is  shown  looking  at  a  large  tan  shoe. 
An  arrow  points  to  the  chap’s  feet  to 
direct  attention  to  the  fact  his  footwear 
is  “blonde.”  The  copy  says: 

“Blonde  shoes  for  men  are  all  the  rage 
and  we  have  the  largest  and  most  com¬ 
plete  showing  of  men’s  smart  blonde 
shoes  in  America.” 

The  Western  Electric  Company  some 
time  ago  was  especially  happy  in  drama¬ 
tizing  parts,  wrenches  and  tools  in  one  of 
their  series  of  institutional  advertisements 
headed  “Feeding  time  at  the  electrical 
contractor’s  zoo.”  A  large  wrench  was 
given  a  body,  legs  and  a  tail  and  shown 
eating  bolts  out  of  a  feed-bag.  Behind 
him  was  a  wire  fence  with  other  animals 
such  as  duck  bill  pliers,  ratchet  brace 
with  alligator  jaws,  gooseneck,  behive  re¬ 
flector,  fish  wire,  all  drawn  by  Tony 
Sarg.  With  this  for  attention,  the  ad 
swung  into  an  institutional  vein. 


Our  Customers  Write  Our  Ads 

RED  BANK.  NEW  JERSEY,  REGISTER 

Says — 

“In  the  Duplex  Tubular  press 
we  have  not  only  secured 
dependability  and  production,  but 
also  have  an  economical  opera¬ 
tion,” 


DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


"The  fat  lady  has  took  the  last 
one,  Petey." 


Snowdrift  makes  things  so 
v€ry  good  to  eat  that  you  may 
find  you  didn't  make  enough. 


The  child  appeal  in  eye-restful  pen 
drawings  is  effective  in  this  two-colnmn 
newspaper  copy. 

clever  idea  for  tie-up  of  humor  with 
selling  a  full  page  of  special  page  copy 
was  used  on  June  18  by  the  Sioux  City 
Daily  Tribune  in  connection  with  Father’s 
Day.  It  was  conceived  and  sold  by  J.  K. 
I^wler  of  the  advertising  staff  and  the 
cartfKjii  was  drawn  by  Roy  Justus,  the 
paper’s  cartoonist. 

The  cartoon  was  headed,  “He’s  proud 
of  us — .”  It  showed  Dad  with  a  broad 
grin  enjoying  a  new  electric  fan,  tie. 
fishing  rod.  flowers,  ice  cream,  mashie, 
house  slippers  and  cigars,  received  from 
his  children.  Below  local  advertisers  for 
all  these  commodities  made  their  claims 
for  business.  It  was  handled  in  such  a 
wav  that  it  did  not  seem  far-fetched.  The 


cartoon  idea  can  be  applied  to  almost  any 
special  occasion  the  newspaper  staff  de¬ 
sires  to  celebrate  with  a  special  page, — 
and  the  cost  is  slight. 

Moody’s  Morning  Glory  Coffee  was  ad¬ 
vertised  by  a  series  of  light  cartoons  by 
Bliss  with  copy  in  harmony  on  such 
themes  as  “How  to  ponzi  husband”  (get¬ 
ting  him  in  a  mellow  mood  so  he  will 
cough  up  that  ten-spot),  etc. 

P.  Lorillard  Company  in  a  campaign 
in  New  England  for  Old  Gold,  a  new 
cigaret,  makes  it  spicy  with  flamb<iyant 
drawings  of  jolly  pirates,  treasure  islands, 
chests  of  rare  value  and  all  the  fixings  to 
illustrate  its  slogan,  “The  treasure  of  them 
all.”  The  company  is  reputed  to  be 
spending  a  sum  in  six  figures  on  this 
campaign  which  appears  in  virtually  every 
large  and  small  paper  in  that  section. 

A  coal  company  employs  a  funny,  fat 
old  trade  character  called  “Old  Man 
Winter”  who  gives  his  advice  to  the 
public. 

The  Radio  Corporation  of  .America 
distinguished  its  newspaper  advertising  in 
the  maelstrom  of  competitive  claims  by 
making  it  distinctly  humorous  with 
familiar  family  figures  in  cartoon  style. 

Many  trademarks,  such  as  the  Cliquot 
Club  Ginger  .Ale  Eskimo,  get  their  value 
from  their  humorous  form.  “Mr.  Pea¬ 
nut”  who  stands  for  Planters  Peanuts  is 
an  example.  He  is  a  peanut  given  arms, 
legs,  stovepipe  hat  and  monocle. 

The  Wes.son  Oil  people  in  their  news¬ 
paper  advertising  of  Snowdrift  cooking 
fat  have  ben  outstanding  utilizers  of  white 
space,  restraint  clean-printing  thin-line 
drawings  of  unique  character,  brief  copy, 
all  permeated  by  a  whimsicality  which 
has  won  for  it  an  inordinate  amount  of 
attention  and.  I  believe,  .sales. 

It  “takes  nerve.”  for  instance,  to  dare 
to  publish  an  advertisement  with  the  fol¬ 
lowing  constituents ; 

Much  white  space.  .At  right  two  kids 
neeking  through  curtains.  “The  fat  lady 
has  took  the  last  one.  Petey”  .  .  .  Snow¬ 
drift  makes  things  so  very  good  to  eat 
that  you  may  find  you  didn’t  make 
enough.”  That’s  all ! 


Coverage  in  Buffalo 
That  is  Definite 
and  Absolute 


In  a  single  effort  The  Buffalo  Courier-Express  gives 
you  a  coverage  in  Buffalo  and  adjacent  territory  that 
is  definite  and  absolute.  The  necessity  of  using  two 
newspapers  to  reach  the  same  people  is  now  a  thing 
of  the  past. 

This  consolidated  newspaper  stands  alone  in  the  morn¬ 
ing  field — a  powerful  paper  giving  you  maximum 
impression  at  a  minimum  cost.  There  is  no  guess¬ 
work  about  it. 

Also  there  is  a  metropolitan  Sunday  newspaper.  The 
Buffalo  Sunday  Courier-Express,  which  will  carry 
your  message  to  the  largest  audience  reached  by  any 
paper  in  New  York  State  outside  of  New  York  City. 


_g-  ♦  ftUFFALO 

Express 

Lorenzen  &  Thompson,  Incorporated 
Publishers’  Direct  Representatives 


HFW  YOBK 


SAN  FBANCISCO 
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THE  WATERTOWN  STANDARD" 
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Sell  to  Northern  New  York 

Through  Northern  New  York’s 
Leading  Newspaper 


The  Watertown  Standard  dom* 
inates  its  field. 

In  this  typically  American  trad¬ 
ing  center  where  86%  of  the  pop¬ 
ulation  is  native  bom  white,  the 
Watertown  Standard  leads  in 
total  circulation,  in  home  delivered 
circulation  and  in  volume  of  local 


advertising,  and  the  Watertown 
Standard  is  growing. 

If  you  want  to  sell  to  Northern 
New  York  it  is  obvious  that  your 
proper  advertising  medium  is 
Northern  New  York’s  leading 
newspaper,  the  Watertown  Daily 
Standard* 


WATERTOWN  STANDARD 


Largest  total  circulation. 
Largest  home  delivery. 
Largest  Department  Store 
advertising  volume. 
Largest  local  advertising. 
Largest  classified  volume. 


WATERTOWN,  NEW  YORK 
KELLY-SMITH  COMPANY 

New  York  '  Boston  '  Chicago  '  Philadelphia 
National  Advertising  Representatives 


Watertown,  the  hub  of 
Northern  New  York’s 
great  dairy  and  paper 
manufacturing  industries, 
a  rich  market  for  national 
advertisers. 


N,0  RTHERN  NEW  YORK’S  LEADING  NEWSPAPER 
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EOfS  i r  , IS>  Rublisita^^ 


SHEIK  SEEKS  EDITORIAL  WRITER’S  GORE 


The  Battle  of  the  Century 


MEET  ON  MOUNTAIN  TOP 


Idaho  Editors  Approve  Co-operation 

With  State  School  of  Journalism 

Eighty  members  of  the  Idaho  Editorial 
Association  held  their  mid-summer  meet¬ 
ing  July  17  and  18  at  McCall,  Idaho,  a 
feature  of  the  meeting  being  Saturday 
morning  breakfast  on  top  of  Mt.  Brund- 
age. 

Lloyd  Adams,  secretary  to  Senator 
Frank  R.  Go(xling,  addressed  the  editors 
on  the  reasons  for  the  failure  of  the  long 
and  short  haul  rate  bill  to  pass  the  Senate. 
Evelyn  Melvin,  the  only  woman  pub¬ 
lisher  in  the  state,  was  another  speaker. 

At  the  business  session,  the  association 
recorded  itself  in  favor  of  better  roads, 
an  increase  in  legislators’  pay  to  $10  iht 
day,  and  co-operation  with  the  university 
school  of  journalism. 

Social  activities,  in  charge  of  the  Mc¬ 
Call  Commercial  Club,  included  an  enter¬ 
tainment  program  and  a  lake-shore  picnic. 


GERMAN  EDITOR  VISITS  N.  Y. 


Prof.  H.  K.  Frenxel  Is  Director  of  Berlin 
Advertising  Monthly 

Prof.  H.  K.  Frenxel,  editor  of  Gc- 
hrauchsgraphik,  Berlin,  Germany,  an  il¬ 
lustrated  monthly  magazine  for  the 
furtherance  of  art  in  advertisement,  spent 
several  days  this  week  in  New  York  City, 
returning  from  Philadelphia  where  he 
attended  the  International  Advertising 
-Association  convention. 

Dr.  Frenxel  said  he  would  join  his  Ger¬ 
man  colleagues  and  attend  the  Press 
Congress  of  the  World  sessions  in  Ge- 
neva-Lausanne,  Switzerland,  Sept.  14-18. 


OKLAHOMA  -RAISES  ftSOv^OO  • 

Plans  of  Oklahomans,  Inc.,  to  advertise 
Oklahoma  nationally,  with  a  fund  starting 
at  $200,000  and  increasing  to  $(>75,000, 
have  been  endorsed  by  the  Tulsa  Real 
Estate  board.  N.  R.  Graham,  president 
of  Oklahomans,  Inc.,  and  K.  C.  Shel- 
bourne,  of  the  Shelbourne  .Advertising 
agency  spoke  at  the  recent  meeting,  as 
did  Judge  Browne  of  the  Daily  OkIa~ 
haman.  (3f  the  $200,000  needed  to  start 
the  campaign,  $180,tXX)  has  been  under¬ 
written,  it  was  announced. 

BRIGHAM  JOINS  INLAND 

S.  B.  Brigham,  former  Eastern  man¬ 
ager  for  Carpenter  &  Co.,  newspaper  rep¬ 
resentatives,  has  resigned  and  is  now  vice- 
president  of  Inland  Newspapers,  Inc.  with 
offices  at  Chicago  and  New  York.  The 
newly  formed  company  will  represent  a 
score  of  mid-West  newspapers.  Mr. 
Brigham  was  formerly  .American  repre¬ 
sentative  for  the  Northcliffe  Press,  and 
also  .American  representative  for  the 
European  edition  of  the  Chicago  Tribune 
and  its  Oceanic  edition. 


DAILY  NEWS  PAYS  BONUS 

.A  bonus  of  $100  each  was  paid  this 
week  to  .A1  Willard,  photographer  and 
lack  Reilly,  reporter,  by  the  A’i~iv  York 
Daily  Neivs  “in  recognition  for  valiant 
and  efficient  work  in  the  explosion  at  the 
Dover  arsenals  when,  in  the  face  of  shell 
fire,  covered  their  assignments.’’ 


New  York  Sun  Artist  Diet 

P.  T.  Knight,  staff  artist  of  the  Meu' 
York  Siai,  died  Wednesday  of  pneumonia. 
He  was  a  graduate  of  Dartmouth  Col¬ 
lege  and  had  studied  in  Berlin  and  Paris. 
Prior  to  joining  the  Sun  two  years  ago. 
he  was  for  three  years  a  member  of  the 
art  staff  of  the  New  York  Times. 


A  N  editorial  writer  on  the  Chicago 
Tribune  was  challenged  to  fistic  com¬ 
bat  this  week  by  Rudolph  Valentino, 
sheik  of  the  movies,  when  the  film  star, 
passing  through  Chicago,  read  an  editorial 
in  last  Sunday’s  Tribune  under  the  title 
“Pink  Powder  Puffs.’’ 

“A  powder  vending  machine!  In  a 
men’s  washroom!”  the  editorial  writer 
exclaimed.  “Homo  .Americanus!  Why 
didn’t  someone  quietly  drown  Rudolph 
Guglielmo,  alias  Valentino,  years  ago?” 

The  editorial  outburst  was  due  to  the 
opening  of  a  new  ballroom  where,  in  the 
men’s  lounge,  a  slot  machine  provides 
powder  puffs  and  powder. 

Chicago  newspapers  received  in  the 
mail  a  letter  purporting  to  have  been 
signed  by  him  and  demanding  satisfac¬ 
tion,  .American  style,  for  what  the  letter 
twmed  a  “scurrilous  per.sonal  attack  unon 
me,  my  race,  and  my  father’s  name.”  The 
letter  explained  that  Valentino  bore  no 
grievance  toward  the  Tribune,  but  only 
against  the  “cowardly  writer.” 

Will  Johnstone  cartoonist  for  the  New 
York  IVorld,  visualized  the  possible  com¬ 
bat  between  Rudolph  and  the  editorial 
writer  in  the  form  of  a  cartoon  repro¬ 
duced  on  this  page. 

Aware  of  Valentino’s  belligerent  na¬ 
ture  he  signed  it  “Will  Johnstone — 
Weight  215  lbs.” 

To  date  the  movie  star’s  challenge  has 
been  ignored  by  the  Chicago  writer. 


HE  SUBSCRIBED  AT  ONCE 


Salesman  Learns  He  Is  Heir  to  a 
Million  When  Boy  Buys  Wrong  Paper 

Because  a  boy  he  sent  for  a  newspaper 
purchased  the  wrong  one,  Robert  H. 
Brooks,  44,  a  real  estate  salesman  of 
Atlantic  City,  N.  J.,  learned  Wednesday 
that  he  is  probably  heir  to  an  estate 
valued  at  more  than  a  million  dollars,  ac¬ 
cording  to  a  story  in  the  Neiu  York 
Times. 

The  information  was  contained  in  an 
advertisement  in  the  Philadelphia  news¬ 
paper  the  boy  brought  back  in  place  of 
the  local  paper  he  had  been  sent  for. 

The  advertisement  said  the  police  in 
Philadelphia  had  been  asked  by  Daniel 
Francis  Sullivan,  a  wealthy  and  aged 
resident  of  Anaheim,  Cal.,  to  seek  rela¬ 


tives  who  he  thought  were  in  Philadel¬ 
phia.  Brooks,  who  is  married  and  has 
three  children,  says  his  mother  had  a 
brother  named  Daniel  Francis  Sullivan 
and  he  believes  the  aged  Californian  is  he. 
Brooks  communicate  with  the  Philadel¬ 
phia  police  and  later  received  a  letter 
from  Sullivan  attorneys,  who  wrote. 
Brooks  says,  that  he  probably  is  the 
missing  heir.  He  is  awaiting  further 
word. 


PAPER  RESEARCH  IN  CANADA 


Manufacturers’  Association  Financing 
Institute  at  McGill  University 

The  Canadian  Pulp  &  Paper  Associa¬ 
tion,  in  association  with  McGill  Uni¬ 
versity,  is  financing  a  pulp  and  paper  re¬ 
search  institute  at  Montreal.  The  amount 
involved  is  $350,000,  of  which  70  per  cent 
has  been  subscribed,  and  this  sum  is  over 
and  above  the  annual  expediture  by  the 
association  of  $35,000  for  research  work. 

It  is  hoped  by  the  application  of  re¬ 
search  to  the  cellulose  industry  to  reduce 
the  cost  and  improve  the  paper  output  of 
association  members. 


Confessions  oE 
a  Campaign 
Manager 

as  told  to 

Oliver  P.  Newman 

Twelve  daily  releases 
beginning  July  26 

CURRENT  NEWS  FEATURES,  INC. 

EVENING  STAR  BLDG. 

WASHINGTON,  D.  C. 


Meets  Demands  of 
Rush  Days 

WHEN  things  are  comparatively  quiet  and  ads 
are  coming  in  on  time,  there  is  little  oppor¬ 
tunity  for  the  Ludlow  System  to  show  what 
it  really  can  do.  But  when  rush  days  arrive — and  most 
every  newspaper  has  them — ^then  is  when  the  true 
test  comes. 

Saturday  is  rush  day  for  the  Greenville  (Texas) 
Morning  Herald.  Ads  come  pouring  in — many  of  them 
late.  Any  but  the  most  efficient  and  most  flexible 
equipment  would  fail  to  meet  such  exacting  conditions. 
Just  how  the  Ludlow  stands  up  on  such  occasions  is 
told  in  the  following  letter  from  Madison  Wolfe,  fore¬ 
man  of  the  Herald: 

“Recently  we  surely  had  a  bunch  of  ads  in  a  14-page  paper. 
The  ads  were  late  getting  in  and  we  had  to  put  some  speed  be¬ 
hind  things.  With  the  old  system  we  never  would  have  been 
able  to  handle  the  ads. 

“We  never  have  had  a  hitch  since  the  Ludlow  equipment 
has  been  on  tbe  job.  It  beats  any  other  method  I  have  found. 
Anyone  who  never  has  worked  with  the  Ludlow  does  not  know 
what  this  system  of  display  composition  means  to  a  shop  un¬ 
til  he  has  tried  it.” 

Ninety-nine  percent  of  the  Herald’s  typefaces  are  in  slug¬ 
lines.  A  marked  improvement  has  been  noted  in  their  ads  and 
heads  since  they  installed  the  Ludlow.  They  no  longer  have  to 
depend  on  battered,  worn  or  broken  type,  as  the  Ludlow  casts 
new  sluglines  in  abundance  as  needed. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

San  Francisco:  5  Third  Street  New  York:  63  Park  Row 

Atianta:  41  Marietta  Street  Boston;  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 


More  than  three-quarters 
of  a  million  lines  of  adver¬ 
tising  have  heen  gained 
so  far  this  year 
Cincinnati  Post,  a  Scripps- 
Howard  newspaper.  The 
Post  is  first  in  circulation 
— a  leadership  of  many 
years  standing. 


Represented  by  ALLIED  NEWSPAPERS,  INC.,  250  Park  Avenue,  New-  Yo 
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“FIRED”  PRINTER  LOSES*W»PEAL 

CHAPEL  O.  K.  OF  HIS  DISMISSAL  tUge'^min 

-  is  clear  and  unequivocal,  its  meaning  must 

Kansas  City  Arbitrator  Finds  That  Jurisdiction  of  Local  determined  by  its  contents  alone  and 

.  till  ii/u  ^  meaning  cannot  be  given  it  other  than 

Joint  Standing  Committee  Holds  Only  iVnen  djat  expressed.  Hence  words  cannot  be 

Foreman  and  Chapel  Disagree  read  into  a  contract  which  import  an  in- 

tent  wholly  unexpressed  when  the  con¬ 
tract  was  executed.  Where  the  contract 
discharge  ot  a  composing  room  has  been  made,  a  fifth  member  shall  be  evidences  care  in  its  preparation,  it  will 

employe  by  the  foreman  of  a  Kansas  named  and  a  decision  of  the  joint  stand-  be  presumed  that  its  words  are  em- 

City  newspaper  recently  raised  an  un-  ing  committee  shall  be  final  and  binding,  ployed  deliberately  and  with  intention, 
usual  question  regarding  the  settlement  of  No  appeal  is  to  be  allowed  either  party.  “  ‘It  is  not  the  province  of  the  court 
disputes  by  a  joint  standing  committee  In  case  the  decision  should  be  in  favor  of  to  alter  a  contract  by  construction  or  to 
operating  under  a  clause  in  the  contract  the  employe,  he  shall  be  awarded  straight  make  a  new  contract  for  the  parties ;  its 
between  the  publishers  and  the  local  ty-  time  for  the  interim  between  the  time  he  duty  is  confined  to  the  interpretation  of 
pographical  union.  was  discharged  by  the  foreman  and  the  the  one  which  they  have  made  for  them- 

The  foreman  discharged  a  printer,  who  time  he  was  reinstated  by  the  joint  stand-  selves  without  regard  to  its  wisdom  or 

appealed  to  the  chapel,  which  approved  ing  committee.’  folly,  as  the  court  cannot  supply  ma- 


selves  without  regard  to  its  wisdom  or 
folly,  as  the  court  cannot  supply  ma- 


the  foreman’s  action.  The  discharg^  man  “The  controversy  which  has  arisen  is  terial  stipulations  or  read  into  the  con- 


then  contended  that  he  had  the  right  under  as  follows :  tract  words  which  it  does  not  contain, 

the  contract  to  appeal  to  the  joint  stand-  “Where  a  member  has  been  discharged  “  ‘Whenever  parties  themselves  define 
ing  committee.  The  publishers,  while  by  the  foreman  and  feeling  himself  ag-  the  limits  of  their  rights  and  obligations, 
refusing  to  agree  that  the  decision  would  grieved,  has  appealed  to  the  chapel  and  the  compact  controls  and  there  is  no 
lie  retroactive,  did  agree  to  submit  the  in-  the  chapel  decides  against  him  and  in  room  for  the  application  of  a  legal  theory 
terpretation  of  the  clause  concerning  the  favor  of  the  foreman’s  order  of  discharge,  to  the  contrary.’ 

joint  standing  committee  to  an  arbitrator,  can  the  member  take  the  matter  before  “It  will  thus  be  observed  that  we  may 
as  the  contract  provides.  the  joint  standing  committee  for  further  not  read  into  this  contract,  words  or 

The  award  of  the  arbitrator,  Judge  O.  ruling?  phrases  conferring  rights  or  denying 

L.  Miller,  sets  forth  the  controversy  clear-  “In  the  interpretation  of  this  contract,  privileges  which  the  language  employed 
ly  and  is  reproduced  in  full  below :  as  in  every  case,  we  must  first  look  to  does  not  contain,  upon  the  theory  that 

“Having  heard  the  matter  presented  by  the  language  employed  to  ascertain  the  some  other  or  further  rights  or  privi- 
the  committee  of  both  organizations,  I  meaning  of  the  contract  and  from  that  leges  were  in  the  contemplation  of  the 
now  make  my  report  and  give  you  Ae  determine  the  intent  of  the  parties.  parties. 

conclusions  at  which  I  have  arrived  in  “If  the  language  employed  is  clear  and  “From  the  reading  of  Section  35,  of 


parties. 

“From  the  reading  of  Section  35,  of 


the  matter.  Section  35  of  the  agreement  definite,  that  alone  must  determine  the  the  agreement,  it  seems  to  me  quite  plain 
reads  as  follows:  matter.  that  only  one  contingency  is  provided 

“  ‘The  union  shall  not  discipline  a  fore-  “If  the  language  is  ambiguous,  then  for  under  which  the  controversy  may  be 

man  for  any  act  in  the  performance  of  the  circumstances  of  the  parties  and  the  placed  before  the  joint  standing  commit- 
his  duties  when  such  action  is  warranted  conditions  under  which  the  contract  was  tee  for  decision. 

by  this  contract  and  scale.  In  case  a  made  may  be  considered  in  determining  “This  is;  Where  the  discharged  mem- 
discharged  member  feels  aggrieved  he  the  meaning  and  intent  of  the  parties.  her  feels  aggrieved  and  appeals  to  the 
shall  have  the  right  to  appeal  to  the  “Following  are  some  of  the  cardinal  chapel  and  the  chapel  votes  to  reinstate 

chapel.  If  the  chapel  votes  to  reinstate  principles  laid  down  by  the  courts  in  and  the  foreman  refuses  to  accept  the 


“By  section  34,  of  the  agreement  it 
is  provided  that :  ‘Upon  demand  the 
foreman  shall  give  the  reason  for  dis¬ 
charge,  in  writing.’ 

“This  writing,  with  proper  proof,  may 
be  placed  before  the  chapel  upon  the 
member’s  appeal  thereto.  This  is  the 
remedy  provided  for  the  discharged 
member  and  seems  to  be  the  only  remedy 
unless  the  chapel  votes  to  reinstate  and 
the  foreman  refuses  to  comply  with  the 
chapel’s’ decision,  when  he  may  bring  the 
matter  before  the  joint  standing  commit¬ 
tee. 

“To  give  the  member  the  right,  under 
the  agreement  to  bring  his  controversy 
with  the  foreman  before  the  joint  stand¬ 
ing  committee  when  the  chapel  decides 
against  him  and  in  favor  of  the  fore¬ 
man,  it  would  be  necessary  to  read  into 
the  agreement  words  providing  for  such 
appeal  to  the  joint  standing  committee 
not  contained  therein  and  which  the 
language  employed  in  the  agreement  does 
not  seem  to  justify. 

“The  remedy  provided  the  member  may 
not  be,  as  argued,  entirely  adequate,  but 
it  is  that  which  the  parties  have  provided 
and  should  stand  until  modified  by  mutual 
agreement. 

“Where  a  contract  in  language  clear 
and  direct  gives  a  suitable  remedy,  though 
an  inadequate  one,  a  construction  based 
upon  a  supjwsed  intention  of  the  con¬ 
tracting  parties,  to  give  a  more  effectual 
remedy  would  be  unwarranted. 

“I,  therefore,  conclude  that  where  a 
discharged  member,  feeling  aggrieved  ap¬ 
peals  to  the  chapel  and  the  chapel  votes 
to  sustain  the  foreman’s  order  of  dis¬ 
charge  and  against  the  member’s  right  of 
reinstatement,  this  ends  the  matter  and 
the  controversy  cannot  be  taken  by  the 
member  before  the  joint  standing  com¬ 
mittee  for  further  decision.” 


and  the  foreman  refuses  to  accept  the  interpreting  contracts :  chapel’s  decision. 

chapel’s  decision  and  the  matter  cannot  “  ‘The  intention  of  the  parties  is  to  be  “This  appeal  to  the  joint  standing 

be  settled  by  conciliation,  the  controversy  deduced  from  the  language  employed  by  committee  is  not  for  the  foreman  alone, 

shall  immediately  be  referred  to  the  joint  them,  and  the  terms  of  the  contract,  where  but  is  the  right  of  the  member  whenever 

standing  committee.  If  at  the  end  of  48  unambiguous,  are  conclusive,  in  the  ab-  the  chapel  votes  to  reinstate  and  the 

hours  no  settlement  of  the  controversy  sence  of  averment  and  proof  of  mis-  foreman  refuses  to  comply. 


PLANS  TEXAS  DAILY 

Charles  C.  Woodson  of  Quanah,  Tex., 
is  moving  a  plant  to  Palestine  to  establish 
a  daily  paper  in  the  latter  city. 


WHAT  ARE  YOU  DOING  FOR 

YOUR  RELIGIOUS  READERS? 


OP 

THE 

CF  CHHST 


JOHN" 

FIEVPCCT 


It  is  a  stirring  story  of  adventure,  reverently  told.  Its  characters  live 
and  breathe  and  love  and  hate,  and  in  the  background  gradually 
appears,  shining  with  increasing  brightness,  the  light  that  was 
kindled  in  a  manger  of  Bethlehem.  A  story  written  especially  for 
newspaper  publication,  written  to  reach  your  regular  fiction  readers, 
yet  intended  for  the  tremendous  population  of  church¬ 
goers  of  every  sect. 

Superbly  illustrated  . 

from  start  to  finish. 

Mats  and  Promotion  Material 


Imniediale  Release 


Eugene  Maclean 


827  Folsom  Street 


San  Francisco  ■ 


‘Laila  listened,  quwering,  her  own  face  tinged  xvith  the 
gloxv  that  came  from  above” 
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The  British  deIef?atlon  of  trade-union 
representatives,  who  came  here  on 
Tuesday  at  the  invitation  of  “The 
London  Dally  Mail”  to  study  reasons 
for  the  disparity  between  the  hlfth 
wagres  and  prosperous  living  condi¬ 
tions  of  the  American  worker  and 
their  own  lower  wage  standards, 
gained  considerable  light  in  a  tour  of 
several  industrial  establishments  in 
Brooklyn  yesterday. 

They  were  curious  toknow  how  it  was  | 
that  the  average  wage  of  the  Ameri¬ 
can  toller  virtually  doubled  that  of  his 
British  brother,  and  how  it  was  pos¬ 
sible  for  industries  here  to  offer  such 
fat  envelopes  to  their  employees  and 
at  the  same  time  compete  successfully 
in  world  markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn  Edi¬ 
son  plant  and  the  factory  methods  of 
the  Mergenthaler  Linotype  Company 
in  Brooklyn,  the  delegates  remarked 
that  one  of  the  vital  reasons  for  the 
disparity  was  that  the  American 
worker  was  capable  of  producing  and 
actually  did  produce  more  than  the 
British  toller  in  a  given  time.  I 

This  he  was  enabled  to  do.  they 
learned,  because  of  the  high  standards ' 
of  efficiency  obtaining  here,  mass- 
production  methods,  the  utter  perfec-  j 
tion  of  organization  for  which  the 
American  industrialist  seems  always 
to  be  striving,  and  labor-saving  de-  j 
vices  evident  on  every  hand. 

The  comments  of  the  delegates  were  ^ 
voiced  by  Sir  Perclval  Phillips,  special 
correspondent  of  "The  Daily  Mall”; 
Fenton  MacPherson,  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  in  the  British 
Labor  Ministry  during  the  war. 

Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
and  quarters  were  more  beneficial. 
This  was  evidently  the  result,  he  ob¬ 
served,  of  the  frequent  scrapping  of 
plants  here  to  make  way  for  expansion 
and  development.  His  countrymen  are 
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The  British  delegation  of  trade-union 
representatives,  who  came  here  on  Tues¬ 
day  at  the  Invitation  of  “The  London 
Dally  Mall"  to  study  reasons  for  the  dis¬ 
parity  between  the  high  wages  and 
prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
wage  standards,  gained  considerable 
light  in  a  tour  of  several  Industrial  es¬ 
tablishments  In  Brooklyn  yesterday. 

They  were  curious  to  know  how  It  was 
that  the  average  wage  of  the  American 
toller  virtually  doubled  that  of  hls 
British  brother,  and  how  It  was  possible 
for  Industries  here  to  offer  such  fat  en¬ 
velopes  to  their  employees  and  at  the 
same  time  compete  successfully  in  world 
markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the 
Mergenthaler  Linotype  Company  In 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  dis¬ 
parity  was  that  the  American  worker 
was  capable  of  producing  and  actually 
did  produce  more  than  the  British  toller 
I  in  a  given  time. 

'  This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass-pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  American  < 
Industrialist  seems  always  to  be  striv-  I 
Ing,  and  labor-saving  devices  evident  on 
every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Perclval  Phillips,  special 
correspondent  of  “The  Dally  Mall”; 
Fenton  MacPherson,  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  In'  the  British 
Labor  Ministry  during  the  war. 

Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
and  quarters  were  more  beneficial.  This 
was  evidently  the  result,  he  observed,  of 
the  frequent  scrapping  of  plants  here 
to  make  way  for  expansion  and  develop¬ 
ment.  His  count^men  are  loath,  he 
said,  to  tear  down  a  building  that  has 
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I  The  British  delegation  of  trade- 
I  union  representatives,  who  came  here 
i  on  Tuesday  at  the  invitation  of  “The 
London  Daily  Mail’’  to  study  reasons  i 
for  the  disparity  between  the  high 
wages  and  prosperous  living  con¬ 
ditions  of  the  American  worker  and  ! 
their  own  lower  wage  standards, 
gained  considerable  light  in  a  tour 
of  several  industrial  establishments 
in  Brooklyn  yesterday. 

I  They  were  curious  to  know  how  it 
I  was  that  the  average  wage  of  the 
■  American  toiler  virtually  doubled 
that  of  his  British  brother,  and  how 
it  was  possible  for  industries  here  to 
I  offer  such  fat  envelopes  to  their  em¬ 
ployees  and  at  the  same  time  com¬ 
pete  successfully  in  world  markets. 

I  American  More  Productive 

After  a  study  of  the  Brooklyn 
I  Edison  plant  and  the  factory  meth- 
I  ods  of  the  Mergenthaler  Linotype 
I  Company  in  Brooklyn,  the  delegates 
remarked  that  one  of  the  vital  rea- 
'  sons  for  the  disparity  was  that  the 
'  American  worker  was  capable  of 
I  producing  and  actually  did  produce 
more  than  the  British  toiler  in  a 
given  time. 

I  This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  stand¬ 
ards  of  eflaciency  obtaining  here, 
mass-production  methods,  the  utter 
perfection  of  organization  for  which 
the  American  industrialist  seems 
always  to  be  striving,  and  labor-sav- 
I  ing  devices  evident  on  every  hand. 

The  comments  of  the  delegates 
were  voiced  by  Sir  Perclval  Phillips, 
special  correspondent  of  “The  Daily 
Mail”;  Fenton  MacPherson,  of  the 
same  newspaper,  and  William  Mos¬ 
ses,  J.  P.,  who  had  a  prominent  part 
in  the  British  Labor  Ministry  during  I 
the  war.  1 
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MELLETT’S  MARTYRDOM 


A  NOBLE,  recl-blooded,  young  American  news¬ 
paper  man.  public-spirited  to  his  finger-tips, 
is  a  savage  assassin's  sacrifice  to  bring  to 
public  attention  the  triumph  of  a  lawless  element 
over  an  incompetent  or  corrupt  local  government. 
The  burning  fact,  however,  is  that  the  conditions 
revealed  at  Canton  are  not  peculiarly  local  to  it,  but 
are  shamefully  common  to  many  cities  and  towns. 

If  there  has  been  any  doubt  of  official  winking, 
blinking  and  occasional  active  participation  in  the 
bootlegging  traffic  and  associated  evils,  and  if  simple- 
minded  people  have  regarded  this  as  something  beyond 
control,  the  martyrdom  of  Don  R.  Mellett,  publisher 
of  the  Canton  (O.)  Daily  Kras,  comes  as  a  ringing 
challenge  to  the  nation. 

Canton  is  a  city  of  100,000  population,  in  recent 
years  developing  an  important  iron  industry  which 
iias  absorbed  into  an  hitherto  typical  American  com¬ 
munity  18  foreign  born  residents  for  every  100 
.Americans.  To  one  who.  years  ago,  reported  the 
celebrated  “door-yard"  presidential  campaign  of 
William  McKinley,  and  to  this  day  associates  with 
Canton  memories  of  quiet  streets  arched  by  elms  and 
fringed  by  the  homes  of  self-respecting,  law-abiding 
families,  reference  in  the  news  despatches  to  the 
“Canton  Jungle”  shocks  the  senses.  It  seems  incon¬ 
ceivable  that  in  such  a  setting,  ornament  to  Ohio 
and  the  nation,  slums  of  vice,  crime  and  debauchery 
could  grow,  fester  and  expand  until  their  poison  has 
contaminated  the  very  heart  of  the  municipality. 

The  hideous  revelation  plainly  is  that  cynical 
political  corruption,  in  combination  with  a  criminal 
minority,  has  held  the  good  citizenship  of  Canton  in 
terror.  Don  R.  Mellett  and  his  newspaper  associates 
heroically  fought  the  malignancy  of  municipal  cor¬ 
ruption,  a  protected  underworld  and  a  cowed  or 
apathetic  public.  They  defied  or  ignored  threats  of 
violent  revenge.  Don  Mellett's  course  shows  his 
cpurage  was  inspired  by  the  finest  journalistic  ethics. 
He  believed  in  and  practiced  the  rule,  though  it  cost 
him  his  life,  that  a  newspaper’s  first  duty  is  to  tell 
its  readers  what  they  have  a  right  to  know  concern¬ 
ing  the  conduct  of  their  government.  For  this  the 
man  was  brutally  abused  by  public  officials  who 
normally  should  have  welcomed  his  aid  and  valued 
his  civic  spirit.  Finally,  he  fell,  victim  "of  an  assassin 
that  crept  upon  him  from  behind,  in  the  shadow  of 
his  home. 

The  news  facts,  broadcast  to  the  nation,  have  stirred 
the  blood  of  newspaper  men  and  honest  public  officials 
as  no  incident  of  recent  times.  The  pathetic  fact 
has  this  week  been  broadly  written  that  this  fine 
young  journalist  had  to  die.  leaving  a  sorrowing 
family,  in  order  that  drowsy  public  opinion  might  be 
aroused  to  an  obvious  peril. 

H^w  weak,  vaporing,  puerile  the  recent  protests 
against  the  publication  of  the  news  of  vice  and  crime 
apiicar  in  the  light  of  this  tragedy !  The  exponents 
of  “crimeless  newspapers”  would  have  had  Don 
Mellett  hold  his  peace  concerning  his  town’s  jungle. 
They  would  have  been  willing  blindly  to  trust  public 
officials  to  do  their  duty,  but  Mellett  demonstrated 
that  public  officials  may  be  viciously  corrupt.  This 
is  not  uncommon  newspaper  experience.  Hundreds 
of  editors  are  printing  the  news  of  crime,  not  for 
sensation,  but  because  their  revelations  are  the  sole 
means  of  protecting  their  communities  from  orgies  of 
lawlessness. 


RIAL 


i 


They  that  go  down  to  the  sea  in  ships,  that 
do  business  in  great  waters; 

These  see  the  works  of  the  Lord,  and  his 
wonders  in  the  deep. — Psalms;  CVII,  23,  24. 


Nothing  that  has  come  to  our  notice  in  the  Mellett 
case  has  so  stirred  our  indignation  as  a  statement, 
appearing  in  a  New  York  Times’  despatch  on 
Wednesday,  quoting  Canton’s  Chief  of  Police,  one 
Lengel,  as  having  said  to  reporters  that  Don  Mellett’s 
crusade  was  “insincere”  and  asserting  that  his  “real 
motive  was  to  increase  the  circulation  of  his  news¬ 
paper.”  That  slant-eyed  view  of  Don  Mellett’s  pub¬ 
lic  service  and  complete  sacrifice  does  more  to  con¬ 
vince  us  that  Mellett’s  crusade  was  a  public  necessity 
and  his  assaults  upon  Lengel  were  well  justified  than 
anything  that  Mellett  ever  printed.  It  measures 
Lengel.  If  public  opinion  in  Canton  does  not  quickly 
retire  this  cynical  official  from  his  position  of  power 
all  we  can  say  is  that  Canton  deserves  the  ugly 
reputation  that  it  is  now  getting. 


press.  The  demand  is  so  hot  that  even  indifferent 
or  grafting  police  departments  may  bestir  themselves. 
Surely  there  are  efficient  and  honest  public  officials 
in  Ohio  to  demand  that  the  job  be  thoroughly  done. 
Substantial  rewards  will  aid  the  cause  and  we  honor 
those  who  are  offering  them.  We  hope  the  cowardly 
hand  that  killed  Don  Mellett  will  pay  the  price. 
But  the  big  thing,  now  that  the  fighting  publisher  is 
gone  'oeyond  recall,  is  to  support  his  great  cause  and 
effect  his  crusade.  It  is  our  hope  and  belief  that  the 
newspaper  press  will  not  let  up  on  the  Canton 
political  situation  until  city  jungles  are  mere  bad 
memories  and  political  grafters  wear  stripes. 


An  Editor  &  Publisher  reader  in  Ohio  this  week 
suggested  that  there  should  be  an  organized  resistance 
by  newspaper  men  against  the  occasional  ugly  assaults 
upon  individual  members  of  the  craft.  He  had  in 
mind  the  Magee  case  in  New  Mexico,  the  contempt 
of  court  outrage  against  George  R.  Dale,  in  Muncie, 
Ind.,  and  the  Mellett  tragedy.  “It  seems  to  me  that 
the  papers  should  unite  in  creating  a  fund  for  the 
prosecution  of  such  cases,  so  that  notice  will  be  given 
that  assaults  upon  newspaper  men,  or  upon  their  con¬ 
stitutional  rights,  will  be  relentlessly  prosecuted,”  he 
wrote.  Other  similar  suggestions  came  during  the 
week  from  other  sources.  Our  Ohio  correspondent 
evidently  had  in  mind  some  organization  akin  to  the 
Civil  Liberties’  Union,  which  valiantly  fights  many 
free  speech  cases  in  the  country.  The  idea  is  good, 
but  we  doubt  if  such  organization  is  demanded  by 
the  present  situation.  There  is,  for  instance,  no  lack 
of  support  in  the  Mellett  case.  The  Scripps-Howard 
organization  aided  Magee  to  win  a  complete  victory 
over  official  brutality.  We  have  faith  that  the  case 
of  Editor  Dale  will  reach  the  U.  S.  Supreme  Court, 
where  it  belongs.  Governor  James  M.  Cox’s  state¬ 
ment  in  Editor  &  Publisher  this  week  shows  his 
disposition  to  fight  Mellett’s  case  to  the  finish.  If 
newspaper  men  desire  to  create  a  defense  organiza¬ 
tion,  and  raise  an  appropriate  fund.  Editor  & 
Publisher  offers  its  good  offices. 


FRAUDULENT  ADVERTISING 


The  crusading  spirit  has  not  gone  out  of  the 
.American  press,  all  statements  to  the  contrary  not¬ 
withstanding.  Editors  are  on  duty  for  their  com¬ 
munities  everywhere,  fighting  the  old  fight  with  the 
old  sharp  weapons.  The  job  requires  as  much 
courage  as  it  ever  did  and  much  higher  skill.  The 
sacrifices  continue  great ;  the  rewards  are  ever  in 
finer  coin.  Life’s  complexities  are  vastly  intensified 
in  this  generation.  Greed  is  the  stalking  monster  of 
the  age  and  disrespect  for  law  and  contempt  of  indi¬ 
vidual  rights  are  among  its  scabby  progeny.  Good 
citizens  often  make  the  editor’s  work  more  difficult 
by  attitudes  of  servility,  indifference  or  cowardice. 
The  prudish  notion  that  a  rotten  social  condition 
must  be  hushed  up  to  preserve  an  undeserved  “good 
name”  is  a  leading  obstacle. 


I^EDER.AL  Trade  Commissioner  William  E. 

’  Humphrey’s  proposal  that  publishers  be  held 
“equally  responsible”  with  advertisers  for  fraud¬ 
ulent  paid  announcements  appearing  in  their  columns, 
raises  many  old  questions.  Mr.  Humphrey,  accord¬ 
ing  to  an  .Associated  Press  dispatch,  says  that  news¬ 
papers  carry  very  little  fraudulent  advertising.  .A 
Federal  Trade  Commission  complaint  has  been  filed 
against  a  magazine  as  party  to  a  case  against  an  al¬ 
leged  fraudulent  advertiser. 

If  there  were  no  machinery  for  the  control  of  fraud¬ 
ulent  advertising,  and  if  publishers  were  not  vigilant 
to  protect  their  readers  against  fraud,  Mr.  Humphrey’s 
suggestions  would  be  important.  Newspapers  are 
solidly  committed  to  the  proposition  that,  insofar  as  is 
humanly  possible,  frauds  must  be  detected  and  barred 
from  print.  The  financial  sacrifices  that  are  gladly 
made  on  this  score  run  to  a  stupendous  figure.  We 
know  of  one  newspaper  that  rules  out  more  than  a 
million  dollars’  worth  of  questionable  advertising  an¬ 
nually.  The  advertising  and  publishing  interests  of 
the  United  States  support  in  the  Better  Business  Bu¬ 
reaus  an  organized  system  of  vigilance  for  protection 
of  the  public.  The  postal  regulations  are  strict  and 
usually  efficient.  Certainly  they  have  the  united  ap¬ 
proval  of  the  newspapers. 

Fraudulent  advertising  does  “get  through,”  but  we 
challenge  the  statement  that  there  is  conscious  pub¬ 
lisher  participation,  except  in  rare  instances.  .Aside 
from  all  questions  of  righteousness,  publishers  do  not 
play  with  this  fire  for  business  reasons.  Newspaper 
good-will  is  the  major  asset. 

Mr.  Humphrey  would  set  a  bad  precedent  and  tangle 
publishers  in  an  endless  web  of  investigation  of  adver¬ 
tised  claims.  Some  newspapers  have  tried  to  censor 
every  advertisement  by  expert  means,  but  the  plan 
has  been  impracticable.  The  rule  of  common  sense  has 
been  found  to  be  the  better  method  of  controlling 
fraudulent  advertising.  Some  newspapers  follow  the 
plan  of  fiscal  agents  and  give  printed  notice  in  every 
issue  that  while  advertisers’  claims  are  believed,  their 
accuracy  is  not  guaranteed.  This  is  not  a  bad  plan 
and  may  act  as  a  protection  for  blind  buyers.  The 
average  publisher  assumes  that  the  public  is  discrimi¬ 
nating  and  able  to  protect  itself  before  investing. 

Where  to  draw  the  line  between  questionable  and 
warranted  advertising  is  a  problem  in  every  news¬ 
paper  office.  If  Edison,  Ford,  Marconi  or  Dr.  Banting 
had,  in  the  early  stages  of  their  great  contributions  to 
society,  been  prevented  from  making  advertising  claims 
which  taxed  ordinary  credence,  an  injustice  w'ouldhave 
been  d<ine  to  them.  On  this  ground  publishers  are  dis¬ 
posed  to  be  liberal  in  their  censorship.  Sometimes 
they  guess  wrong,  but  to  hold  them  “equally  re¬ 
sponsible”  with  the  conscious  instigator  of  a  fraud 
would  be  harsh  injustice. 


Dictators  notv  control  Italy,  Spain,  Greece, 
Turkey,  Portugal,  Poland,  and  several  ama¬ 
teurs  are  operating  with  more  or  less  success  in 
Central  and  South  America,  and  the  first  blow 
each  has  struck  has  been  at  the  principle  of  free 
press. 


ADMITTING  WEAKNESS 


Don  Mellett  heroically  met  his  public  and  pro¬ 
fessional  responsibilities.  His  name  is  graven  deep  in 
journalism’s  hall  of  fame.  His  gift  to  his  city  will 
in  some  future  day  be  regarded  at  its  true  worth. 
His  life  will  inspire  a  thousand  needed  reforms  by 
newspapermen.  One  does  not  know  how  far  such 
influences  may  reach.  The  sorrowing  family  may 
find  consolation  in  the  fact  that  a  life  devoted  to  such 
high  purpose  is  not  lost  in  death. 


The  capture  of  the  assassin  is  a  police  job,  spurred 
by  indignant  public  opinion  expressed  through  the 


Good  neu’spapers  tell  henv  both  halves  live. 


IN  a  communication  transmitted  through  the  Lega¬ 
tion  at  Washington  the  provisional  president  of 
Equador  recently  informed  Editor  &  Publisher 
of  his  government’s  attitude  toward  the  press  of  that 
country.  It  will  be  recalled  that  this  dictator  re¬ 
cently  suppressed  a  local  newspaper,  the  El  Guante, 
and  that  his  high-handed  action  called  out  a  protest 
from  the  Press  Congress  of  the  World. 

The  provisional  president’s  view  of  the  matter  is 
a  curious  exhibit.  He  “respects  the  freedom  of  the 
serious,  honorable,  patriotic  and  sincere  press,”  al¬ 
though  it  may  oppose  him,  he  says,  but  El  Guante, 
carried  on  a  “bold,  obstinate  campaign  against  na¬ 
tional  unity  and  the  fundamental  organization  of  the 
Republic”  and  was  therefore  unpatriotic  and  insincere 
and  as  a  “moral”  measure  the  government  closed 
its  plant. 

The  obvious  reply  is  that  the  provisional  president 
of  Equador  may  consider  his  government  a  good  one, 
but  it  was  not  good  enough  to  withstand  the  opposi¬ 
tion  of  a  “bold  and  obstinate”  newspaper  editor. 
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PERSONAL 


HOV\  ARD  DAVIS,  business  manager 
of  the  Neiv  York  Herald  Tribune 
returned  this  week  from  a  trip  abroad. 

Major  Oldham  Paisley,  managing 
editor  of  the  Marion  (Ill.)  Daily  Re- 
l>ublican,  is  spending  six  weeks  at  Jeffer¬ 
son  Barracks,  Mo.,  handling  publicity 
for  the  Citizens  Military  Training  Camp, 
Major  Paisley  went  overseas  with  the 
8t)th  Division  and  after  the  armistice  was 
assigned  to  G.  H.  Q.  at  Chaumont  to 
handle  medal  citations  until  he  returned 
home. 

James  H.  Skewes,  publisher  of  the 
yieridiaii  (Miss.)  Star,  was  taken  sud¬ 
denly  ill  last  week  while  visiting  relatives 
at  Racine,  Wis.,  and  was  forced  to 
undergo  an  operation. 

John  K.  R.  Schropp,  vice-president  of 
the  Lebanon  (Pa.)  A'ezfs,  fractured  a 
leg  while  entering  his  automobile 
recently. 

James  B.  Haskins,  editor  and  publisher 
of  the  Hoieard  City  (Mich.)  Record,  is 
publicity  director  this  year  for  the  Michi¬ 
gan  State  Fair  which  will  be  held  at  De¬ 
troit  in  September.  He  was  formerly 
field  director  of  the  Michigan  Press  As¬ 
sociation. 


IN  THE  BUSINESS  OFTICE 

TOHX  C.  C.\HILL,  first  business  man- 
J  ager  of  the  Halifax  (N.  S.)  Herald, 
is  visiting  in  Halifax  after  ar.  absence 
of  42  years.  He  now  lives  in  Pasadena. 

William  S  Cady,  manager  of  national 
advertising  for  the  Cleveland  Press,  is 
spending  his  vacation  with  Mrs.  Cady  in 
Wichita,  Kan.,  with  his  brother.  King 
Cady,  of  the  IVichita  Beacon. 

Frank  Clancy,  former  circulation  man¬ 
ager  of  the  Buffalo  Express,  and  now 
secretary  of  the  new  Courier  &  Express 
publishing  company,  is  directing  business 
promotion  for  the  merged  dailies. 


\V.  G.  Hale,  associate  managing  editor 
of  the  Dcs  Moines  Evening  Tribune  who 
has  been  on  a  four  months  leave  of 
absence  will  return  to  his  duties  about 
Aug.  1. 

Fred  L.  \V.  Bennett,  commercial  writer 
and  Salt  Lake  City  correspondent  v  f 
Editor  &  Plblisher  for  several  years, 
is  a  member  of  the  Salt  Lake  Tabernacle 
Choir  which  leaves  this  week  on  a  con¬ 
cert  tour  of  the  Pacific  Coast.  Mrs. 
Bennett  is  also  a  member  of  the  Choir 
and  she  will  also  make  the  trip. 

Roy  J.  Dunlap,  assistant  managing 
editor,  and  Jack  Hammond,  financial  edi¬ 
tor,  St.  Paul  Dispatch  and  Pioneer  Press, 
are  visiting  in  New  York  and  Washing¬ 
ton. 

Pete  Wheeler,  formerly  of  the  copy 
desk  of  the  Mihvaukce  Sentinel,  is  now 
on  the  copy  desk  of  the  Philadelphia 
Evening  Public  Ledger. 

E.  J.  Collins,  rewrite  man  on  the 
Jersey  Journal,  Jersey  City,  N.  J.,  has 
had  a  physical  breakdown  and  is  under 
medical  care  at  his  home,  Branford,  Conn. 

Walter  Wyrick,  formerly  makeup  edi¬ 
tor  of  the  Milwaukee  Journal,  has  been 
assigned  to  the  New  York  bureau,  suc¬ 
ceeding  Phil  Stitt,  resigned.  E.  P. 
Schwartz,  assistant  Sunday  editor,  has 
been  made  makeup  editor. 

Mark  E.  Peterson  of  the  editorial  de¬ 
partment  Salt  Lake  City  Deseret  A’erw 
and  Mrs.  Peterson  are  parents  of  a 
daughter. 

.‘Mien  Collins  has  resigned  from  the 
staff  of  the  Philadelphia  Evening  Public 
Ledger  to  join  the  Ladies'  Home  Journal. 


FOLKS  WORTH  KNOWING 


Oo«DON  Lathrof 


HOLDING  NEW  POSTS 

npULLY  A.  NETTLETON,  from  city 
editor,  Norman  (Okla.)  Transcript, 
to  staff,  Christian  Science  Monitor,  Bos¬ 
ton. 


^NE  of  the  most  popular  columns  in 
the  Des  Moines  (la.)  Register  and 
Tribune,  is  conducted  by  Gordon  Lathrop, 
who  is  blind. 
For  years  Mr. 
l.athrop  has  lived 
behind  the  cur¬ 
tains  of  darkness, 
yet  he  sees  and 
feels  with  uncan¬ 
ny  clearness  the 
realness  of  life 
and  its  many  col¬ 
orful  situations. 

His  column  is 
called  “Etherwise 
and  Otherwise.” 
Radio  topics  and 
general  subjects 
are  treated  in  hu¬ 
morous  vein,  and 
Lathrop's  ideas  are  given  in  language 
everyone  understands. 

Mr.  Lathrop  is  also  an  active  reporter 
and  fills  pages  with  feature  material 
about  unusual  broadcasting  stations  and 
their  announcers.  He  travels  to  differ¬ 
ent  stations  with  his  typewriter,  and  re¬ 
turns  to  his  paper  with  stories  of  amus¬ 
ing  incidents  his  feeling  eyes  never  fail 
to  see. 

.\X  12.  Mr.  Lathrop  learned  telegraphy 
an<l  worked  for  railroads,  the  .Associated 
Press,  the  International  News  Service 
and  for  a  produce  house.  He  had  the 
wanderlust  and  followed  the  lure  of  it 
into  the  west.  He  came  back  east  as  sec¬ 
retary  to  a  Congressman,  was  later  su¬ 
pervisor  of  an  automatic  telegraph  in¬ 
strument.  a  salesman,  moving  picture 
cameraman's  helper  and  author  of  hu¬ 
morous  b<x>k  and  of  many  song  lyrics. 


Padraic  King,  from  Boston  Teiegram  Orange  bureau  of  the  Ncicark  (N.  I.) 


IN  THE  EDITORIAL  ROOMS 

nOBERT  BURNS  MANTLE, 
^'■dramatic  critic  of  the  New  York 
Daily  Nezvs,  spent  last  week  visiting 
relatives  in  Denver,  his  “old  home  town.’’ 

L.  U.  Spehr,  city  hall  reporter,  has 
been  made  city  editor  of  the  St.  Paul 
Dispatch  succeeding  L.  L.  Perrin,  re¬ 
signed. 

Fanny  Fern  Fitzwater,  fashion  artist. 
Sew  York  Herald  T ribunc,  who  has  been 
in  this  country  for  a  short  vacation,  re¬ 
turns  to  France  July  24  on  the  “Paris.” 

John  A.  Lloyd  has  been  made  manag¬ 
ing  editor  of  the  Portsmouth,  (O.)  Sun. 

Floyd  Maxwell,  moving  picture  editor, 
Portland  Oregonian,  has  resigned  to  be¬ 
come  director  of  public  relations  for  the 
•Xmerican  Theaters  Corporation.  He  is 
succeeded  by  Marc  Bowman. 

Frank  R.  Kent,  political  writer  for  the 
Baltimore  Sun,  was  in  Richmond  re¬ 
cently  gathering  material  for  articles  on 
Virginia  he  is  to  write  shortly  in  his 
series  the  Sun  is  now  publishing  on  the 
Southern  States. 

Forrest  Lowry  who  was  joint  city  edi¬ 
tor  of  The  Salt  Lake  City  Tribune  with 
William  T.  Igleheart,  recently  appointed 
private  secretary  to  Gov.  George  H. 
bern,  has  become  city  editor.  He  will  be 
assisted  by  N.  L.  Wilson  who  has  had 
the  State  Capitol  run. 

B.  A.  Butler,  for  several  months  pub- 
Ijcity  director  and  assistant  secretary  of 
the  Amarillo  (Tex.)  Chamber  of  (Tom- 
otffee  has  resumed  his  former  work  as 
editor  of  the  Breckenridge  (Tex.)  L^iily 
American. 

Robert  W.  Madry,  director  of  the  Uni- 
’wsity  of  North  Carolina  news  bureau, 
kft  last  week  for  New  York,  where  he 
Sued  for  Paris.  He  will  spend  the  re- 
foinder  of  the  summer  on  the  reportorial 
of  the  Paris  edition  of  the  New 
lork  Herald  Tribune. 

.  Albert  Goodyear  of  Milwaukee  has 
I'j'fd  the  staff  of  the  Des  Moines  Eve- 
"Sg  Tribune  as  assignment  reporter. 


to  Bostosi  Post  as  feature  writer. 

Albert  Newberry,  from  Baltimore  Am¬ 
erican,  to  staff,  Hagerstoion  Ex'cning 
Globe. 

Ray  H.  Pfau,  from  police  reporter, 
Indianapolis  (Ind.)  Star,  to  convention 
bureau,  Milwaukee  (Wis.)  .Association 
of  Commerce. 

Richard  Rauth,  from  Hagerstown 
(Md.)  Globe,  to  Hagerstown  Daily  Mail. 


Ez'ening  News,  to  Miss  Marville  V.  Mc¬ 
Kenzie,  July  21,  in  New  York.  Miss 
McKenzie  is  a  member  of  the  business 
staff  of  the  News. 

Thomas  H.  Dinneny,  formerly  tele¬ 
graph  editor  of  the  Providence  Journal, 
and  publicity  director  of  the  National 
.Association  of  Cotton  Manufacturers, 
New  England  branch,  to  Senorita  Cecelia 
Meisel,  of  Ocana,  Colombia,  South 
.America,  at  Kingston,  Jamaica. 


P. 


MARRIED 

MONTGOMERY  BARRETT,  as¬ 
sistant  to  the  managing  editor,  San 
Antonio  Light,  to  Miss  Mary  Helen 
Caruth,  assistant  society  editor,  San  An¬ 
tonio  Express. 

Ralph  S.  Carpenter,  editorial  staff,  Des 
.Moines  (la.)  Capital,  to  Miss  Gladys 
Pinney. 

Louis  W.  Guenther,  formerly  of  the 
Los  Angeles  Examiner  and  now  of  the 


PRESS  ASSOCIATION  NOTES 

.A.  DILL,  publicity  director  and 
^  *  professor  of  journalissm  at  the  Uni¬ 
versity  of  Kansas,  is  working  as  relief 
man  for  the  .Associated  Press  at  Kansas 
City,  Mo. 

Marquis  W.  Childs,  head  of  the  United 
Press  St.  Louis  bureau  and  Miss  Lue 
Prentiss  of  Iowa  City,  la.,  have  become 
engaged.  They  will  be  married  Aug.  26 
in  Trinity  Episcopal  Church,  Iowa  City. 


Good  News  is  Contagious 

Some  day  one  of  your  neighbors  will  tell  you 
about  Central  Press. 

Then  we’ll  have  another  client.  We  have 

OVER  FOUR  HUNDRED  NOW 

% 

Have  you  seen  recent  proofs  of  the  service? 

Try  writing  or  wiring  us  today. 

Wift  Central  $res!£(  !lisisioctation 


V.  V.  McNitt 
Pretident 


Central  Press  Bldg. 
Clevdand 


H.  A,  McNitt 
Editor  and  Manager 


METROPOLITAN 

NEWSPAPER 

SERVICE 

ISO  Nassau  Street  New  York  City 


Announces 


The 

Ella  Cinders 
Colored  Comic 
Page 

By  Bill  C^onselman  and  Charlie 
Plumb 


STARTING 
SEPT.  19 


The  ELLA  CINDERS  COMIC 
STRIP  is  already  running 
in  87  newspapers 
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WITH  THE  SPECIALS 

A  SBURY  PARK  (N.  fT'^^SS  has 
appointed  Howland  &  Howland  _  to 
represent  it  in  the  national  advertising 
held,  effective  Aug.  1. 


The  Chicago  office  of  Frost,  Landis  & 
Kohn  will  move  Aug.  1  from  the  People’s 
Gas  Building  to  the  Jewelers’  Building, 
35  East  Wacker  drive. 


ON  THE  MECHANICAL  SIDE 

TJ  E.  (JACK)  SIMPSON,  for  36 
years  foreman  of  the  Galveston 
AVii.’/  stereotyping  department,  has  re¬ 
tired.  He  plans  an  automobile  vacation 
trip  to  the  Northwest. 

Earl  Britton,  composing  room  foreman 
of  the  Columbia  (S.  C.)  Record,  in¬ 
spected  the  plant  of  the  PhVadel(>hia 
Public  Ledger  on  a  recent  visit  to  the 
Sesqui- Centennial  Exposition. 


NEW  PLANTS  AND  EQUIPMENT 

RUSHVILLE  (N.  y.)  community 
LEADER  is  completing  negotiations 
for  property  on  which  it  will  erect  a 
new  building. 

Salamanca  (N.  Y.)  Republican  Prt'ss 
is  installing  a  new  Duplex  press  in  its 
new  building. 

Hoquiam  (Wash.)  Washingtonian  will 
soon  finish  moving  into  its  new  quarters. 

Tulsa  World  has  purchased  an  X-Pat- 
tern  Octuple  press  from  R.  Hoe  &  Co., 
Inc. 


F 


SPECIAL.  EDITIONS 

RANKLIN  (Ind.)  STAR,  16-page 
Trade  Extension  edition,  July  14. 


ASSOCIATIONS 

'T'HE  30th  annual  meeting  of  the  Am- 
F.RICAN  Photo  Engravers  Associa¬ 
tion  opened  in  Detroit  on  Thursday, 
July  22. 

Seattle  AnvERTiSiNG  Club  boasts  the 
distinction  of  having  the  largest  number 
of  silver  cups  of  any  advertising  club  on 
the  Pacific  Coast,  won  in  comlietition 
with  all  other  clubs  at  the  recent  adver¬ 
tising  meeting  in  San  Francisco.  The 
most  prized  of  them  all  is  the  Stunt’s 
Night  trophy,  awarded  for  a  sketch  best 
showing  the  value  of  advertising. 

Thei^ore  Sewell,  retiring  president  of 
the  Toledo  (Ohio)  Advertising  Club 
was  presented  with  a  wrist  watch  by  the 
members  at  the  weekly  luncheon  at  the 
Chamber  of  Commerce. 

The  Canadian  Women’s  Press  Club 
met  in  Toronto,  Ontario,  recently  guests 
of  the  Toronto  Branch  of  the  C.  W.  P.  C. 
One  hundred  and  forty-two  members, 
representative  of  the  provinces  of  Can¬ 
ada,  out  of  365  members  were  present. 
Miss  May  S.  Clendenan  of  the  Farmer's 
Advocate,  London,  Ont.,  was  elected 
president  succeeding  Miss  Kenneth  Haig 
of  the  Winnipeg  Free  Press. 

The  sixth  annual  convention  of  the 
Tri-State  Editorial  Association  at  the 
Hotel  Martin  in  Sioux  City,  Sept.  23-25, 
in  conjunction  with  the  Interstate  Fair  is 
expected  to  attract  125  editors  and  pub¬ 
lishers  of  Iowa,  Nebraska  and  South 
Dakota.  Clarence  Johnson,  publisher  of 
the  Danbury  (la.)  Review,  is  president 
and  J.  P.  O’Furey,  publisher  of  the 
Cedar  County  News,  Hartington,  Neb., 
secretary. 

The  annual  summer  meeting  of  the 
Washington  Press  Association  will  be 
held  August  20  and  21  at  the  Hotel 
Davenport,  Spokane,  Wash. 

Members  of  the  International  Clubs 
OF  Printing  House  Craftsmen  will 
gather  in  Philadelphia  from  all  parts  of 
the  United  States  and  Canada  for  the 
annual  convention  for  July  24-30. 

According  to  W.  R.  Morehouse,  chair¬ 
man  of  the  Better  Business  Bureau  of 
the  Advfjitising  Club  of  Los  .\ngeles, 
a  report  covering  the  activities  of  the 
bureau  for  the  10  months  period  from 
July  1  to  May  1,  shows  that  2,212  inves¬ 
tigations  of  suspected  false  advertising 
were  made. 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Newspaper  Woman  Responsible  for  New  Prison  Building  in  Oklahoma — 
Edith  Whitlock  is  Secretary  of  Agency  Handling  Listerine  Account 
— Advertising  League  to  Establish  Two  Scholarships 


also  is  secretary  of  the  local  Advertisins 
Club.  ^ 


Miss  Mary  McKinney,  former  Okla¬ 
homa  newspaper  woman,  has  been  added 
to  the  reporter ial  staff  of  the  Richmond 
(Va.)  Times-Dispatch. 


Dorothy  Dayton  Jones 


\  NEW  women’s  prison  was  opened 
a  few  days  ago  in  Oklahoma.  Be¬ 
hind  the  opening  is  the  story  of  a  news¬ 
paper  woman, 
Dorothy  Dayton 
Jones,  now  a 
member  of  the 
New  York  Sun’s 
editorial  staff. 

While  on  the 
staff  of  the  Okla¬ 
homa  City  Okla- 
homa  n,  M  r  s. 
Jones  to  report 
the  truth  in 
stories  of  inade¬ 
quate  housing 
conditions  for 
women  prisoners 
lived  in  the  peni¬ 
tentiary  for  two 
weeks,  without  favors,  as  “Dolly  Smith, 
shoplifter.’’ 

She  was  put  into  a  ward  with  about 
sixty  prisoners,  of  whom  about  half  were 
negresses.  There  were  murderesses,  nar¬ 
cotic  dealers  and  addicts,  thieves  and  other 
types  of  criminals  herded  together  in  a 
common  runway  and  living  under  the  law 
of  every  one  for  herself. 

Twenty  wall  bunks  in  a  crowded  ward 
accomodated  twenty  of  the  women,  in¬ 
cluding  the  “shoplifter.’’  Matrons  were 
not  within  calling  distance  and  there  was 
no  night  supervision.  Sleep  was  inter¬ 
rupted  by  the  foul  and  maudlin  drug  ad¬ 
dicts  who  wandered  about  in  agony  from 
enforced  abstinence. 

Quarrels  and  fights  broke  the  daily 
tedium.  Windows  were  smashed  and 
floors  were  flooded  in  some  of  the  out¬ 
breaks.  Negro  women  held  the  balance 
of  power  and  exercised  it  over  the  whites. 

The  revelations  of  the  newspaper 
woman  little  more  than  a  year  ago 
brought  action  by  the  State  and  resulted 
in  the  erection  of  a  new  prison  building. 


This  year  it  was  decided  to  devote  a 
share  of  the  profits  of  the  one  social  event 
of  the  year  to  the  establishment  of  two 
advertising  scholarships  in  loving  mem¬ 
ory  of  two  prominent  members — Helen 
Louise  Johnson  and  May  S.  Thayer.  The 
club  has  set  aside  a  sinking  fund  of 
$500.00  which  will  be  augmented  by  con¬ 
tributions  from  members. 

At  a  recent  meeting  of  the  League  at 
which  the  scholarships  were  discussed, 
the  question  was  asked  “How  many  mem¬ 
bers  would  have  welcomed  this  assistance 
when  they  were  starting  out  in  their 
chosen  careers’’ — promptly  without  a  mo¬ 
ment’s  hesitation  every  member  present 
raised  her  hand.  The  two  successful  can¬ 
didates  for  the  scholarships  will  have  the 
wholehearted  and  interested  support  of 
the  entire  membership,  which  should 
prove  an  inspiration. 

The  Scholarship  Committee  hopes  to 
be  able  to  announce  in  a  few  days  com¬ 
plete  details  regarding  the  tiling  of  writ¬ 
ten  applications  and  date  of  oral  ex¬ 
aminations.  These  are  being  worked  out 
in  conjunction  with  Prof.  Hotchkiss  and 
Prof.  Badger  of  New  York  University. 
The  committee  will  be  increased  by  three 
prominent  men  in  the  advertising  profes¬ 
sion  to  act  as  Judges. 

The  League  of  Advertising  Women  is 
the  largest  women’s  advertising  club  in 
the  International  Advertising  Associa¬ 
tion. 


Edith  Whitlock  is  secretary  of  Lambert 
&  Feasley,  New  York  advertising  agency, 
that  handles  the  famous  Listerine  account 
of  the  Lambert  Pharmacal  Company,  St. 
Louis,  Mo. 

“We  don’t  discuss  the  Listerine  adver¬ 
tising  we  place,’’  Miss  Whitlock  said. 
“We  let  results  speak  for  themselves.” 

Miss  W’hitlock  has  complete  charge  of 
the  Listerine  advertising,  writing  most  of 
the  copy.  She  became  secretary  of  Lam¬ 
bert  &  Feasley  when  the  agency  was  first 
started  in  New  York  four  years  ago. 
Prior  to  that  she  had  11)4  years  experi¬ 
ence  with  Williams  &  Cunnyngham,  Chi¬ 
cago  agency. 


Mrs.  C.  A.  Robertson,  classified  ad¬ 
vertising  manager,  Berkeley  (Cal.) 
Gacette,  was  awarded  the  trophy  for  the 
best  address  delivered  at  the  classified  ad¬ 
vertising  departmental.  Pacific  Coast  Ad¬ 
vertising  Clubs’  twenty-third  Convention, 
San  Francisco,  last  week.  Her  subject 
was  “Women  in  Qassified.”  Mrs.  Rob¬ 
ertson  maintains  an  all  feminine  sales  or¬ 
ganization  which  succeeds  in  selling  an 
average  of  two  pages  a  day  under  the 
very  noses  of  the  metropolitan  press.  She 
is  scheduled  to  repeat  her  talk  before  the 
Oakland  Advertising  Club. 


7TH  DISTRICT  MEET  OCT.  10 

Advertising  men  from  five  states  will 
assemble  in  Tulsa,  Okla.,  Oct.  10  and  12 
for  the  annual  meeting  of  the  Seventh 
District,  International  Advertising  As¬ 
sociation.  Tulsa  Advertising  men  al¬ 
ready  are  preparing  for  the  convention. 
States  in  the  district  include,  Oklahoma, 
Kansas,  Louisiana,  Arkansas  and  Te.xas. 


FLASHES 


Next  year’s  commercial  census  will  list 
the  primaries  as  one  of  Pennsylvania’s 
most  profitable  industries. — New  York 
Herald  Tribune. 

America  is  the  only  country  righteous 
enough  to  hire  agents  to  keep  it  righteous 
in  spite  of  all  it  can  do. — ll'asliington 
Post. 


•Anyway,  Abd-El-Krim  proved  that  he 
had  something  in  his  abd-o-men.— 
Florence  (Ala.)  Herald. 


“One  of  these  days,”  observes  an  ex¬ 
change,  “.America  will  control  the  rubber 
supply.”  .And  suppose  it  does?  Will  it 
be  any  more  comforting  to  reflect  that 
the  sand-bagging  is  an  inside  job? — Phil¬ 
adelphia  Inquirer. 

Why  we’re  not  raising  our  boy  to  be  a 
proofreader :  Hamaguchi,  Moscicki,  Woj- 
ciechow'ski,  Kyoshiro,  Inouye,  Wakatsuki 
and  Zaghlul  Pasha. — John  R.  Wolf  ia 
Mihivitkee  Journal. 


For  a  month  or  two,  owing  to  the 
headline  writers,  the  Exposition  will  be 
referred  to  by  most  of  us  as  the  Sesqui 
But  before  long  it  will  be  Ses  Gets  Big 
Jam. — F.  P.  A.  in  New  York  World. 


The  wages  of  sin  are  not  yet  regulated 
by  any  union  scale. — Toledo  Times. 


Florence  F.  Rowles,  recently  advertis¬ 
ing  manager  of  the  L.  R.  Brown  Com¬ 
pany,  St.  Paul,  Minn.,  wholesale  milliner, 
has  joined  the  staff  of  the  Harrison- 
Guthrie  Agency,  Minneapolis. 


The  next  diplomat  to  be  picked  might 
very  well  be  the  editor  who  advised  his 
readers  the  other  day  that  their  poetr)- 
was  entirely  too  valuable  to  waste  on  his 
columns. — Kingston  (Ont.)  Stamlard. 


Miss  Marguerite  L.  Sitgreaves,  pro¬ 
prietor  of  Sitgreaves  Advertising,  Star 
Building,  Washington,  D.  C.,  has  left  on 
a  vacation  trip  to  the  Pacific  Coast, 
Canada  and  the  Great  Lakes,  to  be  gone 
more  than  a  month.  Miss  Sitgreaves 


Electric  frost  alarms  were  used  in  Cali¬ 
fornia  orange  groves  last  winter.  They 
should  also  be  sounded  before  some 
vaudeville  acts  come  on. — Florence  (Ala.) 
Herald. 


Judging  from  the  revelations  following 
Pennsylvania’s  senatorial  campaign  the 
name  of  that  state  ought  to  be  changed 
to  Dollarvania. — John  R.  Wolf  in  .Mil¬ 
waukee  Journal. 


The  question  of  helping  young  women 
who  are  coming  into  the  advertising  pro¬ 
fession  has  always  been  one  close  to  the 
hearts  of  members  of  the  League  of  Ad¬ 
vertising  Women  of  New  York. 


Detroit 

Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  adv  ertisers 
unusual  opportunities 


L 
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These  28  leading  Iowa  daily- 
newspapers  offer  uniform  coop¬ 
eration  in  every  section  of  the 
state.  You  may  deal  with  this 
group  as  with  one  publication, 
if  you  wish. 


A-verage  wealth  of 

Iowa  people  is  $4146 


The  taxable  wealth  for  every  man,  woman 
and  child  in  Iowa  is  $4,146,  according  to 
the  latest  financial  report  of  the  U.  S. 
Bureau  of  Census.  The  average  for  the 
entire  nation  is  $2,731, 

By  any  test,  this  market  is  one  of  the  most 
desirable  that  you  can  cover. 

Distribution  facilities  are  excellent.  No 
point  in  Iowa  is  more  than  1  2  miles  from 
a  railroad. 

Because  Iowa  is  the  foremost  agricultural 
state,  we  are  likely  to  lose  sight  of  her 
industrial  wealth. 

The  output  of  her  3,420  factories  in  1925 
was  estimated  at  $775,000,000 — more 
than  her  total  field  production.  Iowa  has 
the  country’s  largest  factories  in  the  fol¬ 
lowing  lines:  Cereals,  washing  machines. 


baskets,  buttons,  butter,  calendars,  steel 
furnaces,  stump  pullers,  wall  plaster, 
crackers  and  macaroni. 

The  cement,  brick  and  tile  and  meat  pack¬ 
ing  industries  are  among  the  important 
ones  in  Iowa. 

About  4 1  %  of  Iowa’s  people  live  on 
farms,  the  other  59%  in  towns  and  cities. 

But  no  matter  where  they  live,  they  are 
alike  in  at  least  one  respect:  they  read 
their  daily  papers  every  day. 

The  ideal  way  to  reach  these  excellent 
prospects  is  with  the  28  leading  Iowa  daily 
newspapers  of  this  association. 

Our  “Iowa  plan’’  gives  you  real  help  in 
gaining  proper  distribution.  Rates  and 
full  information  upon  request. 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Ames  Tribune 
Boone  News-Republican 
Burlington  Gazette 
Burlington  Hawk-Eye 
Cedar  Falls  Record 
Cedar  Rapids  Gazette 
Centerville  lowegian  &  Citizei 


Council  Bluffs  Nonpareil 

Davenport  Democrat 

Davenport  Times 

Des  Moines  Capital 

Des  Moines  Register  and  Tribune 

Dubuque  Telegraph-Herald 

Dubuque  Times-Journal 


Fort  Dodge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Gate-City 
Marshalltown  Times  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register 
Ottumwa  Courier 
Sioux  City  journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 


IOWA  — WHERE  EVERY  FAMILY  READS  A  DAILY  NEWSPAPER 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 

Sylvestre  Dorian  Named  European  Director  of  Coimoa — Davis  Goes 
Abroad  for  Science  Service — Merryle  Rukeyser  to  Write  for 
Current  News 


CYLVESTRE  DORIAN,  who  has  been 
*^for  several  years  on  the  staff  of  the 
Detroit  free  Press,  has  sailed  for  Paris 
on  the  "France,”  to  become  European  di¬ 
rector  of  the  Cosmos  Newspaper  Syndi¬ 
cate. 

“I  have  been  searching  the  country 
over  for  someone  who  was  a  trained 
newspaper  man  and,  at  the  same  time, 
thoroughly  familiar  with  France,”  said 
Herbert  S.  Houston,  president  of  the 
syndicate.  “By  a  piece  of  good  fortune 
I  was  brought  in  touch  with  Mr.  Dorian 
by  the  Sunday  editor  of  the  Free  Press, 
Miss  Mary  Humphrey.  Dorian,  I  found, 
had  been  educated  in  Paris  and  at  Ox¬ 
ford  and  then  had  been  for  several  years 
on  the  staff  of  the  Free  Press.  He  is 
equipped,  not  only  through  his  knowledge 
of  the  language  but  through  his  wide 
knowledge  of  French  literature  and 
French  affairs,  for  the  post  that  we  have 
asked  him  to  fill.” 

Mr.  Houston  announced  that  a  feature 
his  firm  would  offer  to  newspapers  this 
fall  would  be  fashion  articles  by  the 
Paris  couturiers,  interpreting  their  crea¬ 
tions. 


To  report  leading  scientific  meetings  in 
Europe  this  summer  and  to  visit  European 
correspondents  and  affiliated  organiza¬ 
tions  in  England  and  France,  Watson 
Davis,  managing  editor  of  Science  Ser¬ 
vice,  sailed  for  Europe  on  July  17.  A 
French  Science  Service  under  the  name 
of  Office  dTnformation  Scientifique  et 
Technique  has  been  established  and  plans 
will  be  made  for  a  closer  co-operation 
between  the  two  organizations. 


Merryle  Stanley  Rukeyser.  who  re¬ 
cently  resigned  as  financial  editor  of  the 
Ne^v  York  Evening  Journal,  is  travelling 
through  Europe,  studying  financial  and 
economic  conditions.  While  abroad,  he 
is  writing  for  national  magazines.  On 
his  return,  he  will  write  daily  financial 
features,  for  Current  News  Features, 
Inc.,  of  Washington,  D.  C.,  of  which 
David  Lawrence  is  president.  Mr. 
Rukeyser  will  also  continue  as  a  member 
of  the  faculty  of  the  School  of  Journal¬ 
ism,  Columbia  University,  where  he  is  in 
charge  of  two  courses  in  financial  writ¬ 
ing.  Rukeyser,  who  is  accompanied  by 
his  mother,  will  return  on  the  S.  S. 
“Hamburg”  Aug.  24. 


The  Neio  York  Herald  Tribune  fea¬ 
ture  “On  the  Radio”  by  “Pioneer,”  now 
carries  the  name  of  the  author — Stuart 
Hawkins. 


A  complete  study  of  the  history  of  the 
two-thirds  rule  and  the  unit  rule,  govern¬ 
ing  the  voting  of  delegates  in  political 
conventions,  has  been  made  by  Richard 
Boeckel  of  Editorial  Research  Reports. 


Famous  Features  Syndicate,  Inc.,  has 
obtained  the  Honeymoon  Diary  of 
“Peaches”  Browning.  The  series  con¬ 
sists  of  twelve  installments  of  1,000  words 
each,  accompanied  by  posed  pictures. 


William  K.  Ziegfeld,  Jr.,  for  the^  past 
two  years  manager  of  the  Life  News¬ 
paper  Syndicate,  New  York,  has  joined 
Grace  &  Holliday,  Detroit,  advertising 
agency.  No  successor  to  Mr.  Ziegfeld 
has  been  appointed  by  the  Syndicate  and 
its  features  are  now  being  sold  through 
the  Bell  Syndicate. 


George  McManus  creator  of  “Bringing 
Up  Father,”  left  Thursday  on  a  trans¬ 
continental  trip  to  attend  the  annual  gala 
encampment  of  San  Francisco’s  famous 
Bohemian  Club  late  this  month.  Mr. 
McManus  made  a  brief  stop  in  Chicago 
and  is  scheduled  to  make  a  stop-over  in 
Salt  Lake  City. 


Mile.  Marceline  d’Alroy,  author  of 
“You  Said  It,  Marceline!”  and  lecturer  on 


women’s  styles,  sailed  Saturday  on  the 
Paris  for  France.  She  will  l)e  abroad 
until  October.  Her  work  is  handled  by 
the  Premier  Syndicate,  New  York.  After 
Aug.  2  “You  Said  It,  Marceline"  will  be 
available  with  “flapper”  illustrations  by 
Virginia  Huget. 


Because  of  the  thousands  of  letters 
recently  received  from  readers,  by  Ella 
Cinders,  heroine  of  the  comic  strip  by 
Bill  Conselman  and  Charlie  Plumb,  on 
the  subject  of  her  forthcoming  marriage 
to  “Sidney  Smoothe,”  the  Metropolitan 
Newspaper  Service  has  modified  its  earlier 
request  to  subscribing  papers,  asking  them 
hereafter  to  send  on  the  tabulation  only  of 
further  letters,  instead  of  the  letters 
themselves.  Symposiums  were  conducted 
by  newspapers  in  many  cities,  and  in  ad» 
dition  to  letters  of  counsel  on  both  sides 
of  the  question  from  individuals,  the  re¬ 
sponses  included  telegrams,  round-robins, 
and  a  proposal  of  marriage  to  Ella 
Cinders. 


Jay  N.  Darling.  (“Ding")  cartoonist 
for  the  Xeze  York  Herald  Tribune,  has 
recovered  from  an  attack  of  summer 
influenza  and  has  resumed  drawing  his 
daily  pictures.  “Ding,"  it  is  expected,  will 
be  able  to  return  to  his  office  in  the 
Des  Moines  Register-Tribune  building 
within  a  few  days.  At  present  he  is 
doing  his  sketching  at  home.  Mr.  Dar¬ 
ling’s  illness  was  not  of  a  serious  nature 
but  was  sufficiently  annoying  to  prevent 
him  from  doing  his  daily  sketch  for  a 
few  days. 


LATHAN  RE-ELECTED 


South  Carolinian*  in  Summer  Meeting 
Tour  Own  State 

(By  Telegrafh  to  Editor  &  Publisher) 

Columbia,  S.  C.,  July  22. — decision 
to  hold  a  mid-Winter  business  meeting, 
to  take  the  form  of  a  newspaper  insti¬ 
tute  in  Columbia,  was  the  feature  of  the 
15th  annual  meeting  of  the  South  Caro¬ 
lina  Press  As.sociation,  held  July  13  to  16. 

It  is  planned  to  bring  noted  newspaper 
men  here  for  the  institute  to  discuss 
various  practical  phases  of  making  a 
newspaper.  Carrying  out  its  policy  of 
“seeing  South  Carolina”  the  association 
met  in  Darlington  the  night  of  July  13 
and  on  the  following  day  made  a  140- 
mile  tour  of  the  Great  Peedee  .section  of 
the  state,  arriving  at  night  at  Myrtle 
Beach  where  the  business  sessions  were 
held.  The  association  was  most  hos¬ 
pitably  entertained  by  the  people  of  the 
Peedee. 

The  business  session  this  year  was 
featured  by  the  number  and  excellence  of 
papers  read  by  members  of  the  associa¬ 
tion  and  the  discussions  which  followed 
them.  These  papers  and  discussions  in¬ 
volved  the  practical  part  of  making  news- 
paj^rs  and  also  the  agricultural  and 
political  conditions  in  South  Carolina  at 
this  time. 

Robert  Latham,  editor  of  the  Charles¬ 
ton  (S.  C.)  Nezos  and  Courier,  was  re¬ 
elected  president  and  all  other  officers 
were  reelected  as  follows:  B.  H.  Peace. 
Greenville  News,  first  vice-president;  W. 
W.  Harris,  Clinton  Chronicle,  second 
vice-president ;  Harold  C.  Booker, 
Columbia,  secretary ;  August  Kohn, 
Columbia  treasurer ;  W.  W.  Smoak, 
IValterboro  Press  and  Standard,  J.  L. 
Mims,  Edgefield  Chronicle,  E.  H.  Aull, 
Newberry  Herald  and  News;  C.  O. 
Hearon  Spartanburg  Herald,  J.  W. 
Hamel,  Kershaw  Era,  A.  B.  Jordam, 
Dillon  Herald,  and  S.  L.  Latimer,  Jr., 
The  State,  Columbia,  Executive  Com¬ 
mittee. 

A.  W.  Huckle,  of  Roek  Hill  Herald, 
commended  Editor  &  Pubusher  for  its 
fight  on  the  space  grafters. 


HOUSTON  DOMINANCE 

IN 

DRUG  LINEAGE 

- As  audited  by  DeLisser  Bros.  THE 

HOUSTON  POST-DISPATCH 
GAINED  28,7 1 6  LINES  in  this  Classifi¬ 
cation  during  the  first  five  months  of 
1  926.  The  Houston  Chronicle  lost  5,718 
LINES. 

Every  retail  druggist  in  Houston  who 
advertises  uses  the  HOUSTON  POST¬ 
DISPATCH.  Not  one  of  them  now  use 
the  other  leading  paper. 

In  1  925  we  carried  93, 1  20  lines  of  retail 

drug  store  advertising.  The  Chronicle 
carried  29,226  lines.  To  June  first  this 
year,  we  carried  64,727  lines — the 
Chronicle  8,3 1  9=For  us  this  was  a  GAIN 
of  28,716  lines — for  the  Chronicle  a 
LOSS  of  5,7 1  6  lines. 

- AND  THAT  MEANS  ABSOLUTE 

DOMINANCE  IN  THE  RETAIL 
DRUG  TRADE  OF  HOUSTON. 


THE  EASIEST  GROWING  NEWSPAPER  IN  TEXAS! 

Ilousiton  ^osiMStsipatef) 

Owners  and  operator*  of  Radio  Station  KPRC 

R.  S.  STERLING,  Chairman  of  Board  W.  P,  HOBBY,  President 

C.  C.  MAEIS,  General  Manager 
R.  J.  MEEKER.  National  Advertising  Manager 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

Neaional  Representatives 

New  York  Kansas  City  Detroit  Los  Angeles 

Chicago  St.  Louis  Atlanta  San  Francisco 


Department  Store 
Lineage,  Year  1925 


Post'Dispatrh  . 1,322,736 

Chronirle  . 2,855,692 

FIRST  5  MONTHS,  1926 

Post'Dispatrh  .  727,919 

Chronicle . 1,095,107 


GAINS  OR  LOSSES 

For  First  5  Months  of  1926 
over  same  period  of  1925 

The  Post-Dispatch  GAINED 
182,227  lines;  ’The  Chronicle 
LOST  102,278  lines! 


Electrical  and  Radio 
Lineage,  Year  1925 


Post-Dispatrh  . 252,270 

Chronirle  . 121,086 

FIRST  5  MONTHS,  1926 

Post-Dispatch  . 124,372 

Chronicle  .  64,749 


GAINS  OR  LOSSES 

For  First  5  Months  of  1926 
over  same  period  of  1925 

The  Post-Dispatch  GAINED 
78,940  lines;  The  Chronicle 
GAINED  31,980  lines. 


Editor  &  PubliSill>«r  /lor  Jru  Ly'i^  2  4  1  9-2^- % 


NO  STANDARDIZED  INTERTYPE  HAS  EVER  BECOME  OBSOLETE 

The  Intertype  “Mixer  ” 

Reduces  the  Cost  of  Setting  Ads 

Saves  time!  No  waiting  for  the  Distributor! 


The  Intertype 
“Mixer” 


Watch  your  ad  man  as  he  changes  from  one  size  or  face  of  type  to 
another.  Notice  how  he  sits  back  and  waits  while  the  distributor  puts 
away  the  last  line  set. 

Wasted  labor!  Wasted  machine  time!  Wasted  overhead! 

With  the  Intertype  “Mixer”  the  operator  sets  one  size  or  face  right  after 
another.  The  first  line  may  be  5  ^'point  and  the  next  one  Sd'point.  No 
waiting!  The  automatic  distributor  takes  care  of  anything  —  without 
mechanical  complications  !  Quick  changes  :  time  saved! 

And  the  Intertype  “Mixer”  is  STANDARDIZED  —  which  means 

protection  against  obsolescence. 

Write  for  Inter  type  literature.  If  you  wish 
to  see  our  local  representative,  please  so  state. 


INTERTYPE  CORPORATION,  1440.A  Broadway,  at  40th  Street,  new  York 


SAN  FRANCISCO 


LOS  ANGELES 
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BUILDING  Newspaper^  ciktULATiDK 


Making  Use  of  Windows  for  Reader-Getting  Display — Close  Tie-Up  with 
Schools  in  Rochester — Reporting  Contest  Conducted  by  Wakefield 
(Mass.)  Daily  Item — Analyzing  Bobs  in  Milwaukee 


this  newspaper  will  have  established 
a  national  record  for  the  number  of 
strictly  personal  items  printed. 

“The  contest  has  several  interesting 
phases.  Most  people  like  to  see  their 
names  and  those  of  friends  in  print,  but 
hesitate  to  offer  them.  They  will,  how¬ 
ever,  gladly  put  aside  their  modesty  to 
help  these  hustling  girls  earn  money  and 


The  Sharon  (Pa.)  News-Telegraph 
asked  this  question,  then  started  a  con¬ 
test  to  find  the  answer,  offering  a  ^ 
prize  to  the  reader  picking  the  right 
name  and  telling  why  he  chose  it. 

A.  C.  Dickinson,  president  of  the  Xews- 
Telegraph,  was  picked  by  the  contest 
winner.  His  name,  said  the  winner,  had 
appeared  in  the  masthead  of  the  paper’s 


"IVIANY  newspapers  have  front  windows 
which  are  allowed  to  get  dusty  and 
flyspecked,  or  if  kept  clean,  simply  per¬ 
mit  passers-by  to  see  the  head  of  the 
auditor  as  he  bends  over  the  ledger  or 
a  stenographer  at  work. 

And  yet  these  same  windows  can  be, 
and  in  many  cases  are,  effectively  used 


A  Cincinnati  Enquirer  window 

to  attract  new  readers,  new  advertisers, 
and  to  build  good  will. 

It  didn’t,  of  course,  require  any  great 
amount  of  originality  for  the  New  York 
Times  to  perceive  the  enormous  value 
of  the  window  space  it  owns  in  the  Times 
Building  overlooking  Broadway  and 
Seventh  avenue  in  the  very  heart  of  the 
theatre  district.  Eight  years  ago,  the 
Times  began  to  make  use  of  this  form 
of  promotion.  But  the  method  of  hand¬ 
ling  window  display  by  the  Times  has 
undergone  considerable  improvement  in 
the  last  two  years.  Now  the  promotion 
matter  placed  in  the  window  isn’t  al¬ 
lowed  to  get  “cold,”  but  is  changed  each 
week,  kept  on  top  of  the  news,  and  kept 
interesting. 

Arnold  Sanchez,  assistant  business 
manager  of  the  Times,  is  responsible 
for  the  appearance  of  the  windows  in 
the  main  building  and  also  in  branch 
offices  in  Harlem  and  Brooklyn.  Direct 
supervision  is  by  E.  H.  Taylor,  super¬ 
visor  of  branch  offices.  Windows  are 
at  present  being  used  chiefly  to  promote 
the  Times’  Sunday  rotogravure  supple¬ 
ments  and  the  Mid-lVeek  Pictorial. 

“I  think  window  dressing  a  great  help 
in  getting  new  readers  and  in  creating 
interest  in  your  paper,”  Mr.  Sanchez 
said. 

In  the  middle  west,  the  Cincinnati  En¬ 
quirer  makes  good  use  of  its  windows. 
A  recent  display  may  give  a  hint  or  two 
worth  while. 

The  window  in  question  was  dressed 
with  a  tidy  “breakfast-for-two”  table. 
The  board  was  set  with  an  immaculate 
white-linen  cloth  to  start.  On  this  there 
was  a  plate,  cup,  saucer,  napkin,  fork 
and  knife,  egg  cup.  bowl  for  the  oat 
meal  at  each  place  for  the  two.  Goblets 
awaited  water,  salt  and  pepper  shakers, 
brightly  shined,  stood  ready  to  dress  the 
eggs.  A  nickled  container  stood  brim- 
full  with  steaming  coffee — at  least  so  it 
might  be  supposed.  Chairs  were  drawn 
up  on  either  side  of  this  tempting  table 
with  everything  set  and  waiting. 

Then  at  each  place  was  a  metal  holder 
for  the  morning  paper.  .\t  the  man’s 
place  was  the  Enquirer,  the  first  page 
showing.  On  the  woman’s  side  the  so¬ 
ciety  page  was  unfolded. 

As  a  background  to  the  display  was 
a  sketch  of  the  new  home  of  the  paper, 
with  some  facts  as  to  the  building  printed 
on  panels  at  each  side. 


Times  Union.  And  he  told  of  a  close 
tie-up  with  the  Rochester  schools  worked 
out  this  year  by  his  paper. 

It  has  three  appeals  guaranteed  to 
build  good  will  and  circulation  for  any 
newspaper  anywhere — an  appeal  to  pa¬ 
triotism,  an  educative  appeal,  and  an  in¬ 
centive  to  satisfy  the  urge  to  travel  most 
mortals  have. 

Mr.  Donnovan  writes: 

“There  are  55  public  schools  in  the 
city  of  Rochester.  Each  school,  as  it 
came  into  being,  was  presented  with  a 
large  silk  American  flag  by  the  G.  A.  R. 
Each  school  has  its  official  Standard 
Bearer,  chosen  every  six  months  and 
selected  on  a  basis  of  scholarship.  The 
‘Transfer  of  the  Flags’  from  the  out¬ 
going  group  to  the  incoming  group  takes 
place  each  year  on  the  morning  of  Wash¬ 
ington’s  Birthday.  Hundreds  of  people 
vainly  strive  for  admission  owing  to 
city-wide  interest  in  the  event. 

“In  an  effort  to  create  more  interest 
on  the  part  of  the  students  in  this 
scholarship  award,  the  Rochester  Times- 
Union,  this  year,  during  the  program  at 
the  theater,  officially  invited  both  the 
outgoing  and  the  incoming  groups  on  a 
trip  to  Washington  as  guests  of  the 
newspaper.  The  school  board  accepted 
the  invitation  for  the  boys  and  plans 
were  begun. 

“There  were  absolutely  no  strings  or 
conditions  attached  to  the  trip,  no  ex¬ 
pense  whatever  to  the  boys.  A  special 
train  of  sleeping  cars  was  chartered  for 
the  party,  which  consisted  of  110  boys, 
two  school  principals,  a  doctor,  one  of 
Rochester’s  leading  citizens,  a  moving- 
picture  operator  and  myself. 

“Owing  to  the  high  grade  of  mentality 
of  these  boys  the  whole  trip  was  one  of 
exceptional  educational  value  and  the 
appreciation  of  the  boys  themselves, 
coupled  with  the  hundreds  of  letters  of 
commendation  from  Rochester’s  citizens, 
has  been  ample  reward  to  the  Rochester 
Times-Union  for  its  investment  in  future 
citizenship.” 


perhaps  win  the  weekly  prize — every  editorial  page  in  the  daily  and  weekly 
week  someone  must  win  it.  In  the  second  News-Telegraph  since  March  4,  1906,  or 


week  of  the  contest,  one  contestant 
earned  more  than  the  average  weekly 
pay  of  a  fairly  experienced  office  girl. 
Of  course  she  could  not  hold  this  p;ice 
the  year  ’round  and  neither  could  the 
Item  afford  to  invest  so  heavily  in  one 
department  of  news,  but  as  an  investment 
in  good  will  of  the  readers  (and  the 
contestants)  and  to  produce  a  notable 
asset  to  our  advertisers  (few  of  whom 
probably  really  appreciate  the  Item’s 
value  to  them  today)  the  season’s  cost 
will  be  counted  as  well  worth  while.” 


more  than  6,340  times. 


L.  T.  Ward,  who  for  the  past  year 
has  been  associated  under  E.  A.  Scholz, 
in  circulation  work  for  the  Butterick 
Publishing  Company,  having  charge  of 
the  Columbus,  (Dhio,  group  of  offices  in 
the  reading  club  work,  has  resigned  to 
re-enter  the  newspaper  circulation  field. 
He  had  previously  been  with  the  Canton 
(O.)  Daily  News  and  Des  Moines  Capi¬ 
tal. 


John  H.  Kuntz,  circulation  manager 
of  the  Lancaster  (Pa.)  Intelligencer- 
News  Journal  believes  plenty  of  contests 
and  entertainments  keep  the  carrier  force 
happy  and  efficient.  Recently  a  group 
of  carriers  winning  a  subscription  con¬ 
test  were  sent  to  Washington,  D.  C.,  as 
a  reward  for  their  work.  A  picnic  was 
held  July  12,  and  a  few  weeks  ago  the 
carriers  were  taken  to  the  Miller 
Brothers  101  Ranch  Circus.  Following 
a  recent  contest  the  entire  force  was 
treated  to  a  banquet.  Plans  are  now 
being  made  to  take  a  group  to  Atlantic 
City  for  an  outing. 


Milwaukee  Sentinel  is  analyzing  local 
bobs.  Various  ways  of  having  the 
crowning  glory  cut  short  are  described 
daily,  illustrated  by  a  photograph  of 
some  Milwaukee  girl  who  has  clipped 
her  tresses. 


Terre  Haute  (Ind.)  Post  carriers  have 
been  promised  a  picnic  when  300  new 
subscribers  have  been  obtained.  The 
Post  circulation  department  is  running 
a  series  of  one-eight  page  advertisements 
telling  the  public  about  its  carriers  and 
urging  prompt  payments. 


Louisz'ille  Courier- Journal  is  co-operat¬ 
ing  with  the  Optimist  Club  of  its  city 
in  a  slogan  hunt.  A  slogan  that  will 
describe  Louisville  better  than  the  pres¬ 
ent  one:  “The  Gateway  to  the  South” 
is  wanted. 


“Whose  name  has  appeared  the  most 
number  of  times  in  Sharon  newspapers?” 


Louis  Gautier,  circulation  manager  of 
the  New  York  Morning  Telegraph-Run¬ 
ning  Horse,  this  week  claimed  the  con¬ 
solidation  of  two  papers  had  been  effected 
and  the  price  boosted  50  per  cent,  with 
“very  little  falling  off  in  renewals.” 
The  merger  occurred  a  month  ago. 

“I  raised  the  price  of  a  10  cent  daily 
and  Sunday  newspaper  to  15  cents,  not 
considering  the  subscription  price  to  the 
individual,  which  is  the  largest  subscrip¬ 
tion  rate  asked  for  a  daily  in  the  United 
States — $31.30  a  year — with  very  little 
falling  off  in  the  renewals,”  he  said. 


These  summer  months  are  not  too 
early  to  plan  for  the  opening  of  school 
in  the  fall  in  the  opinion  of  Jay  Don¬ 
novan,  promotion  manager,  Rochester- 


“.\n  investment  in  good  will  of  the 
readers”  (and  the  contestants)  is  the  way 
the  Wakefield  (Mass.)  Daily  Item 
characterized  a  reporting  contest  now  in 
progress.  Space  rates  and  a  weekly 
bonus  of  $5  is  offered  the  contestant 
who  gets  the  most  space  in  what  the 
paper  calls  its  “Personals-Chasing  Race.” 

The  Item  told  Editor  &  Publisher 
about  the  stunt  this  week,  as  follows: 

“Personals  constitute  the  most  widely 
read  news  in  any  local  daily  or  weekly 
newspaper.  How  to  get  more  of  them 
is  the  problem  with  most  publishers.  In 
past  summers  the  Item  has  tried  various 
methods,  with  varying  success,  but  with 
results  several  hundred  percent  short  of 
the  success  of  the  present  idea. 

“About  the  middle  of  June  the  Item 
had  a  happy  thought.  A  full-page  ad¬ 
vertisement  announcing  the  contest  was 
published  and  immediately  registrations 
began  to  come  in  from  high  school  girls 
and  others.  Twelve  were  selected.  TJie 
number  was  purposely  limited  in  order 
that  too  many  might  not  cover  the  same 
ground. 

“On  Monday,  June  21.  the  contestants 
started  with  a  rush.  The  whole  town 
except  Greenwood,  was  ‘open’  territory. 
To  have  restricted  the  contestants  to  the 
neighborhoods  in  which  they  lived  would 
have  given  some  an  unfair  advantage  in 
newsier  sections.  The  first  week’s  pay¬ 
roll  was  on  a  basis  of  19  columns  of 
strictly  per.sonal  items,  an  average  of 
more  than  three  columns  a  day.  The 
second  week  brought  26  columns  or  an 
average  of  more  than  four  columns  a 
d_ay._  The  third  week,  with  many  vaca¬ 
tionists  already  at  the  seashore  and 
mountains,  the  average  fell  off  a  little 
— as  was  expected — to  WA  columns,  but 
the  Daily  Item  anticipates  that  by  Labor 


BORDERS  -  ORNAMENTS 

'Tr inters  ’  Supplies 

KELLY  PRESSES  'KLYMAX  FEEDERS  ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  foUorwing  Selling  Houses  of  thej 

c^merkan  Type  Founders  (pmpany 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST,  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
KANS  iS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


Live  Advertising  Solicitor 
Wanted  In  Every  Large  City 

Internationally  known  trade  publication  wants  live 
advertising  solicitor  in  every  city  of  the  United 
States  over  25,000  population.  Must  be  dependable 
creator  of  new  accounts.  Commission  basis  only. 
Write  full  particulars  regarding  service  you  can 
render  and  territory  desired. 

All  correspondence  treated  confidentially. 

Address  Box  A-655,  Editor  &  Publisher. 


Editor  &  Publisher  for  July  2  4,  1926 


31 


All  of  these  Notes  have  been  sold. 


$4,300,000 

Consolidated  Publishers,  Inc. 

The  Toledo  Blade  The  Newark  Star-Eagle  The  Duluth  Herald 
The  Lancaster  (Pa.)  New  Era  Paul  Block,  Incorporated 

Ten- Year  Collateral  Trust  6%%  Sinking  Fund  Gold  Notes 

Dated  July  1,  1926  Due  July  1,  1936 

To  be  authorized  and  issued  $4,300,000.  Coupon  Notes,  registerable  as  to  principal  only,  in  interchangeable  denominations  of 
$1,000  and  $500.  Interest  payable  January  1  and  July  1,  without  deduction  for  any  Federal  income  tax  not  in  excess 
of  2%  per  annum,  at  the  office  of  Lehman  Brothers,  New  York,  N.  Y.  Redeemable  for  sinking  fund  only  on 
30  days’  notice  on  July  1,  1927  and  on  July  1,  1928  at  102  and  accrued  interest,  and  on  each  July  1  there¬ 
after  at  a  redemption  price  %%  less  each  year.  Redeemable,  other  than  for  sinking  fund,  in  whole 
or  in  part  by  lot  on  any  date  on  30  days’  notice  at  102  and  accrued  interest. 

Annual  Sinking  Fund  beginning  July  I,  1927,  calculated  to  retire  all  of  this  issue  at  maturity 

The  Company  will  agree  to  refund  to  holders  of  the  Notes,  resident  in  such  states,  respectively,  upon  applica¬ 
tion  within  60  days  after  payment,  as  provided  in  the  indenture,  the  Pennsylvania  Four  Mills  Tax,  California 
and  Ohio  personal  property  taxes  not  in  excess  of  four  mills  per  annum,  the  Maryland  Securities  Tax  of  four  and 
one-half  mills,  and  the  Massachusetts  tax  on  the  interest  not  exceeding  6%  of  such  interest  per  annum. 

THE  CHEMICAL  NATIONAL  BANK  OF  NEW  YORK,  Trustee 


The  following  information  is  summarized  by  Mr.  Paul  Block,  President  of  Consolidated  Publishers,  Inc.,  from  his  letter 
describing  the  Company: 


ORGANIZATION  AND  BUSINESS 

“Consolidated  Publishers,  Inc.,  will  own  all  the  outstand¬ 
ing  stock  (except  directors’  qualif]nng  shares)  of  the  companies 
publishing  The  Toledo  Blade,  The  Newark  Star-Eagle,  The  Duluth 
Herald  and  The  Lancaster  (Pa.)  New  Era,  as  well  as  of  Paul 
Block,  Incorporated.  These  papers  are  among  the  most  im¬ 
portant  and  oldest  in  their  respective  territories,  having  been 
founded  43  to  96  years  ago.  All  are  members  of  the  Associated 
Press.  Paul  Block,  Incorporated,  exclusive  national  advertising 
representative  for  these  and  a  number  of  other  important  pub¬ 
lications,  is  the  largest  organization  in  its  held. 

The  Toledo  Blade  was  founded  in  1836  and  is  the  leading  news¬ 
paper  in  its  territory,  and  one  of  the  most  successful  and  influ¬ 
ential  in  the  Middle  West.  It  is  the  only  evening  paper  in 
Toledo  having  membership  in  the  Associated  Press.  Its  circula¬ 
tion  of  120,000  daily  is  as  large  as  or  larger  than  the  combined 
circulations  of  all  the  other  Toledo  newspapers.  In  advertising, 
it  occupies  the  same  predominant  position.  For  nearly  50  con¬ 
secutive  years  the  Blade  has  yielded  its  owners  a  profit. 

The  Newark  Star-Eagle,  established  in  1832,  is  the  second  largest 
newspaper  of  New  Jersey,  having  a  present  circulation  of  95,000, 
and  is  the  most  important  Republican  paper  of  the  State.  The 
Duluth  Herald  and  The  Lancaster  New  Era,  both  leading  papers  in 
their  territories,  have  a  considerably  larger  circulation  than  any 
of  the  other  papers  in  their  own  cities. 

PROnTS 

Combined  profits,  as  certified  by  Messrs.  Price,  Waterhouse  & 
Co.,  of  the  four  newspaper  companies  and  of  the  publishers’ 


national  advertising  representation  business  of  Paul  Block,  In¬ 
corporated,  after  interest  paid,  but  before  Federal  income  taxes, 
excluding  profits  from  sales  of  secmities,  and,  in  the  case  of  the 
Newark  Star  Publishing  Company,  without  deducting  certain 
payments  to  stockholders  and  others  (discontinued  in  January, 


1926)  averaging  $60,000  per  annum,  have  been 

as  follows: 

Year  ending 

Combined  Profits 

Times  Interest 
Requirement 

Dec.  31* 

as  above 

Earned 

1923 . 

$859,109.16 

2.9 

1924 . 

902,811.12 

3.1 

1925 . 

1,241,016.18 

4.2 

Four  months  ending 

April  30,  1926** 

492,004.18 

S.O 

*  Year  erding  the  following  Jan.  31  in  the  case  of  The  Mew  Era  Publishing 
Corporation  and  **  including  only  three  months  for  that  company. 

Such  combined  profits  for  the  period  shown  above  have  aver¬ 
aged  $1,047,639,  or  over  3.6  times  the  $290,250  maximum  annual 
interest  requirement  on  this  issue.  In  the  first  four  months  of 
1926  such  profits  were  already  equivalent  to  1.69  times  the  full 
year’s  interest  requirement  on  these  Notes. 

SECURITY 

This  issue  of  Notes  will  be  a  direct  obligation  of  Consolidated 
Publishers,  Inc.,  and,  in  the  opinion  of  counsel,  will  be  secured 
by  pledge  with  the  Trustee,  under  a  collateral  trust  indenture, 
of  all  of  the  issued  and  outstanding  stock  (except  directors’ 
qualif3nng  shares)  of  the  five  above  described  companies.” 


Further  information  and  a  consolidated  balance  sheet  as  of  April  30,  1926,  are  contained  in  the  circular, 
copies  of  which  may  be  had  upon  request  to  the  undersigned. 

Price  100  and  Accrued  Interest  to  Yield  6.75% 


Thii  offering  U  made  in  aU  reipecti  when,  as  and  if  issued  and  accepted  by  us  and  subject  to  the  approval  of  our  counsel.  We  reserve  the  right  to  reject 
any  and  aU  subscriptions  in  whole  or  in  part,  to  allot  less  than  the  amount  applied  for  and  to  close  the  subscription  books  at  any  time  without  notice. 

It  is  expected  that  delivery  of  Motes  in  temporary  or  permanent  form  or  interim  receipts  will  be  made  on  or  about  August  16,  1936,  at  the  office  of  LEBJIAM 
BEOTHEBS,  16  WILLIAM  3TKEET,  MEW  YORK.  M.  Y.,  against  payment  therefor  in  Mew  York  funds. 


LEHMAN  BROTHERS 


HALLGARTEN  &  CO. 


The  statements  contained  in  this  advertisement  are  not  guaranteed,  but  are  based  on  information  which  we  believe  to  be  true. 


TJAUL  HILDRETH  advertising  agency 
has  been  formed  at  Buffalo  with 
$100, (XX)  capital,  the  firm  name  being 
Adams,  Hildreth  &  Davis,  Inc.  Asso¬ 
ciated  with  Mr.  Hildreth  are  M.  Wayne 
l)avis,  vice  president;  and  Alexander  H. 
.•\dams,  secretary-treasurer.  Mr.  Hil¬ 
dreth,  president  has  been  advertising 
manager  of  the  Kardex  companies  at 
North  Tonawanda.  Mr.  Davis  formerly 
was  advertising  manager  of  the  Safe- 
Cabinet  Co.  of  Marietta,  O.  Levant  H. 
Harvey  will  be  account  executive  of  the 
new  agency  and  .Allan  Murray  will  be 
art  director. 

Charles  H.  McDougall,  who  has  been 
associated  with  the  art  department  of  the 
George  Batten  Company,  Inc.,  for  many 
years,  has  been  transferred  to  Chicago  as 
art  director  of  that  agency. 

David  E.  Caesar  has  joined  the  Chi¬ 
cago  office  of  H.  E.  Lesan  .Advertising 
.Agency  in  charge  of  the  Service  De¬ 
partment.  Caesar  started  uixm  his  ad¬ 
vertising  career  with  the  Chicago  Amer¬ 
ican  in  1911  and  for  the  past  14  years 
was  connected  with  the  Chas.  F.  W. 
Nichols  Agency. 

Paul  C.  Foley  has  joined  the  Fred  M. 
Randall  Company,  .Advertising  Agency, 
Detroit,  in  their  radio  and  mail  order 
division.  Foley  was  formerly  with  the 
F.  R.  Steel  Company  of  (Chicago. 

.At  the  annual  meeting  of  the  Roosevelt 
Club  of  Boston,  Cleaveland  .A.  Chandler 
of  the  Cleaveland  .A.  (^handler  Advertis¬ 
ing  .Agency,  was  re-elected  secretary. 


.A  new  agency  has  been  opened  in 
Omaha  by  Stanley  H.  Jack,  formerly  of 
the  Omaha  office  of  the  Potts-Turnbull 
Company,  advertising  agency.  It  is  called 
the  Stanley  H.  Jack  Company,  of  which 
Mr.  Jack  is  president.  Edward  F.  Leary 
is  vice-president  and  B.  P.  Kissane,  sec¬ 
retary. 

Two  Detroit  agencies,  the  Fox  .Adver¬ 
tising  .Agency  and  the  Tom  H.  Bartel 
Company,  have  merged.  H.  V.  Fox  is 
now  vice-president  of  the  Bartel  Com¬ 
pany,  of  which  Mr.  Bartel  is  president. 

Joseph  Xavier  Netter,  for  many  years 
advertising  manager  of  the  Lightolier 
Company,  has  opened  an  advertising 
agency  in  New  York  under  the  name  of 
J.  X.  Netter,  Inc.  During  the  past  four 
years  he  has  been  with  Creske-Everett, 
Inc.,  New  A’ork  agency,  as  vice-president. 

PROMOTING  ADVERTISING 

The  .Vc7t>  York  Sun  has  just  is.sued  a 
map  about  four  feet  square  to  fold  within 
a  board  cover  10  x  14  inches,  showing  the 
names,  location  and  product  of  854  manu¬ 
facturers  who  carried  schedules  in  that 
paper  during  1925.  The  large  map  is  a 
condensed  version  of  the  United  States, 
showing  the  26  states  in  which  the  854 
firms  are  located  and  the  state  groups  are 
connected  with  New  York  City  by  long 
red  arrows.  .An  explanatory  note  states 
that  in  these  26  states  are  located  82  per¬ 
cent  of  all  the  manufacturing  plants  of 
the  country,  producing  88  per  cent  in 
value  of  all  manufactured  products  in 
the  United  States.  The  map  bears  the 
title  “How  Manufacturers  Reach  New 
A'ork.’’ 


"Y^ILLIAM  \V.  LEWIS,  advertising 
manager  of  the  Cadillac  Motor  Car 
Company,  has  been  promoted  to  the 
newly  -created 
position  of  assis¬ 
tant  general  sales 
manager  and  di¬ 
rector  of  adver¬ 
tising.  He  will 
assist  H.  M. 
Stephens,  general 
.sales  manager,  in 
the  conduct  of  all 
activities  in  the 
sales  division, 
which  includes 
the  sales,  adver¬ 
tising,  parts  and 

,,,  ,,,  ^  technical  depart- 

W.  Lewis 

The  ne'wly-ap- 
pointed  sales  executive  joined  the  Cadil¬ 
lac  organization  as  district  sales  manager 
in  .August,  1922,  and  advanced  to  adver¬ 
tising  manager  in  November  of  the  fol¬ 
lowing  year.  In  his  former  automobile 
connection,  with  the  Peerless  Motor  Car 
Company,  he  spent  six  years  as  district 
manager. 

The  Ralston  Purina  Company,  large 
cereal  manufacturers  with  executive  of¬ 
fices  in  St.  Louis,  has  purchased  the  Ry- 
Krisp  Company  of  Minneapolis,  makers 
of  Ry-Krisp,  a  Swedish  health  bread. 
The  transaction  is  of  the  largest  that  has 
taken  place  in  the  cereal  industry  for 
several  years.  It  involves  taking  over 
the  milling,  sales  and  distribution  of  Ry- 
Krisp,  including  all  rights  to  patented 
processes  of  manufacturing  and  trade 
marks.  The  amount  involved  in  the  pur¬ 


chase  was  not  stated.  .According  to  Wil¬ 
liam  H.  llanforth,  president  of  the 
Ralston  Purina  Company,  an  extensive 
sales  and  advertising  campaign  will  be 
put  behind  Ry-Krisp  by  the  new  owners. 

Canadian  factories  of  General  Motors 
located  at  Oshawa,  Out.,  set  a  new  pro¬ 
duction  record  during  the  first  six  months 
of  this  year,  according  to  the  Osi.ati'a 
(Ont.)  Daily  Reformer.  The  six 
months’  sales  record  also  reached  a  new 
figure,  exceeding  the  previous  best  twelve 
months  record  by  3,459  cars.  There  were 
749  more  unfilled  orders  on  the  Ixxiks  on 
June  30,  than  a  year  ago,  J.  11.  Beaton, 
general  sales  manager  stated. 

O.  A.  D.  Baldwin  Nursery  Company, 
Bridgman,  Mich.,  has  succeeded  the 
Whitten-Ackerman  Nurseries.  With  the 
change  in  ownership  the  advertising  ac¬ 
count  of  the  company  has  been  returned 
to  the  Frank  B.  White  Company.  Chi¬ 
cago,  which  will  place  copy  for  the  en¬ 
suing  year. 

Orin  S.  Wernecke  has  been  appointed 
advertising  manager  of  the  Harvard  Bus¬ 
iness  Rciietv  and  the  Journal  of  Land  & 
Public  Utility  Economics,  to  succeed 
Qaude  E.  Hooper,  now  associated  with 
the  advertising  department  of  Scribner’s 
Magazine.  Mr.  Wernecke  is  also  in 
charge  of  the  new  Eastern  book  division 
offices  of  the  A.  W.  Shaw  Company. 
New  York. 

Samuel  F.  Head,  formerly  of  the  Buf¬ 
falo  Star,  has  been  appointed  director  of 
advertising  publicity  for  the  Steel  (Con¬ 
solidated  Stores,  Inc.,  at  Buffalo. 


iRtrhmonii 


Announces 
The  Appointment  Of 


THE  JOHN  BUDD  COMPANY 

As  Its 

NATIONAL  ADVERTISING  REPRESENTATIVES 


Effective  August  1st,  1926 
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Leads  in  Mineral  and  Industrial 

Production ! 


The  wonderful  opportunity  for  every  National  Advertiser  in  telling  the  story  of  products  to 
the  people  of  Pennsylvania  is  shown  by  the  Government  statistics. 

Pennsylvania  is  among  the  leaders  in  wealth,  earning  power  of  its  workers  and  in  steady,  all 
year  ’round  prosperity.  In  coal  it  leads  all  States.  In  commerce,  it  is  unsurpassed,  and  in 
industry  Pennsylvania  has  few  competitors. 

Do  not  overlook  this  state  when  planning  your  campaign. 

The  daily  papers  listed  here  can  give  you  service  in  merchandising  and  distribution. 


S.&OO  10,000 
Circulutioii  lines  lines 


**Allentown  Call  . (M)  31,400 

••Allentown  Call  . (S)  22,349 

ttBeaver  Falls  Tribune . (E)  6^53 

ttBethlehem  Globe  Times . (E)  13,272 

ttBloomsbnrg  Press . (M)  7,673 

••Chester  Times . (E)  18^95 

tfCoatesville  Record . (E)  6,783 

••ConnellsviUe  Courier  . (E)  5,928 

••Easton  Elxpress  . (E)  25,473 

••Erie  Times  . (E)  28,596 

tfCreensburg  Tribune  Review. . .  (EM)  14,883 


••Oil  City  Derrick  . (M)  8,588 

••Pottsville  Republican  and 

Morning  Paper  . (EM)  15,346 

••Scranton  Times . (E)  43J230 


••J^aron  Herald 


ttHazleton  Plain  Speaker . (E)  | 

ft  Hazleton  Standard-Sentinel. .  (M)  ) 


••Mount  Carmel  Item  . (E)  4,307 


.0285  .0285 


••Sunbury  Daily  Item  . (E)  5,224  .0 

••Washington  Observer  and 

Reporter  . (M&E)  17,589  .0 

tfWest  Chester  Local  News . (E)  11,860  .0 

••Wilkes-Barre  Times-Leader  ....  (E)  26^04  .0 

ttWilliamsport  Sun  and 

Gazette  &  Bulletin . (ME)  28,000  .0 

tfYork  Dispatch  . (E)  19,632  .0 

••A.  B.  C.  Publishers’  Statement,  March  31,  1926. 
ttCovernment  Statement,  March  31,  1926. 
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CLASSIFIED  ADVERTISING 


New  Want  Ad  Headquarters  for  Pittsburgh  Press — Dayton  News  Instructing 
Readers  How  to  Write  Classified  Ads — New  York  Times’ 

List  of  Objectionable  Copy 


Exterior  of  new  Want  Ad  headquarters  of  the  Pittsburgh  Press 


^T’HE  Pittsburgh  Press  recently  opened 
a  new  Want  Ad  headquarters  at  254 
Fifth  avenue,  a  building  designed  espe¬ 
cially  for  handling  classified  copy.  It  has 
a  frontage  of  25  feet  on  h'ifth  avenue  and 
a  50  foot  depth. 

The  from  of  the  building  is  cast  bronze 
and  glass  with  two  beautiful  show  win¬ 
dows  of  walnut  tinish.  The  structure  en¬ 
closes  a  large  room  with  a  32  foot  ceil¬ 
ing.  A  large  horseshoe  counter  occupies 
the  center  of  the  room  while  nearby  is 
a  lareg  writing  desk.  Ten  clerks  are  em¬ 
ployed  in  this  office.  Thore  are  two  direct 
telephone  lines  to  the  operating  plant. 

There  is  a  small  mezzanine  in  the  rear 
•of  the  office  which  accomodates  the  Down¬ 
town  Travel  and  Information  Bureau  of 
the  paper.  In  the  front  is  another  mez¬ 
zanine  for  the  bulletin  service.  News 
bulletins  are  flashed  to  the  downtown 
•office  by  a  direct  telephone  connection 
from  the  city  etlitor’s  desk.  The  bulletins 
are  nainted  in  large  letters  and  pasted  on 
swivel  windows  which  are  floodlighted. 
The  above  photograph  shows  how  the 
Press  is  using  this  bulletin  service  to 
promote  the  paper. 

Owen  M.  Phillips  is  business  man¬ 
ager  of  the  Press. 


All  newspapers  are  now  vigorously 
working  to  keep  their  classified  pages  free 
from  fraudulent  advertising.  Ob  ection- 
able  copy,  refused  by  the  Ncu  York 
Times,  is  listed  as  follows  in  th>=  news¬ 
paper’s  “Classified  Manual” : 

1.  Fraudulent  or  doubtful  ad/’ertise- 
ments : 

Make  a  million  by  investing  $10,00(  in  our 
oil  wells.  Produce  1,000  barrels  dailj.  Your 
investment  will  triple  itself  in  four  mejnths. 


2.  Offers  of  something  of  value  for 
nothing;  advertisements  that  make  false, 
unwarranted  or  exaggerated  claims : 

A  high  grade  automobile  given  away  to  the 
first  20  persons  answering  this  advertisement. 
Send  lOc.  for  booklet,  “How  to  make  $25  daily.’’ 

3.  .Advertisements  that  are  ambiguous 
in  wording  and  which  may  mislead : 

Women — earn  $100  weekly  giving  beauty 
treatments.  Experience  unnecessary.  Apply 
Room  — . 

4.  Attacks  of  a  personal  character; 
advertisements  that  make  uncalled-for  re¬ 
flections  on  competitors  or  their  goods : 

You  can  not  be  sure  of  your  radio  unless 
it  is  bought  from  us.  Only  our  Radio  sets 
are  sold  to  you  fully  as  represented. 

5.  Advertisements  holding  out  the 
prospect  of  large  guaranteed  dividends  or 
excessive  profits : 

l.adies  Apparel  Shop  for  sale.  W''ill  guaran¬ 
tee  a  net  profit  of  $15,000  yearly.  Sacrifice 
for  $5,000  if  bought  immtdiately. 

6.  Bucket  shops  and  offerings  of  finan¬ 
cial  prospects : 

Safe  Gold  Mine — $50  per  share  on  curb. 
Price  of  $100  assured  as  soon  as  mine  becomes 
producing. 

7.  .Advertisements  that  are  indecent, 
vulgar,  suggestive,  repulsive  or  offensive. 

8.  Matrimonial  offers ;  fortune  telling : 

Y’oung  man,  cultured,  owning  producing 

farm,  wishes  to  correspond  with  young  lady 
25-35  or  young  widow.  Object  matrimony. 

9.  Objectionable  medical  advertising 
and  offers  of  free  medical  treatment ;  ad¬ 
vertising  that  makes  remedial,  relief  or 
curative  claims  (either  directly  or  by  in¬ 
ference),  not  justified  by  the  facts  or  com¬ 
mon  experience : 

Brown’s  tablets  positively  cure  kidney  trouble, 
liver  trouble,  colds,  etc. 

10.  Advertisements  of  products  con¬ 


taining  habit- forming  or  dangerous  drugs. 

Note — .Ml  medical  advertisements  are  subject 
to  investigation  befere  being  published. 

11.  Want  advertisements  which  re¬ 
quest  money  for  samples  or  articles ; 

•Salesmen  wanted  for  rpiick  seller,  auto 
cleanser.  Send  $1.00  for  sample. 

Mailing  lists  offered  for  sale; 

Example;  Mail  order  house  going  out  of 
bu-iness  wishes  to  disi>ose  of  an  up  to  date 
national  automobile  dealer  mailing  list. 

12.  -Any  other  advertising  that  may 
cau.se  money  loss  to  the  reader,  or  injury 
in  health  or  morals,  or  loss  of  confidence 
in  reputable  advertising  and  honorable 
business,  or  which  is  regarded  hy  the  Mew 
A'ork  Times  as  unworthy. 


.A  wide  variety  of  articles  and  services 
offered  to  the  public  by  means  of  classi¬ 
fied  advertising  is  shown  by  this  analysis 
of  325  advertisements  reported  on  for 
newspaper  publishers  by  the  National 
Better  Business  Bureau.  This  makes 
even  more  apparent  the  number  of  ad¬ 
vertisers  and  readers  of  advertising  to 
whom  dependable  classified  copy  is  a  live 
issue. 


.Automotive  . . 

Correspondence  Schools 

Clothing  . 

Financial  . 

Foodstuffs  . 

Jewelry  . 

Household  .Appliances 


Alachinery  . 

Musical  . 

Miscellaneous  . 

Mail  Business  . 

P'ountain  Pens  .  6.  % 

Formulas,  Etc .  2.5 

Gilding  cards .  1. 

Home  Work 

Schemes  .  10. 

Mail  Order 

Plans  .  12.5 

Needlework  .  5.75 


Printing  Devices 
Toilet  Accessories 

Tobacco  . 

Total  . 


8.75% 

12. 

9.5 

3.5 

1.5 

1.5 

3.5 

1.5 
1.5 

8.75 

37.75 


2.75 

5.75 

1.75 

100% 


K.  G.  Barringer,  classified  advertising 
manager  of  the  huiiaita/>olis  News  for 
the  past  ten  years,  has  joined  the  Hearst 
organization  as  classified  advertising 
manger  of  the  Syracuse  Journal  atui 
manager.  Barringer  is  a  charter  mem¬ 
ber  of  the  -Association  of  Classified  Man¬ 
agers  and  a  former  Director. 


AD  TIPS 


Blaine-Tbompson  Company,  4th  Xatinnal 
Bank  Building,  Cincinnati.  Trying  out  three 
Son'hcrn  towns  in  a  test  campaign  on  Inter¬ 
national  Products  Company.  Lexin^on.  Ky. 

Cramer- Krasselt  Company,  1201  Bank  oi 
Italy  Building,  Los  .Yngcles.  Trying  out  some 
far  Western  cities  for  the  Samson  Tire  Com- 
pany,  Los  Angeles. 

Cramer- Krasselt  Com|Muiy,  354  Milwaukee 
street,  -Milwaukee.  Running  schedules  on  May¬ 
tag  Company.  Newton.  la.,  in  western  papers. 

Dauefay  Company,  9  Murray  street.  New 
Y'ork.  Has  secured  account  of  the  Fales  Chem¬ 
ical  Company,  Inc..  Cornwall  Landing,  N.  Y'. 

Gardner  Advertising  Company,  1627  Locust 


street,  St.  Louis.  Reported  will  place  account 
of  the  kj-Krisp  Company,  Minneai)olis,  makers 
cf  Swedish  Health  Bread,  which  has  been  pur¬ 
ely  sed  by  the  Ralsti  n  Purina  Company,  St. 
Ltiuis. 

Greenleaf  Com|»ny,  80  Federal  street,  Bos¬ 
ton.  Now  handling  account  of  the  Carpenter- 
Morton-Ciiinpany,  Boston,  manufacturers  “Color- 
ite’’  and  “Carmote  Cow-Ease.” 

J.  R.  Hamilton  Company,  326  West  Madison 
Elrtet,  Ch  cago.  Will  u-e  some  newspaiiers  for 
.Mtorfer  Bros.  Co.,  “A.  B.  C.  Washer”. 
Pcori.i,  111. 

Henri,  Hurst  &  McDonald,  58  East  Wash¬ 
ington  street,  Chicago.  Now  handling  account 
of  the  Houde  Engineering  Corporation.  Buffalo; 
also  placing  accmint  of  the  Nachman  .'-pring 
Company,  Chicago,  “Nachman’’  spring  units. 

Arnold  Joems  Company,  26  East  Huron 
street,  Chicago.  .\rc  ;idding  a  iiumher  of  towns 
to  iheir  list  f'lr  Hanley  and  Kin.->clla,  St.  Louis. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicago.  Preparing  a  list  of 
news]  airer.s  for  the  Mohawk  Electric  Co. 
(|{:id:o),  Chicago,  and  trying  to  secure  more 
uealers. 

Mitchell-Faust  Cbmapny,  7  South  Dearborn 
street,  Chicago.  Placing  account  of  the  Save 
Manufacturing  Company.  Chicago,  manufac¬ 
turers  “Savo"'  air  muisteners  and  flower  and 
plant  boxes. 

Pedlar  &  Ryan,  Inc.,  250  Park  avenue.  New 
Y  ork.  Placing  account  ot  BristoLMeyers  Com¬ 
pany.  New  Y’  lrk,  manufacturers  “Sal  Hepatica,” 
“Ipana”  tooth  paste  and  “Gastrogan”  tablets. 

Frank  Preabrey  Company,  247  Park  avenue. 
New  Y'ork.  Now  handling  account  of  the 
Florida  Blast  Coast  Railway  and  Hotels. 

Procter  &  Collier,  McMillan  street  at  Read¬ 
ing  R.iad,  Cmcinnati.  Prcitaring  a  list  of 
new3i;a|'crs  on  Fishback  Comttany,  Indianapolis. 

Suedhoff-Ross  Company,  T’ri-State  Building, 
Fort  Wayne,  Ind.  Adding  papers  to  the  list 
for  Rub-No-More  Co.,  Fort  Wayne. 


BAR  GOVERNMENT 
NAME  OUT  OF  AD  COPY 


Trade  Commission  Finds  Practices  of 
Philadelphia  Civil  Service 
Coaching  School  Unfair 
Competition 


-An  important  decision  involving  the 
use  of  a  familiar  government  title  in  ad¬ 
vertising  placed  by  a  private  concern  was 
handed  down  this  week  by  the  Federal 
Trade  Commission. 

.According  to  an  order  issued  by  the 
Commission  the  Civil  Service  (Corre¬ 
spondence  School  of  Philadelphia  must 
discontinue  its  practice  of  using  the  term, 
“Civil  Service,”  in  advertising  or  other 
matter  to  solicit  students. 

The  Commission  found  that  the  re¬ 
spondent  used  a  catalog  bearing  a  picture 
of  the  Capitol  of  the  United  States,  and 
of  “Uncle  Sam”  in  conjunction  with  the 
words  “Civil  Service  Correspondence 
School,  Philadelphia,  Pa.”  These  cata¬ 
logs  contain  statements  to  the  effect  that 
its  courses  of  instructions  consist  of  ques¬ 
tions  and  answers  similar  to  those  pro¬ 
pounded  by  the  Civil  Service  Commission, 
and  further  implies  that  its  students 
promptly  will  secure  positions  in  one  of 
the  government  departments. 

Many  other  statements  are  made  by  the 
respftndent,  the  findings  recite,  which 
cause  the  erroneous  impression  that  it  is 
connected  with  the  United  States  Govern¬ 
ment,  and  is  therefore  an  unfair  business 
practice,  which  deceives  its  student  cus¬ 
tomers  and  is  prejudicial  to  competing 
schools. 


FOR  IMMEDIATE  DELIVERY 

8-page  Duplex  Angle  Bar  Press — 8  column,  22  cut-off 
20-page  Duplex  Single  Deck  Web  Press — 8  column, 
22  ?4''  cut-off 

Model  8  Linotype,  serial  No.  28228,  with  3  magazines 
Model  5  Linotype,  serial  No.  13627 
Monotype  Caster,  with  Lead  and  Rule  Attachment 
Hoe  Linotype  Melting  Furnace,  complete 
Hoe  Heavy  Duty  Pedestal  Saw 

Send  for  Current  List  of  Offerings 

THOMAS  W.  HALL  OOMPANY 

575  Washington  Street  10  High  Street 

New  York  Boston 
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BELUNGHAM  DAILIES  NOW  HOUSED 
IN  NEW  PUBLISHING  PLANT 


Handsome  New  Plant  of  the  Bellingham  (Wash.)  Herald-Reveille 


■jVORTHWEST  and  British  Columbian 
publishers  who  have  recently  inspec¬ 
ted  the  new  home  of  the  Bellingham  Her¬ 
ald  and  the  Bellingham  Reveille,  agreed 
that  it  is  one  of  the  most  complete  news¬ 
paper  plants  in  the  west. 

The  new  Herald  Building  was  for¬ 
mally  opened  June  27  when  it  was  esti¬ 
mated  over  7,500  persons  inspected  the 
building  and  newspaper  plant.  Twenty 
odd  outside  newspaper  publishers  at¬ 
tended  the  opening  and  were  given  a 
dinner  by  President  S.  A.  Perkins  and 
Vice-President  and  General  Manager 
Frank  I.  Sefrit. 

The  Herald  Building  is  all-steel  con¬ 
struction  fire-proofed  with  gypsum.  It 
is  a  beautiful  building  throughout,  the 
exterior  being  terra  cotta  designed  in  the 
Gothic  style.  It  is  seven  stories  in  height ; 
the  seventh  story  is  not  shown  in  the  en¬ 
graving  herewith  because  it  is  hidden  by 
the  high  parapet  walls.  But  this  story, 
as  all  others  above  the  first,  has  a  fine 
marine  view  over  Bellingham  Bay.  The 
seventh  story  is  to  be  made  into  a  mod¬ 
em  club  with  roof  garden  features. 

The  trim  of  the  building  is  in  marble 
and  Philippine  mahogany.  The  cost  ex¬ 
ceeded  $350,000  exclusive  of  land  values. 
The  building  occupies  a  ground  space  of 
WlYi  feet  on  State  street  by  125  feet  on 
Qiestnut  street.  A  railway  spur  in  the 
rear  serves  to  unload  newsprint  and  other 
heavy  freight. 

About  one  third  of  the  building  is  oc¬ 
cupied  by  the  publishing  company.  The 
other  is  for  stores  and  offices.  A  com¬ 
modious  space  for  parking  cars  of  ten¬ 
ants  is  provided  in  a  part  of  the  basement. 
This  is  reached  by  twin  elevators. 

The  Bellingham  Publishing  Company, 
owners  of  the  Herald  Building  and  the 
newspapers,  has  erected  a  building  and 
installed  a  plant  that  will  meet  the  de¬ 
mands  of  a  rapidly  growing  population 
and  business.  The  building  was  designed 
for  speed  and  economy  in  publishing. 
The  business  offices  are  on  the  ground 
8oor  with  the  editorial  and  composing 
fooms  directly  connecting  on  that  floor. 
The  mats  are  molded  on  the  first  floor 
>nd  sent  to  the  foundry  in  the  basement. 
The  presses,  stereotype  machinery  and 
mailing  departments  are  in  the  basement. 
The  mailing  room  delivers  directly  to  the 


street  level  in  the  rear.  The  equipment 
is  electric  throughout,  even  to  the  use  of 
monomelts  on  the  Mergenthalers.  A  Hoe 
sextuple  and  a  Hoe  16  page  press  serve 
the  needs  of  the  business,  the  latter  for 
supplements. 

General  Manager  Frank  I.  Sefrit  came 
to  Bellingham  15  years  ago  from  Salt 
Lake  City  where  for  nine  years  he  was 
an  executive  of  the  Tribune,  six  years  as 
general  manager.  Previous  to  that  he 
had  been  an  Indiana  newspaperman. 
President  S.  A.  Perkins,  publisher,  makes 
his  headquarters  at  Tacoma.  The  secre¬ 
tary-treasurer  of  the  Bellingham  Publish¬ 
ing  Company  is  E.  G.  Earle,  a  veteran 
western  newspaper  man. 


FLASH  BURNS  PHOTOGRAPHERS 


Williams  Brothers  Hurt  in  Boston  by 
Accidental  Explosion 

John  (“Jack”)  Williams,  Boston  Post 
photographer,  was  badly  burned  about  the 
head  and  his  brother,  Gus  Williams, 
Boston  American  photographer,  was  cut 
about  the  face  by  flying  glass,  when  the 
former’s  flash-lamp  exploded  outside  the 
Suffolk  county  courthouse,  Boston,  early 
in  the  evening  of  July  15. 

The  accident  happened  when  a  group  of 
newspaper  photographers  were  assembled 
outside  the  courthouse  in  expectation  of 
the  arrival  there  of  a  certain  man  for 
whom  a  warrant  had  been  issued  in  con 
nection  with  a  girl’s  death,  and  dismem¬ 
berment  of  her  body.  Seing  a  man  ap¬ 
proaching  with  a  police  oflicer,  “Jack” 
Williams  had  his  camera  loaded  for 
flashlight.  When  it  was  discovered  that 
the  man  with  the  officer  was  a  lawyer 
and  not  the  man  whose  photo  he  sought, 
Williams  started  to  pour  the  flashlight 
powder,  which  was  already  in  the  gun  of 
the  camera,  back  into  its  glass  container 
when  his  sleeve  accidently  caught  the 
trigger  release,  causing  it  to  go  off. 


BARRE  PAPER  INCORPORATED 

A  charter  of  incorporation  was  granted 
last  week  in  Massachusetts  to  the  Barre 
(Mass.)  Gazette  Inc.,  of  Barre,  with 
capital  of  $15,000.  The  incorporators  are 
Irving  F.  and  Beatrice  K.  Carpenter,  both 
of  Barre.  and  Carolyn  M.  Kinne,  of 
Somerville. 


^Ihonai 

Comes  BdcktD%u 


Millions  of  dollars  are  going  to  Florida 
every  week.  The  fact  that  bank  de¬ 
posits  in  Florida  more  than  doubled 
during  1925  is  sufficient  evidence  of 
this. 

But  this  fact  need  not  worry  the  other 
sections  of  the  United  States.  The 
money  that  is  going  to  Florida  is  being 
put  into  circulation  and  the  important 
thing  is  that — 

This  monep  ihal  is  going  to  Florida 
Tvill  come  back  to  everij  part  of  the 
country  which  goes  after  Florida 
business. 

Florida  has  money  and  Florida  is 
spending  it.  It  is  buying  unfinished 
products  and  manufactured  articles  and 
food  supplies  from  the  rest  of  the  nation 
just  as  fast  as  railroads  and  steamship 
lines  can  carry  them’.  It  has  bought  so 
’  fast  indeed  that  the  railroads  during 
the  past  winter  had  to  put  an  embargo 
on  freight  and  express  shipments. 
Florida  is  a  wonderful,  growing  market. 
It  offers  an  unusual  opportunity  to  the 
manufacturer. 

Reach  this  market  NOW.  Cultivate 
it  consistently.  The  most  economical 
media  to  cover  Florida  completely  are 
the  Associated  Dailies. 


ASSOCl/OED  DAILIES 

<T  Florida 


510  Clark  Bldg. 


Jacksonville,  Florida 


Bradenton  Newt 
Clearwater  Sun 
Daytona  Beach  Journal 
Daytona  Beach  Mewi 
Deland  Daily  Newi 
Eustia  Lake  Begion 
Ft.  Lauderdale  Mows 
Ft.  Myen  Frees 
Ft.  Myers  Tropical  Newt 
Ft.  Fierce  News-Tribune 
Ft.  Fierce  Kecord 
Gainesville  News 
Gainesville  Sun 

Jacksonville  Florida  Times-Dnion 

Jacksonville  Journal 

Key  West  Citizen 

Kissimmee  Gazette 

Lakeland  Ledger 

Lakeland  Star-Telegram 

Lake  Worth  Leader 

Melbourne  Journal 

Miami  Daily  News 

Miami  Her^d 


Miami  Tribune 

New  Smyrna  News 

Ocala  Central  Florida  Times 

Orlando  Morning  Sentinel 

Orlando  Beporter-Star 

Falatka  News 

Falm  Beach  Daily  News 

Falm  Beach  Fost 

Falm  Beach  Times 

Fensacola  Journal 

Fensacola  News 

Flant  City  Courier 

St.  Augustine  Becord 

St.  Fetersburg  Independent 

St.  Fetersburg  News 

St.  Fetersburg  Times 

Sanford  Herald 

Sarasota  Herald 

Sarasota  Times 

Stuart  Daily  News 

Tampa  Times 

Tampa  Tribune  " 

Winter  Haven  Chief 
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EMPLOY  YOUTH,  BUT  DONT  NEGLECT 
TRAINING,  FOSTER’S  ADVICE  TO  EDITORS 

Veteran  of  Scripps-Howard  Staff  Sees  Great  Waste  in  Attitude 
of  Executives  Toward  Juniors  of  Newspaper  Staffs 
by  Failure  to  Guide  Their  Energies 

JW.  FOSTER,  recently  appointed  as  supervision  of  Messrs.  Parker,  Cook,  and 
•  assistant  to  G.  B.  Parker,  general  Foster, 
editorial  executive  of  the  Scripps-Howard  Ted.  O.  Thackrey,  the  new  editor  of 
Newspapers  and  the  Press,  is  24  and  until  recently  was 

-  also  as  assistant  managing  editor.  He  has  been  in  news- 

to  E.  E.  Cook,  paper  work  since  his  high  school  days 
editor-in-chief  of  and  among  the  other  jiewspapers  where 
M  the  Ohio-Pitts-  his  hat  has  hung  are  the  old  Kansas  City 

wJBF  W  burgh  group,  is  a  (Kan.)  Gazette-Globe,  Kansas  City 
native  of  Texas.  (Mo.)  Journal,  Manhattan  (Kan.)  Mer- 
He  was  born  in  ciiry,  Topeka  Capital,  Kansas  City  Star. 
Galveston.  Oklahoma  City  Oklahoman  and  Topeka 


He  cubbed  on  State  Journal. 


the  St.  Joseph 
K  (Mo.)  Gazette  in 

^  the  days  when 

ff  that  newspaper 

- -  was  controlled  by 

the  late  (ieorge 
J.W.Foster  H.  Larke  who 

afterward  became 

a  New  York  publisher. 

Foster  went  to  Oklahoma  20  years  ago 
and  became  editor  of  the  Oklahoma  City 
Xeu’s,  a  Scripps-Howard  newspaper. 
He  was  transferred  to  the  Cleveland 
I^rcss  13  years  ago.  There  he  served  as 
feature  writer,  city  editor  and  managing 
editor.  A  little  more  than  a  year  ago 
he  became  chief  editorial  writer. 

His  hobby  is  the  development  of  men. 


Louis  B.  Seltzer,  chief  editorial  writer 


EDITOR  &  PUBLISHER 
C.\LEND.4R 

July  26-Aug.  31 — Institute  of  Poli¬ 
tics,  Williams  College,  Williams- 
town.  Mass. 

July  30— Northeast  Missouri  Press 
Assn.,  mid-summer  Meeting, 
Monroe  City,  Mo. 

Aug.  6-7 — Wyoming  Press  Assn., 
annual  convention,  Thermopolis, 
Wyo. 

Aug.  7 — Southwest  Minnesota  Edi¬ 
torial  .Assn.,  summer  outing. 
Lake  Sheat,  Minn. 

Aug.  9-11 — Georgia  Press  Assru, 
annual  meeting,  Louisville,  Ga. 

.Aug.  11-13  —  South  Dakota  Press 
annual  meet,  Brookings. 

Aug.  12 — Wisconsin  Press  .Assn., 
Meeting,  Wisconsin  Rapids. 

.Aug.  12-14 — Virginia  Press  .Assn., 
meeting,  Pulaski.  Va. 

.Aug.  13-14 — Iowa  Press  .Assn., 
meeting.  Cedar  Lake. 


L.  B.  Seltzer 


J.  B.  Sorrells 


NEW  ELECTRICAL  CONTROL 

Acceleration  and  Braking  Device  De¬ 
veloped  for  Printing  Machine* 

A  new  device  for  automatically  con¬ 
trolling  the  acceleration  and  braking  of 
alternating-current  motor-driven  equip- 


are  employed  for  the  control  .of  slip-ring 
motors,  although  it  also  can  be  used  with 
controllers  for  squirrel-cage  motors. 
When  the  “run”  button  is  depressed  for 
starting  the  motor,  the  device  functions 
to  keep  the  external  resistance  in  circuit 
(thereby  limiting  the  current  inrush  i  un¬ 
til  the  motor  has  attained  40  per  cent 
of  normal  running  speed,  at  which  time 
it  automatically  opens  the  torque  switch, 
shunting  out  the  external  resistance,  and 
closes  the  run  switch  for  normal  opera¬ 
tion  of  the  motor.  When  the  “stop"  but¬ 
ton  is  depressed  for  stopping  the  motor, 
the  device  functions  to  open  the  line 
switch,  which  opens  the  run  switch 
through  an  interlock.  .At  the  same  time 
it  closes  a  reverse  line  magnetic  switch 
with  the  e.xternal  resistance  in  circuit, 
thus  creating  a  field  in  direct  opposition 
to  direction  of  rotation  and  exerting  a 
braking  effect  equal  to  the  rated  torque 
of  the  motor.  Just  before  the  motor 
comes  to  dead  rest  the  reverse  switch 
circuit  is  opened,  thus  compensating  for 
the  switch  lag.  The  motor  is  stopped 
without  any  possibility  of  reversing  or 
coasting. 

Essentially,  the  device  consists  of  an  oil 
pump  which  operates  a  contact-making 
device.  The  pump  is  belt-connected  to 
the  driven  machine,  and  w’hen  the  speed 
of  latter  reaches  40  per  cent  of  normal 
running  speed,  the  pressure  generated  by 
the  pump  serves  to  operate  a  contactor 
which  opens  the  torque  switch  and  closes 
the  run  switch. 


STAFF  SHIFTS  IN  BUFFALO 

Following  the  merger  of  the  Buffalo 
Express,  Courier  and  Star  further  re- 


“We  concern  ourselves  too  much  about  of  the  Press,  is  28  and  started  as  an  has  been  developed  and  plac^  on  ductions  m  the  staff  have  been  necessary 

the  waste  of  white  paper  and  too  little  office  bov  for  a  Cleveland  newspaper  14  market  by  the  Cutler-Hammer  .Manu-  and  a  number  of  Buffalo  newspaper  men 

about  the  waste  of  man  power,”  he  says,  years  ago.  He  became  city  editor  of  the  Xew’^York  4^"’  .engaged  m  other  fields.  Their 


the  spark  so  necessary  to  successful 
careers  in  this 
business,  then  to 
neglect  the  de- 
velopment  of 
these  youngsters.' 

“The  result  is 
an  alarming 
amount  of  dead- 
wood  on  payrolls. 

The  financial  loss, 
while  unfortunate, 
is  not  the  most 
important  thing. 

The  most  im¬ 
portant  thing  is 
that  we  lose  for 

too  long  a  time  Thackrey 

the  talents  and 


vcti  da  atcti  *  cuv/i  ici .  t-.i  *_•  ‘  ,  -  •  ,  . 

John  H.  Sorrells,  now  managing  editor  I't'^^raphic  presses  and  other  printing 
at  30  years  of  age,  began  his  career  on 


and  Fred  Fails.  M.  W.  Wilner  has  gone 
to  the  Buffalo  Evening  News  as  an  edi¬ 
torial  writer  and  Louis  Atlas  has  sailed 


dl  %J\J  Vtdia  L/l  d^c,  1113  l^dlCVI  Ull  T'U  *  *.•  •  J  •  •  •  1  .  . . . . ®  . - - - 

the  Graphic  in  his  home  town  of  Pine  ,,  *  ,  is  used  in  connection  with  tonal  writer  and  Louis  Atlas  has  sailed 

Bluff,  Ark.,  holding  all  important  posts  .  ®  standard  types  of  automatic  pushbut-  for  Pans  to  joint  the  staff  of  one  of  the 

on  that  daily.  He  worked  in  Fort  *on-operated  magnetic  controllers  which  .American  publications  there. 

Worth  and  Oklahoma  City  before  join-  ^ _ 

ing  the  Oeveland  Pre’ss  as  news  editor 

last  year.  I  ^ _  I 


KANSAS  DAIUES  TO  ADVERTISE 

Plans  Discussed  at  Topeka  Meeting- 
Capper  Publications  Host 

Plans  for  advertising  Kansas,  especi¬ 
ally  in  the  east,  were  discussed  by  a 
score  of  members  of  the  Kansas  Daily 
Newspaper  Advertising  Association  at  a 


Wt’Rt  ALWAYS  BUSY— WHY? 


the  energies  and  the  optimistic  points  of  special  meeting,  held  in  Topeka  last 
view  that  belong  to  youth.  We  need  week. 

these  things  to  keep  our  newspapers  out  .Advertising  councillors  were  asked  to 
of  the  rut.  The  spirit  of  the  times  prepare  copy  for  use  in  newspapers  and 
is  effervescent.  It  demands  recognition  magazines  and  to  submit  their  recom- 
by  newspapers.  The  newspaper  that  mendations.  „  . 

does  not  respond  to  that  demand  pays  The  Capper  Publications  was  host  to 
the  penalty  in  dwindling  circulation.  the  visiting  news^permen.  .Another 

“A’oung  energies,  properly  directed,  meeting  will  be  held  soon, 
keep  alive  the  fires  in  the  breast  of  the 

veteran.  Show  me  a  newspaper  staff  in  '  - - 

which  rapidly-developing  young  men  and  lUC’nC  Alll/iVC  RIICV  U/HV  7 
women  are  given  place,  and  you’ll  show  IlL  ALnAU  DUjT'“““nnT  i 

me  a  staff  that  is  on  its  toes. 

“Oh,  need  balance  wheels — 

veterans  who  control  the  brakes.  I  by  lilllf  ll  ’ 
no  means  estimate  their  importance.  I 
don’t  believe  that  a  newspaper  should  be 
a  three-ring  circus.  As  the  same  time,  I 
am  not  forgetful  of  the  fact  that  a  circus 
usually  draws  a  pretty  fair  crowd.” 

Foster’s  oldest  son  is  20.  Three  years 

ago,  while  Foster  was  managing  editor  1  ^  ^ ^  f 

of  the  Press,  the  son  applied  to  him  for  a  s  —  --il’wIJriillirTNlUn > 

job.  The  father  turned  him  down.  Three  (  -  .  ..  ,  , _ ( 

days  later  the  boy  came  back  to  the  (  c _ [ 

Press  office:  (  .  __  f 

“Dad,”  he  said,  “I  work  for  you.  The  ^  } 

editor  has  given  me  a  job.”  ^  —  | 

The  young  man  is  still  with  the  Press,  — - - - - — 

'’"S  ♦  Eighteen  consecutive  successful  years 

The  youthfffi  nerve  which  Mr.  Foster  of  “Knowing  How.»  'Wire  or  ^te 
admires  has  been  given  prominence  on  ,  details  r^erences  etc 
the  Cleveland  Press,  as  stated  in  Editor  Oetails,  reterences,  etc., 

&  Publisher  last  week.  An  editor,  a  W.  S.  Kendall  Company 
managing  editor  and  a  chief  editorial  wnoTU  raii  rv  A\/r 

writer  were  appointed  and  the  oldest  of  NORTH  BAILEY  AVE. 

them  is  30,  the  youngest  24  years  of  age.  LOUISVILLE,  KENTUCKY 

Their  work  will  be  under  the  general  ^ 


Eighteen  consecutive  successful  years 
of  “Knowing  How.”  Wire  or  write 
for  details,  references,  etc., 

W.  S.  Kendall  Company 

104  NORTH  BAILEY  AVE. 
LOUISVILLE,  KENTUCKY 


Unusual  Business 
Opportunity 

Other  manufacturing  inter¬ 
ests  necessitate  the  sale  of  a 
north'western  daily  ne'wspaper 
/in  exclusive  field.  Circulation 
over  5,000.  Will  pay  twenty 
percent  on  investment  of 

$150,000  to  $175,000.  Price 

for  immediate  private  sale 
$100,000.  Will  require  $60,- 
000  cash  to  handle.  Books 
open  to  inspection  by  reliable 
parties. 

If  you  are  not  listed  by  credit 
agencies,  please  send  bank 
references. 

Wire  Box  A-678,  care  of 
Editor  &  Publisher. 
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PAUL  BLOCK  $4,300,000  BOND  ISSUE  FOR, 
TOLEDO  BLADE  OVERSUBSCRIBED 

New  Corporation,  Consolidated  Publishers,  Inc.,  Will  Own 
Four  Newspapers  and  National  Representation 
Business  of  Paul  Block,  Inc. 


NEAL  ON  AD  COMMISSION 

Jess«  H.  Neal,  executive  secretary  of 
the  Associated  Business  Papers,  Inc.  has 
been  appointed  to  represent  that  Associa¬ 
tion  on  the  Advertising.  Conunission  of 
the  International  Advertising  Associar 
tion. 


ECAUSE  of  its  novel  character,  con- 
siderable  interest  was  manifested  in 


B 

newspaper  and  financial  circles  this  week 
in  the  offering  of  $4,300,000  ten-year 
collateral  trust  6^4  per  cent  notes  of 
Consolidated  Publishers,  Inc.,  and  the 
immediate  success  which  the  issue  met. 
The  notes  were  offered  at  100  on  Tuesday 
by  a  nation-wide  syndicate  headed  by 
Lehman  Brothers  and  Hallgarten  &  Co. 

Consolidated  Publishers,  Inc.,  which  is 
to  own  the  Toledo  (O.)  Blade,  Neivark 
(N.  J-)  Star-Eagle,  Duluth  (Minn.) 


STAFF  NOW  CONTROLS 
DALLAS  NEWS 


Paul  Block 


*Vear  ending  the  following  Jan.  31  in  the 
case  of  the  New  Era  Publishing  Corporation, 
and  **  including  only  three  months  tor  that 
Company. 

Such  combined  profits  for  the  period 
shown  above  have  averaged  $1,047,639,  or 
over  3.6  times  the  $2^,250  maximum 
annual  interest  requirements  on  the  issue* 
In  the  first  four  months  of  1926  such 
profits  were  already  equivalent  to  1.69 
times  the  full  year’s  interest  requirement 
on  these  notes,  it  was  pointed  out. 

An  annual  sinking  fund,  beginning  July 
1,  1927,  is  provided  sufficient  to  retire  all 
the  issue  at  maturity.  The  notes  are  re¬ 
deemable  for  sinking  fund  on  thirty  days’ 
notice  at  102  and  interest  on  July  1,  1927 
and  1928,  and  thereafter  on  July  1  at  a 
redemption  price  ,‘4  per  cent  less  each 
year.  The  issue  is  redeemable  as  a 
whole  or  in  part  at  102  and  interest. 

In  his  letter  to  the  bankers,  Paul 
Block,  president  of  Consolidated  Pub¬ 
lishers,  Inc.,  said: 

“With  their  present  prosperity  based 
on  many  years  of  development,  I  lx)k 
forward  to  the  increased  success  of  each 
of  the  subsidiaries  of  Consolidated  Pub¬ 
lishers,  Inc.,  and  to  the  continued  growth 
in  circulation,  advertising  volume  and 
editorial  influence  of  each  paper.  The 
policy  of  the  companies  to  be  subsidiary 
to  Consolidated  Publishers,  Inc.,  will  be 
under  my  personal  direction,  with  the 
assistance  of  my  loyal  associates,  many 
of  whom  have  been  with  me  from  fifteen 
to  twenty-five  years."  He  reviewed  the 
history  of  the  newspapers  and  Paul 
Block,  Inc.,  concerning  the  latter  he  said : 

“Paul  Block,  Inc.,  was  organized  in 
1908  to  continue  the  business  founded  by 
me  in  1900,  and  which  has  since  been 
continuously  under  my  personal  direction. 


George  B.  Dealey  on  52n(l  Year  with 
Firm,  Take*  52%  of  New  Corp¬ 
oration’s  Stock — Employes 
Hold  Minority 


Herald,  Lancaster  (Pa.)  New  Era,  and 
Paul  Block,  Inc.,  is  to  be  headed  by  Mr. 

Block  as  president.  Heavy  over-sub¬ 
scription  of  the  bonds  was  attributed  not 
only  to  the  favorable  conditions  of  the 

newspapers  but  also  to  the  reputation  of  ... 

Mr.  Block  in  the  publishing  and  advertis-  company  is  the  exclusive  national 

ing  fields.  advertising  representative  for  the  above- 

A  novel  feature  of  the  offering  of  the  mentioned  newspapers,  as  well  as  for  a 
Consolidated  Publishers,  Inc.  bonds,  was  Jiumber  of  other  important  publications, 
the  use  in  a  published  circular  of  an  ap-  including  Pictorial  Review,  the  IVash- 
praisal  by  Palmer,  DeWitt  &  Palmer,  ington  (D.  C.)  Post,  Rochester  (N.  Y.) 
which  gave  the  fair  realizable  value  of  the  Democrat  &  Chronicle,  Syracuse  N.  Y.) 
four  newspapers  at  $11,000,000.  This  Post-Standard,  Worcester  (Mass.)  Tele- 
also  gave  the  investing  public  assurance  gram  and  Gazette,  Memphis  (Tenn.) 
that  the  assets  behind  a  newspaper  secur-  News-Scimitar,  Manchester  (N.  H.) 


(.)n  the  52d  anniversary  of  his  connec¬ 
tion  with  .\.  H.  Belo  &  Co.,  publisher  of 
the  Dallas  (Tex.)  Neu's  and  as.sociated 
publications,  George  B.  Dealey,  general 
manager  of  the  property,  assumed  52  per 
cent  of  the  stock  of  the  .•\.  H.  Belo 
Corporation,  which  on  July  15  took  over 
the  papers  from  the  old  organization. 
This  step  completed  the  process  of  trans¬ 
ferring  control  of  the  news  from  members 
of  the  Belo  family  to  Mr.  Dealey  and 
other  employes  of  the  News  associated 
with  him.  Other  publications  concerned 
are  the  Dallas  Journal,  Semi-lVeekly 
Farm  Nezos,  Texas  Almanac,  and  State 
Industrial  Guide. 

Officers  of  the  new  corporation  are : 
President,  George  B.  Dealey;  vice-presi¬ 
dent,  W’alter  A.  Dealey ;  secretary-treas¬ 
urer,  John  F.  Lubben.  Directors  include 
the  officers  and  also  Tom  Finty,  Jr., 
Ennis  Cargill,  E.  M.  Dealey,  and  E.  B. 
Doran. 

Members  of  the  Belo  family  have  trans¬ 
ferred  their  interests  in  the  old  corpora¬ 
tion  into  the  new,  but  in  form  which 
divests  them  of  control,  the  announcement 
in  the  Dallas  News  stated.  This  passes 
to  George  B.  Dealey  and  those  who 
have  been  long  associated  with  him  in  the 
management,  by  Mr.  Dealey’s  acquire¬ 
ment  of  a  majority  of  the  voting  stock, 
the  minority  of  which  will  be  held  by  the 
other  officers  and  directors. 


ity  are  to  be  found  almost  entirely  in  its 
intangible  or  good  will  values. 

The  subscription  books  for  the  offering 
to  dealers  were  almost  immediately 
closed,  and  a  heavy  over-subscription  re¬ 
ported.  In  addition  to  the  syndicate 
managers.  Bond  &  Goodwin  &  Tucker, 
Inc.  appeared  in  the  Pacific  Coast  ad¬ 
vertising,  the  Collin-Norton  Company  in 
Ohio,  Stix  &  Co.  in  St.  Louis,  Trust 
Company  of  Georgia  in  Atlanta,  and  Leh¬ 
man,  Stern  &  Co.  in  New  Orleans. 

The  entire  proceeds  of  the  issue  are  to 
be  devoted  to  the  acquisition  of  the 
Toledo  Blade.  Security  of  the  issue  is 
established  by  pledge  with  the  Chemical 
Xational  Bank  of  New  York,  as  trustee 
under  a  collateral  trust  indenture,  of  all 
of  the  issued  and  outstanding  stock,  ex¬ 
cepting  directors’  qualifying  shares,  of  the 
five  subsidiary  companies. 

Combined  profits,  as  certified  by 
Messrs.  Price,  Waterhouse  &  Co.,  of 
the  four  newspaper  companies  and  of  the 
publishers’  national  advertising  represen¬ 
tation  business  of  Paul  Block,  In¬ 
corporated,  after  interest  paid,  but  before 
Federal  income  taxes,  excluding  profits 
from  sales  of  securities,  and,  in  the  case 
of  the  Newark  Star  Publishing  Company, 
without  deducting  certain  payments  to 
rtockholders  and  others  (discontinued  in 
January,  1926)  averaging  $60,000  per 
annum,  were  announced  as  follows : 

„  .  Times  Interest 

*5*'' Ending  Combined  Profit*  Requirement 
31*  As  Above  ^med 

«3  .  $859,109.16  2.9 

™  .  902,811.12  3.1 

‘’25  .  1,241,016.18  4.2 


Union-Leader,  Scranton  (Pa.)  Republi¬ 
can,  Topeka  (Kan.)  State  Journal  and 
others.  Paul  Block,  Incorporated  main¬ 
tains  offices  in  New  York,  Chicago, 
Philadelphia,  Detroit  and  Boston.’’ 

The  serial  notes  have  not  only  the 
Block  properties  behind  them  but  in  ad¬ 
dition  are  secured  by  the  unconditional 
personal  guarantee  of  Mr.  Block  en¬ 
dorsed  upon  each  note.  Application  will 
be  made  to  list  the  notes  upon  the  New 
York  Stock  Exchange. 


THE  TELEGRAM 

now  has  the  largest 
paid  circulation  in 

CLARKSBURG,  W.  VA. 

13,000  daily 
14,000  Sunday 

guaranteed. 


Member  Audit  Bureau  of 
Circulations 


Rtprtttnlrd  Naiumally  by 
The  Derine-MacQuoid  Co.,  Inc. 

Tork  FUlsdelphls  Pittsburg  Cblosgo 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 
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TN  some  cities,  the  “leading” 
newspaper  may  hare  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  tha 
other  two  evening  newspaper* 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  tha  other  two  Sunday  naws- 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Senppe-Houmrd  Nmeepmper 
UsBsbsv  *f  the  A.  B.  a 


(C)NEA 


Pop  Gunn ! 

is  making  friends  for  the  j 
N.  E.  A.  Service,  Inc.,  all 
the  time. 

And  the  N.  E.  A.  knows 
that  it  is  not  only  necessary 
to  have  the  BEST  features, 
but  that  it  pays  to  give  their 
clients  the  best  possible 
kind  of  service. 

I 

Small  wonder  then,  that  ^ 
the  N.  E.  A.  should  choose 
Certified  Dry  Mats  as  the 
medium  to  send  out  their 
newspaper  feature  services. 

Remember,  please,  that 
the  N.  E.  A.  is  the  “World’s 
largest  newspaper  feature 
service,”  and  that  they  use 
only  the  best  the  market 
affords. 

Certified  Dry  Mats  will 
appeal  to  you  for  the  same 
reasons  that  led  the  N.E.  A. 
to  adopt  them,  and  their 
use  will  give  you  just  as 
much  profit  and  satisfaction. 

Won’t  you  get  acquaint' 
ed  —  there’s  no  obligation 
on  your  part. 

Certified  Dry  Mat 
Corporation 

340  Madison  Avenue,  New  York 
For  voel  mat  printing  uUh  DR  Y 
I  MAT  facility — uj«  Certifieds 
Mad*  in  ths  U.  S.  A. 
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MRS.  MELONET'^  JOINS 
N.  Y.  HERALD  TRIBUNE 


Former  Editor  of  Delineator  Named 
Sunday  Magazine  Editor — Arthur 
Folwell  Becomes  Art 
Director 


Mrs.  William  Brown  Meloney,  until 
recently  editor  of  Delineator,  has  been 
appointed  editor  of  the  New  York  Herald 
Tribune  Sunday  Magazine,  according  to 


M  rs.  William  B.  Meloney 

an  announcement  made  this  week  by  Og¬ 
den  Reid,  editor. 

Mrs.  Meloney  succeeds  Arthur  Fol¬ 
well,  who  has  been  appointed  art  di¬ 
rector  of  the  Herald  Tribune. 

Prior  to  taking  over  the  direction  of 
Delineator  in  1920,  Mrs.  Meloney  was 
associate  editor  of  Everybody’s  for 'three 
;^ears,  editor  of  IVonian’s  Magazine,  staff 
member  of  the  New  York  Sun,  and  oc¬ 
cupied  a  seat  in  the  Press  Gallery  in 
Washington — the  first  woman  ever  to  be 
so  honored. 

In  discussing  her  appointment,  Mrs. 
Meloney  said :  “Since  newspaper  work 
was  my  first  love,  I  am  happy  to  return 
to  it.  In  the  past  twenty  years  there  has 
been  a  tremendous  change  in  the  atti¬ 
tude  of  the  reading  public  toward  news¬ 
papers. 

“People  are  no  longer  willing  to  wait 
for  monthly  publications  to  learn  what  is 
going  on  in  the  world  of  art  and  science, 
and  what  the  best  minds  are  thinking 
with  regard  to  matters  of  international 
interest. 

“Consequently  newspapers  have  had  to 
absorb  the  best  there  is  in  magazines  and 
combine  it  with  the  news.  There  is  a 
solidity  to  the  content  of  newspaper 
magazines  that  was  not  found  formerly.” 


Meloney’s  contrfljiltlo'iis 
to  Delineator  of  special  interest  to  wo¬ 
men  were : 

The  breaking 
down  of  the  pre¬ 
judice  among 
physicians  and 
surgeons  against 
appearing  with 
signed  articles  in 
lay  publications. 

She  persuaded 
Dr.  Will  Mayo  of 
Rochester  to  con¬ 
tribute  a  ser.'ts  of 
articles  on  can¬ 
cer,  and  Dr.  L. 

Emmett  Holt  to 
write  articles  on 
the  bringing  up 
of  children. 

The  raising  of  money  to  rebuild  the 
town  nearest  the  great  .American  Ar- 
gonne  cemetery,  and  the  raising  of  money 
to  buy  a  gram  of  radium  for  Mme.  Curie, 
and  to  provide  her  with  an  income  for 
life. 

The  founding  of  Better  Homes  in 
.America,  which  was  incorporated  as  a 
public  service  corporation  with  Herbert 
Hoover  as  president  and  financed  by  the 
I-aura  Spellman  Rockefeller  Foundation. 
Committees  were  formed  in  3,200  cities 
in  the  U.  S.  this  year  and  it  was  estimated 
that  19,000,000  persons  passed  through 
the  model  houses. 

Mrs.  Meloney  was  decorated  in  1917 
with  the  Medaille  de  Charleroi,  for  serv¬ 
ice  in  behalf  of  Belgian  children  and  in 
1919,  with  the  Ordre  de  la  Reine  Elisa¬ 
beth  for  distinguished  service  to  Belgian 
cause  in  U.  S.,  and  also  with  the  Che¬ 
valier  Legion  d’Honneur  of  France  as 
organizer  of  the  Marie  Curie  Radium 
Committee. 

Mrs.  Meloney  is  the  widow  of  William 
Brown  Meloney,  who  was  an  editorial 
w'riter  for  the  Herald  Tribune  for  several 
months,  specializing  in  comment  upon 
shipping. 

Mr.  Folwell,  whom  Mrs.  Brown  is  suc¬ 
ceeding,  first  joined  the  Herald  Tribune 
in  1916.  He  left  for  a  while  to  go  with 
the  Leslie-Judge  publications,  and  re¬ 
turned  five  years  ago  to  become  Sunday 
Magazine  editor.  His  association  with 
feature  waiters  and  illustrators  began  in 
1902  when  he  succeeded  Harry  Leon 
Wilson  as  editor  of  Puck.  Mr.  Folwell 
is  himself  a  contributor  of  light  verse  and 
prose  to  the  Saturday  Evening  Post,  the 
Ladies’  Home  Journal,  Life,  The  New 
Yorker,  and  numerous  other  periodicals. 


CADETT  GOES  TO  COAST 

Thomas  T.  E.  Cadett,  foreign  sub¬ 
editor  of  the  London  Times  and  first 
newspaper  man  appointed  as  junior  fel¬ 
low  under  the  .American  Newspaper  Fel¬ 
lowships  in  memory  of  Walter  Hines 
Page,  started  this  week  for  his  first 
.American  job.  He  will  report  to  the 
San  Francisco  Chronicle  about  Aug.  1 
and  after  two  months  there  will  start 
eastward  with  short  working  periods  at 
various  newspaper  centres.  He  will  con¬ 
clude  his  year  with  a  work  on  Xew'  York 
newspapers. 


JEFFRESS  IS  AGENCY  RECEIVER 

Court  Names  Greensboro  Publisher  to 
Administer  Carl  J.  Balliett,  Inc. 

Carl  J.  Balliett,  Inc.,  advertising  agency 
of  Greensboro,  N.  C.,  was  last  week 
placed  in  the  hands  of  a  receiver  by 
Judge  T.  B.  Finley,  at  Albemarle.  Ac¬ 
tion  for  a  receiver  was  brought  by  the 
North  State  Engraving  Company,  of 
Greensboro,  creditor  to  the  amount  of 
$3,297,  for  itself  and  other  creditors. 

In  its  answer  to  the  complaint  of  the 
North  State  Engraving  Company,  the 
agency  admits  that  it  is  unable  to  pay  the 
plaintiff  and  other  creditors,  and  “believes 
that  the  best  interest  of  all  its  creditors 
and  of  its  stockholders  will  be  best  served 
by  the  court,  acting  through  a  receiver, 
taking  charge.” 

E.  B.  Jeffress,  mayor  of  Greensboro 
and  manager  of  the  Greensboro  Daily 
Nezi’s,  was  named  as  receiver.  It  was 
stated  that  the  assets  and  liabilities  are 
about  equal,  approximating  $90,000  each. 
Both  firms  occupy  space  in  the  Daily 
News  building. 


PROGRESS  EDITION  FOR  TARHEELS 

The  Greensboro  (N.  C.)  Daily  News 
will  put  out  a  “progress”  edition  of  its 
paper  some  time  during  .August.  The 
edition  will  feature  the  progress  of  the 
state  in  various  phases  in  the  last  quarter 
of  a  century.  The  vice-chairman  of  the 
state  board  of  Charities  and  Public  Wel¬ 
fare,  A.  W.  Mc.Alister,  of  Greensboro, 
will  contribute  an  article  on  the  progress 
which  has  been  made  in  public  welfare 
work,  as  one  of  the  articles  which  will 
compose  the  edition. 


COAL  HELD  DAILIES  MERGE 

The  Mahanoy  City  (Pa.)  Kecord- 
American  has  purchased  the  plant  and 
good-will  of  the  Mahanoy  Press  and  the 
latter  paper  was  suspended  July  17. 
James  H.  Kirchner  and  David  B.  Davies 
are  owners  of  the  Record-American.  ITie 
Mahanoy  Press  was  the  official  organ  of 
the  United  Mine  Workers  in  District 
No.  9  and  was  edited  by  James  .A.  Sul¬ 
livan  and  managed  by  Edward  R.  Wil¬ 
liams. 


Read  Editor  &  Publisher — $4  a  year. 


CIRCULATION 

BUILDING 

SUPREMACY 

We  opened  1926  with  the  great¬ 
est  newspaper  campaign  ever 
conducted,  and  secured  over 
|300,0(X)  in  prepaid  subscriptions 
for  The  Cleveland  Plain  Dealer. 
We  can  attain  similar  success 
for  you! 

THOUSANDS  OF  NEW,  PRE- 
PAID,  BONA-HDE  HOME- 
DEUVERED  SUBSCRIBERS 
SECURED  IN  TEN  WEEKS’ 
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Renew  their  subscriptions  year  after  year.  And 
many’s  the  ten  in  which  one  or  both  of  the  other  two 
come  back  into  the  family  as  soon  as  they  begin 
missing  its  inspiring,  helpful  weekly  visits. 
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THE  SERVICE  OF 
The  Newspaper  Man’s  Newspaper 

The  National  Advertiser’s  Guide  to 
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name  correspondents 

FOR  PRESS  CONGRESS 


Gatherings  at  Geneva  and  Lausanne 
Sept.  14-18 — Front  Seats  in  League 
of  Nations  Hall  Assigned 
Delegates 


News-gathering  associations  of  the 
world  are  assigning  their  representatives 
to  report  the  Third  Press  Congress  of 
the  World  to  be  held  in  Geneva  and 
Lausanne,  Switzerland,  September  14-18. 
The  sessions  on  Tuesday  and  Wednesday, 
Sept.  14-15,  will  be  held  in  Geneva,  and 
the  sessions  on  Thursday,  P'riday  and 
Saturday,  Sept.  16-18,  will  be  held  at 
Lausanne,  following  which  the  official 
party  will  tour  Europe. 

The  Polish  Telegraph  Agence,  with 
headquarters  at  Warsaw,  will  be  repre¬ 
sented  by  Pierre  Gorecki,  general  man¬ 
ager;  Lwn  Chrzanowski,  correspondent 
at  Geneva,  and  Paul  Kleczkowski,  cor¬ 
respondent  in  Paris. 

Agence  Avala,  with  headquarters  in 
Belgrade,  Jugoslavia,  will  have  a  repre¬ 
sentative  present. 

Paul  Scott  Mowrer,  director  in  Eu¬ 
rope  for  the  Chicago  Daily  Nezos,  and 
William  Bird,  European  director  for  the 
Consolidated  Press  Association  will  go 
from  Paris  to  attend  the  sessions,  and  S. 
Dunbar  Weyer,  manager  for  Central  Eu¬ 
rope,  located  at  Berlin,  will  represent  the 
International  News  Service. 

J.  Russell  Kennedy,  managing  director 
at  Tokio,  Japan,  and  Hugh  A.  Studdert 
Kennedy,  director  in  America,  located  at 
San  Francisco,  will  represent  the  Russell- 
Kennedys,  Inc.,  Interpretative  News  Ser¬ 
vices,  of  Tokio. 

T.  Terry  Champion,  London  repre¬ 
sentative  of  the  Canadian  Press,  and  F. 
B.  Ellis,  publisher  of  the  St.  John  Globe, 
vice-president  of  the  Canadian  Press,  will 
represent  that  organization. 

Guy  Innes,  Ia)ndon  representative,  and 
F.  W.  Tonkin,  Jr.,  editor -manager,  will 
represent  the  .Australian  Newspaper 
Cable  Service,  and  Joseph  E.  Starkey, 
Geneva  correspondent,  the  .Associated 
Press.  The  United  Press  will  also  have 
staff  men  in  attendance,  who  like  the 
other  correspondents  will  not  only  cover 
the  Press  Congress  of  the  World  ses¬ 
sions,  but  will  also  report  the  League  of 
Nations  which  will  be  in  session  at  Ge¬ 
neva,  and  to  which  the  members  of  the 
Press  Congress  party  will  be  accorded 
front  seats  in  the  Press  Gallery. 

Ad  interim  committees  of  the  Press 
Congress  will  make  rqwrts  upon  data 
gathered  during  the  past  year  on  such 
subjects  as  news  communications  by 
cable,  radio,  telephone,  mail,  etc. ;  the  in¬ 
terchange  of  journalists;  journalistic  edu¬ 
cation.  journalistic  organizations,  jour¬ 
nalistic  ethics  and  standards  of  practice. 
These  subjects  will  be  discussed  from  the 
floor,  and  representatives  of  the  press 
of  all  countries  will  participate  in  the 
discussion. 

The  official  party  from  the  United 
States,  Hawaii,  Canada,  and  South  and 
Central  American  countries  will  gather 
in  New  York  City  Aug.  31  for  several 
days  of  sight-seeing  and  entertainment 
before  sailing  on  the  Carmania,  Sept.  4. 
The  New  York  City  Publishers  and  the 
Allied  Trades  will  be  the  hosts. 

•Arrangements  for  entertainments  in 
New  York  are  going  foward,  as  a^e  also 
arrangements  for  entertainment  in  Gen¬ 
eva,  Lausanne,  Paris,  London  and  other 
citip  and  towns  to  be  visited  on  the  tour 
which  will  place  the  party  in  Southamp¬ 
ton,  Oct.  9  for  the  westward  voyage 
home. 


KALTENBORN  TO  STUDY  RUSSIA 


Brooklyn  Eagle  Associate  E«litor  Also 
Going  to  Geneva 


system.  In  Sweden  and  Finland  he  will 
inquire  into  the  way  these  two  countries 
handle  the  liquor  problem.  While  at 
Warsaw  he  hopes  to  observe  conditions 
under  the  new  Pilsudski  dictatorship. 

Mr.  Kaltenborn  is  a  member  of  the 
World  Press  Congress,  which  meets  at 
Geneva  Sept.  14-18.  He  hopes  to  arrive 
at  the  seat  of  the  League  of  Nations  in 
time  to  witness  Germany’s  admission  to 
membership.  In  the  course  of  the  Press 
Congress  he  will  deliver  an  address  on 
“Radio  and  the  Press." 


ERIE  TIMES  ADDS  TO  HOME 


Annex  Cocting  $40,000  to  Adjoin  Two- 
Year  Old  Main  Plant 

■A  $4<),0()0  addition  is  being;  built  to  the 
new  Erie  (Pa.)  Times  building.  The 
main  building  was  completed  just  two 
years  ago  and  the  additional  space  will 
consist  of  a  store  front,  second  floor  of¬ 
fices  and  paper  storage  si)ace  in  the  base¬ 
ment. 

The  addition  will  be  40  x  80  feet.  The 
main  Times  building  is  65  x  165  feet,  two 
stories  high  with  provisions  for  three 
additional  stories.  It  was  completed  in 
March.  1924,  at  a  cost  of  over  $250,0(X). 
Its  basement  now  has  a  paper  storage 
capacity  of  14  carloads.  The  addition 
will  take  some  of  this  storage  space 
which  is  on  falsework  over  a  press  pit. 


PRESS  AGENT  TOUCHES 
OF  THE  WEEK 


New  Insurance  Policy  Offered  as 

“News” — Hooking  N.  E.  A.  to 
Free  Space  Campaign — Con¬ 
cealed  “Celotex”  Copy 

.Among  the  business  institutions  soli¬ 
citing  free  advertising  this  week  from 
the  newspapers  was  the  Southland  Life 
Insurance  Co.,  whose  publicity  manager 
offered  as  “news”  the  following : 

“Dallas  Texas,  July — Answering  a 
long-felt  need.  The  Southland  Life  Insur¬ 
ance  Co.  announces  a  new  policy  to  be 
known  as  the  ‘Paid  Up  at  Age  65  Policy.' 
The  rates  on  the  policy  are  slightly 
higher  than  those  for  the  ordinary  life 
policy  and  much  lower  than  those  for  the 
‘2()-pay  life,’  the  new  policy  having  as  its 
feature  the  fact  that  all  payments  cease 
at  age  65  when  the  earning  power  of  most 
men  decreases  appreciably.” 

In  justice  to  the  man  who  wrote  this 
free  advertisement  it  must  be  said  that 
in  his  covering  letter  he  expressed  “hes¬ 
itancy"  in  offering  it.  “We  try,”  said 
he,  “never  to  send  out  a  story  that  does 
not  contain  sufficient  news  to  justify  its 
publication.”  As  one  editor  remarked  to 
Editor  &  Publisher,  “This  Dallas  item 
does  not  indicate  to  me  any  particular 
effort  to  discriminate  between  advertis¬ 
ing  and  news.” 

A  press  agent  for  fruit  interests  of  Cali¬ 
fornia  has  just  broadcast  a  picture  of  the 
members  of  the  N.  E.  A.  seated  at 
banquet  tables  “eating  Calavo  Ice 
Cream  made  of  California  Avocados.” 
The  caption  read,  “News  Kings  Discover 
Calavo  Delicacy.”  How  that  press  agent 
must  have  ginned  as  he  went  about  his 
job  of  hooking  the  press  with  the  faces 
of  the  members  of  the  N.  E.  A !  The 
envelope  in  which  the  free  publicity  was 
mailed  was  labelled  “Gordon  S.  CTiap- 
man,  publicity  director  N.  E.  A.,  Los 
Angeles,  California.” 

Another  free  publicity  offer  of  the 
week  came  from  the  Celotechnic  Insti¬ 
tute  of  Chicago,  to  advertise  Celotex,  a 
building  material.  Architectural  plans 
for  homes  were  offered  in  mat  form, 
Celotex  being  specified  in  the  text 
descriptions,  but  always  with  a  lower¬ 
case  “c.” 


H.  V.  Kaltenborn,  associated  editor  of 
the  Brooklyn  Eagle,  sailed  July  22  on 
the  “Stockholm”  on  a  survey  trip  through 
northern  Europe.  His  itinerary  will 
carry  him  through  Sweden,  Finland, 
Russia  and  Poland.  His  most  extensive 
stay  will  be  in  Russia  where  he  plans 
to  make  a  special  study  ^of  the^  S^Xjet 


In  a  covering  letter  the  institute’s  press 
agent  asserted  that  the  Institute  was  “es¬ 
tablished  as  a  public  service  to  aid  home 
builders  in  the  construction  of  better 
homes  and  to  place  at  their  disposal  the 
very  latest  scientific  discoveries  along 
building  lines.” 

Plates  of  this  free  advertising  were 
offered  through  the  Western  Newspaper 
Union.  .  .  _ 


Business  Is  Good  in  Indiana — 

with  4909  Establishments  and 

$2,031 ,821 ,938  in  Value  of 

Manufactured  Products. 

% 

Business  has  never  been  better  in  Indiana. 
Its  mills  and  factories  are  producing.  Its 
workers  are  employed  steadily  and  bank 
clearances  were  never  greater. 

Indiana  is  forging  to  the  front  as  a  great  in¬ 
dustrial  State.  A  rich  farming  country  and 
a  State  where  contented  workers  are  buy¬ 
ing  the  better  things. 

Reach  these  buyers  through  the  daily 
papers,  the  home  medium. 

Merchandizing  and  distribution  Service 
given  National  Advertisers. 


Rate  for 

Qrculatiaa 

S,Ma  lines 

**Columbn8  Republican  . 

...(E) 

4,912 

.03 

ttConnersville  News-Examiner  . . . 

...(E) 

4,681 

.025 

ttDecatnr  Democrat  . 

...(E) 

3,215 

.025 

**Fort  Wayne  Journal-Gazette . 

...(M) 

35,247 

.08 

**Fort  Wayne  Journal-Gazette  .... 

....(S) 

28,468 

.08 

••Fort  Wayne  News-Sentinel  . 

...(E) 

43,365 

.10 

••Gary  Evening  Post-Tribune  .... 

...(E) 

15,514 

.06 

••Huntington  Press  . 

(M&S) 

4,079 

.025 

ttinflianupolis  News  . 

....(E) 

128,341 

.25 

••Lafayette  Journal  &  Courier 

7,878 
13,583  j 

21,461 

.06 

tfLa  Porte  Herald-Argus  . 

....(E) 

6,726 

.04 

••Marion  Chronicle  . 

....(E) 

9,364 

.04 

tShelbyville  Democrat  . 

....(E) 

4,012 

.025 

••South  Bend  News-Times., 

9,751 1 
16,603 ) 

26,354 

.07 

••South  Bend  News-Times . 

....(S) 

24,500 

.07 

JfSouth  Bend  Tribune.. (S)  21,431 

....(E) 

22,254 

.06 

ttTerre  Haute  Tribune . 

.(E&S) 

23,442 

.06 

^*A.  B.  C.  Publishers’  Statement,  March  31,  1926. 

tGovemment  Statement,  October  1, 

1925. 

ttGovemment  Statement,  March  31, 

1926. 
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THREE-YEAR  TEST  OF  1925  POSTAL  RATES 
COVERTLY  URGED  IN  WASHINGTON 


Post  Office  Department  Encourages  Delay  and  Despite  Promises 
of  a  Bill,  Next  Session  Will  Be  “Too  Short” 
for  Legislation 


By  BART  CAMPBELL 

(H^'ashington  Correspondent  of  Editor  &  Publisher) 


WASHIN'GTON,  July  20— Post  Office 
”  Department  officials  are  secretly 
disseminating  the  idea  it  would  be  better 
to  give  the  existing  make-shift  postal 
rates  a  three-year  try-out  before  at¬ 
tempting  to  revise  them,  it  was  disclosed 
to  Kditor  &  Publisher  this  week. 

The  idea  is  being  put  out  as  a  “feeler” 
among  members  of  Congress  as  well  as 
among  others  in  official  circles  at  the 
National  Capital  who  profess  to  entertain 
the  greatest  respect  for  the  “power  of  the 
press”  but  are  known  to  have  secretly 
enjoyed  the  failure  of  the  publishing  in¬ 
terests  to  secure  a  cut  in  second-class 
rates  at  the  late  session  of  Congress. 

While  representatives  of  the  publish¬ 
ing  interests  are  now  being  patted  on  the 
back  in  the  midst  of  a  Congressional 
campaign  by  memliers  of  the  joint  Con¬ 
gressional  postal  committee,  of  which 
Senator  George  H.  Moses,  of  New 
Hampshire,  is  chairman,  and  are  now 
being  told  the  next  regular  session  open¬ 
ing  in  December  should  bring  a  revision 
of  second  class  rates,  the  opinion  is  being 
quietly  fostered  here  the  session  may 
prove  too  short  to  permit  the  enactment 
of  such  “controversial”  legislation. 

This  opinion  is  being  encouraged  by 
Post  Office  Department  officials  who  are 
opposing  any  immediate  return  to  lower 
second-class  rates.  In  their  case,  the 
wish  may  be  said  to  be  father  to  the 
thought. 

Publishing  and  other  groups  demand¬ 
ing  a  reduction  in  rates  are  receiving 
what  purport  to  be  official  assurance  that 
a  “postal  bill  will  be  brought  up  next  ses¬ 
sion,”  it  was  stated,  this  week,  “and  they 
are  accepting  this  as  a  promise  that  it 
will  be  passed.” 

This  statement,  supporting  information 
gathered  in  other  channels  by  Editor  & 
Publisher,  added  this  forecast : 

“The  feeling  of  those  who  know  the 
postal  situation  here  is  that  the  session 
will  be  too  short  and  the  differences  of 
aim  in  the  various  groups  too  divergent, 
to  make  probable  any  effective  rate  re¬ 
duction.  The  private  comment  emanating 
from  the  Post  Office  Department  is  to 
the  effect  that  the  present  rates  will  have 
to  be  retained  for  two  years  yet." 

The  present  “stop-gap”  rates,  a  term 
given  them  at  the  time  by  Chairman 
Moses,  became  effective  on  April  15  of 
last  year.  The  next  session  of  Congress 
starting  in  December  will  end  early  in 
March,  and  will  not  be  followed  by  an¬ 
other  one  for  another  nine  months  unless 
Congress  should  be  called  in  special  ses¬ 
sion  by  President  Coolidge,  a  course 
hardly  likely  to  be  followed  by  him  ex¬ 
cept  in  case  of  most  imperative  necessity. 

The  Post  Office  Department  admittedly 
would  like  to  see  the  situation,  especially 
as  it  involves  the  publishing  interests  and 
second  class  matter,  drift  on  until  .^pril 
15,  1928,  thereby  providing  a  three-year 
period  of  delay  which  would  permit  its 
“experts”  to  stave  off  further  any  pro¬ 
posed  reduction  in  the  rates  for  carrying 
newspapers  and  magazines. 

With  the  majority  of  the  Senate  and 
House  post  office  committees  manifestly 
willing  to  bend  to  any  suggestion  eman¬ 
ating  from  the  Post  Office  Department, 
whether  it  opposes  a  cut  in  second  class 
rates,  or  some  other  legislative  proposal 
with  which  the  publishing  interests  are 
concerned,  the  chances  of  any  real  postal 
legislation  being  passed  at  the  next  ses¬ 
sion  appear  from  the  further  canvass 
made  this  week  by  Editor  &  Publisher 
to  be  just  as  remote  as  they  were  at  the 
last  session. 

The  Post  Office  Department  is  obvious¬ 
ly  determined  the  publishing  interests 
shall  not  secure  any  legislation  from 
Congress  unless  it  first  has  the  Depart¬ 


ment’s  approval.  In  the  opinion  of  ex¬ 
perienced  observers  here  the  sooner  the 
publishing  interests  unite  on  a  determined 
campaign  to  offset  in  both  Senate  and 
House  this  thus  far  successful  “dog-in- 


Postmaster  General  Harry  S.  New. 

His  department  encourages  delay  in 
revising  onerous  rates  on  second 
class  mail. 

the-manger”  attitude  of  the  Department 
the  better  the  chances  of  a  reduction  of 
second  class  rates  are  likely  to  be. 

The  prevailing  judgment  at  Washing¬ 
ton  is,  however,  that  unless  the  publishing 
interests  do  get  busy  and  exert  the  right 
kind  of  pressure  upon  Senators  and 
Congressmen  alike  before  Congress  meets 
again  about  all  they  will  continue  to  re¬ 
ceive  from  the  Senate  and  House  post 
office  committees,  as  well  as  from  the 
joint  Congressional  postal  committee  will 
be  the  same  kind  of  light  promises  which 
were  so  glibly  made  but  never  kept  by 
Chairman  Moses  and  his  associates  dur¬ 
ing  the  recent  session  which  ended  in  no 
postal  legislation  at  all. 


NEW  PROMOTION  MANAGER 

Calvin  E.  Austin  has  been  appointed 
promotion  manager  of  the  Chicago 
Herald-Examiner.  .\ustin  joins  the 
Hearst  organization  from  Lord  &  Thomas 
-Advertising  Agency  where  he  handled  the 
Studebaker  -Automobile  account. 


Editor  &  Pubusher  classified  “ads” 
pull ! 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bnrean  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  newspaper, 
magazine  and  adTertising  men, 
wants  to  help  yon  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— ^it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Ddta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 

NO  CHARGE  TO 
EMPLOYERS 


TULSA  WORLD  EXPANDING 


Adds  Four  Stories  to  Plant  and  Orders 
Two  New  Presses 

More  than  $300,000  will  be  spent  for 
new  equipment  by  the  Tulsa  (Okla.) 
IV arid,  it  was  announced  last  week  by 
Eugene  Lorton,  publisher.  Four  stories 
will  be  added  to  the  World’s  present 
building,  making  it  when  completed,  nine 
stories  and  basement. 

Two  octuple  presses  have  been  ordered 
from  R.  Hoe  &  Co.,  Inc.,  and  composing 
room  equipment  will  be  increased  by  sev¬ 
eral  linotypes. 

The  remodeled  building  will  be  ready 
for  occupancy  Nov.  1,  and  the  W^orld  will 
occupy  the  lower  three  floors  and  base¬ 
ment. 


NEWS  MEN  VISIT  SESQUI 

Twelve  Indiana  newspaper  men  left 
last  Saturday  for  a  two-day  visit  at  the 
sesquicentennial  exposition  at  Philadel¬ 
phia,  as  guests  of  William  W.  Finch, 
secretary-treasurer  of  the  Indiana  ad¬ 
visory  committee  of  the  exposition.  Those 
who  made  the  trip  are  .Adolph  Schmuch, 
Indianapolis  Xcws;  Ross  H.  Garrigus, 
Indianapolis  Times;  E^rl  Mushlitz,  In- 
dianapolis  Star;  Humbert  P.  Pagini,  In¬ 
diana  Catholic  and  Record;  Myron  R. 
Green,  J.  C.  Smith,  Seymour  Tribune; 
F.  J.  Prince,  Richmond;  R.  H.  Horst, 
South  Bend  Tribune;  Robert  C.  Hillis, 
Logansport  Press;  John  R.  Emison,  Vin¬ 
cennes  ;  Edward  J.  Fehn,  Ei’ansville 
Courier-Journal,  and  R.  Earl  Peters, 
Fort  Wayne. 


FUND  FOR  MAHONY  FAMILY 

Friends  and  associates  of  the  late  John 
F.  Mahony,  Boston  newspaper  and  pub¬ 
licity  man,  whose  death  occurred  recently 
at  Douglaston,  N.  Y.,  have  started  a  fund 
for  his  family  as  a  public  tribute  to  his 
memory.  The  first  contribution  was  that 
of  $2,800  from  a  group  of  New  York 
friends.  Several  hundred  dollars  more 


You  cant  run  a  shoe 
store  without  shoes — or 
succeed  with  a  classified 
medium  that  isnt  really 
classified. 


THE  BASIL  L  SMITH  SYSTEM,  Idc. 

Intenuitional  OUstUtad  AdTBrtUlas 
Connaallon 

Packard  Building  Philadelphia 


have 
you  been 
following  the 
ronarkable 
growth 
of  the 

Detroit  Times 


have  been  added  by  Boston  friends.  Plans 
are  under  way  for  an  outdoor  boxing 
bout,  the  proceeds  of  which  will  go  to¬ 
ward  the  fund.  Charles  E.  Young,  Bos¬ 
ton  Post,  is  chairman  of  the  tribute  com¬ 
mittee 


BULKLEY  S.  GRIFRN  MARRIES 

Bulkley  S.  Griffin  of  the  Griffin  News¬ 
paper  Service,  Springfield,  Mass.,  and 
Isabelle  Wilson  Kinnear  were  married 
Thursday  in  the  Cathedral  of  St.  John 
the  Divine,  New  A’ork.  Griffin  is  the 
son  of  late  widely  known  managing 
editor  of  the  Springfield  Republican. 


C.  F.  STOUT  PROMOTED 

Chauncey  F.  Stout,  for  the  last  20 
years  in  charge  of  the  circulation  depart¬ 
ment  of  the  Plainfield  (N.  J.)  Courier- 
Ntnvs,  has  ben  named  business  manager 
to  succeed  the  late  Charles  H.  Frost, 
proprietor  and  manager  for  many  years. 


The  Average  Sunday 
Circulation  of 

LA  PRENSA 

I 

Buenos  Aires 

has  increased  to 

290,000 

•ince  the  instaUetion  of  iti  KOTO- 
ORAVUBE  plant  last  Autumn.  The 
reception  of  the  weekly  eig:ht-paee  pic¬ 
ture  supplement  waa  to  enthusiastic  that 
a  second  bir  prect  was  ordered  imme¬ 
diately  to  take  care  of  increased  circu¬ 
lation.  Increases  also  extended  to  the 
daily  edition,  which  now  aversfes 
235,000. 

For  Information  and  Rates  Apply  to  i 

JOSHUA  B.  POWERS 

Exclusive  AdvertiiinK  Repreeentative. 
2S0  Park  Avenue  New  York  1 

I  “Sovth  America’s  Greatest  Newspaper"  j 


FLORIDA 

continues  to  be  the  fastest  growing 
state  in  the  Union. 

TAMPA 

is  the  recognized  industrial  center 
and  the  most  substantial  city  in 
Florida. 

THE  TAMPA 
MORNING  TRIBUNE 

is  the  only  morning  and  the  only 
Sunday  newspaper  in  Tampa,  cover¬ 
ing  the  entire  rich,  productive  and 
populous  territory  of  Southwest 
Florida,  reaching  a  population  of 
713,943. 

200,000  Daily  Readers. 
300,000  Sunday  Readers. 

Represented  natloniilly  by 
The  B.  C.  Beckwith  Special  Agency. 


THE  WELFARE  COMMITTEE 

o/  th> 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  iii 
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REDUCING  WASTE 

«tV^ASTE  in  advertising  can  be  reduced.  First — By  educating  those  who 
will  become  producers  and  disseminators  of  advertising,  so  that  counsel 
will  be  based  upon  a  sound  knowledge  of  fundamental  principles.  There  are 
too  many  campaigns  launched  today  with  no  real  analysis  of  markets  or  study 
of  the  advertisers’  problems.” — Hal  S.  King,  Advertising  Club  of  Los  Angeles. 

*  *  >(■ 

WORLD  PRESS  CAN  PERPETUATE  PEACE 

<j'^HAT  the  press  of  the  world  is  today  the  greatest  moulder  of  public 
^  opinion  is  universally  conceded.  That  this  press,  were  it  united  in  an 
effort  to  promote  and  perpetuate  peace  on  earth  could  accomplish  more  in  this 
direction  than  any  other  single  agency,  seems  quite  as  indisputable.” — John  B. 
Kendrick,  U.  S.  Senator,  Wyoming. 

* 

ADVERTISING  AIDS  BUSINESS  GROWTH 

<t|  SINCERELY  believe  intelligent  advertising  is  as  much  responsible  for 
*  the  healthy  growth  of  a  business  institution  as  the  guiding  hand  of  the 
president  and  his  board,  or  the  managers,  or  production  and  sales.  The  influ¬ 
ence  of  advertising  is  one  of  the  great  constructive  forces  in  America.” — M.  H. 
Aylesworth,  managing  director.  National  Electric  Light  Association. 

*  *  * 

THE  DANGERS  OF  ADVERTISING  WASTE 

it  A  DVERTISING  must  eliminate  waste  or  waste  will  eliminate  adver- 
tising.  We  cannot  go  on  indefinitely,  squandering  huge  fortunes  in 
national  advertising  for  products  that  are  not  nationally  distributed.  Manu¬ 
facturers  cannot  afford  to  pay  $10,000  a  page  just  to  get  you  and  me  to  clip 
the  coupon  or  write  for  the  booklet  and  then  ignore  or  fumble  the  inquiry.” — 
Raymond  P.  Kelly,  Spokane  Advertising  Club. 

*  »  ¥ 

LESS  FANCY  SALESMANSHIP 

itVJ^HAT  this  country  needs  is  less  of  this  fancy  salesmanship  and  a  more 
sincere  desire  to  honestly  serve  people.  This  cry  for  ‘go-getters’  and 
‘bring  home  the  bacon,  boys’  and  ‘wrecking  crews’  gives  me  a  chill.  Who  wants 
orders  that  are  taken  by  men  using  laughing  gas  and  lead  pipes?  Believe  me, 
buyers  are  looking  for  sellers  who  have  good  stuff  to  sell  at  fair  prices.  Buyers 
are  looking  for  courtesy,  promptness,  intelligence.  Give  them  these  and  you  can 
count  on  their  continued  business.” — The  Toledo. 

it  *  * 

“DON’T  UNDERSELL  COMPETITORS” 

ft  J^ON'T  undersell  competitors  to  sell  your  own  medium.  There  is  no 
^  solicitation  so  distasteful  to  space  buyers  as  an  underselling  solicitation. 
When  your  publication  is  left  off  a  list,  do  not  go  to  client  with  a  constructive 
selling  story  on  additional  advertising.  Talk  coverage  of  markets  through  the 
addition  of  your  publications.  Give  wise,  economic  reasons  for  the  addition  of 
your  media.  Yet  recognize  the  client’s  financial  limitations  lest  you  sell  un¬ 
wisely.” — Don  Belding,  Space  Buyer,  Lord  &  Thomas  &  Logan,  Before 
Publishers’  Representative  Departmental,  Pacific  Coast  Ad  Clubs. 


CHINA  ALUMNI  GROUP  FORMED 


U.  of  Missouri  Graduates  in  Shanghai 
Elect  Wang  President 

The  University  of  Missouri  School  of 
Journalism  Alumni  Association,  Shanghai 
Branch,  was  formed  Friday,  June  11, 
when  ten  graduates  and  former  students 
of  the  University  were  entertained  at 
dinner  by  P.  Y.  VVang,  assistant  business 
manager  of  the  Shun  Pao,  Chinese  daily. 

Those  present  were;  Messrs.  J.  B. 
Powell,  editor  and  publisher,  China 
H'eekly  Ke7nc7e;  Thomas  F.  Millard, 
Shanghai  correspondent,  Nezc  York 
Times;  P.  Y.  Wang,  of  the  Shun  Pao; 
E.  F.  McEuen,  formerly  of  the  Tokio 
Japan  Advertiser  staff,  who  is  leaving  for 
the  United  States  by  way  of  Russia  after 
three  years  in  Japan;  Maurice  Votaw,  in¬ 
structor  in  journalism  at  St.  John’s  Uni¬ 
versity,  Shanghai ;  Horace  L.  Felton, 
North  ^ina  Daily  News  staff;  Norman 
J.  Ulbright,  Chino  Weekly  Review,  and 
Misses  Louise  B.  Wilson,  editor  of  the 
women’s  page.  North  China  Daily  News; 
Eva  Chang,  publicity  department,  Shang¬ 
hai  Y.  W.  C.  A.,  and  Margaret  C. 
Powell,  publicity,  British-American  To¬ 
bacco  Company. 

P.  Y.  Wang  was  elected  president  of 
the  organization  and  Miss  Louise  B. 
Wilson  secretary-treasurer. 


HARTS  WILL  SET  ASIDE 

The  long  drawn  out  litigation  in  the 
Orphan’s  Court  of  Allegheny  County  of 
John  Scott  Hartje  and  Mary  Louise 
Hartje  Rambach,  children  of  the  late 
Augustus  Hartje,  paper  manufacturer  of 
Pittsburgh,  Pa.,  who  died  in  August,  1922, 
came  to  an  end  on  July  20  when  Judge 
Thomas  Trimble  made  a  formal  order, 
setting  aside  the  will,  which  disinherited 
the  two  children.  At  the  same  time  an¬ 
nouncement  was  made  that  a  settlement 
had  been  effected  between  the  children 
and  the  brother  and  sisters  of  Mr.  Hartje 
who  were  made  beneficiaries  under  the 
will.  Under  the  terms  of  the  settlement 
the  children  receive  60  per  cent  of  the 
estate  which  is  valued  at  about  $650,000. 
The  other  relatives  will  divide  40  per  cent 
of  the  estate.  The  children  had  been 
disinherited  because  of  their  loyalty  to 
their  mother  against  whom  Mr.  Hartje 
had  filed  suit  for  a  divorce. 


HONOR  FOR  WELLS  HAWKS 

The  Theatrical  Press  Representatives 
of  America  has  just  elected  as  its  presi¬ 
dent  emeritus  Wells  Hawks  who  recently 
removed  to  Florida  to  handle  the  Florida 
Exposition.  Mr.  Hawks  founded  the  or¬ 
ganization  and  was  its  president  for  three 
years. 


Very  Shortly,  Now, 
Five  Thousand 
Typewriters 


in  the  1 300  American  Cities  and  Towns 
where  Daily  Newspapers  are  Published 

will  begin  clicking  out  the  changes, 
corrections  and  additions  necessary 
to  bring 


EDITOR  8c  PUBLISHER’S 

MARKET 

GUIDE 


up  to  the  minute  as  the  only  thoroughly  complete,  authentic,  unbiased, 
universally  consulted  and  used  compendium  of  the  thousands  upon 
thousands  of  facts  and  figures  which  picture  the  exact  trading  condi¬ 
tions  in  the  markets  covered  by  the  daily  newspapers  of  the  country. 

Already  National  Advertisers  and  Agencies  are 
renewing  their  subscriptions  or  placing  new  ones, 
so  as  to  be  sure  to  get  their  copy  of  the  1926 
Edition,  out  in  November.  Never  a  day — 
scarcely  a  mail — passes  without  its  inquiries,  its 
orders,  its  expressions  of  appreciation  of  the 
Service. 

AND — foresighted  Publishers  are  already  thinking  and  acting  in 
terms  of  the  space  they  will  use  in  this  great  Annual,  to  cash  in 
on  its  unparalleled  opportunities  for  telling  National  Advertisers  and 
Agencies  why  THEIR  papers  can  be  used  to  advantage  in  covering 
these  markets.  How  soon  will  you  join  them? 


Full  particulars  on  request — no  obligations 


EDITOR  8C  PUBLISHER 

Suite  1700,  Times  Building,  Broadway  and  42d  Street, 
NEW  YORK 
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MARTIN  NOTED  EDITOR 
AND  PUBLICIST 

Late  Editor  Built  Successful  Hudson 
Dispatch  from  Dead  Weekly 
— Had  Long  Career  in 
Politics 


Thomas  F.  Martin 


In  the  death  on  July  20  of  Thomas  F. 
Martin,  editor  and  publisher  of  the  Hud¬ 
son  Dispatch,  Uniotr  City,  X.  J.,  and 
Secretary  of 
State  of  Xew 
Jersey,  journal¬ 
ism  in  the  Xew 
York  metropoli¬ 
tan  area  loses  a 
striking  figure. 

Taking  over  a 
bankrupt  weekly 
newspaper  in 
1901,  while  him¬ 
self  without  re¬ 
sources,  Thomas 
F.  Martin  quick¬ 
ly  converted  the 
Hudson  Dispatch 
into  a  successful 
daily  newspaper. 

While  it  is  true  that  Mr.  Martin’s  poli¬ 
tical  interest  and  achievements  in  recent 
years  tended  to  eclipse  his  journalistic 
accomplishments  in  the  minds  of  many, 
he  was  a  much  more  able  and  intelligent 
editor  than  was  generally  realized. 

Horn  in  Hartford,  Conn.,  on  Jan.  30, 
1858,  Mr.  Martin  moved  with  his  parents 
to  Vermont  in  early  youth.  .■Xt  seventeen 
he  owned  his  own  newspaper  in  Rutland. 
Seeking  a  wider  field,  he  came  to  Xew 
York  in  1898,  crossed  on  the  ferry  to 
Hoboken,  and  came  up  to  the  town  then 
known  as  Union  Hill,  now  a  part  of 
Union  City. 

Unable  to  find  an  opening  as  a  reporter, 
he  took  a  job  as  printer  on  the  Hudson 
Dispatch.  Three  years  later  the  strug¬ 
gling  weekly,  which  had  been  edited  by 
John  T.  O’Brien,  died.  Mr.  Martin,  a 
twenty-two  dollar  a  week  reporter,  with 
a  wife  and  three  children  to  support,  as¬ 
sumed  ownership.  All  he  had  to  offer  for 
the  property  was  a  promise  to  pay  for  it 
out  of  the  prospective  earnings. 

He  kept  his  promise.  Within  a  re¬ 
markably  short  time,  the  Dispatch  be¬ 
came  an  afternoon  daily. 

In  1912,  Mr.  Martin  determined  to  en¬ 
ter  the  morning  field. 

Meanwhile  the  influence  and  power  of 
the  Dispatch  had  been  increasing,  and 
in  1912  Mr.  Martin,  then  assemblyman  in 
Xew  Jersey,  dared  to  give  battle  to 
Woodrow  Wilson  on  the  issue  of  the 
gubernatorial  nomination.  Mr.  Martin’s 
candidate,  James  F.  Fielder,  won  the 
nomination  and  election  after  the  Dis¬ 
patch  had  brought  Wilson  to  practically 
ask  his  candidate  to  withdraw. 

Mr.  Martin  was  “marked,  labelled  and 
remembered’’  by  Wilson,  who  seldom 
forgot  an  animosity.  Yet  Mr.  Martin’s 
ability  was  so  widely  recc^nized  that  he 
later  became  one  of  President  Wilson’s 
advisers.  In  1915,  Mr.  Martin  was  ap¬ 
pointed  Secretary  of  State  for  _Xew 
Jersey. 


in 

Detroit — 

Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes, 

Cljt  "jFrte  press’’ 

“Starts  the  day  in  Detroit' 

With  s  stable,  nninllated, 
liberal  pursed  circulation 
productive  of  greater  adver¬ 
tising  returns  at  lower  cost. 


Probabh*  the  greatest  victory  of  Mr. 
Martin’s  life,  both  journalistically  and 
politically,  came  when  he  succeeded 
through  the  strong  influence  of  the  Dis¬ 
patch,  in  bringing  about  consolidation  of 
two  of  the  seven  towns  in  Xorth  Hudson 
County. 

In  1904  the  Dispatch  had  endeavored 
to  bring  about  the  same  result,  and  met 
with  a  failure  that  would  have  disheart¬ 
ened  a  less  determined  man.  Fighting 
the  prejudice  of  generations,  the  Dispatch 
continued  the  battle  alone.  In  1924,  after 
20  years,  the  initial  victory  came  with  the 
uniting  of  Union  Hill  and  West  Ho¬ 
boken  into  Union  City. 

,4s  editor,  Mr.  Martin  deservedly  won 
the  respect  and  admiration  of  all  his  fel¬ 
low  workers.  One  reporter  who  de¬ 
veloped  tuberculosis  two  years  after 
joining  the  Dispatch  staff,  still  draws 
his  full  salary,  18  months  later,  although 
forced  to  live  in  the  mountains.  The 
widow  of  a  hunchback  reporter  who  died 
in  1924  continues  to  draw  her  husband’s 
salary  each  week  at  the  Dispatch  office. 

Xumerous  officials  and  dignitaries, 
among  them  Gov.  A.  Harry  Moore  of 
Xew  Jersey  and  U.  S.  District  Judge 
William  Runyon  attended  the  funeral 
as  honorary  pall-bearers.  Mr.  Martin’s 
body  was  interred  in  a  mausoleum  in 
Union  Citv. 


il^bituarg 


PRAXK  C.  BIRDSALL.  70,  for  35 
years  secretary  and  treasurer  of  the 
Denver  Typographical  Union,  was  found 
dead  recently  in  his  apartment.  Death 
was  caused  by  heart  disease. 

E.  Potter  H.^ll,  for  a  decade  a  mem¬ 
ber  of  the  Spokane  (Wash.)  Spokes- 
nian-Hez'ieii’  editorial  staff,  died  at 
Conkling  Park,  Idaho,  recently  after  a 
long  illness. 

-Krthur  C.  P.\rker,  treasurer  of  the 
Boston  Xewswriters’  Union  Xo.  1,  and 
an  old  time  Boston  newspaperman  who 
was  connected  with  the  Boston  Post  as 
reporter  for  the  past  20  years,  died  at 
his  home  in  Roxbury,  4Iass.,  last  week 
He  formerly  was  employed  on  the  old 
Boston  Journal. 

Mieczyslaw  S.  Dun'ix,  59,  editor  of 
the  Toledo  American  Echo,  died  of  heart 
disease  at  his  home  in  that  city  this 
week. 


Still  Gaining  ! 

The  net  paid  average  daily  circulation  for 
THE  BALTIMO^  NEWS  for  April  was 
124*636*the  highest  under  its  present 
management* 

The  net  paid  average  for  the  American  was 
57,503. 

You  need  these  papers  to  cover  Baltimore, 
they  reach  more  than  half  the  City. 

Sold  separately  or  in  combination* 

THE  BALTIMORE  NEWS 


ANNOUNCEMENT 

To  National  Advertisers  and 
Advertising  Agencies 
The  National  Advertiiing  Departmcnti 
of 

New  York  Evening  Journal 
Baltimore  Evening  Newi 
Baltimore  American 
Washington  Evening  Timei 
Washington  Herald 
Atlanta  Evening  Georgian 
Atlanta  Sunday  Ameiioan 
are  combined  with  office*  in 
New  York — Chicago— Detroit 
Ntte  York  Office; 

W.  G.  HOBSON,  Eastern  Manater 
2  Columbus  Circle 
Telephone;  Cirete  5400 

Chicago  Office;  Detroit  Office; 

F.  E.  Crawford  Frankliw  Paths 

Western  Manager  Representative 

913  Hearst  Bldg.  1351  Book  Bldg. 
All  under  direction  of; 

JAMES  C.  DAYTON.  Publisher 
NEW  YORK  EVENING 
JOURNAL 


Junx  R.  Hess.  67,  for  35  years  an 
editorial  and  special  writer  and  photo¬ 
grapher  for  the  Proi'idence  (R.  I.) 
Journal  and  Evening  Bulletin,  died  in 
Providence,  July  17. 

Ch.^rles  H.  Howi..\xd,  66,  for  20 
years  an  editorial  writer  on  the  Prov¬ 
idence  (R.  I.)  Journal  and  Evening 
Bulletin  and  for  24  years  recording  clerk 
for  the  House  of  Representatives  in 
Rhode  Island,  died  recently  in  Providence. 

Roger  W.  Foster,  24,  telegraph  editor 
of  the  Springfield  (O.)  Xews,  died  of 
pneumonia  this  week  after  a  short  ill¬ 
ness.  He  was  formerly  night  editor  of 
the  Cleveland  Times. 

Ch.arles  .4.  ScHiERLOH,  62,  manager 
of  the  Ottawa  (O.)  Putnam  County  Sen¬ 
tinel,  died  suddenly  of  heart  disease  a 
few  days  ago.  He  had  occupied  virtually 
every  position  on  the  paper  since  joining 
it  in  1880. 

F.  .4.  Gorixix,  32,  advertising  manager 
of  the  Albert  Lea  (.Minn.)  Evening 
Tribune,  died  July  14,  following  an  opera¬ 
tion  for  appendicitis.  He  had  worked  on 
the  paper  four  years. 

William  B.  Wells,  81,  veteran  Mich¬ 
igan  newspaper  man,  died  this  week  in 
Greenville,  Mich.  Born  in  England, 
Wells  went  to  Greenville  at  the  age  of  24, 
and  ten  years  later  started  the  town’s 
first  daily  newspaper,  the  Greenville 
Call,  which  he  managed  until  two  years 
ago. 

Fr.\xcis  Marion  Sanders,  65,  and  for 
25  years  identified  with  Long  Beach,  Cal., 
newsiiapers  in  various  editorial  capacities, 
died  last  week.  He  started  his  career  on 
the  Evattsi'ille  (Ind.)  Courier  as  a  boy. 
Six  months  later  he  became  sporting 
editor,  and  when  he  was  but  18  years  old, 
was  appointed  city  editor  of  the  Eva}is- 
z'ille  Journal.  He  was  for  many  years 
connected  with  the  staff  of  the  Los 
Angeles  (Cal.)  Times.  In  1901,  4Ir. 
Sanders  went  to  work  on  the  old  Long 
Beach,  (Cal.)  J'ribune  as  foreman  of  the 
composing  room,  and  within  two  months 
became  city  editor.  In  1906  he  became 
city  editor  of  the  old  Long  Beach  Daily 
Telegram.  When  the  Telegram  merged 


with  the  Press  in  1924  he  was  appointed 
librarian  of  the  Press-Telegram. 


— gives  you  more 
on  each  count 

The  Miami  Herald  gives  you — 

— 15%  more  circulation — 95%  home-de¬ 
livered  ; 

— 5S%  more  advertising  to  help  carry 
ycur  own; 

— a  wider  audience  among  the  more  sub¬ 
stantial  Miami  families; 

— thus,  more  ready  accets  to  a  market 
that  demands  more  and  more  attention 
— that  is  growing  more  rapidly  than 
any  other  in  the  world. 

Facts  easily  verified. 

jHiami  ipctalD 

“Florida's  Most  Important  Newspaper” 
Frank  B,  Shutts,  Publisher. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Monnt  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 

Westchester  Newtpapersi,  Inc. 
Franklin  A.  Kerriam,  Pres. 
Mount  Ternon— New  BoohsUe 


AGENCY  MAN  DIES 

Fred  Gordon  Hatcher,  60,  head  of  the 
Hatcher  and  Young  advertising  agency 
508  South  Dearborn  street,  Chicago,  died 
July  17,  at  the  age  of  60,  following  an 
operation.  He  had  been  ill  for  two 
months.  Mr.  Hatcher  was  born  in  Lex¬ 
ington.  O.,  and  came  to  Chicago  in  1886, 
when  he  was  20  years  old.  He  was  one 
of  the  founders  of  the  firm  of  which  he 
was  president  for  25  years.  His  widow, 
Mrs.  Lydia  Hatcher,  and  one  son  sur¬ 
vive  him. 


EARLY  MASS  FOR  PRINTERS 

For  the  benefit  of  printers  employed  on 
morning  newspapers  an  early  morning 
mass  is  to  be  held  each  Sunday  morning 
at  1 :30  o’clock  in  Saint  Colomba’s  churA 
in  Buffalo.  No  other  New  York  state 
city  outside  of  New  York  has  such  a 
service,  it  is  said. 


Largest  Evening 
Circulation  in 
Largest  Market 

For  26  consecutive  years  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America — concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


America’s  Largest  Evening 
Circulation  and  at  3c  a  copy 


ehe  48P)  sasiia 


These  two  newspapers  offer 
the  most  '  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


Pulitxar  BuBding,  New  Ysrk 
Tribuns  Tower,  Qikago 


Oha 

D^MOIN^ 

CAPITAL 

Completely  covers 
Des  Moines’  entire 
trade  territory  for 
you  at  a  rate  of 
14c  per  line. 

It  is  thebest, 
Advertising 
buy  in  the 
midwest 

O’Mara&Ormsbee 

Special  Representatives 

The 

DES  MOINES 
CAPITAL 

Lafayette  Young 
Pnblither 
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COX  TRIBUTE  TO  MELLETT 

(Continued  from  page  6) 


mortality  into  which  he  has  certainly 
entered. 


NORTH  CAROUNA  PRESS 
IN  SESSION 


DONAHEY  VOWS  PUNISHMENT 


150  Meet  at  Hickory  with  Mercury  at 

Century  Mark - S.  N.  P.  A. 

President  a  Speaker — Agency 
Suit  Discussed 


(By  Telegraph  to  Editor  &  Publisher) 

Hickory.  X.  C..  July  22. — The  North 


die  He,  and  he  alone,  more  than  any  Mellett’s  Murder  Most  Atrocious  Crime 
citizen  or  any  group  of  citizens  in  Canton,  State’s  History,  Says  Governor 

itood  before  them  and  the  loot  which 

iTdragging  their  souls  to  the  very  gates  Philadelphia,  July  20 -  Governor 
hell  What  cruel  men  they  must  have  Honahey,  of  Ohio,  who  came  to  the  ses- 
ton'  Years  ago,  when  the  murder  trials  0»'«n/enn.al  here  today  to  dedicate  the 

Sing  out  of  the  Idaho  labor  troubles  Huilding  pledged  himself  to  the  task  . .  - 

ulre^ing  conducted,  a  confession  was  of  runnmg  down  the  slayer  of  Don  Mel-  Carolina  Press  Association,  with  the 
!.fde  by  one  of  the  guilty  wretches  who  ^ordered  publisher  of  the  Canton  thermometer  hovering  near  the  century 

n  -  c. - 1 -  It  —  Uatly  Aeios.  mark,  plungetl  into  a  heavy  program  to¬ 

day  after  an  opening  session  last  night. 
The  publishers  more  than  150  strong, 
heard  the  annual  president’s  address  by 
J.  W.  .\tkins,  publisher  of  the  Gastonia 
(X.  C.)  Gazette,  a  discussion  of  news- 


VIRGINIA  WEEKLY  MERGER 

The  I’alley  Virginian,  a  weekly  news¬ 
paper  published  at  Waynesboro,  estab¬ 
lished  in  18%  by  Col.  J.  E.  Cooke,  has 
acquired  the  subscription  list  of  the 
It'aynesboro  Times  and  will,  in  the  fuiure, 
be  edited  by  Louis  F.  Jordan,  Waynes¬ 
boro  lawyer,  with  Miss  Marion  Cocke, 
daughter  of  the  founder,  as  local  editor. 
J.  Taylor  Collins,  formerly  etlitor  of  the 
Times,  will  enter  the  service  of  the 
Virginian  as  an  advertising  representative. 


slew  Go^rnor  Steunenberg.  It  ran  in  Government  will  leave  no 

«ords  substantially  like  these;  We  fol-  unturned,”  he  said,  "to  see  the  ends 

lowed  the  pvernor  one  eveinng  to  his  justice  properly  served  and  the  man 
home.  went  through  the  gate  we  responsible  for  the  crime  be  made  to  ex¬ 

saw  two  little  children  running  towards  pjjjjg  wrong  doing. 

him.  turned  away.  We  didnt  have  ..j^  C)f  the  most  atrocious  Kxr  Tr.Kn  A 

the  heart  to  shoot;  we  had  to  wait  for  grimes  in  the  history  of  Ohio  and  the  p^^i.  *  of  <sr>iitHprn  Mpwe- 

another  occasion.  These  little  ones  took  gutjre  commonwealth  is  aroused.  I  am  _ J  d..ui:-i _ -  a,.. _ _ _ u 

from  us  the  power^or  the  courage  to  pull  rnuch  upset.  I  knew  Don  Mellett  per- 
the  trigger  to  kill.”  _  _  _  sonally.  He  was  a  fine  chap  and  his 

In  the  shadow  of  his  home,  with  his  death  is  the  most  regrettable  thing  1  ever 
four  little  children  asleep  in  their  beds,  beard.” 

Don  Mellett  was  cruelly  murdered.  The 


NEW  LIBERTY  EXECUTIVE 

Nelson  R.  Perry  has  been  appointed 
advertising  manager  of  Liberty,  effective 
July  15,  succeeding  J.  B.  Linerd,  resigned. 
Perry  joined  Liberty  in  November,  1924,. 
as  Eastern  advertising  manager.  Pre¬ 
vious  to  that  time,  he  was  connected  with 
the  New  York  ciffice  of  Saturday  Ez'ening 
Post. 


pull  of  conscience  which  tempereil  the 
Idaho  assassins  had  no  effect  in  the  pres¬ 
ent  instance.  No  doubt  the  men  who 
killed  were  professional  gunmen.  Au¬ 
thorities  on  criminal  practices  are  con¬ 
vinced  that  on  enterprises  such  as  this, 
they  drug  themselves  in  order  that  they 
may  be  steeled  agaist  human  emotions. 
These  drugs,  perchance,  were  brought  to 
Canton  by  the  very  ring  which  has  de¬ 
spoiled  government  and  left  in  its  path 
of  misery  strewn  with  untortunate  addicts. 


NATIONAL  PRESS  CLUB 
ADDS  TO  STATURE 


Special  Legislation  Permits  Addition  of 
3  Stories  to  Original  11 — New 
Preferred  Stock  Issue  of 
$1,500,000 


paper  Publishers  Association  and  pub¬ 
lisher  of  the  Raleigh  (N.  C.)  Times  and 
an  address  by  Galt  Braxton,  publisher  ot 
the  Kinston  Free  Press,  on  the  fight  for 
agency  commission  rights  before  the 
Federal  Trade  Commission. 

The  convention  opened  last  night  with 
an  address  by  Dr.  Forrest  J.  Prettyman, 
Chaplain  of  the  United  States  Senate 
(luring  the  Wilson  and  Roosevelt  admin- 
i.strations.  He  declared  that  war  clouds 
liovered  over  the  world,  paid  high  tribute 
to  Woodrow  W^ilson  and  expressed  the 
opinion  Wilson’s  League  of  Nations,  if 
adopted  would  have  prevented  great 
troubles  now  menacing  civilization. 

Mr.  Braxton  declared  if  the  fight  be¬ 
fore  the  Federal  Trade  Commission  is 


By  special  act  of  Congress,  the  Na- 
Don  Mellett  was  not  a  crusader  bent  tional  Press  Club’s  new  building  in 
upon  adventure.  He  sought  neither  to  Washington  will  be  permitted  an  ad-  lost  the  entire  business  structure  of  news- 
exploit  himself  nor  his  newspaper.  He  ditional  height  of  three  stories  over  the  papers  would  have  to  be  made  over.  His 

discussed  with  me  once  how  disagreeable  regular  structural  limit  in  Washington  address  was  delivered  in  executive  session, 

an  affair  it  was.  He  was  moved  purely  and  the  plans  have  been  changed  to  The  Separk  prize  for  the  best  news- 
by  a  sense  of  duty.  provide  a  14-story  building.  The  old  plan  paper  work  in  the  state  during  the  year 

How  foolish  were  the  assassins  and  "’as  for  an  11-story  building.  To  build  and  the  Savoy  Cup  for  the  best  weekly 
those  who  goaded  them  on !  The  taking  this  additional  height  a  new  issue  of  $1,-  paper  were  to  be  awarded  at  tomorrow’s 

of  a  single  life  in  the  present  circum-  500,000  of  7  per  cent  cumulative  pre-  session. 

stances  is  of  no  avail.  When  a  general  furred  stock  has  been  offered.  This_  issue  The  matter  of  a  permanent  full-time 
falls  at  the  head  of  his  army,  the  spec-  (l^sjKHed  to  consolidate  all  junior  secretary  for  the  organization  also  was 

tacle  of  his  sacrifice  moves  his  followers  financing  into  a  single  security  issue,  to  be  considered  Fridav. 
onward  to  increased  devotion  to  the  cause.  junior  trusts  aggre- 

The  souT  of  Don  Mellett  will  go  marching  gaUng  $9a0,000. 

The  stock  issue,  according  to  the  direc- 

No  one  deserving  of  the  name  of  citizen  announcement,  represents  an  actual 

fails  to  know  now  that  what  Don  Mellett  "icr-’ase  of  only  $5o0.^  in  liabilities 
said  was  so  in  Canton,  is  so.  In  fact,  property,  while  providing  an 

the  conditions  are  even  worse  than  pic-  physical  assets  estimated  at 

tured.  The  cruel  deed  of  assassination  is  $1,760,000  due  to  the  larger  rentable 

area. 

Members  of  the  club  this  week  re¬ 
ceived  the  prosperties  of  the  altered 
building  and  an  opportunity  to  subscribe 
for  the  new  stock. 


abundant  evidence  of  that. 

It  is  sad  to  think  that  his  career  ended 
as  it  did,  in  the  very  flower  of  his  young 
manhood,  and  yet  time  will  not  be  long 
in  revealing  that  the  aggregated  results 
of  his  labors  were  stupendous.  The  sig¬ 
nificance  of  his  death  will  be  more  gener¬ 
ally  commented  upon  later.  That  is  the 
task  of  continuing  days.  Crooks,  offi¬ 
cial  and  otherwise,  have  but  made  matters 
worse  for  themselves. 

I  am  moved  now  by  an  impulse  to  pay  a 
simple  tribute  to  an  honest,  courageous, 
God-fearing  public  servant,  because  a 
newspaper  publisher  whose  deeds  match 
the  meaning  of  the  term  is  nothing  else. 
He  met  all  the  requirements  of  fine  cit¬ 
izenship.  He  deserves  the  joys  of  an  im- 


A  paper 
with  the  people 

The  public  decides  the  progress  o{  a 
newspaper. 

The  continuous  rising  circulation  of 
the  New  York  Evening  Graphic  vividly 
demonstrates  popular  acceptance  of  this 
newspaper  as  a  medium  of  unusual 
reader  interest. 

^vertisers  daily  realize  the  benefit  of 
this  power  through  achieved  results  from 
me  advertising  columns  of  the  New  York 
Evening  Graphic. 

With  a  constantly  increasing  circula¬ 
tion,  plus  a  constant  growth  in  adrer- 
i^ag  line»e,  the  New  York  Evening 
Graphic  omrs  the  advertiser  an  ex¬ 
tremely  profitable  opportunity, 
rnblished  by  BEBNABK  KAOrAODEN 

EveninoT  2&APH1C 

H.  A.  AHESK,  Advertising  Kgr. 
tS  Oity  HaU  PUoa 
Vow  Tark  City 


BIROT  ADRUCK 


>  J 


HYDRAULIC  MATRICE  PRESS 

Direct  Pressure  Under  Complete  Control. 
Fast,  Positive,  Non-Yibrating  Hydranlio 
Operation.  The  first  successful  hydranlio 
matrioe  moulding  press  to  be  introduced 
into  this  country. 

Birotadruck  Presses  are  now  in  opwation 
on  the  plants  of  The  New  York  Times 
(8  presses).  New  York  Herald-Tribune 
(8  presses),  Boston  Globe,  Cleveland 
Press  and  Dallas  News. 

AMERICAN  BIROTADRUCK  CO.,  he. 

120  West  42d  SL,  New  York  City 
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Editor  &  Publisher  for  July  24,  192  b 


WHAT  OUR  READERS  SAY 


MR.  BARRON  SPEAKS 

To  Editor  &  Publisher;  I  regret  that  you 
have  such  a  poor  cpinion  of  the  editors  and 
publishers  of  the  middle  west  as  is  indicated 
by  your  recent  comment  uiX)n  my  offer  to  cer¬ 
tain  palmers  of  a  300  line  advertisement  of  the 
work.?  of  Emanuel  Swedenborg  to  follow  the 
publication  of  an  abstract  of  my  recent  article 
in  Henry  Ford’s  Dearborn  Inde|)endent  on 
Oalli-Curci  and  Swedenborg. 

For  more  than  SO  years  1  have  understood 
that  newsiiaf^rs  had  editors  and  also  publishers; 
that  the  business  ot  an  editor  was  to  edit,  and 
that  the  business  of  a  publisher  was  to  serve 
his  elected  clientele  in  the  field  of  advertising, 
news  and  comment.  I  see  nothing  blameworthy 
in  anybody  offering  both  reading  matter  and  ad* 
vertising  matter  for  publication.  But  it  seems 
that  you  hold,  as  do  some  narrow-minded  pul.* 
lishers.  that  it  is  all  right  to  offer  matter  for 
pr.I.licatjcn,  provided  there  is  no  f>ossicility  of 
advertising  connccticn,  and  that  the  moment 
advertising  3|>pears  on  the  horizon  everything 
in  the  reading  line,  news  line  and  editorial  line 
must  lie  jinlged  or  measured  by  the  advertise¬ 
ment — just  .IS  you  measure  it — so  many  inches 
of  agate  irea‘urement  advertising,  and  so  many 
inches  cf  reatting  notice  advertising. 

In  this  view  editors  are  permitted  no  jurisdic¬ 
tion  cfncernii.g  any  matter  where  there  may  be 
advertising. 

1  believe  I  have  had  more  than  50  years*  ex- 
Iierience  in  reporting  and  publishing,  and  I 
think  nobody  ha.s  kept  a  ?traighter  line  of  de¬ 
marcation  between  news  and  advertising. 

1  have  never  hesitated  to  give  columns  of 
news  presentation,  valuable  to  advertisers,  and 
without  compensation  or  prospect  of  compensa¬ 
tion,  provide«l  the  matter  was  serviceable  or 
useful  to  my  readers. 

If  it  was  not  serviceable  or  useful  to  my 
readets  the  miatter  was  referred  to  the  business 
and  advertising  departments. 

It  may  interest  you  to  know’  that  I  sold  the 
article  on  (ialli-Curci  and  Swedenborg  to  the 
Dearborn  Independent  and  received  handsome 
check  therefor.  I  thought  I  had  discovered 
something  that  might  be  as  interesting  to  other 
pe(  pie  as  it  was  to  me;  that  a  woman  could  do 
what  1  had  never  known  a  man  to  do — mastei 
33  valumes  of  Emanuel  Swedenborg  in  a  few 
months.  The  Dearborn  Independent  asked  for 
photographs  which  I  reluctantly  furni«hed,  be¬ 
cause  I  dhl  rot  think  that  my  face  was  worthy 
to  appear  in  Mich  company. 

I  pride  myself  on  being  a  first-class  reporter: 
eililing  and  publishing  are  secondary  matters. 
Eul  Emanuel  Swe<lenborg  was  the  greatest  re¬ 
porter  that  ever  live*!  on  this  planet.  He  re¬ 
ported  jiiactically  all  the  sciences  in  this  world, 
and  then  for  nearly  30  years  he  re|)orted  con¬ 
cerning  the  other  world,  or  the  world  w'herem 
is  revealed  all  the  causes  in  creation. 

Of  course  I  understand  that  the  great  world 
movements  are  rarely  at  their  beginning  in  the 
newspapers. 

I  do  net  imagine  that  the  Work,  or  crucifixion, 
of  Jesus  the  Christ  was  refwrted  in  the  news 
of  the  (lay  either  at  Kcnie  or  Athens.  The 
revelation  of  Emanuel  Swedenliorg  concerning 
a!l  the  causes  in  creation  was  published  by 
himself  in  the  I-Atin  tongue  and  placed  in  the 
libraries  cf  the  world.  It  has  taken  150  years 
to  dig  out  this  revelation  and  make  clear  transla¬ 
tion  into  Finglish. 

The  trustees  finished  the  so-called  Rotch  Edi¬ 
tion  translation  about  30  years  after  it  was 
begun,  and  arranged  for  publication  by  the 
Houghton,  Mifflin  Company  in  32  volumes  some 
years  ago. 

The  problem  (d  how  to  get  this  revelation 
before  the  public  has  been  a  serious  (jne.  A 
million  dollars  in  display  advertising  might  ac¬ 
complish  little;  but  if  the  subject  of  Sweclen- 
borg*s  Works  «hculd  come  interestingly  into 
public  view,  several  thousand  dollars  in  my 
judgment  might  be  usefully  spent  in  presenting 
the  titles  ?nd  some  description  of  Swedenborg’s 
Wotks  by  advtrtiscnent. 

My  article  on  Clalli-Curci  and  Swedenliorg 
created  consit^.crable  interest,  r.nd  was  published 
in  many  pafKrs  over  the  country.  Mr.  Ford’s 
paper  docs  not  accept  advertising,  but  wherever 
this  article  reappeared  or  the  subject  of  Galli- 
Curci  and  Swedenborg  was  under  discussion, 
as  by  Prof.  (larrett  Serviss  in  the  Hearst  pub¬ 
lications,  I  ordered  the  advertisement  of  Sweden¬ 
borg’s  Works  sent  to  those  papers — with  the 
sole  idea  of  following  up  interesting  publicity 
with  informing  advertising. 

I  doubt  if  you,  Mr.  Editor,  or  anylKxiy  else 
could  lake  exception  to  this  priKedure.  Then 
it  was  suggested  to  me  that  T  should  not  confine 
my  advertising  to  the  papers  in  the  larger  cities. 

A  study  of  the  movement  of  population  over 
some  years  has  convinced  me  that  the  real 
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thought  of  this  country  in  the  future  will  arise 
in  the  west  and  not  the  cities  of  the  east.  I 
therefore  accepted  a  suggestion  to  make  an 
abstract  of  my  article  and  send  it  throughout 
the  west  for  such  paisers  as  wished  to  publish 
either  this  or  the  full  article,  to  be  followed 
by  informing  advertising.  1  have  not  money 
enough  nor  can  I  earn  money  enough  to  put  a 
200-li'ie  adveitiscment  in  all  the  papers  ot  the 
I’nited  St.ates.  Hut  it  was  estimated  that  some 
10  per  cent  of  the  smaller  newspaiwrs  of  the 
country  might  sec  their  way  to  give  some  pub¬ 
licity  to  my  article. 

Many  more  than  this  numl)er  of  papers  have 
accepted  my  proposition,  which  is  not,  as  you 
represent  it,  a  proposal  either  to  cut  rates  or 
bribe  publicity. 

Editors  and  imblishers  select  what  they  want 
to  publish,  and  wherever  there  is  publication  in 
that  line  I  proiHjse  to  follow  it  with  advertising. 

The  basis  of  your  complaint  is  that  the  whole 
matter  is  pure  advertising,  which  it  is  not. 
The  newspapers  publish  sermons  and  articles 
upon  religious  and  theological  subjects  with  no 
thought  of  .advertising,  because  neither  churches 
nor  ministers  can  afford  to  |>ay  for  the  publica¬ 
tion  of  seimons  or  religious  discussions.  Xeither 
can  one  afford  to  advertise  the  Works  of 
Swedenborg  as  I  have  proiwsed  to  advertise 
them  except  when  public  attention  is  called  to 
the  position  of  Swedenliorg  either  in  the  domain 
of  science  or  revelation. 

The  only  alternative  is  not  to  advertise  at  all 
lest  the  publishers  take  ex,actly  the  view  that 
you  take,  _  that  it  is  an  offense  to  tender  ad¬ 
vertising  in  conjunction  with  matters  of  public 
interest. 

I  have  no  expectation  that  with  the  expendi¬ 
ture  of  $50,000  or  more  I  can  sell  $10,000  in 
gross^  value  of  the  books  of  the  Kotch  Edition 
of  Swedenl>org,  but  I  have  hoped  that  by 
spreading  the  record  of  (lalli-Curci  in  respect 
to  Swedenborg  and  following  it  with  an  adver¬ 
tisement  concerning  who  Swedenborg  was,  and 
what  his  hooks  are,  there  will  be  a  few  hundred 
people,  and  in  time  a  few  thousand  who  will 
thereby  find  the  light  and  joy  that  thousands 
within  the  Christian  churches  have  already 
found  in  an  understanding  of  the  internal  sense 
of  the  Bible.  Cl.srence  W.  Barron. 


Editor's  Note— Whether  Mr.  Barron  offered 
his  advertising  and  publicity  to  the  newspapers 
with  consideration  of  the  right  of  “editors  to 
edit”  onr  readers  may  l)est  judge  by  his  letter, 
dated  June  19,  1920.  broadcast  to  publishers 
of  ncwspai)ers  in  the  Middle  West.  Th.at 
strictly  business  proposition  read  as  follows: 
“To  THE  lb  iilisher: 

“The  enclosed  article  originally  appeared  in 
The  Pcarborn  Indef'cmictit,  and  by  courtesy  of 
Its  publishers  I  am  now  able  to  offer  it  to  you. 

"It  is  meeting  with  wide  acceptance  and  com¬ 
mendation  l)V  the  metroitolitan  newspapers,  and 
I  know  it  will  api>eal  to  your  readers. 

“As  I  say  in  my  article.  1  am  interested  in 
advertising  to  the  public  the  value  of  Sweden¬ 
borg’s  works,  and  the  publishing  by  you  of  this 
.article  entitles  ytu  to  the  insertion  of  the  ad 
in  your  paper.  Proof  of  the  article  and  the  ad 
are  enclosed. 

“The  attached  post  card  properly  filled  in  and 
returned  will  cover  the  ad  insertion,  plate  or 
mat  of  which,  together  with  the  news  story, 
will  be  sent  to  you. 

“Please  mail  this  card  to  me  promptly. 

“This  and  any  further  advertising  should  he 
billed  to  Uorenus  &  Company  Advertising 
Agency,  the  Wall  Street  Journal  Building,  44 
Broad  street.  New  York,  of  which  agency  I 
am  also  president. 

“C.  W.  Barron,  Publisher. 

“P.  S. — Please  send  to  me  personally  at  'The 
Oaks.’  Cohasset,  Mass.,  two  copies  of  the  edi¬ 
tion  in  which  you  make  use  of  the  Galli-Curci 
article.” 

The  card  referred  to  was  as  follows: 

“Dear  Sir: 

“Pursuant  to  your  offer,  send  me  the  23-inch 
advertisement.  ‘The  Most  Wonderful  Book  in 

th:  World,’  which  I  will  run  at  .  per 

inch  less  agency  discount  . 

“In  consideration  of  the  above  send  me  at 
the  same  time  the  Galli-Curci  article  free  of 


ctst,  which  I  will  insert  without  additional 
charge. 

“Furnish 

"[  ]  Mats  [  1  Plate. 

(“Check  Which ) 

“Publisher  . 

“Paper  . 

‘•City  .  State . ’’ 

The  advertising  was  being  offered  as  a  busi¬ 
ness  matter,  not  as  a  piece  of  altruism  in  which 
editors  wi  ubl  lie  intere->tcd,  as  Mr.  Barron  now 
contends.  The  contract  made  the  advertising 
contingent  upon  the  publication  of  the  article. 
It  was  an  integral  ptart  consideration.  Unless 
the  editor  agreed  to  give  his  news  columns  the 
business  office  could  not  have  the  advertising. 
.\Ir.  Barron’s  letter  to  Editor  &  Publisher, 
published  herewith,  is  largely  alxtut  education, 
religion,  ethics,  experieirce,  etc.,  which  are  is¬ 
sues  whclly  beside  the  point.  Editor  &  Pub¬ 
lisher  has  been  discussing  a  business  proposal 
which  Mr.  Barron  made  to  news|>aper  publishers 
on  June  19. 

While  it  is  obvious  that  Mr.  Barron  has  acted 
ill-.bdvisedly  and  is  all  twisted  in  his  second 
thoughts  of  the  subject,  (terhaps  being  indignant 
that  we  published  the  matter  at  all,  the  fact  is 
revealed  that  he  is  not  in  the  book  business, 
but  is  promoting  an  interesting  educational 
movement,  and  Ifoughton  Mifflin  Company  are 
to  be  congratulated  in  having  so  vigorous  an 
exponent  in  view  of  the  business  facts  in  rela¬ 
tion  ti'  the  publication  of  Swedenltorg’s  books, 
.as  stated  by  Mr.  Barron.  Leave  it  to  Mr. 
Barron  to  "start  scniething.” 

In  our  humble  and  faltering  way  we  beg  to 
suggest  that  the  way  to  address  editors  is  to 
address  them.  If  it  be  “narrow  minded”  to  ob¬ 
ject  to  advertising  contracts  which  force  the 
publication  of  publicity  on  any  subject,  we  must 
confess  that  we  are  sliarp  to  a  razor’s  edge. 
The  way  to  advertise  in  newspaiters  is  to  ad¬ 
vertise.  Mr.  Barron  will  find,  by  slight  in¬ 
vestigation,  that  newspaper  advertising  is  not 
nc:;rly  so  exi'en.sive  as  ho  believes  it  to  lie.  lie 
talks  about  a  “million  ilollars”  for  display  ad¬ 
vertising.  For  $25,000  he  can  buy  the  200 
lines  of  space  that  he  is  talking  about  in  all  of 
the  daily  newspaper;-,  of  the  land. 

Mr.  Barren  made  a  poor  business  proposal 
to  newspaper  publishers,  as  we  i>ointed_  out. 
That  some  have  .accepted  it  nieaits  nothing— 
we  knew  some  would.  In  view  of  the  facts  it 
is  scarcely  spirting  for  Mr.  Barron  to  now 
re]  resent  that  his  offer  was  “both  reading 
ni.a’ter  and  adveitising.”  It  was  reading  matter 
or  no  aiivertising.  VVe  value  the  Old  Master’s 
zeal  for  a  subject  close  to  his  heart,  but  our 
offer  of  100  shares  of  Nutmeg,  pf..  still  stands 
fir  ibe  adverti-er  who  will  get  a  similar  con¬ 
tingent  advertising  contract  with  the  W.all 
Street  Journal. 

AUTOMOBILE  CASUALTIES 

To  Editor  &  Publisher:  Returning  from  my 
vacation,  I  hastened  to  read  the  accumulateo 


copies  of  the  ELditor  &  Publisher,  and  was  m 
interested  in  the  editorial  you  carried  last  momk 
about  the  importance  of  playing  up  news  abou 
auto  accidents  that  I  am  writing  to  ask  yon 
permission  to  circulate  reprints  of  that  aiiidi 
in  our  clip  sheet. 

I  feel  there  are  too  many  editors  who  are  cor. 
tent  with  merely  publishing  reports  about  acci¬ 
dents,  instead  of  pointing  out  that  accidcnii 
don’t  just  happen  but  are  caused,  and  the 
elimination  of  these  causes  will  prevent  the 
fatalities  that  follow.  Surely  no  paper  can  ^ 
a  greater  duty  to  its  supporters  th.Tn  to  sbo* 
how  accidents  are  c.Tused  and  how  they  can  be 
preventetl.  I'or  instance,  thousands  of  drunken 
drivers  try  to  operate  machines,  usually  with 
sad  results.  campaign  against  the  drunken 
driver  is  something  that  any  newspaper  can 
conduct. 

Ycur  attention  is  called  to  the  fact  that  thii 
institution  is  not  interested  in  trying  to 
the  products  of  any  industry,  corpitration  or  in- 
dividual  but.  like  the  American  Red  Cross,  Ni. 
tional  .\ssociation  of  Credit  .M’en,  Boy  Scoutt 
etc.,  is  supported  by  thousands  of  menibers  aS 
affiliated  community  safety  councils.  We  ^ 
now  engaged  in  an  effort  to  raise  a  millioi 
dollar  fund  for  an  intensive  nation-wide  cam- 
paign  to  prevent  accidents  on  the  streets,  in 
public  places  and  at  home. 

A.  A.  Mowbray, 

Director  of  Publicity.  National  Safety  Council, 
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pare  their  own  copy.  He  is  to  be  con-  time  he  gave  the  name  to  the  linotype 
gratulated  upon  keeping  to  his  text  of  he  was  a  national  figure  in  the  newspaper 
problems  and  methods  and  not  wandering  world.  Through  his  public  speeches  he 


too  far  into  the  field  of  theory. 


was  interpreting  journalism  to  the 


One  wonders  why  the  Editor  &  Pcb-  American  people.  This  .service  by  Mr. 
LIS  HER  was  omitted  in  the  appendix  which  Reid  is  too  often  overlooked  by  those 


lists  the  pericKlicals  dealing  with  the  sub-  w  ho  recall  him  only  in  a  diplomatic  con¬ 
nect  of  advertising.  This  omission  is  the  nection. 


By  JAMES  MELVIN  LEE 


more  noticeable  because  of  some  of  the 
periodicals  that  are  mentioned  by  name. 
But  this  is  another  story — as  Kipling 


END  “BUY  BRITISH  GOODS’ 


App^YjTR  editors  concludes  the  communities,  ignoring  the  oliviouE  fact  that  the  would  say.  Professor  Cover  on  the 
•  ■  ...Wl,  ...liioli  Wilhiir  \1  White  continuance  of  a  good  newspatier  is  of  infinitely  y^hcile  has  “covered”  his  subject  well, 

article  with  which  \\  llDUr  Al.  vy  nite,  greater  value  than  additional  contributions  to  ♦  ♦  ♦ 

managing  editor  of  the  Toledo  limes,  art  musetims  or  charities.  From  time  to  time 


Rotary  Protest  Brings  British  Decision 
for  New  Post  Mark 


nnens  the  Ohio  Neu'spal>er  for  July.  His’  there  is  some  debate  among  newspaper  men  «  17()RTY  years  ago,  on  July  3,  1886,  to 
Scle  deals  with  the  ”well  of  English,  !,%;;&^„.'"Te^'^houId"hke^'oXl^^  the  “e^s  specific,  a  group  of  persons  st<^ 

oure  and  undefiled”  in  general  and  with  on  that  subject  of  some  of  the  .Munsey,  Lawson  around  a  queer  looking  machine  m  the 

r  _  nr  n  se/liinre  whn  «fill  nr  hav»  barclv  rr^mivtcinor  rrsrtm  nt  tVitf*  V />rh 


iRTi  years  ago,  on  July  3,  1886,  to  Following  a  protest  by  the  Rotary  In- 
be  specific,  a  group  of  persons  stood  ternational  the  British  Postmaster  Gen- 


'^r.  White  has  no  use  for  the  editor 
snreportcr  who  pilfers  the  phrases  of  the 


on  that  subject  of  some  of  the  Munsey.  Lawson  around  a  queer  looking  machine  in  the  eral  has  decided  that  the  present  postage 

Ihp'newsoaDer  bucket  in  particular.  or  Xelsm  editors  who  still  face  or  have  barely  composing  room  of  the  New  York  stamp  cancellation  mark  “Buy  British 

%r.  White  has  no  use  for  the  editor  La"fe'^‘’ph5Le'""^Ul‘ with^^^^^^^  Tribune— then  in  the  heart  of  old  News-  Goods”  shall  in  future  be  replaced  by 

*  *  *  paper  Row.  This  machine  resembled  in  commercial  and  revenue-producing  adver- 


Ln-aLut-town.  the  tricky  expressions  ax  excellent  text  for  college  classes  a  way  a  small  pipe  organ.  At  the  key  tisements  Rotary  International  ptnnted 

of  the  theater  or  the  “sharp  cracks”  of  A  a.^.e^tising  may  be  found  in  “Ad-  board  sat  a  man  with  his  shirt  sleeves  om,  in  a  letter  to  Sir 

vertising.  Its  Problems  and  Methods” 


that  the  infinitive  should  split  like  the  Appleton  &  Co.)  by  John  H.  Cover,  m^ta'l'c  object  slid  down  a  brass  tube 


“Buy  British  Goods”  slogan  had  the  re¬ 
verse  of  a  good  effect  on  international 


,^ba-at  its  own  will.  But  he  does  V:'  'V'  T  fact  the  text  is  an  out-  touched  other  keys  with  the  same  re-  yerse  oi  a  good  en^t  on  international 

^  *1,01  prlitnrs  mav  he  delivered  laci.  iiic  icai  is  an  uui  chifted  a  lever  and  nnt  fnendlv  relations  when  It  appeared  Oil 

that  editors  ma>  be  delivered  growth  of  the  author’s  work  m  teaching  suit.  He  tlien  shitted  a  lever  and  out  -  States 

writers  who  believe  that  pomposity  ,-„,,„„hia  fniversitv  and  at  the  Uni-  ^  sbmmg  line  of  type.  The  man  'o  the  L nited  .tales, 

onderousness  arc  necessary  to  hold  \i  looiir  inctitn.  at  the  kev  board  was  the  inventor  of  the 


Jd  ponderousness  arc  necessary  to  hold  Denver.  At  the  latter  institu-  ^t  the  key  board  was  the  inventor  of  the 

up  big  ideas.  professor  of  Statistics  and  machine,  Ottmar  Mergenthaler.  The 

Another  artic  e  is  a  survey  of  the  ^jarketing  and  director  of  the  Bureau  of  ^ho  stood  the  clos;est  to  the  machine 

cemmunity  weekly  m  Ohio.  It  won  tor  statictii-al  Rpsparrh  in  the  School  of  "'^s  *be  editor  ot  the  Tribune,  Whitelaw 


cemmunity  weekly  m  Ohio.  It  won  tor 
its  author.  Ralph  Louis  Peters,  the  Robert 


jtsautnor  iva.p..  .-ou.s  reiers,  u.e  ivuue.  i  Accounts,  and  Finance.  The  was  Mr.  Reid  who  gave 

F,  Wolf  Journalism  Honor  Medal  ,  .  .  remarkable  survev  of  the  machine  its  name-the  linotype. 


*■'  .Tk  ■'*  It  nurtment  .7  l.nrn.T  voUimc  is  a  rather  remarkable  survey  of  tne  machine  its  name-the  linotype, 

awarded  by  the  DepartM  Journal-  advertising.  other  interesting  facts  about 

isa  of  Ohio  State  Liiiversity.  ,  „ncne  with  an  intrndiictorv  'he  machine  may  be  found  in  an  article 

J  hK" t’hr  7)f5^  <^bapter  "Market  Analysis  as  a  Basis  foV  pu[-lished  in  The  Linotype  News  for 

the  staff  of  the  Columbus  Dispatch,  out-  a  j..„rti<inir”  hv  Percival  White  This  ^  have  no  desire  to  give  any  free 

lines  the  field  of  the  country  press  shows  'efs  tlS  s  ude^  advertising  to  the  Mergenthaler  Corn- 

how  it  dresses  up  the  news,  handles  its  lets  tne  tuaeii  see  i  tremendouslv  interested 

n^c  ftrnartnieiits  makes  a  nlea  to  keen  advertising  to  marketing.  Other  chap-  P‘‘"-'*  “m  i  w-as  iremenaousiy  interesiea 
ntws  departments.  maKes  a  piea  to  keep  advertising  deoart-  m  how  many  different  countries 

tiie  editorial  page  free  from  the  mane  i"  '  ,  aepari  linotvne  mav  be  found  todav  and  to 

nalaver  Hiimned  unon  it  bv  the  camnaign  ment  and  the  advertising  agency  function  ine  iinoiype  may  oe  lounti  today  ana  to 

pslaver  dumped  upon  it  d>  tne  campaign  nractical  wav  The  snhseouent  chan-  be  mformecl  m  how  manv  different  lan- 

hsadquarters,  discusses  suitable  features,  m  a  practical  vv ay.  1  he  subsequent  chap  linotvoe  is  setting  com-  f 

laiiches  unon  the  subiect  of  advertising  ^ers  then  go  into  detail  of  actual  prac-  t-fages  me  linotype  is  setting  copy.  1 

twenes  upon  tne  subject  oi  advertising,  slogans  and  trade  somewhat  surprised  when  told  how 

l||  concludes  with  a  summary  of  plate  tice  and  deal  with  slogans  and  trade  .  ■  .  r  ,  i;  , 

Perused  Although  Mr  Peters  savs  marks,  containers  and  packages,  attributes  extensive  was  me  use  ot  the  linotype 
KUnV  to  SStli  subkct  Sf  S!  <■(  S.««l  MB.  'lisplw  »<l  layouts,  il-  “Vt'l’ 


concludes  with  a  summary  of  plate 
iHtter  used.  .Although  Mr.  Peters  says 
bwis  going  to  dismiss  the  subject  of  ad- 


ttrtising  with  little  comment,  that  .section  lustrations,  type  ^  and  paper,  choice  of 


the  survey  is  one  of  the  most  practical,  media,  and  advertising  aids  for  the  dealer.  •  .  a  •  r 

The  Department  of  Journalism  at  Ohio  Emphasis  is  put  uiKin  preparation  of  copy  Vj-  .  \  journalism. 


The  article  in  The  Linotype  News  pays 
a  fine  tribute  to  Whitelaw  Reid,  a  na- 


™de  University  publishes  the  Ohio  and  the  analysis  of  media.  .i,  „  ^  c  c.  i  u 

iXfipaper  ten  times  a  year  in  the  in-  At  the  end  of  each  chapter  practical  bas  de- 


His  able  and  brilliant  work  as  ambas- 


ts  of  newspaper  making  in  Ohio.  It  problems  are  suggested  for  the  student,  ^be  position  he  once 


Sent  free  to  all  Ohio  newspapers —  These  problems  make  the  te!xt  even  more  held  in  .American  journalism.  At  the 


others  pay  two  dollars  a  year.  valuable  for  classroom  work.  Indeed,  the 

♦  ♦  ♦  author  frankly  admits  that  the  laboratory 

PI  the  Kodak  SaJesman  for  July  is  a  'be  most  efficient  teacher.  That  the 
little  article  about  a  hookup  with  news-  ?”‘bor  himself,  i.s  a  good  teacher  is  shovvn 


paper  advertising.  It  prints  four  .maps  by  his  choice  of  illustrations  to  supple- 


and  under  each  it  lists  the  various  news!  ‘1’®  '"deed,  it  is  no  reflection 


papers  in  that  territory  to  be  used  on  a  T’"  ‘b5  text  proper  to  say  that  these 


certain  date  bv  the  Eastman  K.Klak  Com-  ilbistrations  are  nearly  as  helpful  as  the 
pgny.  '  pa^es  contrinuted  by  the  author.  The 

The  suggestion  is  then  offered  that  the  footnotes  indicate  that  the  author 

full  page  advertisement  be  cut  from  a  bas  availed  himself  of  about  everything 
listed  newspaper,  stuck  on  a  stiff  mount  'bat  has  appeared  in  type  aliout  adver- 


Affloog  The  Newspapers  Pnblishins 

Constance 
Talmadge’s 
Flapper  Series 


and  used  as  a  window  trim  described  ''''"’K-  ,  -  . 

somewhat  in  detail  on  another  page  of  .style  ot  the  author 

•l;.  1 _  I-  1,;.-  ....I.,.,,..  r,,,  ovf 


Ckini*  jMnal 
Dttrtit  N«wi 
T*M«  Blite 
Oailia  Bn 
PNrIa  Star  Jaaraal 


PkllaBalthIa  Saa 
Bafalt  TIaiN 
LMinllla  Caariar  J'l 
OaklaaB  P«t  Eaaalrw 
Miaiakli  Naan  Salailtw 


Nraark  Jtntir  Traaiarlpt 


this  house  organ.  For  some  reason,  house  '''^'  volume  is  an  excellent  one  to 
organs  are  paying  more  attention  to  recommend  to  local  merchants  who  pre- 


dealet-co-operation  with  newspaper  ad¬ 
vertising. 


Why  Not  Join  Thia  List  of  Papers 
Wirt  for  Terms  and  Territory 


^1 


AN  editorial  in  the  Neto  Republic  for 
July  21  deals  with  the  sale  of  the 
Kansas  City  Star.  The  first  part  of  the 
editorial,  treating  as  it  does  the  conditions 
of  the  sale,  may  be  skipped.  The  con¬ 
cluding  paragraph,  however,  is  one  of 
witicism  and  comment  not  only  of  Col. 
Nelson  but  also  of  Munsey’  and  Lawson 
“who  have  in  the  recent  past  shown  an 
ertrawdinary  lack  of  ]>ublic  responsibility 
u*l  vision  in  disposing  of  their  proper- 

The  editorial  concludes : 

w  three  men  made  large  public  gifts  in  their 


Traveling 
with  Gillilan 


^•*nes  of  letters  by  this  well- 
1  Known  humorist,  covering  a  six 
j  weeks’  trip  to  Europe — illustra¬ 
ted  with  sketches  by  the  author. 


L. 

□I 


The  International  Syndicate 

Baltimore,  Md. 


COSMOS 


Syndicate 


NINE  EAST  THIRTY-SEVENTH  SHTREET 


HvrbMt  B.  ■outoa, 
Prwl(l«iit  and 
Mltor-tn-Chl.f 


MtIm  r.  Lasknr, 
Vlee-PrmldMt  end 

OMMral  Ifanagcr 


Do  you  know  what  per¬ 
centage  of  errors  are 
made  in  your  Com¬ 
posing  Room? 


CttADLES  PaPTLOWEG 


6tiifToorOccidental  BIJo 

INDIANAPOLIS  IND. 


We  suggest  you  go  there  and  take 
fifty  oripnal  proofi.  Count  up  the  num¬ 
ber  of  lines  and  the  number  of  errora 
Get  the  percentage  of  errors  to  tines. 

It  takes  twice  aa  long  to  correct  an  error 
as  it  does  to  nuke  it,  so  multiply  this 
percentage  by  three. 

Take  this  resultant  percentage  and  apply 
it  to  your  total  Composing  Room  pay¬ 
roll  for  the  year.  See  bow  much  money 
errors  are  coating  you. 


When  you  find  out  what  they  cost 
you  write  and  tell  ut  the  amount. 
We  will  show  you  a  source  of 
profit  you  have  never  heard  of. 


Matrix  Contrast  Corp. 

33  W.  42d  St.,  New  York  City 


Wheeler-Nicholson,  Inc. 

Complete  Feature  Service 


Wire  us  for  samples  and  prices 
of  the 

Largest,  Most  Original 
Most  Artistic  and  Finest 

blanket  feature  service  on  the 
market,  which  includes  I  VAN- 
HOE,  VIVIAN  VANITY,  and 
the  FAMOUS  SHORT 
STORY  SERIES,  in  addition 
to  SPORTS,  WOMAN’S 
PAGE  FEATURES,  COMICS, 
FICTION.  VERSE,  CAR- 
TOONS  and  everything  for  the 
newspaper. 


Wheeler-Nicholson,  Inc. 

Malcolm  Wheeler-Nicholson,  President 

373  4th  Ave.,  New  York  City 


E.  F.  S. 

Editors*  Feature 
Service 


Over  70  independent  news¬ 
papers  throughout  the  coun¬ 
try  subscribe  to  this  fine 
daily  service  as  a  protection 
against  rising  feature  costs. 


Six  Pages  Daily 
Illustrations  in  Mat  Form 


Write  or  wire  for  samples, 
price  and  territory. 


Editors*  Feature  Service,  Inc. 

1819  Broadway,  New  York 


Allied  with  Johnson  Features,  Inc. 


RADIO 


PROGRAMS 
NEWS  NOTES 
FEATURES 


Used  and  Praised  by 
More  than  200 
Newspapers 

Send  for  scanples  and 
prices 

AUDIO  SERVICE 
326  West  Madison  St. 
Chicago 
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Editor  &  Publisher  for  July  24,  1926 


DAILY  PUTS  PUBLICITY 
PICTURES  TO  WORK 


“PROFESSOR  F.  P.  A.!’’ 


Rochester  Times-Union  Builds  Series  of 
Six  Full-Page  Ads  Paid  For  by 
Local  Merchants,  Using 
Photos  of  Stage  Stars 


Bard  of  N.  Y.  World’s  “Conning  Tower’’ 
Teaches  Journalism  Rule 


Publicity  pictures  of  stage  stars  ap¬ 
pearing  at  a  local  theatre,  usually  printed 
free  by  newspapers  on  the  alleged 
grounds  of  reader-interest,  are  being  put 
to  work  to  earn  money  for  the  Rochester 
(N.  Y.)  Times-Union. 

Local  merchants  and  the  theatre  man¬ 
agement  are  paying  for  a  series  of  six 
full-page  advertisements  using  the  photo¬ 
graphs  of  stock  company  players  at  the 
Lyceum  theatre  of  Rochester,  played  up 
in  regular  picture  page  lay-out.  Promo¬ 
tion  for  the  stores  is  carried  in  the  pic¬ 
ture  captions.  The  actors  and  actresses 
display  merchandise  that  these  stores 
carry. 

The  small-type  caption  of  one  picture, 
for  example,  reads : 

“Miss  Rosamond  Pinchot  of  the  Lyceum 
Players  displaying  the  last  word  in  golf 
outfits  from  the  sporting  goods  store  of 
Rudolph  Schmidt  &  Company  at  43 
South  Avenue,  where  one  will  find  one 
of  the  most  complete  stocks  of  Sporting 
Goods  and  Radio.  Sport  hat  courtesy  of 
The  Kathryn  Shop.” 

Eight  stores  co-operated  in  purchasing 
the  full  page  of  July  10,  which  ran  under 
the  general  heading  of  “Summer 
Fashions.’’ 

The  campaign,  according  to  E.  P.  Gos¬ 
ling,  advertising  manager  of  the  Times- 
Union,  includes  three  pages  of  men  stars 
and  three  pages  of  women  stars.  It  is 
running  through  this  month  and  will  con¬ 
tinue  through  August. 

The  plan  was  worked  out  jointly  by 
the  manager  of  the  stock  company  and  a 
member  of  the  Times-Union  advertising 
staff. 

“It  appealed  to  us  as  not  only  a  good 
promotion  stunt  for  the  stock  company, 
but  also  in  the  way  of  advertising  for  our 
stores  which  would  be  decidedly  bene¬ 
ficial,”  Mr.  Gosling  said. 

“Our  merchants  have  expressed  them¬ 
selves  well  pleased  with  the  initial  page 
published.” 


Franklin  P.  Adams,  widely  known  as 
F.P.A.,  conductor  of  the  column  called 
“The  Conning  Tower”  in  the  Xew  York 
IVorld,  turned  professor,  July  15,  to 
teach  reporters  an  important  rule  in 
journalism.  In  his  column  he  wrote: 

For  years  this  column  has  tilted  at 
those  busy  windmills,  the  city  editors 
of  New  York  City,  in  an  effort  to  make 
their  reporters  tell  readers  one  of  the 
most  interesting  details  of  occurrences 


of  crime  or  accident.  That  detail  con¬ 
cerns  the  approximate  time  of  the  hap¬ 
pening.  When  a  shooting  or  a  motor 
car  accident  occurs,  one  of  the  things 
the  reader  wants  to  know  is  when  it 
happened;  he,  or  especially  she,  wants 
to_  know  by  how  many  minutes  she 
missed  it,  or  where  she  was  when  it 
happened.  Tuesday  afternoon  there  was 
a  shooting  near  the  corner  of  Fourth 
avenue  and  21st  street.  All  yesterday’s 
papers  printed  the  story  on  the  front 
page.  The  Times  had  it  occur  “yester¬ 
day;”  the  Herald  Tribune  “yesterday 
afternoon;”  the  American  “last  eve¬ 
ning;”  the  Daily;  Xews  “yesterday;” 


and  the  Mirror  “yesterday  afternoon’ 
The  World,  we  are  proud  to  say,  toii 
us  that  the  shooting  occurred  at'4j 
P.  M.  This,  we  contend,  makes  tht 
story  far  more  interesting  to  everyboi* 
who  was  or  might  have  been  in  ^ 
neighborhood  within  two  hours  of  th,t 
time. 


SPANISH  EDITOR  ATTACKED 


Amado  Gutierrez,  editor  of  a  Spanith- 
language  newspaper  in  Del  Rio,  Tex,  a 
border  city,  recently  was  assaulted  yod 
badly  beaten  by  assailants  in  Pilla  Acaa, 
Mexico,  across  the  Rio  Grande  from  D(] 
Rio. 


A  NEW  “DIGEST’  PLANNED 


Virginia  Publication  Will  Quote  Opin¬ 
ion*  from  Pre«(  and  Public  Leaders 


Publication  of  the  Virginia  Digest,  a 
weekly  paper,  quoting  the  opinions  of  the 
Virginia  press  and  views  of  _  prominent 
Virginians  on  current  topics,  will  be  begun 
within  the  month  from  the  plant  of  Craw¬ 
ford’s  Weekly,  at  Norton,  Va.  Rich¬ 
mond  office  will  also  be  maintained. 

Issued  as  a  tabloid,  the  publication  will 
use  many  illustrations.  In  addition  to  a 
digest  of  topical  editorial  comment  and 
statements  by  public  men  in  the  state, 
there  will  be  published  articles  on  various 
phases  of  Virginia  life,  some  reprinted 
from  other  publications,  but  most  writ¬ 
ten  exclusively. 

An  editorial  page  will  be  conducted  for 
the  interpretation  of  Virginia  news,  the 
expression  of  liberal  opinions,  and  the 
criticism  of  books  by  Virginia  authors. 


CLUB  IN  NEW  QUARTERS 


Chicago  Press  Organization  Moves  to 
Hotel  Claridge 


The  City  Press  Club  of  Chicago  is  now 
housed  in  its  permanent  headquarters  in 
the  new  fourteen-story  Claridge  Hotel  at 
1244  North  Dearborn  street. 

The  club-hotel  was  built  especially  for 
club  purposes,  and  has  every  club  facility 
including  exclusive  club  headquarters, 
dining  rooms  with  allnight  service,  a 
roof  garden,  a  swimming  pool  and  gym¬ 
nasium,  a  handball  court,  a  library,  and 
midnight  entertainments  every  night,  with 
dancing. 

The  Press  Club  Rodeo,  a  revival  of  the 
old  Press  club  days,  was  held  at  the  hotel 
Tuly  17.  Stars  of  the  leading  shows  in 
t  hicago  furnished  the  entertainment. 


Supplies  and  Equipment 


Modern 

Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  Roll.  Are 
you  interested?  If  so, 
consult  your  regular  deal¬ 
er  in  printers’  supplies 
or  write  us  direct. 


Do  it  now  ! 


HAMILTON  MFG.  CO. 

TWO  RIVERS,  WIS. 


Newspaper  Conveyors 


tike  the  papers  in  a  steady  stream,  as  fast  as  the 
presses  can  deliver  them,  up,  overhead,  around 
corners,  throuah  a  ceiling  or  a  wall  to  wherever 
they're  wanted  for  mailing  or  delivery  Elimi¬ 
nating  waste  and  delay  by  their  speedy,  depend¬ 
able  operation  they  are  proli table  equipment  for 
papers  large  or  small.  Newspaper  plants  from 
London  to  Tokio  have  been  using  them  for  years 
Let  us  tell  you  how  you  can  speed  deliveries 
from  your  presses. 

The  CUTLER. HAMMER  Mfg.  Co. 

Vionetr  SMfrs.  ofSlectric  Control  a^pporatui 
120}  St.  Paul  Avenue 
MILWAUKEE.  WISCONSIN 


CUTLER-HAMMER 


Don’t' Pig  Metal 


It  Wastes  Money 


Don't  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Eliminates  the  Metal  Furnace 

The  Monomelt  Co. 

4509-19  Ravens  wood  Ave. 

Chicago  niinoia 

World  Bldg.,  New  York  City 


Fastest,  saest  easily  operated, 
most  accurate  and  durable  flat 


castins  box  you  can  buy.  Per- 
feedy  Mlanced.  New  design  lock¬ 


up  ber  allows  tor  quick  change 
when  tcgulaiing  thickneaa  of  casts. 
Poaitivp  quick  lock  -  up  at  four 
points  on  box  with  one  lesrer 
movement.  Write  for  complete 
catalog  of  Gosa  Stsreotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


With  Independent 
Gas-fired  Steam 
Generators. 


The,  quickest  and  the 
most  economical 
Presses  for  the 
moulding  and  drying 
of  Matrices. 


More  than  8oo  in  use 


R.  HOE  &  CO.,  INC.  504-.'>20  Grand  St.,  New  York  Cilf 


7  South  Dearborn  Street 
CHICAGO,  ILL. 


also  at 

DUNELLEN,  N.  J. 


7  Water  Street 
BOSTON,  MASS. 


INFLUENCE 


The  prestige  of  the  advertising  medium  is  often  the  deciding  influ¬ 
ence  in  the  consummation  of  a  sale. 


Good  products,  introduced  by  strong  copy,  in  the  medium  of 
greatest  prestige  is  what  makes  sales  for  advertisers  in 


EDITOR  &  PUBLISHER 
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Employment— Equipment— Services 


editor  Cy  PUBLISHER 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .4#  per  line 

2  Times  —  .35  per  line 

3  Times  —  J#  per  line 
all  other  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  M  per  line 

4  Times  —  .55  per  line 


EDITORIAL 

Syndicate  Features 


EMPLOYMENT 

Situations  Wanted 


MECHANICAL 

Equipment  for  Sale 


New  Brunswick  Spokesman  and  Detroit  World  OassiAed  Maiuaer — Young  man  now  employed,  Duplex  Tubular  Printing  Press,  16- page,  for 
Graphic  are  the  new  customers  this  week.  24  years  of  age,  married  and  with  S  years’  scle.  Due  ti>  purchase  of  Journal  by  Sun, 
Fit  samples  of  a  live,  alert,  up-to-date  service  experience,  desires  change.  Has  an  exceptional  this  fine  machine  will  be  released  about  July 
write  The  Graphic  Syndicate,  25  City  Hall  record  for  procuring  new  business.  Thoroughly  10.  Prints  modern  column  paper  any  size  up  to 
Place,  New  York.  experienced  with  all  successful  classified  16  pages  including  14  pages  in  perfect  condition. 

-  methods;  also  very  familiar  with  Basil  Smith  Siiecimens  of  work  sent.  .\lso  other  newspaper 
gx'V'IUIE'M’r  System.  Salary  expected  $60  a  week.  Write  m.ichinery,  including  Hoe  Saw  &  Trimmer,  Hoe 

trVls  LisJ  I  IVULW  1  A-658,  Editor  &  Publisher,  for  full  particulars.  Mat  Rolling  Machine  now  used  on  dry  mats, 

================  Editor  desires  position  country  weekly;  pref-  Preof  presses,  etc.  For  prices  and  terms,  ad- 

Help  Wanted  ferably  New  England  or  New  York  State.  Ex-  dress  Lewiston  Daily  Sun,  Lewiston,  Me. _ 

- ; -  perienced.  Sara  J.  Banks,  General  Delivery, 

Daily  and  Sunday  Newspap«  in  Metropolitan  Cambridge,  Mass. _ 

City,  overnight  from  New  York,  has  excellent  Editor  -  Engineer— WUl  edit  house  organ, 
opportunity  for  live  man  in  Advertising  Depart-  assist  in  the  getting  up  of  descriptive  matter, 
ment  who  can  assist  local  retail  merchants  in  write  reports,  booklets,  or  proofread.  Three  and 
merchandising  problems,  advertising  copy  ^d  a-half  years’  experience  in  editing  department  of 


Duplex  8-page  flatbed  angle-bar  press,  com¬ 
plete,  with  16  chases,  for  sale;  in  good  condition; 
also  Model  C  Intertype  and  Model  S  Linotype. 
Times,  Okmulgee,  Okla. 

Job  Presses,  Paper  Cutters,  Wkm  Sttt^ers, 


White  space  charge  at  same  rate  pw  Ime  per  all  forms  of  similar  service.  Salesmanship  magazine,  and  electrical  engineer  by  profession.  comDlet^^’hne  Ov^hauled  and  guar- 

tosrtkm  as  earned  by  frequency  of  msertion.  ability  not  entirely  a  requisite.  This, is  not  an  a-648.  Editor  &  Publisher.  "f.., 

Snscial  rates  quoted  for  13,  Zf  and  52  msertions.  advertising  solicitor  s  nosition  but  a  place  for  a  „  ..  - ; - r: — —3 — 7 — -  anteea  maenmes  at  ovgam  prices.  r-asy 

_ J _ _ -L-  1 _ •  .U-  AJ _ EiBtorial  Writer:  also  syndicated  features:  terms.  Hoffmann  Tvne  &  Enin-avinsr  Cjo..  114 


The  Editor  A  Publisher  reserves  the  right  to  man  who  can  become  valuable  in  the  Advertising 
pi _ It,#  edit  or  reject  amy  advertisement.  Department  because  of  the  service  he  can  give 


<X)UNT  SIX  WORDS  TO  LINE 

ADVERTISING 

Gnaerkl  Promotion _ 

Advertising  Promotion— If  you  want  more 


Department  because  of  the  service  he  can  give  ccnsicieraoie  scici  nction  traveiea,  mature, 
to  the  retail  merchant.  Good  salary  for  right  change.  A-642, 

man.  An  excellent  opportunity  for  advancement.  Editor  &  riiblisher. _ 


Editorial  Writer;  also  syndicated  features;  terms.  Hoffmann  Type  &  Engraving  Co.,  114 
considerable  sold  fiction — traveled,  mature,  E.  13th  St.,  N.  Y.  (jty. 


man!"'^^  An  exceiienV  opportunity  foradvancem^^^^  Editor  &  Publisher. _  Mr.  Publisher-Get  our  catalogue  of  hard 

Write  fully  stating  age  and  experience.  All  Editor  seeks  location  on  Daily  in  New  England  metal  display  tyiie,  18  to  48-pt.  before  you  buy 

communications  will  be  held  strictly  confidential.  States.  12  years’  experience  on  daily  and  OJ'''  .  machinery  for  yodt  display  ^obl^s. 

The  John  Biidd  Company,  9  East  37th  Street,  weekly  publications.  Qualified  either  for  edi-  Hoosier  Ty;»  Foundry,  607  Lafayette  St.,  Fort 

New  Yctk  City.  _  torial  or  advertising  work.  Have  iron-clad  ''uyne,  Indiana. _ 


607  Lafayette  St.,  Fort 


New  Ycik  City. _ _  torial  or  advertising  work.  Have  iron-clad 

T!  Ti  T,  \  ZT  r  references  from  every  former  employer.  Will 

Daily  News^per  near  New;  \ork  City  has  „„  month’s  trial,  .\ddress  A-671,  Editor 

opening  on  Display  Advertising  stati  for  good  ^  Publisher. 


Advertising  Prorotion  If  you  want  salesman;  permanent  position  with  good  future;  — — — — - - -r — -r - -ji - ner  ’ 

business,  communicate  with  the  International  car  required.  State  age.  experience  and  salary.  Editorial— \\  anted :  A  position  m  the  editorial  Q^y 

Publications  Service,  Incorporated,  Suite  1004,  \.679  Editor  &  Publisher.  Lcpartr  tnt  of  a  daily  newspaper.  I  am  a  _ 

1841  Broadway,  New  York  City. _  ^ - - - - - ^ -  university  graduate,  schooled  in  newspaper  1^5^ 


Printers*.  Bookbindcra*  Outfittars— Modern  cut- 
cost  equipment,  also  rebuilt  machinery.  Con¬ 
ner  Fcndler  Branch,  A.  T.  F.  Co.,  New  York 


5oiiiething  Entirtljr  New.  Individual  comic  wanted  on  leading  paper,  with  circulation  over 
want  ad  strip  for  your  classined  ad  pages.  1 ’0,000,  in  middle  western  city  of  240,000 
Weekly,  semi-weeklv,  daily,  }or  ^mples  Must  ^  aggressive,  practical  copy  writer  and  of 

and  cost,  etc.  (juido  D.  Janes  Service,  Quincy,  clean  moral  habits.  Married  man  preferred. 


business  OPPORTUNITIES 


—  ^  ^  iCAUs.  x- uii  uciaiis  x. 

Rare  Opportunity  to  Procure  Splendid  Publi-  jt]  Paso,  Texas. 

ntkm  Population  15,000;  exclusive  field;  mod-  ^ ^ - — ^ — 

tm  equipment;  circulation  over  2,000;  gross  Reporter  Wanted— Middle  aged  man,  thor- 
kusiness  $25,000,  net  earnings  25  per  cent;  oughly  experienced,  sober  and  accurate.  Steady 
Mice  $18,000,  half  cash.  J.  B.  Shale,  Times  position.  Apply  A-652.  Editor  &  Publisher. 

Bldg.,  New  York. - Have  a  Position  Open  for  an  advertising 

Western  Pennsylvania  Weekly,  only  paper  in  solicitor  capable  of  developing  and  selling  feature 
•sunty  seat  of  large  county.  Profitable  buti-  sections  and  special  editions.  The  newspaper  is 


- —  university  graduate  schooled  in  newspaper  Matt  RoUer  for  wet  mats  only,  for 

ExperieiKed  Newspaper  Advertising  Man  work  and  capable  of  reporting,  writing  heads.  53)5  cheap.  The  Goss  Printing  Press  Co.,  1535 

wanted  on  leading  paper,  with  circulation  over  and  reading  copy.  Will  sacrifice  salary  for  gg  Paulina  St.  Chicago,  Ill. 

1  '0,000.  in  middle  western  city  of  240,000  practical  experience.  A-672.  Editor  &  Publisher.  ' 

Must  be  aggressive,  practical  copy  writer  and  of  Expert  Promotion  Man,  43.  with  record  of  I  Cr' AI 

clean  moral  habits.  Mamed  man  preferrw.  achievement,  knowledge  of  human  nature,  in-  _ 

Send  complete  details  concerning  your  ability,  domitable  will  to  succeed,  seeks  position.  Cir-  ru’rrnwsTTn'MAT  pavfr  oompant 

reterences,  sample  of  your  w,ork  and  salary  culation  Manager  or  Promotion  Manager  INTERNATIONAL  PAPER  COMPANY 

expected.  B-663,  Editor  &  Publisher.  anywhere.  Not  a  cheap  man,  but  a  good  one.  New  York,  June  30th,  1926. 

Live  Wire,  Capable,  experienced  newspaper  A-657,  Editor  &  Publisher. _  The  Bonrd  of  Directors  have  declared  a  quar- 

man  wanted  to  invest  some  capital  and  his  serv-  Foreign  Correspondent  —  Experienced  man,  terly  dividend  of  Fifty  Cents  (50c)  a  share  on 

ices  in  A-1  newspaper  proposition  in  El  Paso,  knows  Euroj^e  and  South  America  well,  has  ^he  Ooinmon  Stock  of  this  Company,  payable 

Texas.  Full  details  first  letter.  P.  O.  Box  28,  highest  connections.  Am  35,  American  citizen,  August  16th,  1926.  to  Common  stockholders  of 

El  Paso,  Texas.  write  and  speak  8  languages.  Organized  two  record  at  the  close  of  business  August  4th, 

r  TTI  ~  J,  ~  ,  services  in  Europe.  W'ant  to  connect  with  1926. 

Refnrter  Wanted  Middle  aged  man,  J"or-  American  service.  Would  be  able  to  handle  Checks  will  be  mailed.  Transfer  books  will 

oughly  experienced,  and  pay  expenses  cn  news  exchange  basis,  not  close. 

position.  Apply  A-652,  Editor  &  Publisher.  Thoroughly  familiar  with  all  branches  of  foreign  OWEN  SHEPHERD,  Treasurer. 

We  Have  a  Poeition  Open  for  an  advertising  -md  ifictorial  service.  A-669.  Editor  &  Publisher.  , 

solicitor  capable  of  developing  and  selling  feature  Oneral  Manager — Some  Newspaper  Publisher  ||  || 

sections  and  speci.al  editions.  The  newspaper  is  in  a  city  of  250,000  or  more,  needs  a  new  I  a,  r,  ■  ■  I 


Checks  will  be  mailed.  Transfer  books  will 
not  close. 

OWEN  SHEPHERD,  Treasurer. 


IS  and  splendid  equipment.  Available  fot  leader  in  middle  western  city  with  over  110.000  General  Manager.  If  you  are  that  Publisher 

1,500  on  terms.  Prop.  1450x.  The  H.  F.  circulation.  Do  not  want  a  commission  man.  or  Owner  you  can  now  get  the  man  you  want, 

enrichs  Agency,  Litchfield,  Ill.  This  is  a  straight  salary  proposition  and  man  He  has  brains,  youth  (33  years  old)  experience, 

capable  of  filling  the  job  can  secure  very  fine  ability  and  personality.  A  wire  or  letter  ad- 

renirneration.  Send  complete  details  of  your  dressed  to  A-539,  Editor  &  Publisher,  will  bring 

,  Interest  for  Sale  ability,  sample  of  work,  etc.  B-664,  Editor  &  him  for  an  interview. _ 

■ - -  Publisher.  ..  Fditnr  15  vears*  siirressfiil  exfieri- 


btecst,  carrying  position  of  business  mana- 
ter;  Oklahoma  city  of  ten  thousand;  only  daily 
m  rich  and  fast  growing  city;  salary  commen- 


Situations  Wanted 


lurate  with  ability;  applicant  should  have  from  Arts.,  Cartonnlrt  —  I  -ivniits  reiouchimr  amf  make  up  expert. 

i^^liTer"  d-auTt  sm.'ifer"cdy  where  "efficiency  -^.OOq  to  zSo.OO^  w 

a  rnbl  she  .  abilitv  are  desir^.  Samples  and  qualifica-  u  ' 

~ — - -  tioiis  gladly  furnished.  Now  on  large  eastern  Editor  &  Publisher. 

Blewapapers  for  Sale  daily.  A-C67,  Editor  &  Publisher. _ 


Managing  Editor,  15  years’  successful  experi¬ 
ence.  Age  35.  college  graduate.  Open  for  offer 
August  1.  Metropolitan  and  small  town  experi¬ 
ence.  Capable  executive,  forceful  writer,  news 
and  make  up  expert.  Prefer  daily  in  town  of 
20,000  to  200,000  where  there  is  opportunity 
to  build  future  for  myself  and  paper.  A-6S4, 


~  T  '  J  -  -  Assistant  to  Copy  Man  or  in  advertising  de- 

If  you  have  $60,M  and  want  to  double  it  m  partment  of  newspaper  or  advertiser;  or  with  Manaaina  Editor— Hiehlv  caoable  17  vears 

two  years,  read  the  quarter  page  ad  on  page  36.  advertising  agency.  Young  man  with  four  mcstir^itorial  executWe.^on  metropolitan  news- 

-  -  ■  .  -  years  experience  desires  position  with  oppor-  papers,  wants  chance  to  build  “second”  paper  on 

NAWttMA WanfAft  tunily  for  advancement.  B-662,  Editor  «  sharinir  basis.  Would  take  paper  on  lease. 

•*  •*  Publisher. _  Editorial  executive  now  on  New  York  City_daily 

- - ; — ; - -  _  .  /-  1  ,  ,1  J  1  but  not  afflicted  with  New  Yorkitis.  Prefer 

Daily  Wanted  in  small  city,  with  future,  by  Business  Man^r-Complete.  well-rounded  !■„,  married,  34,  hard  and 

editor  and  a  business  manager.  P.  O  Box  382,  newspaper  exiierienec;  4'j  years  present  post-  intelligent  worker.  Have  record  of  achievement 

Green  Bay.  Wis.  pun  over  50%  advcrtismg  income;  nearly  „£  me.  Highest  references, 

- - - - - jo'y  increase  circulation.  Prefer  city  20,000  a  tiAA  VHifnr  it  PiiKiicli#*r 

My  Hunt  for  the  One  Owner  or  Publisher  is  to  75,000.  .-XifC.  35  years,  college  graduate,  *  ’ 

still  on.  See  Editor  &  Publisher  of  July  17,  married,  two  children.  A-674,  Editor  &  Pub- 
p.  51.  under  “Newrpapers  Wanted.”  My  ad  libber. 

stood  alone.  A-659,  Editor  &  Publisher.  ~  ;  ~  ^  ^  ...  ,  - — - .  .  - r-r - *, 

Business  ManaB^er  or  .\ssistant  to  Publisher,  News  Man,  29,  eight  years  in  writing  and 
~  '  ■  now  employed,  seeks  change.  Experienced  in  as«tgrment,  available  on  two  weeks’  notice,  to 

Printing  accounting,  classified  and  display  advertising,  bll  post  a«  producer  of  fast,  sound  copy.  Ad- 

- - -  .  _ _ _ _ circulation  and  all  branches  of  newspaper  work,  dress  A-670.  Editor  &  Puhlishe*'. _ 


Have  Available  for  use  of  any  kind  of  news-  small  cities.  A-680,  News  Editor — 28,  employed  for  last  five  years 

par^r.  comfilete  modern  newspaper  plant.  Will  Editor  &  Publisher.  Sunday,  telegraph  ard  makeun  editor  on  metro- 

^  outright  or  make  arrangements  long  time  circulation.  Promotion.  Business  Manager.  1^’.'*='"  desires  similar  position  with 

To  H  !  l"*'  with  excellent  record  on  New  York  City  d“ily  responsibility  and  opportuni  v. 

_EO.  R„x  Z8.  K1  laso.  Texas.  newspaners:  at  present  emnloved.  desires  to  'V  i, -Id  consider  executive  place  on  smaller  daily. 

- — - - — -  make  connections  in  New  York  City  with  any  Salary  must  be  adequate  but  is  secondary  con- 

CIRCULATION  paper  in  field  of  promotion  or  improvement  ^’I’^ation.  Am  pre^red  to  remain  in  present 

—  - _  in  any  departments.  .\-675.  Editor  &  Publisher.  S!666°\d”ror\*PnHL"he?’’‘^  ° 

Promotion  CircuUtion  Manager -Young  man  with  over  Newspaper  and  Commercial  Artist.^perienced, 

—  -  ■  -  seven  years  ex|>crience  in  circulation  work  and  wishes  position  with  Syndicate  or  Newspaper. 

OreuUtlon-When  quick,  additional  circulation  ■**  ci'--i''ation  nian.-iger  of  morning  and  evening  Write  Earl  S.  Johnston,  5810  Holden  St., 

wrerage  becomes  necessary,  remember  that  our  g'Pf'jL,;'*''!::!''-  '"•‘^u'ation  manager.  Pittsburgh,  Pa. _ 

l^ty  years  in  this  onejine  of  endeavor  is  S'  nuchk-  famili.-ir '»ith"Mi"nhases"  oTc?;ci,ll*-  .Superinten^nt  with  several  years 


wrerage  becomes  m^essary,  remember  that  our  „V-  manager.  Pittsburgh,  Pa. _ 

JW*DrTOf”agaSnlt‘^xMriment^n^r'"wS^^^  tliorouphly  famijiar 'with'’'ali"phases  oTcircull*  fWrootn  Sup^en^nt  with  several  years 

lion  work,  lie  knows  the  game  and  produces  experience  tn  charge  of  mctropolimn  papers  with 
•w  Pacific  C^st  Circulation  Service,  Bell  ,his  kind  of  a  circulation  circulation,  would  like  to  make  permanen 

^k.  Cincinnati.  Ohio. _  manager  address  A-673.  Editor  &  Publisher  connection  with  Publisher  who  desires  a  well 


Builders-Blair  &  Austin’  1504  (>n-  circulation  Man.  young,  experienced,  seeks  to  cha 
Bttnship’ Oub'^Cam^gns  Sales-  j^isition. Roadman,  crew  manager  promotion.  Publisher. 


printed  newspaper.  Will  furnish  good  references 
as  to  character  and  ability.  A-676,  Editor  & 


A-644,  Editor  &  Publisher. 


Reportei^Yotmg  woman,  university  graduate 
with  3  years’  newspaper  experience  desires  re- 


W  ^  Northampton  |,r.-,ncbcs  of  circulation  work,  and  thoroughly  p-rting  position  in  city  of  500,000  or  over. 

■ — y-  Easton,  Penna. _ competent.  Ses’en  years  with  The  Des  Moines  t^acellent  references.  A-650.  Editor  &  Publisher. 

Newspaper  can  secure  circulation  and  Capital,  f^mee  and  half  years  with  Canton,  Ohio,  a  a  » 

luve  their  entire  field  canvassed  at  practically  over  year^with  the  Butterick  Pub-  RwECHANICAL 


^  cost.  Let  us  put  our  plan  tiefore  you  now 
ine  Albright  China  Co.,  Palmyra,  N.  J. 


lishing  Company.  Good  record  of  increases  at 
minimum  expense.  For  particulars  address  L. 
T  Ward.  322  South  Park,  Columbus,  Ohio. 


MECHANICAL 

Equipmeat  for  Sole 


Equipment 

5*VP«P*r  DispUy  Racks— 'IT 

103,  Palmyra.  N.  J. 


OcuUtioo  Manager  with  twenty-five  years*  Complete  Newspaper  Plant  for  sale.  Included 

Dt  experience  on  morning  and  afternoon  newspapers  are  five  Intertype  machines,  2  years  old;  mono- 

Z  ~~Z  ~  having  circulatirn  around  fifty  thousand,  seeks  tvpe  caster;  Potter  16  page  press;  Stereotyping 

■The  Steel  Co.,  Box  another  connection.  Available  in  two  weeks,  equipment:  12  Trucks;  plenty  of  type.  etc.  Ad- 

A-677,  Editor  &  Publisher.  dress  Muskogee  News,  Muskogee,  Oklahoma. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised. 

All  negotiations 
confidential. 

PALMER,  DEWITT  & 
PALMER 

350  Madison  Awe.,  New  York 

Business  Established  in  1899, 


CONSOLIDATION 

The  merging  of  newspaper  Interests  U 
a  subject  that  has  reeeiv^  special  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  is  a  big  subject  and  requires 
considerable  technical  knowledge,  both  as 
to  valuation  and  operating  methods.  When 
properly  organized,  the  results  are  never 
disappointing. 

We  hnve  been  factors  in  many  important 
consolidations,  sales  and  appraisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 
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PICKING  A  WINNER 

Success  of  St.  Paul  Congressional 

Candidate,  Scalp  for  Twin  Papers 

While  discussion  was  recently  raging 
among  the  eight  candidates  in  the  h'ourth 
congressional  district,  Minnesota,  and 
while  their  seemed  to  be  much  angling  for 
votes  by  candidates  straddling  fences, 
Melvin  j.  Maas,  a  youth  of  28  summers, 
raised  a  sma’  wee  voice  in  the  wilderness 
and  offered  himself  as  a  prospect. 

The  St.  Paul  ( Minn. )  Dispatch  and 


A  N  interesting  hot  weather  contest  is  a  human  desire  ever  since  the  days  of  Pioneer  Press  heard  the  call.  They  also 
that  being  conducted  by  the  Boston  Marco  Polo  to  tell  _  the  stay-at-homes  lieard  that  the  newcomer  was  not  strad- 
.4 HicnVaH  to  determine  “What  New  Eng-  about  his  "wonderful”  trip. — C.  M.  L.,  jing  fences  on  important  issues;  that  he 


land  Men  Lie  Most  .About.”  A  cash  Seattle,  Wash.  had  a  definite  platform  to  offer  the 

award  of  $15  is  offered  the  woman  sub-  -  voters ;  that  he  was  young,  energetic  and 

mitting  the  best  letter  on  the  subject;  $5  ''ho  is  the  oldest  lodge  member  in  sagacious. 

for  the  second  best  letter,  and  $5  for  the  youi"  C'ty  •'  He  can  tell  you  some  in-  With  editorials,  features  and  pictures 
third  best.  The  wide  variety  of  answers  tere.sting  things  about  lodges  and  the  they  .stirred  the  political  nest  into  one  of 

received  make  an  interesting  story  a  sentiment  towards  lodges  as  it  existed  in  the  hottest  campaigns  ever  waged  in  the 


Who  is  the  oldest  lodge  member  in 


for  the  second  best  letter,  and  $5  for  the  .vour  city?  He  can  tell  you  some  in- 
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received  make  an  interesting  story  a  sentiment  towards  lodges  as  it  existed  in  the  hottest  campaigns  ever  waged  in  the 

daily  feature. — C.  L.  Mootly,  Quincy,  the  old  days.  The  oldest  church  member  district,  and  when  the  feathers  again  had 

(Mass.)  Patriot  Ledger.  'f>  yotir  city  also  should  be  the  basis  of  a  settled,  both  candidate  Maas  and  the 

_  good  story,  at  least  a  southern  Indiana  twin  papers  were  sitting  atop  of  the 

Consult  the  tobacco  wholesalers  and  newspaper  found  this  to  be  the  case. —  heap.  The  returns  showed  Maas  had 

jobbers  of  your  city.  Determine  the  Yandell  C.  Cline,  Columbus  (Ind.)  Re-  whipped  the  field  decisively.  Mr.  Maas 

number  of  cartons  of 'cigarettes,  boxes  of  ptddiean.  promptly  thanked  the  papers  and  admit- 

cigars,  pounds  and  cans  of  tobacco  sold  ^ 

to  your  local  dealers  during  the  first  six  . . . . . . . . n.i.i.g  f 

months  of  the  year.  The  figures  surpass  J 

even  your  most  generous  expectation  and  H  ONE  DOLLAR 

provide  the  body  of  a  story  that  will  g  T  TT  UX.  WILL  BE  PAID 

attract  the  eye  of  every  smoker. — .Allen  g  I  I  rV^I  |  l—i  1-^  FOR  EACH 

Sauers,  Logansport,  Indiana.  g  JL  X  V_-/  V  jX  1  I  vi  I  “HUNCH” 

X-  TT~  .  *  '  i  PUBLISHED 

Now  IS  a  good  time  to  go  to  your  JH  |J 

baseball  players  of  yesteryear.  They  will  . . . ii^^^^BRBifiiiiiiiiiiSniBiimii^ 

^  interesting  daily  .As  an  incentive  to  encourage  thrift  of  send  them  in  and,  if  possible,  find  someone 

imder  a  head  something  like  aseba  in  salaried  or  steady  workers  in  your  who  is  an  authority  on  cooking  to  write 

Reminiscence.  In  your  accompanying  form,  as  did  a  Northwest  articles  on  the  subject  and  print  them  in 

article  dont  forget  to  tel  \v  ^e  t  e  p^p^r,  a  “playtime”  club,  started  by  one  conjunction  with  the  recipes.  Two  half¬ 
player  IS  locat^  now.  Lewis  ,  >man,  reporters  and  wife,  to  show  that  columns  of  this  matter,  with  an  appro- 

Logansport,  Indiana.  saving  and  placing  money  in  safe  priate  head,  would  not  only  prove  oi 

.  •  .  c  n  y  investments  from  year  to  year,  that  re-  interest  but  might  possiblv  bring  in  addi- 

A  society  editor  on  a  Southern  Cali-  tirement  will  come  within  a  compara-  tional  advertising  from  retailers  of  cook- 

forma  newspaper  has  a  working  agree-  jively  few  years,  leaving  many  years  ing  utensils  and  materials. — R.  C.  Balton, 

ment  with  an  ice  i^eam  maimHctunng  ahead  for  play.  It  was  shown  graph-  Jr. 
company  w’hereby  she  is  notified  of  all  jcally  by  taking  into  consideration  any 

orders  for  large  quantities  of  the  confec-  insurance  that  would  mature,  with  the  — — — —  ■«. 

tion.  She  in  turn  tips  the  company  off  average  soldier  bonus,  and  the  owning 

to  coming  parties.  It  means  scoops  for  3  home  through  monthlv  pavments,  'TU.r,  lI/nrlA*e  Crontost 

that  the  saving  years  would  not  be  many,  ||  ■*  ^  OTlU  S  III 

(Col.)  Sun.  before  the  playtime  goal.  Besides  its  INcWSDClDBr  F CCltUTB 

,  real  constructive  value,  such  material 

The  police  department  can  undoubtedly  ^an  be  made,  with  a  human  interest  ScTVlCB 

furnish  you  with  some  interesting  data  touch  into  excellent  feature  copv. — C.  r.  i  •  i 

on  local  children  who  have  been  several  \i  l  Supplying  a  complete 

times  reported  as  missing.  Most  cities  ’  _  j  I  •  Jail,* 

have  at  least  two  or  three  small  children  what  kind  of  a  citv  would  vou  have  if  exclusive  uauf 

who  are  familiar  figures  to  the  police  all  the  prominent  la'wvers,  doctors  and  illustrated  feature 

because  of  their  frequent  runaways  If  merchants  had  realized  their  vouthful  oArvinA  nAwannnArs 

obtainable,  a  personal  interview  with  the  ambitions?  The  citv  would  be  over-  service  lo  ijcwupapcis 

kids  themselves,  run  with  the  pictures,  stocked  with  clowns,  policemen  and  aero-  throughout  the  United 
^kes  a  good  feature.--Cyril  E.  Lamb,  bats,  perhaps.  This  is  not  a  new  idea  QtatAo  and  in  fnrAiirn 

309  Ballard  street,  \psilanti,  Mich.  but  treatment  in  the  form  of  a  single  States  and  in  toreign 

-  article  would  create  interest. — .A.  C.  Countries. 

“Chats  with  the  travelers”  is  an  in-  Rfgli,  Chippewa  Falls,  Wis.  ,  ,  .  ,  . 

teresting  little  daily  feature  now  being  _  4  page  ready-print  color  comict. 

run  in  the  Post-Times.  It  is  a  series  of  Most  housewives  are  good  cooks.  Still,  Write  for  samples  and  rates 

short  interviews  with  traveling  salesmen  there  are  a  number  who  have  but  a  scant 
found  at  the  local  hotels,  business  houses  knowledge  of  the  business  and  there  are 

and  other  places,  the  subjects  being  varied  still  others  who  are  alwavs  on  the  lookout  ^'uNrAll 

according  to  who  is  interviewed.— B.  A.  for  new  recipes.  Each’ of  your  women  Vl  jl£IvilOOW.38nsrREET.M iLsIy 

T.,  Springfield,  Ohio.  readers  probably  has  a  *‘pet’’  recipe  that  ClEVSLAMfi OHIO ^  ^ 

- she  is  proud  of.  Invite  the  women  to  — — 4 

Telling  about  ones  vacation  to  the  _ _ 

stay-at-homes  often  furnishes  a  greater  7 

kick  to  the  returning  vacationist  than  the  f  I  1  TT„  II®  11 - 

I  OS  @  FootbaU  From  *e  Inside! 

300  words,  offering  a  small  prize  for  the  X  ®  ame^. 

best  letter,  and  printing  excerpts  from  ©  I-  ^11  \  @ 

the  good  ones?  This  should  create  greater  @  X  OLL  f/%'  ^  ^ 

interest  in  your  journal  and  give  the  ^  ^  ,  ,  .  tSt 

vacationist  public  opportunity  to  gratify  gn  about  our  plan  of  securag  ^ 


ted  that  it  was  because  of  them  that  he  ‘ 
had  won  out.  : 

Mr.  Maas  has  yet  to  go  through  the 
general  election,  but  his  sponsors  claim 
the  primary  returns  show  that  he  is  on 
his  way  to  Washington. 

Incidentally,  this  marks  the  twentieth 
time  in  recent  years  in  which  the  Dis. 
patch  and  Pioneer  Press  have  come  out 
victors  in  picking  and  backing  candidates 
for  major  offices. 

SHORT  COURSE  IN  IOWA 

The  first  linotype  operators'  short 
course  at  the  Iowa  State  college  under 
auspices  of  the  technical  journalism  de¬ 
partment  of  the  college,  was  held  this 
week  with  an  enrollment  of  25.  The 
Mergeiithaler  Linotype  corporation  edu¬ 
cational  division  staged  the  course  whidi 
continued  over  the  week-end.  Thomauj 
Knapp  of  Chicago,  head  of  the  division., 
was  in  charge.  Sessions  were  held  in  the; 
plant  of  the  Collegiate  Press,  Inc.,  the 
printing  plant  owned  by  the  student  pu^' 
lications  of  the  college. 


.As  an  incentive  to  encourage  thrift  of 
the  salaried  or  steady  workers  in  your 
city,  why  not  form,  as  did  a  Northwest 
paper,  a  “playtime”  club,  started  by  one 
of  its  reporters  and  wife,  to  show  that 
by  saving  and  placing  money  in  safe 
investments  from  year  to  year,  that  re¬ 
tirement  will  come  within  a  compara¬ 
tively  few  years,  leaving  many  years 
ahead  for  play.  It  was  shown  graph¬ 
ically  by  taking  into  consideration  any 
insurance  that  would  mature,  with  the 
average  soldier  bonus,  and  the  owning 
of  a  home  through  monthly  payments, 
that  the  saving  years  would  not  be  many, 
before  the  playtime  goal.  Besides  its 
real  constructive  value,  such  material 
can  be  made,  with  a  human  interest 
touch  into  excellent  feature  copv. — C. 
-M.  L. 

What  kind  of  a  city  would  you  have  if 
all  the  prominent  lawyers,  doctors  and 
merchants  had  realized  their  youthful 
ambitions?  The  city  would  be  over¬ 
stocked  with  clowns,  policemen  and  acro¬ 
bats.  perhaps.  This  is  not  a  new  idea 
but  treatment  in  the  form  of  a  single 
article  would  create  interest. — .A.  C. 
Regli,  Chippewa  Falls,  Wis. 

Most  housewives  are  good  cooks.  Still, 
there  are  a  number  who  have  but  a  scant 
knowledge  of  the  business  and  there  are 
still  others  who  are  always  on  the  lookout 
for  new  recipes.  Each  of  your  women 
readers  probably  has  a  “pet”  recipe  that 
she  is  proud  of.  Invite  the  women  to 
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COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
News  Service 

“Gel  It  FUP^T  but  First  Get  It 
BIGHT 

63  Park  Row 
NEW  YORK  CITY 


— about  our  plan  of  securing 
advertising  from  manufac¬ 
turers,  industrial  plants,  job¬ 
bers,  wholesalers  and  other 
concerns  in  your  city  who 
are  now  spending  their  ap¬ 
propriations  for  other  forms 
of  advertising. 

Let  us  explain  how  we  can 
place  this  business  in  your 
paper  regularly  without 
selling  expense  to  you. 
WRITE— 

THOS.  W. 
BRIGGS  CO. 

COLUMBIAN  MUTUAL  TOWER 

ME:MPHIS  .  .  TENN. 


Football  From  the  Inside  ! 

Between  The 
Sidelines 

By  Wm.  S.  Langford 

Veteran  Referee  and  Noted 
Football  Authority 

Twelve  vigorous  articles 
that  lift  the  curtain  on  the 
hidden  drama  of  the  game 
— secret  stuff,  intimate 
anecdotes,  and  a  wealth  of 
human  interest  matter 

The  Ben  SsmtUcate,  ine. 

JOHN  N.  WHEELER.  Pres. 

154  NatMu  St.  New  York  Gty 


send  them  in  and,  if  possible,  find  someone 
who  is  an  authority  on  cooking  to  write 
articles  on  the  subject  and  print  them  in 
conjunction  with  the  recipes.  Two  half- 
columns  of  this  matter,  with  an  appro¬ 
priate  head,  would  not  only  prove  of 
interest  but  might  possibly  bring  in  addi¬ 
tional  advertising  from  retailers  of  cook¬ 
ing  utensils  and  materials. — R.  C.  Balton, 
Jr. 


The  World's  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete 
and  exclusive  daily 
illustrated  feature 
service  to  newspapers 
throughout  the  United 
States  and  in  foreign 
countries. 

4  page  ready-print  color  comict. 
Write  for  samples  and  rates 


**Soch  a  Life” 

By  J.  L.  LEIBSON 

A  new  comic  dialect 
dialogue  without  a  sting 
to  any  race.  Weekly 
doses  of  laughter  in 

One  Thousand  Word 
Stories 


Illustrated  by  the  well 
known  artist 

ALBERT  LEVERING 
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373  Fourth  Avenuo,  Now  York 
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GOLF 

By  JOHNNY  FARRELL 

Famous  Teacher  of  That  Gaaw 

24  LESSONS 

Illustrated 

For  release  daily 
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